ANPA  MECHANICAL  CONFERENCE  OPENS  AUGUST  5  AT  PITTSBURGH 
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MORE 

NEWS 


OF  INTEREST  TO 
ADVERTISERS  OF  PRODUCTS 
THAT  GO  INTO  THE  HOME 


nEPlOOUCED  HBIE  are  the  front  covers  of  the 
* '  Color  Grofic  sections  which  the  Chicago 
Sunday  Tribune  placed  before  more  than 
1,450,000  families  on  July  7  and  July  21. 

They  show  further  stages  in  the  editorial 
follow-thru  with  which  the  Chicago  Tribune  is 
stepping  up  to  new  heights  the  reader  interest 
in  homes  and  home  building  generated  by  this 
newspaper's  $24,000.00  Oikagaland  Prize 
Homes  compeh'tion,  launched  last  September. 

Week  after  week,  these  spedal  presenta¬ 
tions,  up-to-the-minute  in  concept  and  lavish 
in  execution,  have  been  making  plain  the 
Tribuiw's  determination  to  serve  the  mounting 
interest  of  readers  in  building  new  homes  and 
in  remodeling,  refurnishing  and  re-equipping 
old  ones. 


If  you  sell  anything  that  goes  into  the  home, 
you  sell  more  when  you  address  your  adver¬ 
tising  to  Chicago's  largest  home-minded  audi¬ 
ence.  To  get  your  full  share  of  the  huge 
volume  which  the  greater  Chicago  territory 
will  give  m  the  months  ahead  ...  to  build 
stronger  brand  preference  among  consumers 
and  dealers  thruout  Chicago  and  suburbs  and 
the  rich  five-state  central  market,  build  your 
promotion  around  the  Chicago  Tribune.  Rates 
per  100,000  drcuiotion  are  among  Ameri¬ 
ca's  lowest. 


CHICAGO  TRIBUNE 


THE  WOnO'S  GREATEST  NEWSPAPER 
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You  koop  your  product  out  in  front  with  consumors  ond  doolors  In'  Chicogo  whon  you  build  your 
promotion  oround  tho  modhim  that  koops  out  In  front  with  Chlcago^B  lorgost  homo-mindod  oudlonco. 
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.  .  .  and  this  is  the  Bronx,  Now  York's  third  largest  borough, 
with  a  population  greater  than  that  of  the  state  of  Nebraska. 
Sales>volume  of  this  great  retail  market  (just  one  of  New 
York's  five  boroughs)  almost  equals  that  of  St.  Louis.  In 
nearly  9,000  food  outlets,  Bronx  residents  buy  more  food 
than  Detroit.  Primarily  an  area  of  homes,  tne  Bronx  has 
miles  of  large  apartment  houses,  vast  parks,  universities. 
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Tke  Water  Tower — Tke  Art  Institute  lions — tlie 

on  tke  ETenin^  and  Sunday  newspapers  —  local  landmarks  wkick  are 
of  tke  very  essence  of  tke  city. 

Tke  Herald*  American  kas  earned  tkis  place  in  tke  community 
kecause  local  interests  kave  a  priority  in  its  columns. 

1.  Campeugning  for  and  winning  tke  creation  of  tke  Metropolitan  Transit 
Autkority  to  solve  Ckicago's  long  time  transportation  proklem; 

2.  Carrying  on  a  sustained  and  successful  drive  for  expansion 
of  an  airport  system  to  keep  Ckicago  a  leader  as  a  world 
aviation  center; 

3.  Advocating  and  securing  state  financial  help  in  developing  a  great 
medical  center; 

4.  Conducting  a  $25,000  'Better  Ckicago*  contest,  wkick 
evoked  widespread  interest  and  worikwkile  ideas  for  tke 
city’s  future  development; 

5.  Successfully  ckampioned  Congress  Street  super-kigkway,  wkick  will 
give  tke  West  Side  its  first  tkrougk  trafficway  comparalile  to  nortk 
and  soutk  outer  drives. 

Projects  wkick  kave  tremendous  local  import... wkick  kave  kuilt  a 
vast  reader  audience. 

Suck  local  color  in  tke  Herald-American’s  columns  kas  developed 
readerskip  interest,  response  and  confidence  to  a  point  wkere 
advertisers  cannot  afford  to  neglect  tkis  vital  segment  of  tke  Ckicago 
market. 
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EVENING  AND  SUNDAY 
SstmHaUy  Represented  by  HEARST  ADVERTISING  SERVICE 
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Mind  If  We  Explode  a  Few  Fallacies? 


Do  yoM  think  Hi*  New  Yoifc  Stock  Exchona^ 
bwy«  and  tollt  socuritios? 


A  recent  poll  of  public  opinion  which  we 
conducted  showed  that  a  surprisingly  large 
minority  does  have  this  mistaken  idea.  Tho 
fact  it — while  some  individual  members  of 
this  Exchange  buy  and  sell  securities  for 
their  own  account,  the  New  York  Stock 
Exchange  itsdf  does  not  buy  or  sdl  anything. 
It  is  merely  a  public  market  place . . .  where 
buying  and  selling  orders  from  all  over  the 
coimtry  meet. 

Do  you  think  Hie  Now  Yoifc  Stock  Exchange 
mokot  g  proWt  if  you  loto  on  o  trantaction? 

This  Exdiange  neither  nsakot  money  if  you 


lose  on  a  transaction,  nor  loses  money  if  you 
profit  on  a  transaction!  This  institution  is 
nothing  more  nor  less  than  an  association  of 
member  brokers.  It  derives  its  revenues 
from  various  fees  and  service  charges,  paid 
mainly  by  its  members  and  by  the  com¬ 
panies  whose  securities  are  on  this  Exchange. 

Do  you  think  thot  the  New  York  Stock 
Exchange  sets  the  selling  prices  of  securities? 

This  also  is  a  mistaken  idea.  Security  prices 
refiect  the  continuing  appraisal  of  millions 
of  investors — each  judging  in  the  light  of 
his  own  needs,  knowledge  and  opinion.  Prices 
are  established  through  open  bids  by  buyers 
and  open  offers  by  sellers,  then  aie  promptly 
publidied  for  all  the  world  to  see. 


New  York  Stock  Exchange 


It  is  the  established  policy  ol 
this  Exchange  to  encourage, 
in  every  way  possible,  the 
principles  of  informed  invest¬ 
ment.  When  a  company  lists 
its  securities  in  this  market 
place,  it  agrees  to  report,  regu¬ 
larly,  facts  necessary  to  a 
reasoned  investment  deciskxi. 
These  facts  are  available  to 
the  investor — there  is  no  need 
to  rely  on  tips,  rumors,  im¬ 
pulses.  We  urge  that  you  make 
facts  your  guide  when  usinf 
the  facilities  we  provide. 


IDITOR  ft  PUftLISNIIl  for  Aegnt  Iff* 


;y  of 
rage, 
the 
(rest- 
liats 
irket 
regu- 
to  a 
don. 
e  to 
need 
im- 
nake 
ising 


B 


rd  U 1 M  j  >■  1  M  >1  >1 

wroiw.'iii! 

SI  1  '  1 

'*  'H 

iTTi 

■ 

« 

Advertising  Directors: 


Now  a  quick,  easy  way 

to  train  your  copywriting  -  salesmen 

to  make  more  winning  ads— se//  more  space! 

In  this  new  $50,000  sound  film 

Pre-Evaluation  Pays^^ 

W.  S.  Townsend  himself 

teaches  the  famous  Townsend  9  Standord  Method 

for  retail  advertising 

Every  ad  you  publish  that  com- 
plies  with  the  9  well-known  Basic 
Standards  builds  you  up— makes 
more  sales,  makes  it  easier  for 
your  salesmen  to  sell.  Every  ad  that  violates  those 
Standards  cuts  you  down— makes  it  tougher  to  meet 
competition. 

At  last,  here’s  a  training  Method  which  seems  to 
supply  a  basic  answer  to  a  basic  problem  for  you 
newspaper  executives.  First  tested  by  a  leading  paper 
in  Chicago— and  now  used  by  many  papers,  all  tests 
indicate  you  get  these  benefits: 

1 —  Small  advertisers  increase  space  faster. 

2 —  Both  advertisers  and  salesmen  get  new  faith  in  the 
selling  power  of  newspaper  advertising. 

3 —  You  get  more  new  accounts — more  stonding  cards — 

a  greater  share  of  your  city's  advertising  dollars. 


Townsend  Methods,  Inc.  176  West  Adams  Street,  Chicago  3,  III. 


This  I6mm  sound  film—  "...  Pre-Evaluation  Pays" 
in  six  30-minute  meetings  teaches  your  personnel  the 
9  success  secrets  of  leading  professionals— simple, 
tested  rules— quick-to-learn,  easy-to-use.  And  don't 
forget .  .  .  aught  by  W.  S.  Townsend  himself,  origi¬ 
nator  of  Pre-Evaluation. 

".  .  .  Pre-Evaluation  Pays”  is  available  for  lease  or 
group  showings  at  a  fraction  of  the  profits  this  tain- 
ing  produces.  If  you  want  the  winning  sales  force  in 
your  city,  we  suggest  you  write  or 
telegaph  immediately  and  esab- 
lish  priority.  At  the  first  preview 
the  majority  bought  on  sight. 

Money-back  guarantee.  Write  or 
telegaph . . . 
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The  Headliner  Press  is  the  result  of  continuing  engineering  study  and 
research  followed  by  grueling  tests  of  new  features  to  positively  prove 
their  value  in  obtaining  hi^er  quality  printing.  As  a  result,  not  only 
are  greater  flexibility  for  color  and  better  printing  quality  possible  with 
the  Headliner  —  but  greater  safety  and  more  efficient  operation  at 
higher  sfieeds  are  also  obtained.  ■ 

Check  the  mechanical  features  of  every  part  of  the  Headliner  and 
you  will  give  them  top  rating.  It  is  engineered  for  maximum  efficiency 
and  economy  of  operation. 

The  Future  of  Color  Printing  in  Newspapers  is  SAFE  for  those  who 
buy  a  GOSS  HEADLINER. 
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SIX  SUCCESS  STORIES 
IN  THE  MAIL  OF 
THE  NEW  YORK  TIMES 


whoii  it  comot  to  rotoltt,  Tho  TInm*  loodt  oN 
otkor  yopm  by  oo  omoiiof  mofgiw.** 

WEM  MB  lEHIIOlia.  me. 


probltm  ot  to  gottbig  immodioto  distribwHon 
• .  •  ordort  oro  coming  bi  by  moil,  ttUgromc 
ond  pbono  colit  from  Itoding  doportmont 
itorof  ond  drwg  chobit . . .  bi  Hiirty  yoort  of 
•okt  woHc  I  bovo  novoc  boord  o  mom 
ttrifcbig  domonstrotion  of  tbo  powor  of  Tbo 
Now  York  Timot  ot  on  edvortitbig  modbim.** 

MT  T  KIL  MSECTiaOE  CO. 


TIiMe  six  advertisers,  all  selling  totally  different 
products  or  services  to  totally  different  groups, 
were  successful . . .  because  they  used  The  Times. 

Unusual?  Not  at  all!  Our  mail  is  full  of  testimo¬ 
nials  from  advertisers  who  have  profitably  mer¬ 
chandised  whatever  they  had  to  sell  through 
The  Times. 

Their  letters  offer  emphatic  evidence  of  The 
Times  wide  range  in  producing  results— direct 
proof  of  The  Times  scope  in  creating  demand. 
That’s  why  rnanufacturers  and  retailers— in  every 
line— place  The  Times  “up  front”  on  their  adver¬ 
tising  schedules  in  New  York. 


‘•Our  6241 


‘•Our  624biu  odvrtimmtnf  bi  Tbu  Nuw 
Yurb  Timut,  wbkb  cuct  $73.16,  cuM  oH  tbu 
unitt  udvurtitud  wbb  mIm  uf  $$,360." 


ffiSM  funitiie  company 


“Wu  publitbud  two  odvcrtitumunlt  in  Tbu 
Times,  trying  to  kcalu  47  pueplu  for  ono  of 
our  clionis . . .  from  roodors  of  Tbo  Times  wo 
wore  oblo  to  secure  biformotien  about  25  or 
over  50%  of  those  sought . . .  o  tribute  to  the 
notion«wide  coveroge  of  The  Times.** 

SEOKESON  AND  COMPANY 


•*l  do  net  believe  it  is  necessary  to  enumer¬ 
ate  the  reasons  why  we  like  to  spend  money 
%vitb  The  New  York  Times,  except  to  soy  that 
The  Times  is  more  fbon  a  consumer's  medium. 

We  believe  The  Times  embrcKes  not  only  the 
consumer,  but  the  trade  generally,  both  no¬ 
tional,  os  well  as  international.** 

AATISTIC  foundations,  INC. 


^ork 

“ALL  THE  NEWS  THAT’S  FIT  TO  PRINT” 


“On  checking  our  records,  we  6nd  our  smoll 
advertisement  In  The  New  York  Times  has 
produced  more  than  $500,000  worth  of  busi¬ 
ness  . . .  some  of  America*s  largest  corpora¬ 
tions  hove  become  our  regulor  customers 
throAPgh  The  Times.** 

FIEDEIICK  IMN  A  STEE  CO. 
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Research  Ideas  Stressed 
At  Mechanical  Conference 


Program  for  Aug.  5-8  Sessions 
At  Pittsburgh  Looks  to  Future 
By  Jerry  Walker 


EMPHASIS  is  on  the  future  of 
newspaper  printing  in  the 
three-day  program  for  the  21st 
Mechanical  Conference  of  the 
American  Newspaper  Publishers 
Anociation,  opening  Monday, 
Aug.  S.  at  Pittsburgh.  For  sev¬ 
eral  years  the  chief  topics  have 
covered  methods  of  operating 


tion  of  present-day  and  hoped- 
for  methods  of  newspaper 
printing  and  to  allow  ample 
minutes  for  questions  and 
discussions  from  the  floor. 

At  the  convention,  his  own 
19th  in  a  row  for  ANPA,  Mr. 
Wines  will  be  assisted  by  F.  P. 
Brickner  in  last-minute  arrange- 


ind  maintaining  equipment  in 
hand  during  wartime. 

The  Hotel  William  Penn  will 
be  headquarters  tor  the  sessions, 
Witt  an  expected  day-to-day 
castration  exceeding  900.  Re¬ 
servations  have  been  made  for 
800  accom^ations  in  six  hotels 
and  Si^ln  arrangements  have 
bMn  made  to  open  the  meet¬ 
ings  to  groups  of  students  from 
the  printing  department  of  Car¬ 
negie  Institute  of  Technology. 

Elsewhere  in  this  issue  of 
E  A  P  (Page  70)  is  a  listing  of 
Msonnel  from  the  production 
departments  of  newspapers 
trm  coast-to-coast  who  have 
hoUfled  the  ANPA  they  intend 
to  be  present  at  the  convention, 
the  flrst  since  the  Clevelimd 
meeting  in  1944.  The  1945  con¬ 
vention  was  cancelled,  due  to 
restrictions  on  travel. 

Stilellr  Bnsinasa 

W.  E.  Wines,  manager  of  the 
ANPA  Mechanical  Department, 
has  shaped  up  a  program 
which  calls  for  strictly  business 
from  the  time  the  sessions  con¬ 
vene  at  10  a.  m.  Monday  until 
they  close  late  Wednesday  after¬ 
noon. 

Some  of  the  foremost  author¬ 
ities  on  newspaper  production 
problems  have  consented  to  de¬ 


ments  and  supervising  registra¬ 
tion.  Under  a  plan  worked  out 
for  the  flrst  time  this  year,  the 
ANPA  has  controlled  all  hotel 
registrations  up  to  July  22  and 
registration  badges  are  already 
made  out  for  mose  who  have 
signed  up. 

40  Exhibits  Planned 

Considerable  space  on  the 
ballroom  floor  of  the  William 
Penn  has  been  allotted  to  equip¬ 
ment  manufacturers  for  exhibits, 
and  more  than  40  leading  Arms 
have  arranged  to  show  their 
newest  prodcts  and  rive  some 
Inkling  of  what  the  laboratories 
have  in  store. 

Worth  C.  Coutney,  chairman 
of  the  ANPA  Mechanical  Com¬ 
mittee  said  he  expects  the  con¬ 
ference  to  get  above  the  clinic 
level  and  begin  a  program  of 
concerted  technological  research 
that  will  lead  to  the  general  im¬ 
provement  of  the  physical  ap¬ 
pearance  of  American  news¬ 
papers. 

Mr.  Coutney  business  manager 
of  the  Chicago  Herald  American, 
told  Editor  &  Publisher  he  be¬ 
lieved  the  conference  should  be 
looking  forward,  that  there 
should  be  a  ready  exchange  of 
ideas,  and  that  ANPA  should 
undertake  a  comprehensive  re- 


the  possibilities  that  may  be 
applied  to  our  business  out  of 
these  new  discoveries. 

“Heretofore  we  have  limited 
our  speakers  too  closely  to  rep¬ 
resentatives  in  our  own  special 
fleld.  This  time  we  will  have 
speakers  from  outside  the  news¬ 
paper  shops.  For  example,  I 
Uiink  all  of  us  will  get  a  great 
deal  from  I.  M.  Bernstein,  di¬ 
rector  of  the  Printing  Ink  Re¬ 
search  Institute. 

"Newspapers  still  are  labor¬ 
ing  with  the  problem  of  first 
print  offset.  Ink  is  an  important 
factor  in  ttat  problem.  Eugene 
Williamson  is  an  expert  of 
plastics  and  he  is  going  to  talk 
on  Plastics  for  the  Printing  In¬ 
dustry.” 

Mr.  Coutney  believes  that 
more  and  more  color  is  in  sight 
for  newspaper  reproduction. 
Within  the  past  year  there  have 
been  new  scientific  develop¬ 
ments  to  facilitate  the  use  of 
color  in  the  daily  press.  There 
will  be  speakers  from  outside 
the  industry  to  present  the  last 
word  in  color  photography  and 
reproduction. 

John  W.  Rockefeller,  Jr.,  will 
make  a  preliminary  report  on 
Monday  with  a  trik  on  “Re¬ 
search  as  Applied  to  Newspaper 
Production.” 

“I  consider  this  a  very  im¬ 
portant  step  for  us,’  said  Mr. 
Coutney.  “We  are  counting  on 
Mr.  Rockefeller  to  look  under 
every  pebble  of  our  industry  and 
when  he  has  made  a  six  months 
survey  we  will  know  from  his 
report  the  size  and  shape  of 
some  of  our  most  common  basic 
problems.  From  there  on  we 
hope  to  establish  a  permanent 
director  of  research  as  a  part  of 
the  national  organization.” 

Practically  every  large  news¬ 
paper  plant  has  worked  out 
some  kind  of  short-cut  or  device 
to  meet  its  individual  production 
problems,  according  to  Mr.  Cout¬ 
ney.  and  there  is  “kind  of  a 
book”  called  a  “gadget  book.” 
These  are  things  that  the  whole 
trade  should  know  about.  Some¬ 
times  when  a  device  meets  a 
universal  need  a  manufacturer 
puts  into  production  and  makes 
it  available  to  all.  The  national 
convention  is  the  place  to  make 
these  gadgets  known,  he  said. 

“I  think  this  conference  will 
break  all  previous  records  for 
attendance,”  he  continued.  “The 
boys  will  go  home  with  a  great 


Uons  of  special  processes.  There  could  benefit.  should  very  productive  for  all 

will  be  three  meetings  on  Mon-  “There  has  been  great  sclen-  of  us.” 

day,  three  on  iSiesday,  and  two  tiflc  progress  during  the  war  E.  T.  Leech,  president  and  edi- 
on  Wednesday  to  provide  an  op-  years,”  he  said.  “We  are  stream-  tor  of  the  Pittsburgh  Press,  will 
Portunity  for  a  full  presenta-  lining  our  program  to  study  all  welcome  the  convention  at  the 
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ROOF  EDITION 

The  roof  of  the  mechanical  build¬ 
ing  ei  the  Okluhemu  PubUahlng 
Co.  is  a  landing  field  fee  this  beU- 
copler.  Publisher  &  E.  Guilcsd 
hands  copies  d  the  Oklahoman 
and  Ihaes  to  file  pilol. 

first  sesison  on  Monday,  after  an 
introduction  by  Mr.  Coutney. 
Keynote  of  the  gathering  will 
be  given  by  David  W.  Howe, 
vicepresident  of  ANPA  and  busi¬ 
ness  manager  of  the  Burling¬ 
ton  (Vt)  Free  Press,  and  discus¬ 
sions  will  turn  immediately  to 
matters  of  future  importance 

first  on  the  program  wW 
come  a  discussion  by  Robert  W. 
Dickerson,  newspaper  engineer, 
on  “Planning  of  New  Newspaper 
Plants.”  He  will  be  followed 
by  Mr.  Rockefeller’s  report  on 
“Research  as  Applied  to  News¬ 
paper  Production.” 

Edwin  H.  Evers,  mechanical 
superintendent  of  the  St.  Louis 
(Mo.)  Olobe-Democrot,  will  be 
honorary  chairman  of  the  Bfon- 
day  afternoon  session,  with 
Charles  M.  Wolf  of  the  Pitts¬ 
burgh  Press  as  chairman.  ’The 
program  includes:  “Good  Tinpp- 
graphy  Sells  Space.”  by  Edwin 
H.  Stuart,  president  of  Edwin 
H.  Stuart,  Inc.;  “What  Makes 
Type  Readable,”  by  Harry  L. 
Gage,  vlcepresldent,  Meigen- 
thaler  Linotype  Co.:  a^  "The 
Offset  Process  and  Its  Possible 
Future  Application  to  Newspaper 
Printing,”  by  Charles  F.  Geese, 
Time  k  Life.  .  . 

Members  of  the  faculty  of 
Carnegie  Tech  will  conduct  a 
discussion  of  technical  education 
for  newspaper  production  at  the 
evening  session.  PartldpaM 


Jones,  director  of  the  CoU^e 
of  Engineering;  Prof  L.  B.  Sieg¬ 
fried.  head  of  the  Departaent 
of  Printing:  and  O.  A.  DMcman. 

(Continued  on  page  72) 


All  Dailies  Surveyed 
On  Carrier  Practices 


THE  most  comprehensive  study 
of  newspaper  policies  regard¬ 
ing  carriers  and  street  salesmen 
ever  undertaken  was  begun  this 
wedc  by  the  American  Newqw- 
per  Publidiers  Association. 

Immediate  response  to  ques¬ 
tionnaires  which  went  out  to  all 
members  was  urged  by  Crans¬ 
ton  Williams,  general  manager 
of  ANPA,  wMt  the  hope  that 
complete  data  can  be  available 
by  me  Fall. 

Returns  in  the  checkup  are  ex¬ 
pected  to  provide  exact  infor¬ 
mation  as  to  the  number  and  age 
of  persons  employed  in  the  sale 
and  distribution  of  daily  news¬ 
papers.  their  average  earnings 
and  welfare  programs  main¬ 
tained  for  them  by  publishers. 

SbMt  Soles  Data  Also 
A  special  section  of  the  ques¬ 
tionnaire  deals  with  street  sales 
practices. 

Although  several  regional  as¬ 
sociations  have  compiled  local 
statistics  from  time  to  time  on 
the  newspaperboy's  status,  the 
U.  S.  newspaper  industry  as  a 
whole  has  lacked  detailed  in¬ 
formation.  The  questionnaires, 
it  is  hoped,  will  tell  the  true 
picture  and  possibly  fumidi 
facts  to  offset  a  wave  of  legis¬ 
lative  proposals  unfavorable  to 
employment  of  youths  in  the 
circulation  business. 

The  questionnaires  seek  spe¬ 
cific  data  on  the  number  of  pa¬ 
pers  using  the  Little  Merchimt 
Plan,  aduH  carriers,  or  payment 
of  a  flat  rate  for  delivery.  If 
there  is  an  sidult  carrier  organi¬ 
zation,  publishers  are  ask^  to 
give  the  approximate  number 
of  boys  engaged  by  these  adults 
and  the  average  pay. 

Questions  also  cover  employ¬ 
ment  of  girl  carriers,  methods  of 
delivering  papers  to  carriers, 
average  number  of  stops  on  a 
route,  retail  home-delivery  inlce, 
collection  arrangements,  ami 
bond  requirement 
On  the  matter  of  sdiooling,  a 
three-part  query  sedu  to  letum 
if  school  attendance  is  (1)  en¬ 
couraged,  (2)  expected,  or  (3) 


cycles  is  encouraged  or  discour¬ 
aged. 

Do  you  use  premiums?,  is  an¬ 
other  question,  plus  one  on  the 
sale  of  accident  and  life  insur¬ 
ance  policies. 

Nature  and  number  of  carrier 
contest,  sales  demonstrations, 
public  relations  programs,  schol¬ 
arships  and  circulation  promo¬ 
tion  features  are  to  be  described 
in  a  second  section. 

In  both  the  carrier  and  street 
sales  and  classifications  informa¬ 
tion  is  asked  -as  to  state  and 
local  laws  governing  minimum 
ages,  pay  and  working  hours  of 
circulation  employes. 

An  age  breakdown  for  under 
18  and  over  18  tops  the  street 
sales  data  sheet  Some  ques¬ 
tions  are:  Who  do  street  sales 
boys  and  girls  pay  for  papers? 
What  is  your  ret^l  street-sale 
price?  Who  “owns”  the  Spot? 
(the  newspaper,  boy  or  girl,  or 
wholesaler?).  Does  the  newspa¬ 
per  pay  subsidies?  Are  boys 
and  girls  allowed  returns?  What 
are  the  average  earnings?  Do  you 
offer  any  incentive  to  encourage 
better  citizenship? 


NEWSPAPER,  RADIO,  JOB  PLANT 

A  triple  service  building  has  been  designed  ior  the  Alameda  (CoUL) 
Times-Stor.  oi  which  Abraham  Koimon  is  publisher.  It  will  house 
the  newspaper,  on  FTt  station,  and  a  commercial  printery. 


OPA  Studying 
Price  Status 
Of  Newsprint 


Guild  Rejected 


Printers  Strike 
In  Clarksburg 


reared.  There  is  also  an  in¬ 
quiry  as  to  whether  use  of  bi- 


AdveiMsing  .  14 

Bright  Ideas  .  M 

Cmtseas  .  13 

Cbcnialion  .  58 

Editotial  .  48 

Oblluary  . 73 

Personals . 47 

Photography  .  80 

Promotion  .  54 

Radio  . 58 

Shop  Taik .  78 

Short  Tokos  .  24 

Syndicates  . 26 


CuunesauaG,  W.  Va. — ^Publica¬ 
tion  of  the  Clarksburg  Evening 
Telegram,  Exponent  and  Sunday 
Exponent  *  Telegram  was  sus¬ 
pended  when  union  printers 
failed  to  report  for  work  July 
31. 

Renegotiation  of  wages  were 
broken  off  suddenly,  Cecil  B. 
Highland,  president  of  the 
Clarksburg  Publishing  Co.,  told 
EdITOB  h  PUBLtSHXa. 

The  last  contract  made  wHh 
the  union,  dated  July  1,  1940, 
provided  that  if  the  United 
States  should  become  involved 
in  war,  agreement  may  be 
opened  on  30  days'  notice  by 
either  party. 

“This  clause  has  never  been 
used,”  Mr.  Highland  said,  “and, 
the  war  being  ovw,  has  spent  Hs 
force.  The  union  on  June  1  no¬ 
tified  the  publisher  it  demanded 
an  increase  of  18Vk  cents  an 
hour.  We  made  an  offer  without 
prejudice  to  our  position  t^t 
the  contract  is  not  openable  at 


The  nation’s  daily  newspaper 
publishers  kept  their  eyes  on 
WaAlngton  this  week  as  the 
Office  of  Price  Administration 
was  studying  the  newsprint 
price  structure. 

OPA’s  legal  staff  was  still 
mulling  the  confused  situation 
which  finds  news^nt  selling  at 
a  base  price  of  $73.80  as  com¬ 
pared  to  the  $68  per  ton  in  effect 
when  OPA  died  June  30. 

Hundreds  of  telephone  calls 
and  telegrams  have  poured  into 
OPA’s  offices  in  Washington  dur¬ 
ing  the  week  asking  for  clarifi¬ 
cation  of  price,  but  as  Editor 
ti  Publisher  went  to  press  OPA 
still  had  not  announce  the  de¬ 
cision,  which  only  it  can  make. 

In  constant  touch  with  the 
situation,  the  American  News¬ 
paper  Publishers  Association 
made  the  following  announce¬ 
ment  Tliursday: 

“Blany  newspaper  publishers, 
including  ANPA  officers  and  di¬ 
rectors,  have  been  urging  OPA 
daily  to  take  action  quickly  in 
granting  a  newsprint  price  in- 


Asbuzy  Park,  N.  I.  —  la  a 
NLRB  election  July  28  em¬ 
ployes  in  the  news  and  adver¬ 
tising  deportments  of  the  As- 
bury  Park  Sun  rejected  the 
Jersey  Shore  Newspaper  Guild 
as  their  borgaiidng  agent  by 
a  vote  oi  12  to  7. 

The  guild  had  originaily 
claimed  jurisdiction  over  all 
unorganised  employes  of  the 
Sun.  When  a  petition  signed 
by  a  majority  oi  the  employes 
in  the  business  office,  drcnla- 
lion  department  and  mainte- 
nonce  department  waa  seat  te 
the  pubUsher  urging  him  not  te 
recognize  the  guild  as  bei- 
gaining  agent  for  <dl  the  em¬ 
ployes,  the  guild  fcodified  its 
Juriadietieaal  claim. _ 


“The  ANPA  has  advised  Ui 
members  that  everything  p^ 
sible  is  being  done  by  the  ANPA 


to  bring  about  prompt  OPA  ac¬ 
tion  but  this  should  not  cauM 
any  publishers  to  feel  ^t  thii 
is  sufficient  Each  publisher  U 
urged  to  communicate  in  hn 
opm  way  with  OPA,  expressml 
hb  views  about  the  newspiW 
price  and  the  importance  of 
early  action.” 


Aer  ertMa  eps— itiw  la  Ihh  peb- 
UceUae  wmr  be  npvMMSi  pra^Sii 
■  ibeivlilSMiet  I*  iMiae  a(  the  HHer 
a  Publlebiv  esprrlfbt  eaS  the  dote  eC 


tne  contract  is  not  openable  at 
this  time:  first  to  arbitrate  the 
matter  as  provided  in  the  con¬ 
tract  as  to  whether  or  not  they 
could  reopen  it;  second,  to  raise 
wages,  retroactive  from  June  30, 
1945,  $3  a  week  or  to  extend  the 
contract  for  an  additional  year 
to  1948  to  $6  a  week.  This  was 
refused. 

“A  telegram  received  by  the 
ANPA  from  President  Randolph 
of  the  mi  said.  “So  far  as  the 
ITU  is  concerned,  there  is  no 
contract  in  existence  at  Clarks¬ 
burg.’  We  desire  to  further  state 
that  under  tiiis  same  contract  a 
walkout  took  place  on  the  Morn¬ 
ing  Exponent  Oct.  13,  1943,  and 
they  were  ordered  back  by  the 
then  president  of  the  ITU  the 
next  day.” 


“There  has  not  been  unani¬ 
mous  agreement  as  to  the  amount 
in  dollars  of  the  Increase  that 
ought  to  be  given  in  an  OPA 
ceiling  above  $68.  From  all  I 
can  find  out.  there  are  differ¬ 
ences  of  opinion  within  OPA 
itself  on  the  amount  in  dollars 
that  should  be  allowed  for  an 
increase.  This  includes  discus¬ 
sion  of  the  increase  of  $6.80  a 
ton  put  into  effect  by  Canadian. 
Newfoundland  and  some  U.S. 
producers  when  the  Canadian 
dollar  was  revalued  at  par  with 
the  U.S.  dollar  and  OPA  had  no 
legal  existence. 

“Early  action  by  OPA  is  most 
desirable  and  each  day  of  deisv 
by  OPA  in  promulgating  an  or¬ 
der  Increasing  the  newsprint 
price  increases  hazards  that 
might  affect  the  steady  flow  of 
newsprint  to  U.S.  newspapers. 


CALENDAR 

Aug.  5.7— ANPA  mechan¬ 
ical  conference.  Pittsburgh. 

Ana.  15-17— Georgia  Prem 
Ass^ation.  annual  conven¬ 
tion,  Savannah.  Ga. 

Ana.  1 7-23  —  International 
Typographical  Union,  conven¬ 
tion,  Miami  Beach,  Fla. 

Aua.  18  —  Southern  News¬ 
paper  mechanical  conference, 
Texas  Hotel,  Fort  Worth,  Tex. 

Ana.  26-28  — Pacific  Coast 
Classified  Advertising  Mana¬ 
gers,  annual  conference.  Hotel 
Alexandria,  Los  Angeles, 
Calif. 
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Pr6ss  F r0Gdo]Xi  •**  "ciiw  *1^ 

4  •  ^500  &  A  ^v\AAAAO  autumn  when  the  delegations  of 

mg  M  aU  nations  attending  the  United 

ATP  SCOTPfl  in  PCITIS  NaUons  Gmieral  Asembly  in 

C  ll#W Wi  MMJ,  A  VAX  XD  New  York  will  be  called  upon  to 

accept  or  reject  a  draft  conven- 

ALTHOUGH  marked  by  some  vent  misunderstanding,  full  pub-  tion  on  world  freedom  of  in¬ 
intimation  of  “horse  trading"  licity  must  be  had.  formation, 

in  international  diplomacy,  the  "ne  objective  of  the  worid  “While  there  may  not  be  any 
American  crusade  for  world  campaign  now  being  carried  on  connection.  Hr.  Molotov’s  Paris 
freedom  of  the  press  gained  two  by  the  American  Society  of  decision  brings  into  review  a 
notable  victories  this  week  at  Newspaper  Editors  is  the  urgent  statement  at  the  Russian  Foreign 
the  Paris  Peace  Conference.  need  for  freedom  of  news  b^  OfBce  made  to  a  committee  of 
1.  Texts  of  draft  treaties  with  tween  nations  and  peoples  to  the  American  Society  of  News- 
Italy.  Rumania,  Bulgaria,  Hun-  avoid  the  misunderstandings  of  paper  Editors  in  Moscow  in  1945. 
gsry  and  Finland  contained  a  which  Mr.  Molotov  complains  at  TOe  possibility  of  a  postwar 
staMard  claxise  calling  for  free-  Paris.  If  he  is  convinced  now  agreement  for  a  freer  flow  of 
dom  of  the  press  in  those  coun-  that  Russia  should  adopt  a  policy  news  between  .Russia  and  the 
tries.  of  dealing  in  the  open,  this  con-  United  States  was  admitted.  In 


retary  of  State  James  F.  Byrnes  stumbling  blo^  in  the  way  of  pressed  as  to  how  a  freer  ex- 
that  correroondents  have  access  some  international  plan  for  a  change  of  news  would  work  out 
to  alt  Conference  meetings.  free  exchange  of  world  informa-  in  practice. 

Stcmdmd  Clouse  tlon.  "During  the  last  year,  the  Rus- 

The  treaty  clause  was  flie  _  ,  _  e  i  j-ai 

^'MS^dlm^'Xuld*"^  Good  Supply  of  Wine  and  Cheese 

tio^  Exce^  in  the  case  of  Fin  :  Made  Avc^^le  to  Press  in  Paris 

land,  it  was  made  the  subject 

of  Article  I  of  toe  Political  PARIS  (Via  Press  Wireless) —  sions  may  hear  everything  going 
Clause.  S^eral  other  matters  Three  press  rooms,  three  on.  .  -  .1. 

were  put  ahead  in  the  Finnish  broadcasting  studios  and  net-  In  the  Senate  Chamber  of  the 
draft  trM^  and  press  freedom  ^ork,  telephone  and  teletsrpe  17to  century  palace,  directly  be- 
b^me  Arucle  VI.  circuits  went  into  action  at  hind  the  president’s  chair,  two 

She  standard  clause  reads  as  Luxembourg  Palace  this  week  wooden  platforms  were  built 
follows:  ^  _  as  800  pre«s,  radio  and  newsreel  for  newsreel  and  still  photog- 

“FinlMd  (or  other  nameo  na-  correspondents  covered  the  Paris  raphers.  There  is  even  a  sepa- 
tion)  shall  take  all  measures  peace  Conference.  rate  stand  easel  for  the  confer- 

necessary  to  ^ure  to  all  per-  Nearly  200  of  these  are  Amer-  ence’s  official  painter,  toe  noted 
A  A?*!  leans  who  are  sending  himdreds  Louis  Touchagues,  n^ed  hjr 

jurisdiction  without  distinction  thousands  of  woi^s  by  cable  the  French  Beaux  Arts  Ad¬ 


as  to  raM,  sex,  language  or  re-  radio  to  the  States.  ministration, 

iigion,  the  enjoyment  of  human  Americans  share  50  seats  Four  soundproofed  cabins  per- 

rlghU  and  of  toe  fundamental  allotted  to  them  from  toe  300  mit  radio  commenUtors  to 
freedoms  including  freedom  of  jjj  press  se<Hion  of  the  lofty  broadcast  directly  while  the  con- 
expression,  of  press  and  publica-  plenary  session  chamber  that  ference  is  in  se^on  and  micro- 
woitoip.  of  ^  the  Senate  of  toe  phones  at  strategic  poinU  pick 

political  opinion  and  of  public  Third  Republic.  Here  all  dele-  up  the  voices  of  delegates, 

meeting”  gates  of  21  nations  gather  for  Throughout  the  Palace,  650 

It  becomes  toe  task  of  toe  meetings.  workmen  laid  down  nearly  10 

United  Nations  Cpnuniwion  on  g^gts  reserved  for  toe  Amer-  miles  of  electric  and  telephone 
Human  Rights  to  define  toe  free-  j^ans  are  on  the  second  balcony  cables,  slapped  three  tons 
doms  enumerate<^  and  toe  spe-  semicircular  auditorium,  on  office  walls,  and  mounted  6to 

c  al  proWem  of  toe  SubcommU-  ^hich  has  been  apportioned  pounds  of  glass  fibre  to  sound¬ 
men  on  Fre^om  toe  IJess  to  among  11  news  agencies,  24  proof  broadcasting  studios  on 

deterimne  what  shall  to  re-  dailies.  4  newsmagarines,  other  the  roof. 

girded  as  freedom  of  informa-  periodicals,  and  6  radio  net-  Most  of  the  foreign  press  is 

tion  and  publication.  works.  The  largest  contingent,  housed  at  the  Grand  Hotel  w 

The  U.N.  groups  are  not  that  of  the  Associated  iSress  with  the  Palace  de  I’Opera  where  300 
scheduled  for  formal  sessions  18,  is  headed  by  Reiman  Morin,  rooms  were  reseryw  for  news* 
until  late  in  the  Winter.  Ahead  Paris  Bureau  chief.  Next  Is  papermen.  An  elaTOrate  wine 

of  any  action  by  them  will  come  United  Press  with  16,  led  by  and  cheese  bar  was  InsUlled  to 

a  discussion  of  press  freedom  as  Joseph  Grigg,  junior  bureau  help  fill  correspondents  leisure 
raised  under  a  resolution  before  chief  and  Ludwell  Denny.  Third  time.  .  , 

the  U.N.  General  Assembly  is  the  Nexo  York  Herald  Tribune  Although  most  wines  UM 
which  convenes  in  September.  with  10,  including  John  O’Reilly,  cheesy  are  In  short 


Wilbur  ForrAst  orAsident  of  bureau  chief,  and  Walter  Kerr,  Ministry  of  Foreign  Affairs  has 
the  American  Socie^  of  News-  diplomatic  correspondent  requisitioned  sufrolent  duai^- 

oaner^  ^  fS  toe  ^  Credentials  and  coverage  ar-  ties  of  choice  vintage* 
sian  aareement  on  oress  freedom  rangements  were  made  through  cheeses  to  satisfy  the 
a“paris^T  an  etKaf^y  conferences  with  the  French  corps.  Traditional  ^jeneh 
SermllOTdSvdonmCTt  ^  press  service  by  John  Tobler,  comestible  are  ~ld  a  po^ 


be  a  mninr  HotFAinnmAnt  press  scrvice  oy  jonn  xooier,  comesuuiea  bvaaa 

Mr  American  embassy  pres  attache,  price  and  the  government 

Mr.  Forrets  complete  state-  Bird,  New  York  hope  to  be  reimburse  by  new 

...  ■  .  .  _  .  Pott  correspondent.  Bird  we  paper  reports  abroad  &at  the 

Agrement  by  Foreign  Minis-  named  liaison  man  betwen  the  two  exportable  commodltle  are 
ter  Molotov  of  Russia  to  open  American  press  and  the  state  still  very  much  worth  the  at- 
tbe  Paris  Pece  Conference  to  Department  tention  of  Gourmets  in  other  na- 

tull  publicity  may  be  a  major  Four  teleprtnters  at  the  Palace  tlons.  ^ 

development  in  the  American  tied  directly  to  news  agency  Correspondents  are  able  to 
<»mpaign  for  world  freedom  of  bureaus  downtown  and  56  spec!-  eat  at  the  Grand  Hotel,  at  de- 
information.  al^-constructed  phone  booths  signated  tax-free  restaurants  or 

“Much  more  important  than  are  reserved  for  the  press.  The  at  three  Luxembourg  PalaM 
Mr.  Molotov’s  adherence  to  Sec-  three  press  rooms  complete  with  dining  rooms.  The  latter  are  in 
retary  Byrnes’  demand  for  open  individual  desks  for  working  three  price  categoric,  with 
sessions  of  the  conference,  how-  newpsapermen,  and  a  special  meals  available  for  delegates 
ever,  was  his  complaint  that  the  press  bar  are  tied  in  by  loud-  and  press  for  125  francs.  75 
world  press  bad  misinterpreted  speakers  with  the  auditorium  francs  and  40  franca — a  price 
Russia  and  therefore  to  assure  so  that  reporters  unable  to  at-  range  of  about  a  dollar  down  to 
accurate  information  and  pre-  tend  conference  plenary  ses-  35  cents. 
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Siam  have  given  some  alight  in- 
dlcatiom  of  a  poUcy  change  in 
permitting  American  correspon- 
drats  to  visit  tt»e  Russian  occu¬ 
pied  areas  oi  Germany  and 
churia.  In  Russia  and  Russian 
controUed  state*,  however,  indi- 
catiom  have  been  the  reverse. 

“There  are,  however,  signs 
elsewhere  that  the  campaign  for 
world  press  freedom  originating 
in  the  United  States  to  takjm 
root  in  some  parts  of  the  worm. 
The  Turkish  Embassy  in  wam- 
ington  to  announced  tot  to 
Turkish  government  to  de¬ 
clared  for  freedom  of  to  press 
in  Turkey.  Both  Prime  Minister 
AtUee  of  Great  BriUln  and 
Chlang  Kai-shek  of  China, 
among  otoers,  rocently  have  is¬ 
sued  strong  iUteinents  on  toe 
vital  Importance  of  world  free¬ 
dom  of  iniormatlon. 

Dlspatdies  from  Pari*  hinted 
that  Molotov  might  have  given 
in  to  Byrne*  <»  to  prew  in  re¬ 
turn  for  American  support  m 
his  demand  for  a  tvwHhlrd*  vote 
on  major  matter*. 

Corresixmdents  reports  tot 
they  welcomed  the  experience 
of  sitting  in  on  meetings  of  to 
Rules  Committee  and  other 
bodies,  but  they  also  obs^ed 
that  very  little  real  new*  <rf  the 
Conference  will  come  from  these 
meetings. 

Releoses  in  Washington 

Everything  wUl  ^ 
Washington  and  in  ^ 

plement  Byrnes  announert  d^ 
sire  for  an  openpeoee 
ence.  State  Department  sources 
said.  « 

Some  of  the 

ence  napers  are  being  relea^ 
to  Ws^igton.  For 
Tiienlav  at  6  P.M.  the  State  DC" 
made  available  texto  of 
the  draft  treaties. 

■rhe  State  Department  made 
avSable  to  foUowlng  ^ 

correspondents  who 

the  Department*  aid  in  obtain 
tog  transportation: 

RusseU  Barnes, 

Netos;  Alicia  R^l* 

Graves,  Protrfdenc*  (K  L) 

IS?  Harold  Davis,  Jfw  .YOf  R 
Daily  Stwi; 

ChuSgo  DoUy 

Cady,  Columbn*  (O.)  Dispart. 
R  H.  Shackford,  Unito  **«*>• 
WiUiam  O.  Player,  Jr^  Ww 
York  Post;  Edgar  A. 

York  Post;  Mrs.  Edward  H. 
Birtler,  BuffaXo  (N. 

Neirs;  AlexanderJ^ton.  to 

Day;  Michael  Bradshaw.  T^ 

(O.)  Blode;  Joseph 
Ups,  Netosioeelt:  JJl 

iS.  Chicopo 
Caidle.  PMIodel^te  (Pa.) 

Irtin;  BUI  Cunning*^ 

(Mass.)  Herold;  Nltolas  ^ 
Martin,  PtLVMnUm  Nwt.V^ 
bold  Noyes.  <D- 

Star;  George  FleWto  EUot,  New 
York  Herald  Jri^n*;  I^w 
Pearson.  BeU  Sy*^****:  ^ 
net  Nover,  WosMngton  (D. 

Pott-  Do^  Fleeson,  North 
American 

Larry  LeSeuer,  Columbia  Brto 
casting  System:  Stephen  Laird. 
CBS:  Jackson  Leighter,  WIJB, 
KYA,  KLAC;  and  WllUam 
Brooks.  National  Broadcasting 
Co. 
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Copy  Platform  Drafted 
For  Plant-City  Program 


R.  M.  Winsborough  Shows  How 
To  Meet  Public  Antagonism 


the  tools  of  production  end  dls- 
tribution,  Windborou^  ex- 
pMned  to  E.  h  P. 

Betteree  in  Newspopen 
As  advertising  manager  of 


sponsors  such  type  advertising: 

“1.  That  American  business  is 
owned  by  the  many  and  not  to 
any  important  degree  by  the  few 
— Uiat  every  one  of  tile  millions 
CHXIAGO— Convinced  that  interests  (Morgan.  Mellon,  Du-  <rf  Africans  who  has  a  ba^  ac- 

American  business  must  win  Pont,  Rockefeller.  WaU  Street,  count,  a  life  tosuranw  poUjy.  a 

and  hold  the  understanding,  etc.)  share  ^  stock  or  a  bon^U  im 

confidence  and  support  of  the  2.  A  large  part  of  the  pubUc  ^ 

public  if  business  is  to  survive,  has  a  dread  of  business  monop*  that  American  business,  by  anu 
Robb  M.  Winsborough.  advertla-  oly  and  thlnlu  that  bigness  in  targ^ 

ing  manager  of  Middle  West  business  is  bad.  by  t^  stockholders  and  not  by 

Service  Co.,  has  developed  a  S.  A  large  part  of  ttie  public  ®^***J^**  V?**  plutocr^. 

“copy  platform"  for  Plant-City  thinks  buwiess  wants  to  keep  .  2-  That  blgn^  In  business 
advertising  that  can  be  adapted  prices  high.  has  some  very 

to  meet  local  cooditions.  4.  A  large  part  of  the  public  notnlc  and  sociM  vahiea— that 

Basically,  the  Amerken  peo-  thinks  business  want  to  keep  lower  prices  to  the  OTimnner  re- 

ple  must  tave  a  premier  concep-  wsjgtt  low.  ^  **2) 

firm  of  the  prodt  eystem.  or  9.  A  large  part  of  tiie  public  the  unancing  of  researa  ny 
busineae  cannM  hope  to  retain  thinks  business  is  opposed  to  l«i?e  compenies  r^lts  in  new 
free  enterprise  in  a  irarld  that  Is  labor  unions  and  the  principle  of  Improv^  products  and  mt- 
rapidly  turning  to  political  man-  collective  bargaining.  vices,  that  new  and  im- 

agement  or  state  ownership  of  6.  A  large  pail  of  the  public  provM  pr^ucts  and  Mrvices 
--  -  -  -  thinks  business  makes  excessive  provide  additional  employment 

proBts,  to  the  detriment  of  the  m  their  manufacture,  distribu- 
worker  and  the  consumer.  tion,  advertising  and  selling,  and 

7.  A  large  part  of  the  public  that  improved  working  condi- 
believes  that  labor  and  govern-  tions  and  higher  health  and  safe- 
ment  have  done  more  than  in-  ty  standards  generally  go  hand 
the  service  subsidiary  of  Middle  dustry  to  raise  the  American  In  >»i>d  with  mass  production. 
West  Corp,.  consisting  of  electric  standard  of  living.  "3.  That  under  the  system  of 

power  and  light  utilities.  Wins-  g.  A  large  part  of  the  public  competitive  American  business 
borough  is  a  firm  believer  does  not  realue  that  labor’s  in-  management,  mass  production  of 
in  the  newspaper  as  a  public  re-,  terest  and  the  public's  interest  commodities  and  services  has  re¬ 
lations  advertising  medium.  and  the  interest  of  business  are  suited  in  constantly  lowered 
"The  utilities  have  been  en-  identical.  (A  large  part  of  bust-  prices  to  the  public.  Hie  evl- 

Rin  this  type  of  advertising  ness  does  not  realize  this  either.)  dence  is  the  historical  record  of 
>me  time,”  he  said.  “The  As  an  answer  to  the  public's  tiie  improvement  in  quality  and 
reason  we  are  interested  in  thinking  on  state  of  American  the  reduction  in  price  of  prectic- 
Amerlcan  business  telling  its  business,  Winsborough  offers  ally  everything  sold  to  the 
story  to  the  public  is  that  the  specific  suggestions  as  to  the  American  public, 
utilities  can^  do  it  alone.  We  kind  of  copy  that  will  make  "4.  That  business  does  not 
mun  depend  on  Industry  gen-  plant<ity  advertising  effective,  want  to  keep  wages  low  and  has 
eraHy  _  to  acquaint  the  pwlic  Each  of  the  following  eight  not  done  so.  American  business 
with  the  economic  facte  of  life  points  can  be  re-stated  In  terms  management  has  long  recognized 
as  we  know  them  in  America,  of  the  qiecific  industry  that  Oiat  mcrea^  proMctiiti^  en- 

Opinion  surveys  show  that, _ 

generally  speaking,  American 
business  and  indus^  have  been 
“very  stupid  in  talking  ehout 
things  in  which  the  people  are 
not  interested,"  he  added. 

Most  Deed  in  ’Spedfiss' 

Plant-city  advertising  must 
deal  in  "specifics,”  especially 
profits,  he  eiuerted,  if  such  news¬ 
paper  copy  is  to  be  read  and  un¬ 
derstood  by  the  public.  It  is 
with  this  mought  in  mind  that 
Rtittsborough  has  devised 


of  the  qiecific  industry  that  that  increased  pro 

Famine  Relief  Drive 
Got  4,779,720  Lines 


WASHINGTON — More  than  four  shows  the  following  results: 

and  three  -  quarters  million  Total  linage,  4,779,720;  average 
lines  of  dally  newspaper  adver-  linage  per  ad,  1,278;  total  num- 
tising,  valued  at  nearly  half  a  ber  of  ads,  3,740;  average  num- 

_  million  dollars,  were  sponsored  ber  of  ads  per  paper,  1.7.  and 

aSSc.;  ^y  the  reteU  Merchants  particl-  total  value  of  adTHoV.OOO  88^ 
^^7  Wtfonn  for  American  n,ting  in  the  nationwide  cam-  These  results,  aSieved  in 

all  sizes  throughout  the 
_  .  ,  . .  indicate  that  &e  retail- 

gram  from  Jtme  2  through  July  4.  ers  matched  their  best  previous 
“»n,.  averaee  indiutre  im  nnt  These  figures  were  announced  records  in  institutional  cam- 
Bccratmedto  writ^Miotrial  Charles  B.  Dulcan,  paigns  of  similar  duration,  Mr. 

adwtteiM  beewse  si^smto-  honorary  chairman  of  the  Dulcan  stated.  Large  numbers 
dustry  is  prlmiriJ^i^a^ted  in  Notional  Retail  Committee  for  of  full-page  cooperative  ads 
sS  prSSSScsakl  *'"?*?* show  the  purchase  of  sizable 

ough.  %ut  industrial  advertis-  explained  that  the  tabulations  quantities  of  space  over  and 

ing  must  deal  in  snecifics  and  cover  only  exclusive  famine  ad-  above  tlut  already  under  con- 

reSeetaseSS^ol  soc^iiSoSS?  verttelng.  and  do  not  take  into  tract. 

blllty.’’  consideration  the  wide  usage  of  Reports  from  many  of  the  90 

Ba^  on  the  findings  of  sur-  inserts  and  drop-ins.  key  cities  in  which' local  com- 

veys  dealtog  wlto  puWic  opin-  Itoog#  Near  SfiOOJlOO 

ion,  Winsborough  contends  that  m,.  j  „  ■  _  tile  fact  that  Information  con- 

American  business  The  theme  of  the  adi^rtising  ceming  the  famine  crisis  and  the 

does  not  at  present  have  the  con-  c^P»lfn  wm  an  appeal  dlrec^  means  of  combatting  it  was 

fidence  and  support  of  a  large  “^  ****,,  thoroughly  disseminated  to  the 

aegment  of  the  American  public  “  SO.OOOPOO  sijmed  food  housewives  through  newspaper 

for  the  following  reasons;  conservatira  ple^M.  Thepled^  advertising  and  publicity,  wln- 

L  A  large  part  of  the  public  j***Lr*.  nientioned  dow  and  interior  displays,  and 

fhitiV*  American  business  is  ***  advertising  copy.  use  of  sponsored  and  donated 

owned  by  a  few  wealthy  fami-  A  breakdown  of  the  advertis-  radio  time,  the  famine  relief  re¬ 
lies  or  a  few  powerful  financial  ing  report  given  by  Mr.  Dulcan  tail  committee  chairman  said. 
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Inunedicrte  Release 

Washington  —While  Con- 
greas  debated  die  fate  ot  the 
OPA.  the  7  or  8  “unempIoTad" 
information  specioliste  ol  the 
agency  kept  themselves  very 
busy. 

When  Congresa  finally  ap¬ 
proved  the  OPA  low  and  the 
President  signed  it  Washing¬ 
ton  correspondents  on  Friday 
were  literally  buried  in  a  flood 
el  7S  OPA  bandeuts,  oil  for 
immediate  release  on  that  day. 

Saturday  was  another  big 
day  when  the  agency  put  out 
about  19  releases. 


titles  American  workers  to 
higher  wages.  As  output  per- 
man-hour  has  climbed,  ao  have 
wages.  Hourly  wages  in  mori 
American  Industry  wew  well 
Steve  the  minimum  level  before 
minimum  wage  laws  were  ew 
passed,  and  they  continue  to  be 
well  above  minimum  levels  in 
most  induces.  American  busi¬ 
ness  management  on  the  whole 
recognizes  that  mass  buying 
power  is  essential  and  can  te  te 
tained  only  by  payment  of  the 
highest  level  of  worker  comp^ 
sation  that  is  economicaliy 
sound. 

Answer  to  Unions 

“5.  That  more  and  more  pro¬ 
gressive  American  business  man- 
agmnent  have  accepted  and  are 
not  iipposed  to  later  unions  and 
collective  bargaining.  About  IS 
to  14  million  union  workers  are 
now  employed  in  mass  produr 
tion  industries.  The  publics 
misconception  on  this  point 
grows  out  of  the  fact  that  dis¬ 
putes  between  management  and 
unions,  and  the  pressures  ex¬ 
erted  on  managemnt  by  unloiu, 
are  almost  always  widely  pub¬ 
licized.  Actually,  management  is 
sitojected  to  pressure  from  three 
important  and  conflicting 
sources,  of  which  union  pressure 
or  worker  pressure  is  only  one, 
and  the  only  one  that  is  widely 
publicized,  ^e  other  two 
sources  are  (1)  Pressure  from 
the  public  for  lower  prices  and 
(2)  ^esiture  from  the  stockhold¬ 
ers  to  make  profits.  If  manage¬ 
ment  falls  to  show  a  profit,  it  Is 
quietly  replaced  by  the  sto«- 
holders.  If  the  public  falls  to 
buy  the  products  or  services  be¬ 
cause  the  price  is  too  high  or  the 
product  poor,  the  stockholders 
lose  their  investment,  and  woik- 
ers  and  managers  lose  their  Jobs, 
all  without  fanfare  or  publicity. 
But  when  management  is  sub* 
jected  by  the  unions  to  pressure 
for  higher  wages  or  any  othw 
demands,  and  takes  a  position  to 
guard  profit  levels  or  consumer 
prices,  the  dispute  is  frequently 
submitted  to  public  discussion 
Therefore,  the  conflict  between 
management  and  the  unions  has 
been  deeply  impressed  upon  the 
public  mind,  with  no  correspond¬ 
ing  impression  of  management’s 
role  in  protecting  toe  stockhold¬ 
ers  and  preserving  a  market  for 
the  goods  or  services  produced, 
which  is  toe  only  real  guarantee 
of  em^oyment. 

“6.  raat  the  profits  made  by 
(Continued  on  page  67) 
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Philadelphia  Inquirer  Marks 
10  Years  Under  Annenbergs 

^  charge  of  organization,  the  FH 

odclphta  IiUTuirer  has  set  up 

•Paper  lor  the  Home'  Phflosophy  Ea'S'«JS?‘'a,ilfSS 

Behind  Circulation  Increases  SS  S  T  SLJS  ' 

merged— all  newspapers  encum-  Francis  Chase  and  Lai 
Bv  Chaiies  W.  Duke  difficulties,  starting  KHngman,  experienced  n  e  i 

VrfliariBB  w.  l/UKe  .  .  depression  era  and  then  mriSm  and  authorities  on  Inti 


pstlUties  with  Japan  every  enterprise  subordinated  to  to  write  the  day-byday  devel- 
.  the  war  shot  ^  the  natlond  security.  opments  at  the  conference, 

o  njore  than  603,000  Accounting  can  not  be  had  on  jl^ame  Suzanne  Roquere,  fa- 
tit®  *>•*!•  suspended  publlca-  mous  French  women’s  editor  aid 
the  300,000  mark  was  tlon  of  rival  sheets.  The  mom-  war-time  Resistance  leader,  is 
s  the  Inquirer  em-  jng  Public  Ledger  passed  out  of  writing  background  stories  <n 
emiums  as  a  clrcula-  existence  In  1934— two  years  be-  the  cOTference  and  events  wWch 
fore  Annenberg  aoqulsltion  of  i^d  up  to  it  In  addition,  Mrs. 
circulation  as  of  June  the  Inquirer.  Since  that  time,  j  p  ^cEvoy,  American  writer 
135,  or  virtually  double  the  latter’s  only  rival  In  the  ^  Dbotographer,  is  to  send 
1  of  10  years  ago.  ’This  morning  field  has  been  the  Ree-  week&  dispatches  about  persim- 
ins  represents  the  po-  ord.  TOe  Eoeninp  Ledger  lln-  auties  aim  news  bdilnd  the 
;Ce  the  Inquirer’s  Sun-  gered  on  untU  1942,  then  sink-  jjlws  with  exclusive  spot  plc- 
lation  prior  to  paper  Jng  into  bankruptcy,  its  clrcula-  tures’ 
days  approximated  tlon  puslng  to  &e  BuUetia  and  '  — 

-  Wartime  curtailments  Dally  Newt.  neonle 

that  forced  cancellation  of  the  Sun-  How,  then,  account  for  the  newspaper,  else  me 

W.  Annenberg  day  predate,  with  nearly  a  third  fact  that  In  the  month  of  June,  wouW  not  ^ 

*  of  a  mlUlon  sales  wiped  out.  the  Inquirer  Jumped  to  an  all-  spendlM  th^  mo^ 

Since  that  predate  curtailment,  time  high,  June  being  one  of  the  Use  inlt.  In  toe  accel^tMtOT 

- -  _  summeTmonths  when  there  Is  po.  The 

supposed  to  be  a  general  let-  Inquire  ^_wagen^^^^^^ 
down,  and  this  particular  June  to,  and  best  ex- 

not  having  chronicled  any  start-  being,  is  probaW^  olatform, 
ling  news  events  that  might  tem-  to  ite  own  p 

_ Warily  stimulate  sales?  which  It  c^®*  on  me 

a — -  - -W-.  —  uuici  auMicuiiv  ^cuusuwK.  In  In  S€n6rftl  a|pre6ni6nt.  In-  n«wi  accur*t®ly 

August,  1936,  that  the  late  M.  L.  1936  toe  Inquirer  had  about  150  quirer  execuUves  say  prlmarUy  To  prim  me  mot  »  ^  ^ 

Annenl^rg,  an  immigrant  who  retail  advertising  contracts:  to-  their  success  points  up  the  ^ct  and  f eari»i^  ^ 

.  .  . that. the  American  people  sWl  to  up- 

_  of  world  *fl^^totoi^ce"to^tltoM^ 

■«>l?...de«.lt®.toe  gov^  “?s^*uKd°opp^:  tod^ 

. 

advancement  of  todus^  to 
Philadelphia  and  Pennwlvanla. 
to  expose 

corruption;  to  be  Just;  to  bedato 
and  above  aU  to  be  unswCTvlng- 
( Continued  on  pope  62) 


nehbcrg  inter¬ 
ests  —  now  be¬ 
ing  celebrated — 
has  served  to 
dispel  one  of  the 
pet  illusions 
long  prevalent 
concerning  the 
assumed  s  e  p  - 
arate  functional 
natures  of  morn¬ 
ing  and  evening 
newspapers. 

That  is, 
the  morning 
ne  w  s  p  aper 

tends  largely  to  become  a  "man’s 
newspaper,”  edited  and  produced 
chie^  for  business  and  profes¬ 
sional  segments  of  society;  while  - "i-'  j - - - 

the  evening  newspaper  singu-  ware  and  Maryland, 
larlv  is  a  family  affair  for  leis-  600  Batail  Contracts 

urely  home  consumption.  Advertising  linage  offers  an- 

It  was  just  a  decade  ago,  to  other  authentic  yardstick. 

Augurt,  1936,  that  the  late  M.  L.  ICCC  U—  _ 

Annenberg,  an  immigrant  who  retail  advertising  contracts;  .. 

began  his  Journalistic  career  as  day  it  has  well  over  600.  Total - —  - -  . 

a  newspaperboy  on  toe  streets  linage  as  M.  L.  Annenberg  took  number  toe  newspap^  amo^  u«w*' 

of  Chicago,  purchased  the  big  hold  was  14,600,000.  By  1943  their  most  IndisjMnMble  dal^  1 - 3.- 

North  Broad  Street  morning  (before  newsprint  rationing  needs,  and  are  still  inclined  to  lean  dOTOCTa^, 

dally,  with  Sunday  ^itions,  went  into  effect)  It  had  climbed  regard  It  as  their  favorite  meaiu  1 

from  the  Patenotre  interests,  to  more  than  21-million  lines,  for  communication  - 
representing  toe  estate  of  toe  Today,  with  virtually  closed  news  — 1-  — 

late  Col.  James  C.  Elverson,  in  doors  and  advertising  coming  to  of  competitive  mrala. 
whose  family  custody  toe  In-  “over  toe  transom,”  linage  has  connection.  It  Is  pointed  out  ^t 

quirer  had  remained  continu-  averaged  around  2-mllllon  radio,  which  b^an  to  toe  zo s 

ously  for  close  to  half  a  century,  monthly,  with  estimates  by  In-  and  grew  in  toe  30  s,  has  at- 
Foundations  securely  laid  for  quirer  executives  that  it  will  ap-  tained  its  majority  durlngthe 
what  he  once  fondly  character-  proximate  25,000,000  lines  for  period  of  toe  Inquirer  s  great-  to  expose 
Iz^  his  most  prideful  publishing  the  first  full  postwar  year.  est  development.  ,  . 

project,  M.  L.  Annenberg  died  There  has  to  be  an  answer  fpr  Second,  It  Is  assumra  toe  ^ 
in  1942,  leaving  his  only  son,  that  doubled  circulation  and  quirer  Is  getting  out  a  gooa 
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1  ■  a  A  S  ^  ^  1«*  D  ^  ^  ^ J  ^  service  advertising  Is  abun- 

JJIll©  HOOjr  ICftCQ rgl R  dantly  in  evidence.  Among  the 

><  iT  advertisers  thus  represented  are 

Sloan's  Liniment.  Campbell  Fi- 

Notable  45  Campaigns  Sj?s“7 

r*ACP  Hic’rrtDipc  »  ™  *  .  a  Heinz  Co.  (vinegar):  Marlin 

CASE  HISTORIES  of  78  out-  for  many  years,  and  newspapers  Firearms  Co.  (Marlin  razor 
sUndingly  successful  newspa-  permit  us  to  reproduce  this  sym-  blades)’  Peter  Pan  Bread;  Rit 

^  adver^ii^  campaigns  of  bol  as  a  central  theme.  "  tint  and  dye:  Bacardi  rum:  Carl- 

Wrigley  campaign,  widely  ing  s  Red  Cap  Ale;  Brooklyn 
^ition  of  The  Blue  ^k.  pub-  publicized,  had  a  similar  pur-  Union  Gas  Co.:  Netotioeefc  mag- 
lished  this  week  by  the  Bureau  pose:  to  maintain  and  build  the  azine  etc 

of  Advertising,  American  News-  company's  reputation  at  a  time  _ - _ . 

paper  Publishers  Association,  when  its  production  for  the  con-  Cartoons  Popular 

Also  in  the  170-page  volume,  Again  id  1945,  the  panel  car- 


eightii  annual  edition  since  1939, 
are  typical  ads  illustrating  each 
of  the  campaigns. 

The  advertisements,  ranging 
over  a  wide  field  of  products 
and  services,  all  appeared  either 
nationally  or  re^onally.  -  In  a 
few  instances,  local  campaigns 
of  special  interest  are  included. 
Retail  advertising  is  not  in¬ 
cluded. 

Grocery  product  advertising, 
with  18  campaigns  represented, 
leads  the  list  of  12  classifications 
included  in  the  book. 

Other  classifications  and  num¬ 


ber  of  campaius  represent^  Popular  ponol  papers  and  in  double  the  number 

are  alMhol^  averages,  ten;  gumer  market  was  far  below  i  u  a 

automotive,  five:  drugs  and  toilet  normal  Heinz.  Using  an  unusual  hand- 

goods.  two:  financial,  nine;  in-  tHp  Blue  Boiik  renroduces  the  lettering  technique  and  a  picture 

dustrial.  five;  public  utilities.  Wrigfey  ad  f^ounc^ng  th^  thi  the  product  for  its  vinegar 

^pany's  established  braSs  Promotion  report^  steep  sales 

tation,  nine:  war  projects,  four;  and  labels  would  not  be  sold  fi®*”®  hy  the  end  of  the  stocking- 
wearing  apparel,  two;  miscel-  until  the  ingredients  of  prewar  **P  season.  Grocers  had  purchased 
laneous.  three.  qCality  coulS  agaTn  be  more  bottles  of  salad  v  n^ 

Institutioaal  Copy  During  the  week  of  Feb.  19.  fi®r  and  55',  more  p  ckling  ^n^ 

Among  the  grocery  product  »hc  ad  appear^  in  every  ««  ‘ha”  in  any  similar  peric^^ 

^24  i!SS*?nTrLle  arels  o“S  ^i^a^s  "ning  WO  linis.  a^- 

Urns  ?!f 7^1lrtimT  economy'^"*’'  Retailers,  distributors  and  the  fear.  Putting  its  emphasis,  as  in 

Breyer's.  unable  to  meef  the  company's  field  staff  reported  ex-  '“he‘‘adl‘Uicl  each 

demand  for  its  product  because  eeptionally  favorable  consumer  PaiTV  Plac^  the  ^s  twwe  ewn 

of  shortages  and  rationing,  ran  mllc?r  v^negardTr^aX  MaxSn 

a  year-long  series  of  ais  whose  an  old  est^lished  l^rademark.  major  vinegar  campaign  Maxon. 

major  purpose  was  to  keep  the  Commenting  on  the  campaign,  '"C-.  ueiroii.  was  me  agency, 

company  name  and  trademark  H.  L.  Webster,  advertising  man-  As  soon  as  the  series  broke  in 
before  the  public.  ager.  declared:  “It  was  placed  the  newspapers,  grocers’  sup- 

Three  64-line  insertions  were  daily  newspapers  in  order  to  plies  began  to  diminish  rapidly, 
run  every  week,  the  company  fi®*  a  thorough  local  coverage  In  Re-orders  taxed  production  fa- 
using  80  dailies  in  59  cities  a  medium  people  were  used  to  cilities.  By  the  end  of  the  13- 
Every  fourth  week  a  200-line  ad  scciufi  every  day.  We  wished  week  period,  retail  sales  of  salad 
was  substituted  for  one  of  the  reach  the  public  with  a  timely  vinegar  had  risen  35  pickling 
smaller  insertions.  Half  of  the  message,  and  newspapers  were  a  vinegar  32%  over  previous  highs 
advertising  budget  was  placed  *“°d  medium  for  this  purpose."  for  these  products, 
with  newspapers  The  agency  was  Arthur  Meyer-  “Vinegar  is  primarily  a  sea- 

Result:  Surveys  made  during  *  Co.  sonal  product  and  one  the  house- 

the  year  gave  conclusive  evi-  While  war  conditions  are  ap-  wife  does  not  buy  in  quantity 
dence  that  Breyer's  was  the  ore-  parent  in  much  of  the  Blue  lots,”  commented  Franklin  Bell, 
ferred  brand  in  every  tcTitory  content,  straight  product  Heinz  advertising  manager.  “So 

where  it  Is  soM.  In  addition,  a 

high  percentage  of  consumers  tmiiv  i-aTmTnw  m  as 

surveyed  said  they  were  familiar  yO'lT  canning  ^  MOiOaM 

with  the  company's  newspaper - -  a  T^9  m 

Heinz  ®  beatfrleml 
bl  K  aa-i _ 

“Our  advertising  In  newspa-  wTTl VWIIWl 

pers  has  appeared  regularly  for  O  ■—  _  _  .  _ _ ■  ^ 

more  than  a  quarter  of  a  cen-  _ 

tury  During  that  time  our  busi-  -Jl  ThaaainaTliiafartiaaa  » 

nea  has  ex^nd^  through  seven  taBSaTovm^dSag 

states  and  the  District  of  Colum-  picauiig 

bia.  We  believe  that  newspapers  - -  fMtmt  alaarfR^^ 

have  contributed  considerably  to  •  •  •  •  •  w»3S\® 

that  success  and  growth."  dallfMfally  aiaa^H* 

Speaking  for  the  agency.  Me- 

Kee  fc  Albright,  Inc.,  James  C.  - aiaMawad  In  —ad  aefull- 

Gallagher,  director  of  research.  Beet  Ibr  ehlMr  hot  or  ooU  pa^iiw  *  ftaveiisd 

said:  "Newspapers  were  em-  aallaiai  la  a— aglli  m  littia 

ployed  because  of  their  thorough  “  '  "  J  *•••  • 

coverage  of  all  the  mi>’-''-eti  in  ArallaHa  in  tottlas  ani  gallon  jap  MNtywoy 

which  Breyer's  jee  Cream  is  _ - 

sold.  In  addition,  the  trademark  -  - 

has  been  a  well-known  symbol  Heins  Yipagar  Ads  brought  slaap  salas  gains 
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Cartoons  Popular 

Again  ill  1945,  the  panel  car¬ 
toon  gained  in  popularity.  Among 
the  most  successful  campaigns 
using  this  technique  was  that  for 
Marlin  blades. 

Placing  lOO-line  ads  in  39 
dailies  in  25  cities  between  May 
1,  1945,  and  Aug.  31.  1945,  the 
company  allocated  more  of  its 
advertising  appropriation  to 
newspapers  than  to  any  other 
medium.  The  cartoon  ads  ap¬ 
peared  twice  a  week. 

Consumer  responsiveness  to 
the  campaign  induced  the  com¬ 
pany  to  schedule  its  1946  adver¬ 
tising  in  twice  as  many  news¬ 
papers  and  in  double  the  number 


ittntu 


Saf^uaid  your  canning 


I  45111140  FSdtliiig 

^Vinegax 


Iba  aama  Ttnagar  used 

taBdiis  own  jtnkling 

Oood  ftdl  flavor.... 
—t  aaollew  bocanao 

'  uSiMiimwSr^ 


a  salod's 
best  friend 

Heins^ 

Vinegaij^ 

aporMtof  algor 


Trademark  reminder 

when  the  Heinz  Co.  sells  more 
than  ever  before  of  this  product, 
the  influence  and  effectiveness 
of  newspaper  advertising  are 
demonstrated.” 

Institutional  copy,  on  both  war 
effort  and  company  promotion 
themes,  occupies  a  large  portion 
of  the  Blue  Book.  Most  of  the 
advertisers  thus  represented  are 
heavy  industries,  banks,  trans¬ 
portation  companies,  etc. 

Other  successful  campaigns  in 
this  category,  however,  were 
conducted  by  companies  which 
customarily  advertise  consumer 
products. 

A  campaign  on  the  theme 
"Heres  Your  Idaho'  by  the  Bo¬ 
hemian  Breweries,  Inc.,  of  Boise. 
Ida.,  ties  in  the  company,  as  an 
Idaho  institution,  with  the  state's 
future  and  prosperity. 

Country  Gentleman  ads.  run¬ 
ning  in  236  dailies,  appeal  for 
additional  farm  workers. 

The  78  campaigns  in  the  vol¬ 
ume.  prepared  by  61  advertising 
agencies,  are  analyzed  individ¬ 
ually  in  the  Blue  Book  as  to 
objectives,  methods  used,  and 
results.  The  Bureau  notes  that 
these  campaigns  “barely  skim 
the  surface  of  1945's  newspaper 
advertising.  But  because  these 
were  (and  some  still  are)  suc¬ 
cessful  newspaper  advertising 
campaigns,  they  should  serve  as 
a  useful  guide  to  all  of  us  con¬ 
cerned  with  making  tomorrow's 
advertising  even  more  success¬ 
ful." 

The  volume  includes,  for  the 
first  time,  an  index  to  advertis¬ 
ing  techniques  used  in  the  cam¬ 
paigns — a  useful  guide  to  crea¬ 
tive  staffs  concerned  with  the 
physical  appearance  of  adver¬ 
tising. 

a 

Press  Time  Changed 

The  story  of  color  photo  re- 
"roduction  by  the  San  Francisco 
Call-Bulletin  as  carried  in  last 
week's  E.  &  P.  (p.  13)  should 
have  stated  that  the  presses 
were  running  at  2:15  p.m.  using 
plates  made  from  an  undevel- 
oned  negative  received  at  the 
plant  at  11  a.m.  The  figure  12:15 
was  used  for  2:15. 

LISHIR  for  Aogost  3, 


CARTOOmSTS  ENVISION  TROUBLE  AHEAD  AT  THE  PEACE  CONFERENCE 


FOUR  NOAHS 

Thomas,  Associated  Ncwstpaiv 


DOUILE,  DOURLE  .  .  . 

Holland,  Chleafio  Tribuuf 


PARK  IT  AT  THE  DOOR 

Bucscber,  King  Features  Synuicaie 


Pon-Am's  Air  Inaugural  PHts 
And  Everybody  Has  a  Headache 


It  doesn’t  often  happen,  but 
this  time  it  did. 

Pan-American  World  Airways 
put  in  considerable  time  and 
care,  then  invited  newsmen  to 
make  the  inaugural  flight  on  a 
new  fast  through-schedule.  New 
York  to  Buenoa  Aires. 

Instead  newsmen  found  they 
had  been  invited  to  a  firsthand 
view  of  the  snags  causing  Pan- 
Am  grief  in  the  southern  hemi¬ 
sphere. 

The  streamlining  on  this  new 
38-hour  flight  slipp^  when  the 
big  54-passenger  Douglas  DC-4 
reached  Belem.  Brazil  (“where 
they  keep  boaconstrictors  in  the 
houses  to  eat  the  rats.”  according 
to  one  of  the  returned  news¬ 
men). 

Brazil  claimed  the  flight  had 
no  authorization  to  iand  in  Rio 
de  Janeiro.  Permission  to  land 
as  a  "special  flight”  in  Rio— one 
day  late — canceled  permission  to 
land  in  Buenos  Aires  as  a  reg¬ 
ular  flight. 

After  some  worry  whether  a 
Belem  hotel  or  lail  would  hold 
them  indefinitely,  the  corre- 
spondent.s  started  worrying 
whether  Argentine  would  let 
them  in  at  all. 

Daily  Suspends 

Lebanon.  Pa — ^The  Lebanon 
Evening  Stor.  which  started 
publication  about  a  year  ago 
and  changed  hands  several 
times  since  then  discontinued 
publicotion  with  its  July  27  is¬ 
sue.  In  an  oimouncsment  on 
its  discontinuance,  the  man¬ 
agement  of  the  daily  said: 
"General  newspapers.  Inc., 
hos  disposed  oi  its  interest  in 
Stsiti  newspapers,  publishers 
oi  the  Star.  The  new  owners 
do  not  plon  to  continue  publi¬ 
cation." 


The  original  through-plane 
never  did  make  Buenos  Aires, 
first  because  it  lacked  permis¬ 
sion  to  get  out  when  it  got  in. 
later  because  it  had  refueled  and 
couldn’t  safely  dump  its  too- 
heavy  load  of  gas  at  Montevideo. 

Minor  annoyances  ranged 
from  inaccessibility  of  tooth¬ 
brushes  to  Peron’s  release  of  a 
series  of  questions  from  one 
reporter  to  a  whole  press  con¬ 
ference. 

Somebody  Throws  a  Salad 

Tempers  frayed  and  reached 
an  unofficial  climax  when  one 
columnist’s  pineapple  salad  land¬ 
ed  in  a  woman  writer’s  face  al  a 
Mack  Sennett. 

Less  smoothness  than  expect¬ 
ed.  commented  one  of  the  ex¬ 
cursionists — ^but  a  lot  better 
news. 

Journalists  making  the  trip 
included  John  Schell,  North 
American  Newspaper  Alliance; 
A.  L.  Bradford,  United  Press; 
Dorothy  Roe  (Mrs.  John  B. 
Lewis)  of  Associated  Press; 
John  B.  Lewis.  Holiday;  George 
Dixon,  King  Features;  Ruth 
Montgomery,  New  York  Newi; 
John  O’Rourke,  Washington 
News;  J<fiin  H.  Cline,  Wash¬ 
ington  Star;  Edward  Jamison. 
Louisville  Courier-Journal;  Tom 
Slater,  Mutual  Broadcasting;  Inez 
Robb.  King  Features:  Bramley 
Haydon.  Business  Week:  Dick 
Joseph.  Esquire;  B.  O.  McAnney, 
New  York  World  -  Telegram; 
Stanley  Ferguson.  Journal  of 
Commerce;  Max  Cook.  Scripps- 
Howard;  Boyd  Lewis,  NEA  Serv¬ 
ice;  Monty  Wright.  New  York 
Sun;  Winona  Feuerbringer.  Life; 
Otto  Feuerbringer.  Time;  Edwin 
Stout,  Newsweek,  and  Benjamin 
Koclvar,  Look. 

a 

E.  P.  Hartnett  Dies 

Buffalo,  N.  Y.  —  Edward  P. 
Hartnett,  executive  citv  editor 
of  the  Buffalo  Evening  News  and 
one  of  Buffalo’s  best-known 
newspapermen,  died  at  his  home 
July  26  after  a  long  illness. 


Letter  from  Bilbo 

The  Miami  (Fla.)  Doily  News 
received  a  letter  this  week 
bom  U.  S.  Senator  Theodore 
Bilbo.  Mississippi  Deraoeiat. 
He  objected  to  an  edUotiol  urg¬ 
ing  the  Senate  to  rehise  him 
a  Meat  The  note  concluded: 

'T  am  thinking  seriously  of 
introducing  a  bill  to  euilow 
and  suppress  the  publication 
of  the  Idiami  Doily  News  be¬ 
cause  1  don't  like  your  views 
at  olL  Yours  truly.  Thee.  G. 
Bilbe.  PAS.” _ 

Wood  Named  to  India 
By  Chicago  Tribune 

Chicago  —  Percy  Wood,  vet¬ 
eran  political  writer  on  the  Chi¬ 
cago  Tribune  staff  and  well 
known  through¬ 
out  the  Mid¬ 
west,  came  home 
from  Calcutta 
and  was  re¬ 
leased  by  the 
Navy  on  Thurs¬ 
day,  July  18, 
went  back  to  his 
old  job  at  the 
Tribune  on 
Monday  and 
was  immediate¬ 
ly  assigned  to 
India.  He  ex¬ 
pects  to  reach 
his  headquarters 
August  10. 

Wood  came  to  the  Tribune  in 
1926.  Between  1930  and  1942  he 
covered  state  politics,  all  legis¬ 
lative  sessions,  national  conven¬ 
tions.  and  many  other  political 
assignments  as  assistant  to  the 
late  Parke  Brown,  political  edi¬ 
tor  of  the  ’Tribune.  He  covered 
the  late  Wendell  Wilkie’s  cam¬ 
paign  tour  in  the  fall  of  1940. 

On  August  3, 1942,  he  was  com¬ 
missioned  a  lieutenant  in  the 
Public  Relations  ofiSce  of  the 
Ninth  Naval  District  at  Great 
I^es,  ni.  Ear^  in  1943  he 
volunteered  for  duty  with  the 
Office  of  Strategic  Services. 


Weed 

It  Delhi 


Bomb  Picture 
Ron  3!/2  Hours 
After  Blast 

San  Fbancisco  —  From  Bikini 
bomb  blast  to  newsprint  here  in 
210  mintrtes — ^that’s  the  picture 
mark  set  here  for  the  under¬ 
water  atomic  blast  Ju^  2S,  as 
reported  by  the  San  Francisco 
News. 

Here  are  the  times  in  Pacific 
Standard  terms,  reported  on  the 
transmisslmi ; 

1:35  pjn.— Bikini  blast 

2:53  psn. — ^Pool  picture  deliv¬ 
ered  to  Navy  radio  on  UjS.S.  Mt 
McKinley. 

2:54  p.m.  —  McKinley  starts 
transmission. 

3:19  pjn. — Navy  radio  com¬ 
pleted  processing  in  San  Fran¬ 
cisco  and  delivered  to  pool  rep¬ 
resentatives. 

4:05  p.m. — ^Pool  release  time 
to  papers,  whldi  allowed  20  min¬ 
utes  for  messenger  to  readi  wire 
picture  services  here. 

5:05  pun.— San  Francisco  News 
press  run  starts,  containing  five- 
column  picture. 

Acme  Newspictures  here  re¬ 
ported  a  check  at  Seattle,  Port¬ 
ia^,  Oakland,  Los  Angeles  and 
Sen  Francisco  showed  the  News 
first  into  print  with  the  atomic 
underwater  explosion  photo. 

The  San  Francisco  News  en¬ 
larged  the  picture  direct  with 
its  engraving  camera.  Results 
were  good  and  timing  with  an 
evening  edition  proved  exact. 

The  CoU-BulIetin  replated  and 
ran  the  picture  also. 

a 

McDaniel  to  Detroit 

C.  Yates  McDaniel,  formerly 
in  charge  of  the  Associated  Press 
field  staff  in  the  Southwest  Pa¬ 
cific  and  more  recently  Pacific 
foreign  editor  at  San  Francisco, 
has  been  appointed  chief  of  bu¬ 
reau  at  Detroit  by  AP  Executive 
Director  Kent  Cooper.  The  ap¬ 
pointment  is  effective  Aug.  13. 
McDaniel  will  succeed  Ted 
Smits,  whom  Cooper  designated 
last  week  as  AP  general  sports 
editor  in  New  York. 
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THE  ADVEBTISIMG  SURVEY 

New  Respect  Noted 
For  Daily’s  Flexibility 

By  Samuel  Rovner 


the  daily  newspapers  will  likely 
fill  the  ih  mairket  data 

which  contlhue  to  exist  despite 
huge  expenditures  for  the  pur¬ 
pose  over  many  years  by  large 
advertisers  and  their  agencies. 
Only  the  newspapers,  working 
individually  and  in  groups,  can 
provide  re^ily  the  mass  of  mar¬ 
ket  facts  required. 


FLEXIBIUTy  of  the  daily 

newspaper  as  an  advertising 
medium,  for  many  years  com¬ 
mon  gossip,  is  now  becoming 
common  knowledge.  Sound  is 
being  translated  into  action. 

The  newspapers  have  con¬ 
stantly  reminded  advertisers  of 
the  fact  at  flexibility.  Advertis¬ 
ers  genially  have  acknowl¬ 
edged  it;  but  few  have  put  tt  to 
good  use.  Recent  developments 
indicate,  however,  that  both  the 
newspapers  and  their  space  cus¬ 
tomers  are  paying  more  atten¬ 
tion  to  one  of  the  medium’s  ace 
advantages. 

During  the  last  several  months 
a  number  of  noteworthy  new 
campaigns  testing — and  proving 
— ^the  strength -through -flexibil¬ 
ity  of  the  newspaper,  have  been 
reported  here.  In  addition, 
many  long  established  advertis¬ 
ers  have  produced  a  wealth  of 
evidence. 

Emphoaia  on  Placement 

Add  to  these  the  stimulation 
afforded  by  the  Borden  book  on 
newspaper  advertising,  and  the 
programs  of  the  Newspaper  Ad¬ 
vertising  Executives  Association, 
the  Bureau  of  Advertising,  the 
Advertising  Research  Founda¬ 
tion,  and  other  groups,  and  the 
special  powers  of  the  newspaper 
medium  take  on  new  signifi¬ 
cance. 

Tbie  emphasis  these  days  in 
the  flexibility  story  is  not  on 
scheduling  and  budgeting  of 
campaigns,  but  on  the  placement 
of  advertising  where  it  can  bol¬ 
ster  a  producer’s  sagging  market 
or  expand  an  already  lucrative 
one. 

Such  emphasis  is  apparent  in 
the  B<»den  book  and  in  the  Bu¬ 
reau’s  slogan  “All  Business  Is 
Local,”  as  announced  at  the 
American  Newspaper  Publishers 
Association  convention  in  April 
by  the  Bureau’s  sales  direct, 
fi^ed  B.  Stanford. 

One  phase  of  the  Bureau’s  pro¬ 
gram  as  presented  at  that  time 
by  Stanford  was  to  be  a  meas¬ 
urement  of  retail  sales  market 
by  market.  ’The  project  is  now 
well  under  way. 

The  retail  store  inventory,  one 
of  the  recommended  methods, 
has  already  won  a  number  of 
proq>ects  among  daily  newspa¬ 
pers,  EdAor  &  PuBUSBER  learned 
this  week. 

Those  pai>ers  evincing  an  in¬ 
terest  in  it  are  being  aided  by 
the  Bureau’s  representative, 
Wayne  Mooney,  who  is  now  on 
a  six-week  tour  of  ffje  West  ex¬ 
amining  the  needs  of  several 
newspapers  and  helping  some  to 
set  up  their  store  audits. 
Mooney,  who  joined  the  Bureau 
on  his  return  from  military  serv¬ 
ice,  was  before  the  war  with  the 
Weto  York  World  -  Telegram, 
where  he  worked  on  the  Retail 
Store  Inventory. 

At  least  half-a-dozen  newspa¬ 


pers  will  soon  establish  such 
audits  (monthly  in  most  cases), 
it  was  learned.  In  addition  to  an 
equal  number  which  have  been 
conducting  them  in  the  past — 
the  World-Telegram,  Cin<rfnnati 
Post,  Gary  (Ind.)  Post-Tribune, 
St.  Louis  Globe-Democrat,  Phil¬ 
adelphia  Record  and  Boston  Her¬ 
ald-Traveler. 

With  interest  thus  growing  in 
local  research  by  newspapers,  it 
should  be  no’ed  also  that  this 
week  at  a  meeting  of  the  Bu¬ 
reau’s  Sales  Committee  in  Chi¬ 
cago,  Carroll  Wilson,  research 
consultant  (EfcP,  June  1,  p.  14) 
to  the  Bureau,  subniitted  a  con¬ 
fidential  report  and  recommen¬ 
dation  on  how  the  newspapers 
can  provide  local  market  infor¬ 
mation  needed  by  advertisers. 

Also  this  week,  the  American 
Newspaper  Advertising  Network 
reported  progress  on  a  color- 
slide  presentation  covering  its 
markets,  but  the  date  of  com¬ 
pletion  has  not  been  announced. 

And  there  is  vague  talk  that 
in  some  cit’es,  dailies  are  plan¬ 
ning  to  conduct  continuous  con¬ 
sumer  panels  as  combined  op¬ 
erations. 

Thus,  in  one  way  or  another. 


SoupciMi 

INSERT  in  your  crowded  calen¬ 
dar  of  “Weeks,”  if  you  can 
find  room  for  it,  a  newcomer, 
“National  Soup  Week,”  sched¬ 
uled  this  year  for  the  first  time. 
Oct.  7-13. 

The  National  Restaurant  Asso¬ 
ciation,  Chicago,  sponsor  of  the 
promotion,  reports  that  numer¬ 
ous  manufacturers  of  soups  and 
soup  products  have  offered  sup¬ 
port,  among  them  General  Mills, 
Inc.,  H.  J.  Heinz  Co.,  National 
Association  of  Split  Pea  Pro¬ 
ducers  (this  is  a  new  one  on  us, 
too),  S.  Gumpert  Co.,  Inc.,  and 
Louis  Milan!  Foods. 

The  restaurateurs  promise  that 
the  Week  will  have  the  com¬ 
bined  advertising  support  of 
these  companies,  plus  that  of 
their  own  association  and  its  af¬ 
filiates. 

*Sound  Merchandising* 

PEPPERELL  Manufacturing  Co., 

in  the  August  issue  of  its 
“News  Sheet”  for  dealers,  pays 
high  tribute  to  the  “Intelligent 
use  of  local  newspapers  to  back 
manufacturers’  national  cam¬ 
paigns”  as  a  sound  merchandis¬ 
ing  tactic.” 


(^ampaig.nd  and  ^^^ccounld 


■By  Betty 


C.^O 

THE  CHESAPEAKE  AND  OHIO 

LINES  has  launched  a  cam¬ 
paign  in  80  publications,  mostly 
daily  newspapers,  taking  to  task 
the  railways’  sleeper  service  to¬ 
day.  In  large  size  copy  topped 
with  derisive  cartoons  of  crowded 
puUman  facilities  the  company 
demands:  “Why  must  sleeping 
car  passengers  put  up  with 
‘rolling  tenements’?  ...  9  out 
of  every  10  sleeping  cars  now 
in  service  belong  in  museums. 
¥lhat  can  be  done  about  it?” 
1710  only  solution  the  C&O  sees, 
follows,  namely  “formation  of  a 
new  sleeping  car  operating  com¬ 
pany  whibh  can  and  will  buy 
modern  cars  competitively  In 
quantity  and  service  economic¬ 
ally.  The  past  record  of  Amer¬ 
ica’s  only  sleeping  car  operating 
company  offers  little  encourage¬ 
ment  ttat  it  will  fill  these 
needs.” 

Exolained  in  the  ads  is  that 
the  (ji&O  has  tried  in  vain  since 
September  to  get  other  roads 
to  take  action  for  Pullman  im¬ 
provement,  but.  tired  of  waiting, 
has  “taken  this  step,  indepen¬ 
dently,”  even  though  “this  is 
not  the  most  economical  way.” 
According  to  H.  T.  Porterfield, 
Jr.,  assistant  to  Robert  R.  Young, 
chairman  of  the  C&O,  the  series 
will  continue  “unti!  we  win.” 


Feezel 

Beautv-Tio  Introduction 
BEAUTY-TIPS,  INC.,  New  York 
City,  h^  launched  an  intro¬ 
ductory  ‘clppaign  for  its  new 
fingernail  pmtectors  “that  are 
unlike  artificial  nails.”  Inser¬ 
tions  are  scheduled  in  newspa¬ 
pers  in  key  markets,  in  women’s 
magazines  and  in  trade  papers, 
in  addition  to  radio  ^ts  and 
point-of-sale  displays.  The  cam¬ 
paign  is  national.  The  product 
will  be  sold  through  drug  and 
department  stores  and  beauty 
salons.  Via  Erland  Advertising, 
New  York  City;  Leonard  F. 
Winston,  account  executive. 

Movie  Tie-In 

A  NATION-WIDE  promotion 
typing  up  Friskies  Dog  Food 
with  the  new  motion  picture, 
“Courage  of  Lassie”  has  been 
announced  by  the  Carnation 
Co.,  Milwaukee,  Albers  Milling 
Co.,  Seattle,  distributor  of  Fris¬ 
kies,  and  Metro-Goldwyn-Mayer, 
producer  of  the  picture.  Ads 
are  pegged  on  an  endorsement 
by  Rudd  Weatherwax,  owner 
and  trainer  of  Lassie,  to  the 
effect  that  Lassie  has  been 
Friskies-fed  since  puppyhood. 
The  local  hook  will  be  between 
retail  outlets  selling  Friskies 
and  the  theaters  showing  the 
(Continued  on  page  69) 


Classified  Ads 
Score  In 
Reader  Study 

The  highest  scores  ever  re¬ 
corded  for  the  readership  of 
classified  advertising  were  made 
by  readers  of  the  May  16th  issue 
of  the  New  Bedford  (Mass.) 
Standard-Times,  the  Advertising 
Research  Foundation  disclosed 
today  in  the  100th  survey  of  its 
Continuing  Study  of  Newspaper 
Reading. 

Classified  advertising  attracted 
the  attention  of  69%  of  the  men 
and  68%  of  the  women  to  exceed 
the  scores  set  in  all  other  studies 
to  date.  In  addition,  interest  in 
Amusement  Advertising  was  so 
great  that  women  obtained  a 
tiireeway  tie  for  first  place  and 
men  ranked  third  In  the  all-time 
standings  for  readership  of  that 
type. 

Readership  of  advertising  in 
the  survey  issue — measured  ac¬ 
cording  to  six  general  categories 
— ^was  above  average  in  every 
case. 

Comic  Stripe  Draw 

One  cleaning  fiuid  ad,  using 
the  comic  strip  technique,  placed 
eighth  on  the  all-study  honor 
roU  in  the  Groceries — Soaps  and 
Cleansers  classification.  The  180- 
line  Ethyl  Cleaner  display  on 
page  28,  was  noticed  by  23%  ot 
the  men  and  21%  of  the  women. 
The  same  cartoon  was  the  second 
most  popular  national  ad  among 
men  readers  of  the  survey  issue 
and  wks  fourth  on  the  women’s 
national  list  that  day. 

The  best-read  national  ad 
among  men  was  another  comic 
strip  appearing  on  the  same 
page;  The  128-line  layout  fea¬ 
turing  Hostess  Cup  Cakes  drew 
the  attention  of  28%  of  the  men 
and  22%  of  the  women.  It 
placmd  third  on  the  women’s  list 
of  national  favorites. 

Among  women,  the  highest- 
scoring  national  ad  was  a  1,130- 
llne  display  for  My  Sunbeam 
Bread  on  Page  S.  Observed  by 
30%  of  the  women,  it  scored  22% 
men’s  readership  score  to  rank 
third  on  their  fist. 

The  only  color  advertisement 
in  the  survey  issue  was  Inserted 
on  page  9  by  the  Colonial  Beacon 
Oil  Co.  and  was  viewed  by  13% 
of  the  men  and  14%  of  the 
women.  This  644-line  national 
ad  ranked  fifth  on  the  men’s 
roster  and  tied  for  fifth  with 
one  other  in  the  women’s  rating. 

In  local  advertising,  depart¬ 
ment  store  display  captured  the 
top  six  places  on  the  women’s 
best-read  list.  Four  food  market 
ads  were  the  next  most  popular 
among  women. 

In  readership  of  news,  women 
gave  top  attention  to  the  wed¬ 
ding  plans  of  a  local  nurse  and 
men  showed  greatest  interest  in 
the  sinking  of  a  fishing  craft,  de¬ 
spite  the  banner-headlined  story 
of  an  impending  railroad  strike 
which  crippled  the  nation  two 
days  later. 

The  lead  story,  reporting  the 
scheduled  railroad  strike  and 
breakdown  of  wage  discussions, 
ranked  fourth  among  men  and 
tied  for  seventh  with  one  other 
news  article  on  the  women’s 
best-read  roster. 
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IRITOR  ft  PUtLISHIR  for  Aagast  3.  1944 


v^ver  a  period  of  many  yeara,  the 
Plain  Dealer  has  e»tablif)lied  an  enviable  record  among  leading  new«- 
papers  for  consistent  automotive  advertising. 

One  reason  for  lliis  is  that  car  sales  for  those  years,  broken  down  into 
268  census  tracts  in  Cuyahoga  County  (Greater  Cleveland)  show  a 
consistent  pattern  of  ear-buying  population  that  parallels  Plain  Dealer 
readership. 

The  other  reason  is  the  high  rate  of  new  car  buying  in  the  Cleveland 
area.  Cleveland  leads  the  entire  nation  (with  just  two  exceptions  among 
large  Metropolitan  markets)  in  car-buyers  per  hundred  population. 

Both  these  factors  combine  to  establish  the  Plain  Dealer  as  a  primary 
advertising  medium  for  automobiles  and  automotive  products. 


Jaetd  for  .^dvertiAeri 


Stndieh  by  ihe  Market  Survey 
Department  of  The  Plain 
Dealer  not  only  reveal  de> 
tailed  sales  breaknlownii  from 
1928  to  1942.  They  also  traee 
Plain  Dealer  readership  to  ear 
saleti.  and  serve  as  a  guide  to 
jost  where  dealer  representa* 
tion  is  needed  ~  to  achieve 
maximum  sales.  We  shall  be 
glad  to  make  an  appointment 
with  you  to  discuss  in  detail 
your  marketing  potentialities 
in  Cleveland. 


PLAIN  DEALER 


Joh%  B.  Woodwardy  Inc.,  New  Tovky  Chicago^  Detroity  San  FranciscOy  Los  AngeU^ 
.•1.  S.  Grant y  Atlanta 


iOlTOR  &  PUILISHIR  for  August  3.  1944 


Small  Dailies  Show 
Continued  Linage  Gain 


IN  THE  FIRST  six  months  of 

1946,  small  dailies  showed  ad¬ 
vertising  linage  gains  continuing 
a  trend  first  noted  in  1944,  but 
for  the  first  time  the  small 
dailies’  percentage  Increases  did 
not  surpass  tiiose  for  the  larger 
metropolitan  newspapers. 

The  Editor  fc  Publisher  Semi¬ 


National  advertising  was  up 
5.94%  morning;  7.07%  evenings; 
and  19.11%  Sundays. 

Local  linage  of  morning  pa¬ 
pers  was  ahead  18.66;  evenings 
18.53%;  and  Sundays  31.46% . 

Classified  had  an  increase 
mornings  of  22.69%;  evenings 
23.66%;  Sundays  3.01%. 


(W  Morning 

Newspai‘i;rs 

National . 

l94o 

1946 

Gain 

'~'c  Gain 

.  22,188,926 

23.i'i06.490 

1. 317, .573 

,5.94' 

laocal . 

.  88,323,o.-)0 

104.804..')26 

16.480,976 

18.66';, 

Claiaified . 

.  27,4.'')6,?24 

33.687.941 

6,231,217 

'22.69' 

Total . 

. 1 37,969, 2(K) 

I6l.99fi.9tU> 

24,029.7<56 

17.42'r 

204  Evi-;ning 

Newspapers 

National . 

. ,''j0..m030 

.54,161 .447 

3..575,417 

7.07' 

Local . 

. 284,091,260 

336.745,089 

.52,6.53.829 

18.53';. 

CUssifi^l . 

.  68,649,894 

H4,893,«13 

16,244,039 

23.66'  i, 

Total . 

. -103.327,184 

475,800,469 

72,473, ‘285 

17.97'  r 

79  Sl'ND.OY 

Nesvspapkrs 

National . 

.  3,512,110 

4,183,406 

671.296 

19.11', 

Ixical . 

.  46,523..')0I 

61.1.59.969 

14.636.468 

31.46'.; 

Claaeifieil . 

.  9,317,991 

12,125,290 

2.807,299 

3.01  <7, 

Total . 

77.468,665 

18,11.5,063 

;«.52';. 

Grand 

Tot.vi.s 

National . 

.  76,287,066 

81,8.51. 3.''i2 

.1.564.280 

7.‘29' ; 

Local . 

. 418,938.311 

502,709.584 

83,771.273 

-20.00'); 

Classifiefl . 

. 10.3,424,609 

l.’».707.I64 

2r)t282..VK) 

'23.98% 

Total . 

. 600,649,986 

715,268.100 

114.618,114 

19.08';; 

annual  Study  of  Small  Dailies 
Linage  reveals  that  65  morning 
papers,  204  evenings  and  79 
Sundays  registered  an  average 
linage  gain  of  19.08^r  in  the 
first  half  of  this  year.  For  the 
same  period.  Media  Records  fig¬ 
ures  for  52  cities  reported  a  total 
gain  of  24.6%.  As  on  the  metro¬ 
politan  newspapers,  all  advertis¬ 
ing  classifications  of  the  small 
dailies  showed  gains. 

The  leadership  in  comparative 
advertising  gains  went  to  the 
larger  papers  undoubtedly  be¬ 
cause  of  suspended  newsprint 
restrictions  which  had  compelled 
them  to  decline  large  volumes 
of  advertising  during  the  war. 

However,  the  small  dailies’ 
picture  refiects  the  improvement 
in  newspaper  advertising  is  gen¬ 
eral  and  widespread.  Whereas, 
the  first  six  months  of  1945 
brought  an  advertising  gain  of 
3.61%  for  small  dailies  over  the 
same  period  in  1944  (Media 
Records  figure  for  that  period 
was  a  2.6%  loss)  and  the  last 
half  of  1945  had  a  gain  of  6.35% 
over  the  previous  year  (Media 
Records  showed  a  gain  of  2.2%- ). 
the  small  dailies’  gain  in  1946 
jumped  to  19.06%. 

Sunday  issues  of  the  small 
dailies  had  the  greatest  adver¬ 
tising  gain  this  year  noting  a 
30.52%  jump  over  1945.  L^al 
and  national  linage  showed  the 
greatest  gains  on  Sunday,  and 
classified  and  local  led  the  field 
on  morning  and  evening  papers. 

Morning  newspapers  had  a 
total  linage  increase  of  17.42%; 
evenings  went  ahead  17.97%; 
and  Sundays  30.52%. 


The  summary  figures  for  these 
small  dailies  are  shown  above. 


Wabash  Names  Haines 

Curtis  A.  Haines  has  been 
eiected  president  of  Wabash 
Corporation  by  a  vote  of  the 
Board  of  Directors,  according  to 
an  announcement  made  in  New 
York  by  F.  J.  Healy,  chairman 
of  the  board.  Mr.  Haines,  as 
head  of  the  wholly-owned  but 
independently  operated  subsid¬ 
iary  of  Sylvania  Electric  Prod¬ 
ucts,  Inc.,  succeeds  A.  M.  Parker 
who  is  retiring  because  of  ill 
health.  The  new  president  will 
have  his  offices  at  Wabash's 
Brooklyn  plant  where  he  will 
also  serve  as  general  manager. 


LEADERSHIP 
IN  THE  NATION'S 
No.  1  MARKET 

During  the  first  five  months 
of  1946,  The  Sun’s  Total  Ad¬ 
vertising  volume  was  340,000 
lines  greater  than  that  of  any 
other  New  York  evening 
newspaper.  The  Sun  is  in 
its  22fid  consecutive  year  of 
advertising  leadership  in  the 
New  York  evening  field. 


RepoiteT  Scoops 
Denver  Police 

Denver,  Colo.  —  Douglas  Hill, 
Denver  Post  reporter,  secured  a 
murder  confession  from  a  sus¬ 
pect  held  in  Jefferson  county 
jail,  near  Denver,  more  than  24 
hours  before  the  man  finally  ad¬ 
mitted  fte  crime  to  authorities. 

Hill  secured  permission  to  in¬ 
terview  the  suspect,  Frank 
Sloane,  20.  shortly  after  Sheriff 
George  Koch  announced  be  was 
holding  the  man  and  his  wife,  18, 
for  investigation  of  the  death 
of  the  couple's  infant  daughter. 
Sloane  had  admitted  burying  the 
baby  in  a  swamp,  but  denied 
killing  her. 

The  prisoner,  however,  told 
Hill  he  had  smothered  the  baby, 
“because  she  didn't  have  a 
chance  in  the  world  of  having  a 
happy  life.” 

The  unofficial  confession  was 
printed,  in  part,  in  the  Post’s 
home  edition  of  July  10,  and  in 
full,  in  the  final  edition.  On  the 
following  night  Sloane.  accord¬ 
ing  to  Koch,  confessed,  after 
previously  providing  five  differ¬ 
ent  accounts  of  the  baby’s 
death. 


Rein’s  Dltesl  swhs  mm  to 
}  write  Sabs  G^r 

The  man  who  sets  this  job  will  30! 
A  30od  salary  to  start  with  and  will 
hay*  A  oreat  oooortunitv  to  be- 
com*  an  Imnortan*  circulation  ox- 
nn  TKo  Dtq»st. 

M**  wilt  wofh  und*'  and  h»ve  th» 
helo  of  A  seac'^ned  mail 

Axoert.  who  will  coach  him  and 
help  him  to  sell  sub<^riotions  in 
laree  quantities  bv  mail  fo'  Amer¬ 
ica's  Favorite  maqatine.  He  must 
have  imaemation  and  writinq 
talent,  and  an  understandinq  of 
how  to  use  words  to  influence 
thinkinq  that  will  oroduce  sales. 
This  requires  ability  to  hold  a 
reader's  interest  and  to  create  a 
powerful  urqe  to  order  now.  If  he 
is  under  35,  rather  than  over,  that 
will  help.  We  want  a  colleqe 
qraduate  of  sood  personality  and 
with  a  sood  mind.  Unless  you 
know  you  can  write  exceptionally 
well,  please  do  not  answer.  Noth- 
inq  short  of  a  writer  who  can 
demonstrate  outstandinq  talent 
will  be  considered.  Toss  your 
modesty  in  the  waste  basket  for 
the  moment,  and  write  a  direct 
mail  sales  latter  about  yourself 
that  will  force  us  to  qive  you  an 
interview.  Tell  us  your  aqe,  edu¬ 
cation,  experience  and  the  salary 
you  expect.  If  you  have  a  spare 
snapshot  of  yourself,  include  that 
too.  Your  letter  will  be  held  in 
confidence  if  you  so  desire. 
NOW  write  one  of  the  best  letters 
you  ever  composed  to  Promotion 
Dept.  A-1,  Reader’s  Diqest, 
Pleasantville,  N.  Y. 
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We'll  assume  you  want  Sunliil 
advertising.  We'll  also  take  k 
for  granted  that  you  want  to 
reach  the  (key  men  who  decidt 
where  the  Sunkist  advertisinf 
dollar  is  spent.  On  that  sub¬ 
ject,  the  clipping  below  speaks 
for  itself.  It's  from  the  adver¬ 
tising  column  of  The  New  York 
Times  and  it's  just  one  more 
case,  typical  among  national 
advertisers,  where  the 
manager  is  the  buss  when  it 
comes  to  decisions  on  markets 
and  media. 


Ada  to  Booat  Sunkiat  Lemena 
A  concerted  advertlalng  effort 
will  be  put  behind  the  aale  of  8na- 
kiat  lemona,  eteady  auppUea  of 
which  offer  the  opportunity  to  piw 
mote  to  advantage,  L.  H.  WoU- 
wend,  general  manager  of 

the  California  Fruit  Grower!  b- 
change,  reported  yesterday.  Ag- 
gresiive  jobbers  and  retail  organi- 
xations  will  set  all-time  SunMot 
lemon  sales  records  this  year,  ho 
said. 


Remember:  Your  one  sure  pati 
to  the  sales  manager's  desk  it 
a  consistent  advertising  cam¬ 
paign  in  SALES  MANAGE¬ 
MENT,  the  only  publicatioo 
specifically  edited  for  the  salei 
executives  of  national  adver¬ 
tisers  .  .  .  the  magazine  wiHi 
more  sales  managers  among  its 
subscribers  than  all  other  pub¬ 
lications  in  the  sales-advertising 
field  combined. 


If  you  have  a  spare  gay  the  Nation’s 

rouiscif,  include  that 

etter  will  be  held  in  Leading  Media  Buyers 
if  you  so  desjre. 
one  of  the  best  letters 

"'’‘Read!rr’r‘’Dr9«t"  MANAGEMENT 

N  y  ’ 

300  fourth  AVS.  new  YORK  10,  N.  t. 
_  CHICA60  SANTA  OAROAIA 
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THE  DAILY  OKLAHOMAN  4  OKLAHOMA  CITY  TIMES 


REPRESENTED  BY  THE  KATZ  AGENCY 


bmoUest  DoDy  Carolinas'  Ad  ie»SSo»thr^.^ 

U  tho  World  Commerce  MOXI  DlSCUSS  ^iSvwSitor*  mana*^ 

Keeps  Issuing  Postwar  Ideas  SSnSaiSn^^*^'  S 

BAinnH,  N.  C.— Like  most  In-  *“K'  "Meeting  Postwar  conditions  Freeman,  advertlsli^  manager, 

atltntions,  t^  smallest  dally  5** *“  Adverflring"  was  the  theme  Wlnston-Solem  (mTC)  /ounwV 
anwspeper  In  the  world  lust  POf*  ( It  s  to  all-mall  clr-  of  the  mid-year  convention  of  Sentinel. 

growed,  topsy-  ®****'*^“>  to  Tryoners)  at  the  Carollnas  Advertising  Ex-  Other  discussion  panels  were 
I  like.  Blit  iinVfc-.  2??2  *ach  weekday,  complete,  ecutlve  Association  which  con-  led  by  A.  L.  Brandon,  general 
the  businesses  aftonopn.  tom^  vened  here  July  26-27.  Up-  manager.  Rocky  Mount  (N.  C.) 

tend  Institutions  I»P»  «  on  the  in-  wards  of  a  100  newspaper  ad-  Telegram;  Lee  Rickard,  national 

that  grow  from  „  H?*  ,  *  vertlslng  executives  from  South  advertising  manager,  Anderson 

their  surround-  Reporter  Items  Vlnlng  Carolina,  North  Carolina  and  Independent;  Marshall  P.  Mur- 

ln««  and  exneri-  **”•  ^  Tennessee  attended.  daugh,  advertising  manager, 

ence  to  enci^e  1*®®*  °®**  ““**  around  George  Lemons,  advertising  Dxtrham  (N.  C.)  Herald-Sun, 

the  globe  with  director,  Greensboro  (N.  C.)  Members  of  the  association 

their  goods  and  ^  tte  eve^g  every  Reconi  and  Daily  Newt,  was  were  entertained  Saturday  af- 

their  influence _  County  Is  read-  program  chairman  for  the  con-  temoon  with  a  boat  trip,  and  tbs 

the  smallest  ^  a  term  which  as  ventlon.  Elon  G.  Borton,  of  Charleston  Post  &  Newt  k  Con- 

dally  newsnaper  ®o*Tectly  could  be  spelled  bible.  New  York,  president  of  tte  Ad-  tier  were  banquet  hosts, 

has  just  sfao^  *  vertlslng  Federation  of  Amer-  R.  H.  Carson,  Raleiyh  (N.  C.) 

ViaiBa  that  way.  Haadtt  UJ>  in  Alonlrn  apoke  on  “Today,  Adver-  Newt  &  Obterver,  is  president; 

vuug  The  gisaos  UJ'.  ID  AlOSKa  Using’s  ChaUenge”  at  the  lunch-  C.  W.  Patterson,  Jr.,  High  Point 

dally  newspaper  in  the  world  Malcolm  Donnelley,  former  eon  meeting  on  Saturday,  and  (N.  C.)  Enterprise,  fl^  vies 
is  the  Tryon  (N  C  )  Daily  Bui-  RoaHiwest  business  manager  for  Wright  Bryan,  editor,  Atlanta  president;  Lee  Rickard  seconl 

lotin.  In  page  size  It’s  mcactlv  United  Press  has  been  named  Journal,  was  featured  speaker  vicepresident;  and  Rudy  IL 

five  inches  by  eight  and  a  Alaska  manager  for  UJ*.  with  at  the  closing  banquet  Saturday  Fonville,  Burlington  (N.  O 
ii^es.  It’s  published  by  dy-  ^  Anchorage.  night.  Timet-Newt,  secretary-treasurer. 


a  eorretpoadenl  it  tliera,  tto! 


the  famous  who  gather  there. 

In  fact.  Editor  Vlnlng  scarcely 
notices  the  famous  In  his  col¬ 
umns.  Lady  Astor  made  a 
speech  there  this  spring,  and 
got  one  paragraph  in  the  paper. 
OiMlM  and  Mmry  ^ard  wrote 
their  histories  nearby,  and  Vln- 
ing  honored  the  gUted  Charles 
by  lunging,  slightly  askew,  over 
an  autographed  cover 
OT  Life  bearing  the  portrait  at 
the  historian. 

Most  of  the  news  of  the  world, 
me  nation,  ot  Tryon  and  of  Polk 
County  gets  Into  the  “Curb  Re- 
porter”  column  which  Reporter 
Vlnlng  bolls  down  to  a  sen¬ 
tence  for  world  events,  a  phrase 
for  the  U.  S.,  and  a  long  sen¬ 
tence  for  things  happening  to 
ordinary  homefolks.  " 

Mrs.  Vlnlng,  who  always  pops 
out  of  the  ofBce  Just  as  Seth 
POM  in.iand  vice-versa),  gets 
a  lot  of  space  for  her  Items. 
Husba^  Seth  and  B(an-iUiout- 
T®wn  Vlnlng  never  having  re¬ 
solved  woman's  loquacity. 

^th  Vinlng  started  out  doing 
things  other  people  didn't  get 
arouridto  In  a  Tryon  printshop 
(the  same  one  that  produces  the 
BuUeUn  now)  back  in  the  late 
TwentlM.  He  learned  to  print 
on  a  Job  press,  end  Anally 
bought  out  Ore  shop.  When  he 
got  around  to  starting  a  paper 
(another  thliig  that  needsdto  be 
done  and  hadn't  been)  he  Just 
“jedtte  material  at  hand.  Whgn 
tte  thing  caught  on  and  had  to 
be  rtude  Into  a  dally,  he  Just 
w«it  ahead  on  the  old  sch^ule 

Thw’s  nothing  small  about 
the  Bulletin  operation.  The 
pages  may  be  small,  but  there's 
no  Unlit  to  tho  nun^inr  of  pogts, 
and  sometimes  there’s  a  lot  of 

“It 


Ov«r  200  slertn  coRMpondenti,  many  of  them  oil  and  sports 
specialists,  and  4  staff  correspondents  assigned  to  state 
news,  assure  Oklahoman  and  Times  readers  of  complete 
coverage  on  the  news  they  like  best  —  news  about  (Okla¬ 
homans.  This  is  another  of  the  many  services  to  reader 
interest  that  have  made  the  Daily  Oklahomcm  and  Times  the 
most  (dcMy  followed  newspapers  in  the  state. 


ON  GUARD 


FOR  OVER 


A  CENTURY 


At  the  tender  age  of  ten,  Ray  Pillsbury 
2.  V.  took  a  picture  of  a  rabbit. 

Being  an  ambitious  sort  of  lad,  and  not 
content  with  the  mere  taking  of  this  particular 
picture,  Ray  sent  it  in  to  The  Free  Press,  an  aa 
that  brought  him  $2  in  a  snapshot  contest. 

From  that  day  forward  there  was  born  a 
cracker-jack  newspaper  photographer.  While  a 
student  at  Wayne  University,  Pillsbury  helped 
earn  his  way  by  photographing  school  functions 
and  selling  prints  to  classmates.  ,  / 

In  1932,  Ray  came  to  The  Detroit  Free 
Press,  where  the  genuine  excellence  of  his  work 


won  almost  instant  attention  and  recognition. 

In  late  1943,  he  was  moved  to  his  present  job  as 
Picture  Editor,  a  task  to  which  he  brings  thorough¬ 
going  technical  knowledge,  and  tlu.  broad,  all- 
around  experience  in  the  judging  of  good  art 
born  out  of  his  years  on  the  "snapshot”  line. 

Ray  Pillsbury  is  one  of  the  editoral  human 
"reasons  why”  the  pages  of  this  newspaper  are 
eagerly  sought  for,  thoroughly  scanned  every  day 
in  more  than  400,000  homes.  All  of  which  is  of 
direct  and  material  aid  to  advertising  appearing 
in  its  columns. 


JOHN  S.  KNIGHT,  PUBLISHER 
Story,  Brooks  A  Tinlsy,  Inc.,  Rsprsssntativss 


view  ef  Action 

Helps  to  Relieve 
Boxcar  Tieup 


wbere  it  think*  bUt,"  and  that. 

*Vhen  you  analyze  the  case, 

there  is  not  one  Eolation  of  the  _ 

Fair  Labor  Standards  Act"  Re-  The  American  Newspaper 
MTtHne  the  ownership  of  the  Publishers  Association  has  re- 
^rin^eld  Newmpers,  he  said,  ceived  pledges  of  support  from 
“I  frankly  don’t  know  any  more  nearly  every  U.  S.  railroad  in 
than  has  been  presented  in  this  its  special  effort  to  relieve  the 
hearing."  shortage  of  boxcars  for  ship- 

■  ments  of  newsprint  from 

^“***'^  •*»’ 

As  ATF  SecrotCOy  Canadian  railroads  reported  an 

Retirement  of  James  A.  Cole-  advert  balmce  of  ll.OW)  cars— 
man  as  secretary  and  treasureer  J?*“*i?*  *****  *  **?,?*, 

fnc^luSS^  S?U.^-«.e*5S«>A^®SrfB2 

N  J  aSr  M  — Department  conUcted  the  Asso- 
vaani**  with  tha  cistion  of  American  Railroads. 

annnuttMMi  TtsIBc  Departments  told  E  ft  P 

^  eon-  thia  week  he  had  received 

tlmm  M  a  dhec-  Hv  replies  from  most  of  the  major 

tor  of  ATT  W  railroads,  expressing  wUling- 


Archimedes  said 
■''Give  me  where 
to  stand  and  I  will 
move  the  world” 


Great  circulation 
is  the  fulcrum 
and  the  lever  of 
great  results. 


In  Washington  the 
Times  "Herald  is 
"where  to  st^nd,” 


mentioned  in  the  bill  of  com¬ 
plaint 

Bowles  denied  some  of  the 
testimony  given  by  Edna  H. 
Berger,  guUd  omnlzer  and  a 
witpssi  for  the  NLRB,  in  refer¬ 
ence  to  some  of  the  word*  she 
alleged  he  used  in  conversations 
with  her.  Bowles  said  his  lim¬ 
ited  conversations  were  to  tell 
her  of  what  he  had  done  to  get 
Wt>B  approval  of  wage  increases 
for  employes  and  he  said  “edi¬ 
torial  employes  had  had  a  cer¬ 
tain  amount  of  hard  luck."  He 
said  be  merely  implied  the  guild 
could  aMlst  if  it  wanted  to. 

Deyie  Rseollod 

Miss  Doyle,  a  previous  wit¬ 
ness  for  tile  plaintiff,  was  re¬ 
called  to  add  to  her  testimony 
that  die  was  discriminated 
against  because  of  her  guild  ac¬ 
tivities  by  being  refused  a  gen¬ 
eral  pay  increase  in  December, 
1MB.  Under  cross-examination 
die  admitted  she  was  on  sick 
leave  at  the  time  the  raise  was 
given. 

In  oral  argument.  Morris  Is- 
serman.  counsel  for  the  guild, 
said  any  testimony  by  Mr. 
Bowles  should  be  disregarded  by 
the  NLRB  because  of  his  atti¬ 
tude.  He  said  the  "campaign" 
against  employes  arho  belonged 
to  the  guild  was  “deliberately 
intended  to  strike  at  the  heart  of 
the  organization,"  and  Bowles 
knew  he  was  "demoting  the 
named  complainants  when  they 
were  tra^erred."  Isserman 
said  that  It  was  the  board's 
duty  to  Issue  an  order  for  the 
telnstatement  of  Frank  Mac- 
Carthy,  Edward  TenBroedt  and 
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"OH,  MY  ACHING  ARMY" 

An  exclusive  series  of  news 
dispatches  on  our  peacetime  Army 

By  Douglos  Larson 
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•SomMikin^  in  .Societu  ^oiumni 


San  Franciscans  Like 
Examiner’s  Offering 


By  C<rmpb«n  Wataon 

SAN  FRANCISOO — ^Here  malei 
•re  turnlns  to  the  aociety 
page  here,  and  not  In  trUling 
Bumbera. 

CauM  for  thia  - 

toend  ii  a  new 
trpe  of  daily  col- 
■mn  in  the  Son 
Fraaciaeo  exam¬ 
iner  authored  by 
Bobert  L.  Pai^ 
taraon.  A  lur- 
aoy  hat  con- 
Srmed  the  ap¬ 
parent  male 
movement  in 
raadarihip. 

tamr  around  New  Year’a  via 
Htdlywood.  HiU  U  hie  home 
city  but  he  bad  wandered  far 
•fldd.  to  eaitem  newqwpen. 
the  Orient  and  to  Warner  Brof. 
and  Universal  Studios,  where  he 
was  a  script  writer. 

Managing  Editor  William  C. 
Wten  turned  to  Bob  Patterson 
Sve  mimths  ago  with  a  new  idea 
for  a  coltunn,  proposing  the  anti¬ 
thesis  of  the  usual  society 
column. 

**Bill  said  why  not  tell  people 
wout  the  mortgage  inst^  of 
the  ordiid  corsages,  the  family 
past  instead  of  the  frilly  front. 
That’s  what  Tve  tried  to  do. 

Everyone  a  Sobieet 
‘’This  column  is  basM  on  the 
material  which  is  of  so  much 
Interest  when  told  by  a  reporter 
in  the  city  room  but  which 
mely  gets  into  the  paper  in 
detaU,”  he  explained.  “You 
know  how  it  is.  An  item  is  fine 
when  described  with  those  lit¬ 
tle  details  a  reporter  picks  up. 
But  it  is  not  important  enou^ 
for  too  much  space,  and  when  it 
hits  the  street  it  has  been  boUed 
down  to  an  item.” 

^le  new  ’’Cholly  ^encisco” 
does  not  enjoy  having  his  work 
described  as  a  aociety  column. 
He.  hastily  explains  that  he 
writes  about  sports  bud- 
M  figures  as  wea  But  that’s 
his  only  complaint 
T  really  like  this  Job,"  he 
Mid.  “I  can  write  about  any¬ 
thing  or  anyone  as  long  as  it’s 
cubject  only  to  me  laws 
of  libel.  All  columns  are  sub¬ 
mitted  to  an  attorney  before 
publication,  but  no  topic  has 
been  questioned  as  such." 

nie  column’s  usual  pattern  is 
*  lead  item  of  several  para- 
graphs,  a  few  others  of  para- 
naph  length  and  a  windup  of 
short  items.  Patterson  details  re¬ 
ports,  giving  times  and  places. 
He  coins  few  words,  but  writes 
entertainingly  and  weU. 

Xn  describing  drinking,  he  may 
note  that  "Mrs.  X  U  back  in 
town  and  on  a  sort  of  liquid 
diet"  Tlien  will  come  the  de¬ 
tails  of  t^  gaiety.  Or  he  may 
write  that  lb  Z  decided  to  go 


home  "after  a  short  session  in 
Peacock  Court,  where  he  didn’t 
drink  Ovaltine." 

“Most  of  these  folks  take  it 
pretty  well,  I  have  been  sur^ 
prised.  Bvra  when  they  don’t 
like  it,  they  get  a  laugh  at  the 
next  fellow.” 

Morgue  material  supplies  in¬ 
teresting  background  and  Mr. 
Patterson  needs  but  a  new  anec¬ 
dote  or  happening  to  turn  out 
half  of  his  column.  A  reporter 
turned  in  an  item  recently  on 
the  impatient  colonel  and  Mrs 
Charles  Bedeaux,  widow  of  the 
former  labor  speedup  expwt. 
The  colonel  demanded  a  hotel 
clerk  tell  him  Just  why  ^ 
fiowers  had  not  been  delivered 
to  Mrs.  Bedeaux.  The  clerk 
reported  the  fiowers  had  been 
delivered,  and  returned. 

’That  trifling  incident  sent  Mr. 
Patterson  tearing  around  space 
internationally,  tracl'W  the  Be¬ 
deaux  moves  arouna  Europe. 
Personalities  brought  into  &e 
picture  included  the  Duke  of 
Windsor  and  Hitler,  all  through 
morgue  clips. 

Local  Patter 

Local  personalities  are  even 
better.  One,  described  as  the 
eighty-seventh  local  news  story 
on  a  playboy,  added  that  it,  "as 
usual,  concerns  a  woman.”  The 
playboy  bad  had  five  wives,  and 
the  story  ran  on  for  a  full  col¬ 
umn. 

First  and  only  civic  project 
fostered  to  date  has  bera  sug¬ 
gestion  for  formation  of  an  "As 
sociation  for  Not  Calling  It  the 
Little  Girl’s  RMm.” 

The  columnist  bu  found  great 
interest  in  early  California  days 
His  report  that  Lola  Montez 
Gold  Rush  era  favorite,  war 
buried  in  New  Jers^  started  a 
flow  of  letters  providing  inter¬ 
esting  sidelights  on  events  of  the 
past 

The  columnist  got  into  one 
comer,  however,  writing  about  L 
hats,  he  promised  lunm  to  a 
woman  wearing  a  smoking  hat 
A  Miss  Joyce  took  up  the  chal¬ 
lenge.  B(r.  Patterson  bted  to 
dude  by  claiming  such  adorn¬ 
ment  would  violate  fire  regula¬ 
tions.  Miss  Joyce  wore  a  smok¬ 
ing  hat  to  lunch,  then  into  the 
columnist’s  office.  The  bat  def¬ 
initely  smoked.  Its  fumes  nearly 
choked  him. 

The  news  veteran  previously 
wrote  columns  in  New  York 
City— and  in  Shanghai. 
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''When  we  invited  Philbert  to  this 
' come-as-you-are  ’  party  he  was  all 
wrapped  up  in  the  Buffalo  Evening  News.  ‘ 


{  H  from  a  *  „ietor*  ,w-ny  am*  , 
tioff.  6  “'I**  WosKmoWn.  the  b«*»- 

L  nW»-  J  o  *or9«  £  Th.V  P'-*!  XZ 
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THE  ATLANTA  JOURNAL  MAGAZINE  HAS  COLOR, 

CONTINUITY,  READERSHIP,  LONG  LIR,  SELUNG  POWEr' 


"As  an  advertising  medium,  the  Sunday  Magazine  of  The  Atlanta  Journal 
gives  us  in  local  concentration  and  effective  sectional  coverage  all  the  attributes 
of  national  magazine  advertising — plus  a  reader  interest  obtainable  in  no  other 
ssmy.  Our  experience  with  it  in  194J  was  so  satisfactory  that  we  have 
budgeted  a  fO  per  cent  hscrease  in  space  this  year." 

H.  C.  Naylor,  President 
Lasse  Drug  Stores,  Issc. 

The  Sunday  Magazine  of  The  Atlanta  Journal  has  pioneered  a  growing  group 
(now  five)  of  Sunday  supplements  edited  on  the  premise  that  the  local  angle 
equals  the  sales  angle.  Merchants  and  manufacturers  who  use  its  lively, 
crowded  pages  find  that  the  premise  packs  a  potent  pay-off. 

It  was  so  successful  in  its  first  year  (194?)  that  it  achieved  second  place 
in  linage  among  all  Sunday  supplements.  Its  performance  carries  great 
promise  for  the  future  as  plans  for  expansion  and  enlargement  begin  to  be 
fulfilled.  So,  we  suggest  that  now  is  a  good  time  to  make  space  reservations 
if  you  want  to  take  advantage  of  the  effectiveness  of  The  Journal  Sunday 
Magazine  during  the  remainder  of  1944. 

Covers  Dixie  like  the  Dem 


Readership:  98%  women 
96%  men 


IDITOR  A  PUILISHIR  fw 


Prilittn’  Ink,  IE 

ahm»  9,  im 


a 


Indianapolis 
Star  Named 
In  libel  Suit 

Ihdianapolb,  Ind.  —  WiUUm 
B.  Jenner,  Republican  nominee 
for  United  States  Senator,  has 
filed  suit  in  Marion  County  Cir¬ 
cuit  Court  here  against  the  Star 
Publishing  Company,  Eugene  C. 
Pulliam,  editor  and  publisher  of 
the  Star,  and  Representative 
Charles  M.  La  FoUette,  of  Evans¬ 
ville,  alleging  libel  and  asking 
damages  of  $500,000. 

Bans  of  the  suit  was  a  news 
story  which  the  star  carried 
Hay  2  rqwrting  a  political  state¬ 
ment  by  La  Follette,  then  a 
candidate  for  the  Republican 
Senate  nomination. 

Two  paragraphs  in  the  News 
account  were  alleged  by  the  suit 
to  be  libelous  and  were  quoted. 
The  News  item  quoted  La  Fol¬ 
lette  as  nying  that  a  fund  had 
been  raised  in  Lake  County  by 
liquor  interests  to  be  used  in 
support  of  Jenner’s  candidacy. 

In  a  front  page  editorial,  the 
Star  said,  “Hr.  Jenner  de¬ 
manded  a  retraction  of  ‘charges’ 
which  he  claimed  the  Star  made 
against  him.  Since  the  Star 
made  no  diarges  whatever,  and 
since  it  was  merely  printing 
a  news  story  during  a  political 
campaign,  there  was  nothing  for 
the  Star  to  retract  The  Star 
printed  the  La  Follette  state¬ 
ment  in  good  faith  and  in  the 
belief  that  the  people  of  Indiana 
have  a  right  to  know  what  can¬ 
didates  are  saying  and  doing, 
and  especially  what  they  say  in 
their  own  behalf  and  about  their 
opmments.” 

The  editorial  closed  with  these 
words,  “We  pledge  our  readers 
to  print  the  news  without  fear 
and  without  favor.” 

In  Washington,  Congressman 
La  FoUette  said,  “FU  be  there 
with  witnesses  when  the  suit  is 
tried.  That’s  aU  I  need  to 
say.” 

Jenner’s  suit  charged  that  the 
article  complained  of  was  pub¬ 
lished  by  the  defendants  “in¬ 
tending  to  injure  plaintiff  in  his 
good  name  and  reputation  and 
as  a  candidate  for  the  above 
nomination  (United  States  Sena¬ 
tor.)” 

The  suit  also  aUeged  that  on 
May  9  Jenner  served  a  written 
demand  that  they  “retract  said 
false  defamatory  and  Ubelous 
matter,  aU  in  accordance  with 
statutory  provisions,  and  said 
defendants  have  failed  and  re¬ 
fused  to  so  retract” 

B 

Grants  Wage  Increases 

Wage  increases  ranging  from 
$8  to  $8.50  weekly  have  been 
granted  by  the  San  Diego 
(Calif.)  Union-Tribune  Publish¬ 
ing  Co.,  to  its  editorial,  account¬ 
ing  and  credit  department  dis¬ 
play  and  advertising  depart¬ 
ment  telephone  department  and 
building  maintenance  employes, 
represented  by  the  San  Diego 
Newspaper  Guild.  Top  mini¬ 
mum  pay,  for  reporters  with  five 
years’  experience,  was  raised 
from  $85  to  $73.50  a  week,  with 
■tvting  pay  set  at  $33.50.  Auto 
mfleage  expense  was  increased 
from  six  to  eight  cents  a  mile. 


^Lort 

THERE  were  others  like  it 
maybe,  but  here’s  a  headline 
on  the  Hw  story  in  the  Hinton 
(W.  Va.)  Doilp  Weips: 

BJAY  MAY  TESTIFY 
FOR  THE  SENATE 
OR  MAY  MAY  NOT 


WEATHER  Une  across  the  mast¬ 
head  of  the  Weio  York  World- 
Tetepram  on  July  22  read: 
“Partly  ojpudy,  war,  with  show¬ 
ers  tomorrow.” 

B 

DELAY  in  the  arrival  of  the 
Adam  PoweU-Hazel  Scott  heir 
was  cause  for  an  item  in  the 
Amsterdam  (N.  Y.)  News  which 
quoted  the  expectant  father; 
’“The  baby  was  due  on  June  28. 
I  don’t  know  why  it  isn’t  here.” 
After  a  30-dash  came  this:  “For 
QUICK  RESULTS,  use  an  Am- 
stetdam  News  classified  ad.” 


ONE  of  those  chatty  items  from 
a  country  correspondent  read 
as  foUows  In  the  Somerset  (Fa.) 
American: 

“E.  B.  Rm*’  CMh  marlKt  on  West 
Main  Street  U  rtiitins  in  Fort  Wajne. 
Ind.,  tbit  wedt.” 


UNDER  a  Des  Moines  dateUne, 
the  INS  reported;  “A  state 
junior  golf  tournament  wiU  be 
revived  next  yesterday.” 


THE  Sayre  (Pa.)  Times  recenUy 
ran  a  3-column  display  promo¬ 
tion  ad  containing  only  an  arrow 
in  the  upper  left  corner,  and  this 
Jingle: 

'*Tbere  was  a  nan  in  our  town» 

And  he  was  wondrous  wise. 

He  swore  (it  was  his  ftoliey) 

He  would  not  advertise. 

But  one  day  he  did  advertise, 

And  thereby  hangs  a  tale. 

The  'ad'  was  set  in  type  like  this, 
And  headed  'Sherin’s  Sale.' " 


Readers  like 
No-Jump  Policy 
Of  'Monitor' 


Boston — Checking  up  on  Its 
“fan  mail”  since  its  “no  Jump 
Page  One  format  was  introduced 
Jime  24,  the  Christion  Science 
Monitor  finds  an  overwhelming 
endorsement  of  the  change  in 
front-page  makeup.  The  Mon¬ 
itor  ran  a  column-long  article 
giving  reader  reactions  and  said 
there  were  only  a  couple  of  ob¬ 
jections  raised  to  the  change. 

’The  letters,  the  Monitor  stated 
were  received  from  rapid  transit 
riders,  scrapbook  clippers,  stu¬ 
dents  of  international  affairs  and 
time  -  conserving  businessmen 
with  their  own  special  reasons 
for  wanting  to  start  reading  a 
story  on  Page  1  and  ending  it 
there. 


The  modernized  front  page, 
in  terms  of  reader  comment,  has 
filled  a  longfelt  need,  the  paper 
said;  a  need  anticipated  for 
easier  and  more  convenient 
reading.  It  has  likewise  serv¬ 
iced  a  few  unanticipated  needs, 
such  as  restoring  one  reader's 
“waning  disposition  back  to  nor¬ 
mal.” 

Others  praised  the  simplifica¬ 
tion  of  news  presentation  which 
as  one  reader  wrote  now  makes 
it  possible  for  more  than  one 
member  of  the  family  to  read 
the  paper  at  a  time.  Another 
was  “glad  that  news  reading  has 
been  taken  out  of  the  category 
of  the  Jig-saw  puzzle.” 

A  Monitor  reader  in  the  state 
of  Washington,  whose  “disposi¬ 
tion  failed  him  after  seeing  11 
front-page  articles,  ’continued 
on  the  inside’  ”  in  one  day  re¬ 
ported  he  had  “made  a  complete 
recovery”  since  the  new  style 
was  made  effective. 


Phila.  Record  Plans 
New  Book  Section 

IhoLADELPHiA — ^Beginning  Sept 
8,  the  Philadelphia  Record  will 
publish  its  Sunday  Book  Section 
in  a  separate,  tabloid-size  sup¬ 
plement,  according  to  an  an¬ 
nouncement  made  this  week  by 
Record  management.  New  addi¬ 
tion  to  the  Record’s  Sunday  pa¬ 
per  will  Include  also  art,  educa¬ 
tion  and  antiques,  to  constitute 
what  its  editors  characterize  a 
cultural  section. 

Format  will  be  a  five-column 
page,  10V5  inches  wide  by  15Vi 
inches  deep,  nmning  1,075  lines 
to  a  full  page. 

Charles  Lee,  serving  for  some 
time  as  the  Record's  literary  edi¬ 
tor,  will  head  up  the  new  addi¬ 
tion,  continuing  his  “Book  of  the 
We^”  column.  For  some  time 
the  Record  has  been  sponsoring 
Famous  Authors  Luncheons  and 
the  Annual  Book  Fair  under  his 
direction. 

Management's  anouncement 
says  the  new  section  will  carry 
reviews  and  special  articles  by 
distinguished  guest  contributors, 
previews  of  forthcoming  books, 
an  enlarged  children’s  book  de¬ 
partment,  more  reviews  of  mys¬ 
tery  stories,  and  more  news 
about  authors  and  publishers. 


Rapid  transit  readers  wrote  in 
they  no  longer  had  to  poke  their 
neighbors  in  their  faces  “while 
seeking  to  find  the  continued 
part  of  a  Page  1  story.” 

A  Cincinnati  lawyer  wrote 
the  Monitor  “Your  front  page 
policy  sets  a  high  mark  for 
newspapers.  It  shows  your  faith 
that  the  reader  will  turn,  with¬ 
out  bribe  of  sampling,  to  the  in¬ 
side  pages.  This  is  the  end.  I 
hope,  of  reading  by  patchwork.” 


It's  "Magazine" 

The  big  addition  to  the  Baltiinore 
Sunday  Sun  is  making  a  hit.  It’s 
called  “Magazine.”  Because  it’s 
about  people  around  our  way, 
people  around  our  way  go  for  it. 
It’s  a  great  new  advertising  me¬ 
dium.  Get  the  details  .  .  .  and 
you’ll  buy  it! 

la  iolflsiere  Evaryftlsg  gevelves 
Aroaarf 
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Mora  and  more  news¬ 
papers  today  are  broadonr 
ing  their  sports  coverage 
with  racing  nows  ...  to 
meet  expanding  circula¬ 
tion  demands  .  .  . 

Most  of  them  are  de¬ 
pending  on  the  compre¬ 
hensive  racing  service  of 
The  Associated  Press  .  .  . 

A  specialized  racing 
service  was  an  AP  pioneer¬ 
ing  achievement . .  . 

From  opening  entries  to 
special  charts  prepared  by 
AP's  own  staff  the  AP  serv¬ 
ice  covers  America's  horse 
racing  .  .  .  Often  from  12 
tracks  simultaneously  .  .  . 

Typically,  AP's  service 
stresses  ACCURACY  as 
well  as  being  fast . . .  com¬ 
prehensive  . . .  extensive . . . 


■iHt  BYLINt 

^tPtHDABlUry 


■  TO 


U 
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for  Aagait  3,  1945 


Po^'lntelligencer  Photographers 

^oukel  &  yii^i 

WALKING  off  with  the  lion’s  share  of  the  awards  is  getting  to  be  a  r^ular  habit  with  Seattle 
Post-Intelligencer  staff  members.  Hard  on  the  heels  ci  the  writers,  «dio  swept  die  Wash¬ 
ington  State  Press  Club’s  recent  Awards  for  Feature  Writing,  come  the  photographers,  taking  four 
out  of  six  prizes  in  the  Press  Qub’s  Photographic  Awards  Contest  Out, of  duee  first  prizes  and 
three  honorable  mentions  awarded  in  the  state-wide  event,  P-I  cameramen  nearly  swept  the  field, 
taking  two  first  prizes  and  two  honorable  mentions  ...  a  feat  that  establishes  this  newspaper 
as  tops  in  pictures  in  the  Pacific  Northwest 

Frank  Lynch  took  first  award  in  the  news  photo  division  with  his  dramatic  photo  of  the  wife 
of  a  murderer  consoling  the  mother  of  the  victim.  Stuart  Hert^-sron  first  prize  for  sports  shots 
with  a  thrilling  picture  of  a  player  snatching  a  pass  during  1^  fall’s  foodiall  game  between  the 
universities  of  Washington  and  Oregon.  He  was  Awarded  honorable  mendon,  too,  for  a  basket¬ 
ball  acdon  photo.  Ken  Harris  won  hcmotable  mention  for  his  interesting  study  of  General  Wain- 
right  in  the  governor’s  mansion  in  Olympia. 

Good  pictures  ate  a  vital  part  of  a  good  newspaper.  That’s  anothet  reason  why  the  Post- 
Intelligencer  has  become  the  Great  Newspaper  of  the  Great  Pacific  Northwest. 


Fred  IK.  Kennedy  ( third  from  left)  professor  of  joimuBsm  et 
University  of  Weshington,  presents  first  prke  (sports  photos) 
end  honorebte  mention  to  Stuert  Hertz.  (lUghi)  Freni  Lynch, 
first  prize  in  news  photos,  end  (left)  Ken  Herris,  honorebte 
mention  winner. 


SYNDICATES 


Writer  Finds  Papers 
Tair’  to  New  Feature 


By  Hsian  M.  Staunton 

APROPOS  of  the  problems  in¬ 
volved  in  launenins  •  new 
■yndlcete  feeture,  a  letter  re¬ 
cently  came  In  from  Fred  Sailor 
Harv^,  of  Route  7,  Akron,  O., 
who  has  been  dealing  directly 
with  newspapers  to  sd  his  col¬ 
umn  on  country  life  for  city 
people  “Of  Town  and  Country’ 
runs  about  1,000  words,  chatty, 
human.  Informative,  mildly  phl- 
loeoj^cal. 

Offerinc  it  In  the  face  of  nears¬ 
print  shortase  and  some  lethiiryy 
towards  this  tirpe  of  feature,  he 
found  nearspaper  reactions  and 
treatment  rather  interesting. 

In  contrast  to  magazine  rejec¬ 
tions,  he  found  “even  the  flat 
rejections  quite  surprising  In 
their  courts  and  interest" 
Three  Ohio  papers  were  his  fM 
customers,  then  the  Boston 
Globe  and  Washington  Post.  A 
eom-belt  nearspaper  claimed  a 
readership  “distinctly  urban” 
with  “no  interest  in  such  ma- 
talal" 

Two  other  papers  preferred  a 
staff  Job,  but  the  Louisville 
Courler-Joumdl  gave  as  a  reason 
“maximum  mention  of  local 
names  and  places." 

Using  a  limited  supply  of 
dippings  as  his  samples  and 
doing  his  selling  by  mail,  Har- 
vey  had  to  keep  close  tab  of  his 
offerings  and  found  newspapers 
usually  kept  the  samples  two 
weeks,  though  one  returned 
them  In  eight  days  with  a  cover¬ 
ing  letter  and  at  least  one  other 
never  returned  them  despite  the 
usual  stamped  return  envelooe. 

He  received  one  “chilly" 
minted  rejection,  several  re¬ 
turns  without  comment,  some 
with  pencilled  notes.  He  had 
sent  letters,  he  said,  to  approxi¬ 
mately  00  papers,  addressed  to 
individuals. 

"Ihe  attention  given  to  the 
submissions,"  he  concluied,  “was 
distinctly  better  whei:  they 
were  addressed  to  editors  or 
managing  editors  rather  than  to 
Sunday  editors." 

New  Comic  Paget 

TWO  NEW  color  comics  are 

scheduled  for  release  by  Kmc 
fkATUBXs  Stmdicatx  Sept.  8  (or 
Saturday  in  the  New  York  and 
Chicago  Hearst  paper  tabloid 
mmics):  “What  a  Family’  by 
Colin  Allen  and  “Elmer  I^uee” 
by  Dick  Brooks. 

Allen,  known  to  New  Yorker 
cartoon  readers  as  “Colean,”  is 
an  Illustrator  wbo  served  on 
Tank  during  the  war  and  has 
been  doing  uie  drawings  for  the 
Saturday  Home  Magtmne  E.  V. 
Durling  page.  His  comics  will 
take  the  Loony  Family  through 
various  situations,  using  a  pano¬ 
rama  technique  insleaa  of 
panels  or  frames. 

Dldc  Brooks  as  a  sociology 
major  at  Dartmouth  achieved- 
lilt  ftrst  artlstie  fame  by  build¬ 
ing  hit  fraternity  a  87-foot  snow¬ 


man.  After  graduation  he  studied 
in  Boston  with  George  Demet- 
rios,  drew  a  half-page  weekly 
cartoon  for  the  Boston  Evening 
Transcript,  then  Joined  the  Naval 
Reserve  in  1940.  During  his  five 
years’  service  chiefly  on  convoy 
or  guard  duty  he  drew  for  Cos¬ 
mopolitan  and  produced  an  “El¬ 
mer  Squee”  book  for  Macmillan. 
Joining  the  KFS  art  department, 
he  has  developed  Squee  as  an 
undersized  comic  bellboy  for 
Sunday  page  readers. 

And  Now  Columns 
WOMEN’S  National  News 
Sebvice  has  obtained  Malvina 
Lindsay's  Washington  Post  col¬ 
umn  for  syndi¬ 
cation  as  part  of 
its  package  cov¬ 
erage  of  news 
for  women.  A 
newspaper  wo¬ 
man  since  the 
Twenties,  and  a 
columnist  for 
the  Post  more 
than  11  years, 
Malvina  Lind¬ 
say  holds  to  the 
theory  that  wo- 
lAudsoy  man’s  pages  suf¬ 
fer  from  lack  of 
humor.  She  writes  her  column 
from  a  sociological  rather  than 
political  angle  and  flavors  it 
with  satire.  WNNS  will  send 
out  a  developed  version  of  her 
Post  column  thrice  weekly  be¬ 
ginning  Sept.  1. 

For  private  plane  owners,  po¬ 
tential  owners  or  Just  window 
shoppers.  Bob  Bates  has  been 
writing  a  weekend  column  for 
the  Harrisburg  Telegraph,  and 
beglnnlM  Aug.  12  General  Fea¬ 
tures  Corporation  will  offer 
“The  High  Road”  for  syndica¬ 
tion.  In  about  1,200  words  Bates 
discusses  such  not  too  technical 
flying  matters  as  pinpoint  navi¬ 
gation,  expenses,  how  planes 
are  made  and  why. 

Another  Washington  column 
from  a  woman  writer  was  re¬ 
leased  this  week  by  KFS,  “Wlash- 
Ington  World"  by  Mrs.  Austine 
Cassini,  wife  of  Igor  Cassini, 
who  is  the  present  “Cholly 
Knickerbocker.’’  For  three  years 
BIrs.  Cassini  has  been  covering 
everything  from  buried  treasure 
to  politics  in  this  column  for  the 
Washington  Times-Heratd  and 
claims  an  average  of  800  fan 
letters  a  week.  The  column  will 
run  thrice  weekly,  1,000  words, 
for  syndication  anywhere  ex¬ 
cept  the  District  of  Columbia, 
Muyland  and  Virginia. 

One  on  McClure 
BEHIND  the  scenes  on  most 
CQmlc  strips  there’s  a  tug-o’- 
war  going  on  between  syndi¬ 
cates  and  artists  about  deadlines 
— end  first  gain  for  a  syndicate 
in  that  battle  is  to  be  able  to  get 
in  touch  with  the  artist  quickly 


at  any  time.  Bob  Montana,  who 
is  on  a  honejrmoon,  has  an  extra 
reason,  however,  for  not  want¬ 
ing  to  be  available,  and  at  the 
present  writing  the  author  and 
artist  of  “Archie"  seems  to  be 
one  up  on  McClure  Stndicati. 
To  their  request  for  his  phone 
number  he  sent  a  giant  post¬ 
card  of  Crawford  Notch  in  the 
White  Mountains  of  New  Hamp¬ 
shire.  On  one  mountain  he  had 
drawn  a  telephone  booth,  on  an¬ 
other  an  Indian  and  in  the  valley 
“our  huvel.”  In  the  accompany¬ 
ing  explanation  he  wrote: 

“Picture  shows  location  of 
nearest  telephone!  For  connec¬ 
tion  caU  Chet  Blckfoid  725- 
Ring-2.  For  God  sakes  don’t 
ring  three  . . .  that's  a  forest  Are. 
(Chet’s  volunteer  fire  chief.) 
Chet  will  call  old  Emery  Parker 
on  the  hand  generator.  .  .  . 
Emery  will  hitch  up  a  buck- 
board  and  ride  up  to  the  top  of 
Ladd  Hill!  (Course,  right  now 
the  horse  has  the  colic.)  Tliere’s 
a  Chipuwa  Indian  on  top  Ladd 
Hill  with  a  signal  Are  and  a  wet 
Gotham  blanket.  On  a  clear  day 
I  can  see  the  smoke  three  miles 
away.  TU  come  via  canoe.  .  .  . 
Right  now  the  canoe  leaks  and 
you  can’t  buy  paint  .  .  .  Said 
they’d  telephone  me  if  any 
came  Inl 

“Mebbe  you’d  better  wire  me 
to  call  you  back!  Yours.  Bob." 

Personals  and 'Notes 
BRONZE  RESEARCH  SERV¬ 
ICES,  Negro  research  agency, 
has  announced  a  syndication 
service  under  the  name  of 
Selbct-T-Fbatures  for  the  pur¬ 


pose  of  publicizing  newsworthy 
facts  about  progressive  Negro 
men  and  women,  primarily  f« 
the  Negro  press.  .  .  .  G^m 
Chapman’s  WternationAl  Press 
BtmEAU  has  moved  from  Chicago 
to  Great  Barrington,  Mass.  IWph 
Chapman  has  left  the  staff  to 
practice  law  and  Mrs.  (Seraid 
(Alice  R.)  Chapman,  formerly  a 
reporter  and  feature  writer  on 
the  Duluth  (Minn.)  Herald,  Is 
assisting  editorially.  The  syndi¬ 
cate  also  acts  as  an  agent  lor 
writers. . . .  From  Aug.  1  to  Sept 
2  NEA  Service  is  again  servicing 
a  dally  two-column  panel,  “A 
Year  Ago  Today,”  this  time  com- 


Syndicate  will  substitute  in 
Tucker  papers  Elmer  Roessners 
“Small  Business  Today”  column. 
.  .  .  Chicago  Tribune-New  York 
News  Syndicate’s  bridge  expert 
Charles  Goren  has  10,000  ad¬ 
vance  sale  already  on  his  pend¬ 
ing  Doubleday-Doran  book, 
a 

Keeps  GoU  Title 

Atlanta — Bob  Phillips,  sports 
editor  of  the  Birtninghom  Age- 
Herald,  has  successfully  defend¬ 
ed  his  Southern  League  Baseball 
Writers  golf  title  by  defeating 
Jack  Keady,  Little  Rock  Demo- 
crot,  Orvlll  Henry,  Ariconsos 
Gazette  and  Ed  Miles,  Atlanta 
Journal.  The  tournament  is 
played  every  year  on  the  eve 
of  the  Southern  League  All-Star 
baseball  game.  For  the  seventh 
time,  when  the  scores  were  all 
in,  Phillips  was  low  man,  this 
year  with  a  quiet  85. 


Action  and  situations  like  this  — 


every  day  in 

THERE  OUGHTA  BE  A  LAWI 

For  eamplee  and  rates  of  Fagaly  and  Shorten’s 
three-column  panel,  write  or  wire 

McCLURE  NEWSPAPER  SYNDICATE 
75  West  St.  New  York  6,  N.  Y. 
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On*  SpoM  Order  for  SfX 

Locally-Edited  Sinday  Maeaziaes 


S/X  Mafor  Market  Area$ 

Over  1,246,000  total  eepiet 


for  high  reader  interest 


•  Magazine  beauty  of  reproduction  piu3  newspaper  mass  coverage 
and  lo^  confidence. 

•  Immediate  and  controllable  sales  stimulus  plus  extremely  long 
life  in  the  home. 

•  Complete  market  saturation  in  each  of  these  six  must  markets 
plus  single-order,  single-copy  convenience  of  national  media. 

•  1,000-line  page  size.  Available  in  monotone,  duotone  or  full 
color  gravure. 

00%  fa  90%  a/  swerjr  tuue  Is  utms  m§ 
Loewi  Fooplo  and  Local  Eaanis, 


To  the  right  is  an  example  of  what  we  mean  hr 
**The  Local  Toneh”  as  found  in  the  Loulsvitte 
Courier-Jommal.  Every  Snnday  of  the  year  its 
Sondsy  Magaslne  and  those  of  the  .dllania  Journal, 
Columbus  DIspeUeh,  Houston  Chronicle,  NashalUa 
Tennessean,  and  Tlmee^eayune  Nett  Orleans 
Stales  are  laliored  to  measnro  for  the  people  who 
read  them. 


Juii  contact  snyens  st  Jsnn  h  Ksicy,  O'Msrs  t  Onmbse, 
Tks  Brsnhsm  Coh  Sswysr-FsrgvMs-WsUsr  Co.:  or  write 
Standard  Gravure  Cerp.,  Leuit^e  2,  Kantvclty. 


Personnel  of  Reuters 
Increased  to  2,000 


Just  Tlip*  Over 

To  OTMcenM  th*  opolhT  ei 
raodOTS  lalnelaai  to  rood 
•loriao  "iumpod”  trem  Pago  1. 


m 

THE  FftRM  MACHINERY  CAPITAL 


JHmESTDUJN 

NEW  YORK 

Posl-Journal 


Iho  Son  Diogo  (CoUL)  loumal 
OMs  a  phioM  oAiek  ■nggooto 
iho  ooM  oi  oneh  an  oporolion. 
Inatoad  oi  “Continuod  on  Pago 
So-and-So."  or  ’Von  to  Pago 
So-cmd-So.**  tho  Jump  lino 
roada:  "Flip  to  Back  Pago, 
Thio  Soctton." 


LONDON— For  the  first  time  in  throughout  the  year.  It  has 
its  history,  Reuters  was  em-  been  a  period  of  expansion  and 
Bknring  a  fulltime  staff  of  near-  tho  Reuter  organization  has 
ly  2,000  at  the  end  of  1045,  the  been  strengthened  all  over  the 
annual  report  of  the  directors  world. 

states.  "The  full  status  of  Reuters 

Expansion  of  the  news  aenrlee  as  a  world  news  agency  and  its 
and  development  of  the  over-  integrity  and  independence,  as 
seas  distribution  system  are  guaranteed  in  the  Reuter  Tnist, 
highlighted  in  the  directors'  re-  have  bc«n  fully  maintained, 
view  with  a  fiat  statement  that 
It  Is  “the  policy  of  the  Board  —I”'"*'™'*  , 

to  develop  ^  expand  Reuters  ^  ^2 

as  rapidly  as  U  nos-  everywhere  and  it  had 

pnjr  cauy  pos-  ^  meet  increasing  competition  Hans  E.  Rosberg,  34,  was  re- 
_  ^  ■11  fields.  The  year  1045  was  cenUy  appointed  mechanical  su- 

m  a  new  wena  nj  great  activity  among  the  perintendent  of  the  Norristown 

"Reuters  is  being  opened  up  International  news  services.  (Pa.)  Times 
again  in  a  new  world.”  the  re-  The  Reuter  service  was  com-  Herald.  Ur.  Ros- 
port  says.  "But,  despite  difficult  petitive  in  speed  of  delivery  to  berg  is  return- 
conditions,  revenue  is  also  ex-  newspapers  and  enterprise  in  ing  to  newspa- 
panding  rapidly.  In  1045  reve-  news  gathering  and  its  great  tra-  per  work  after  V 
nue  was  up  by  £100,000  com-  dition  of  accuracy  and  impar-  two  and  a  half  Hk 
pared  with  1044  althouA^  ex-  tiality  was  well  maintained.  years  in  the  ^  K1 

pendlture  increased  by  £223,000  “The  expansion  and  develop-  Navy.  M 

In  the  same  period,  ocpenditure  ment  of  Reuters*  overseas  news  ^fore  enter-  mM 


116s325 

Mtf.  Coaaty  PepMlatie* 

I  STS  as  of  CsasBi,  1044 


The  Arsrus  ond  Dispatch 
are  the  ONLY  daily  news¬ 
papers  published  in  the 
Rock  Island-Moline  zone, 
where  nearly  60%  of  the 
Tri-Cities  200,000  popula¬ 
tion  Uv«  .  .  .  over  46.000 
coinPined  circulation  with¬ 
out  duplication. 


is 

GREENVILLE,  S.C. 
...A  SHORT  RIDE 


Greenville  is  the  buying 
spot  for  over  123,000  people 
living  within  10  miles  of 
downtown  Greenville— trad¬ 
ing  center  for  a  50  mile  area 
of  711,711  people — heart  of 
Greenville  County,  the 
state’s  leader  in  1945  Retail 
Sales  ($73,645,000*). 


TOP  C0VERA6I  OF  SOUTH 
CAROLINA'S  TOP  MARKET 


103%  family  coverage  in 
Greenville  County  and 
South  Carolina’s  leading 
trading  area.  Total  daily 
circulation  75,453.  An  “A” 
market — first  on  your  South 
Carolina  schedule. 

lUprvMfiUd  Natfonally  By 
WAR1M3RIPFITH  COMPANY.  INC. 

*8al«i  MEDEfcmtnt 


GREENVILLE 

'*»  100,000  + 

MARKET 

1st  in  south  CAROLINA 
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■  DITOa  A  PUtLISNIB  for  Aegest  3.  1*44 


UNIT  TYPE  PRESS  DRIVES 

PROVIDE  7  Point  Seouniilf 

Hwc— yHMiglbl«i«a»omwhyCllii»allwotlBgcutfiiit,uiilltyp<p>n<rfvi  wMiMloiitoi— 
pusR  bulfMi  coiAfol  w  standoifl  c^ulpiiMRl  In  mnny  of  Hio  woildKo  host  o^ylypod  piooHOONMa 


1.  SAFETY  AND  REUABIUTY— Are  assured 
in  design  of  drcoit  and  arrangement  of  apparatus, 
and  by  the  use  of  substantial  Qine-Westinghouse 
oversize  control  parts  for  all  circuits. 

2*  SPEED  AND  POWER— Qine>Westingbouse 
equipment  is  seleaed  for  power  and  speed  to  meet 
the  demand  of  the  press  it  operates. 

3.  NO  PRESS  DRIVE  SHAFT— With  the 
unit  type  press  drive,  power  is  applied  direcdy  to 
the  point  where  it  is  used.  This  is  the  most  logical 
and  direct  way,  and  the  most  efficient. 

4.  NO  BACK  LASH— Perfect  control  of  load 
of  each  unit  motor  prevents  erratic  acceleration  or 
deceleration  which  might  cause  a  back  lash  and  a 
subsequent  web  break. 


S.  PERFECT  ACCELERATION— Pod^ 
smooth  control  is  assured  because  there  is  never 
any  more  or  less  power  applied  to  the  press  than 
required.  Erratic  acceleration  due  to  vatiadoo  in 
the  load  is  entirely  eliminated. 

4.  PERFECT  AUTOMATIC  BRAKE— Each 
motor  on  each  unit  is  a  controlled  brake  that  stops 
the  press  in  a  predetermined  time.  This  type  of 
drive  eliminates  the  need  for  cylinder  brakes  on 
the  press,  and  insures  perfect  slow  down. 

7.  MINIMUM  POWER  USED— Since  each 
motor  drives  one  unit  and  one  folder  it  is  only  in 
use  when  that  part  of  the  press  is  operating;  and 
because  of  the  omission  of  the  press  shaft,  the  Unit 
Type  of  drive  uSes  a  minimum  of  power. 


CLINE  ELEaRIC  MANUFACTURING  CO. 
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ChL  Tribune's 
Augie  May  Wins 
AP  Photo  Prize 

WULWAvmtm,  WU.— Augie  May, 
CMeago  TVibuiM  atafl  photog- 
npher,  won  Ant  prixe  in  the 
■ownei  nemphoto  conteat  con- 
tfoetad  hy  the  Aawciated  Pren 
Managing  Iditora’  AaMdation, 
W.  &  Arnold,  ehalnnan,  haa  an- 
nounced. 

May'a  photo,  ‘Tteunioo,**  ia  a 
norel.  trom-ahouldera-down  ahot 
e(  a  man  in  QI  unifonn  riaaping 
•  young  woman  whoae  feet  are 
entirely  olf  the  Aoor;  a  chubby 
baby  boy,  mouth  open  in  a  big 
amile,  tun  at  the  GI  trouaera. 
*Vannion^  received  23  pointa  out 
e(  a  poaaible  30  and  won  over 
more  than  280  entriea  from  20 
«*»*— 

MeOenigol  Tokaa  Second 

Starry  McOonigal,  Philadelphia 
Xveirinp  Bulletin,  took  aecond 
place  rnth  “oopa,”  a  apUt-aecond 
ohot  of  action  at  the  goal  in  a 
aoccer  match.  The  photo  i«- 
eelvod  15  pointa. 

lUrd  place  went  to  Randolph 
Routt,  woahington  Star,  for 
’’He'a  gone,**  ahowlng  an  aged 
negro  woman  weeping  aa  Prea- 
Idant  RooaeveK’a  body  paaaea  in 
front  of  the  White  Houae.  "He'a 
gone"  acored  13  pointa. 

May  wiU  recelm  a  «100  caah 
of  a  all- 
hU 


plaque  Itaelf  la  kept  on  exhibit 
In  AP  general  headquartera  in 
New  York. 

Judgeo  were  Dwight  S.  Per¬ 
rin,  managing  editor,  Phlla- 
delphla  Bulled;  Jamea  S.  Pom, 
managing  editor,  Loniatmle 
Conrier-Jonmal;  and  M.  D.  Paul- 
aon,  editor,  Fargo  (N.  D.) 
Forum. 

In  all,  14  entrlea  received 
pointa.  Tliree  newapapera  had 
two  entriea,  each  in  thia  claaa — 
the  Chicago  Tribune,  Waahlng- 
ton  Star  and  Philadelphia  In¬ 
quirer.  The  aole  photographer 
with  two  Mint-wiiming  pbotoa 
waa  Jooeph  Bfartin,  Philadelphia 
Inquirer. 

Point-wlnnera  beaidea  the 
Srat  three  were: 

“War  Prlaoner  Home”  by 
Edward  De  Luca,  Chirago  Dailg 
Neva,  and  "Taking  the  Helm 
by  A.  C.  Chinn,  Waahington 
Star,  10  eadi. 

“Come  and  Get  It,"  by  An¬ 
thony  Cabral,  Boeton  Traveler, 
and  “Heart-breaking  Meosage” 
by  Joaeph  Martin,  9  each. 

“Husband  and  wife  attack  di¬ 
vorce  lainrer”  by  Fred  Giese, 
Chicago  Tribune,  and  "Miami 
Hurricane'  by  Ham  Hamilton, 
Miami  Ooilg  Netoa,  8  each. 

“There  It  Goes,"  by  Joaeph 
Martin  and  “Journ^a  End,"  by 
Putsee  Vaimucel,  Williomaport 
(Pa.)  Sun-Gazette,  7  each. 

“No  Skin  OS  His  Toes."  by 
Izzy  Kaplan,  New  York  Daily 
Mirror.  8. 

“Clue”  by  Floyd  H.  McCall. 


Editor  Attacks 
Picture  Bon; 
Judges  Listen 

Santa  Fx,  N.  M.— -As  the  In¬ 
vited  spokesman  for  the  layman, 
as  well  as  a  working  newsMP^ 
man.  Editor  Jack  Foster  of  the 
Dmver  Rocky  Mountain  Newt 
criticized  the  federal  judiciary 
at  the  annual  summer  confer¬ 
ence  of  the  10th  Circuit  Court 
of  Appeals  here. 

Faster  announced  his  dlsUke 
of  certain  attitudes  of  some  rep- 
leaentativea  of  the  Judiciary.  In 
particular,  he  attacked  a  25- 
year-old  Denver  federal  court 
rule  which  bars  idiotographers, 
not  only  from  the  courtroom, 
but  from  snapping  a  defendant 
anywhere  in  me  Poatofflce  build¬ 
ing. 

Foster  told  of  the  old  rule,  in 
which  a  federal  Judge  long  ago 
decreed  that,  aa  far  as  newsM* 
per  photographs  were  concerned, 
the  entire  federal  building  came 
within  his  Jurisdiction.  The 

§  resent  district  ludge,  J.  Foster 
ymea,  haa  continued  the  regu¬ 
lation. 

“When  the  newsMPer  of 
which  I  am  editor  forgot  thia 
rule,  and  took  a  photograph  in 
the  marshal’s  office,”  Foster  said, 
“we  were  threatened  with  con¬ 
tempt  of  court  by  our  friend, 
and  otherwise  painstakingly 


the  courtroom;  the  defendant 
had  readily  given  her  consent" 

The  editor  said  that  if  the  pa¬ 
per  had  actually  been  cited  for 
contempt  the  case  would  haw 
been  fought  for— “I  personally 
believe  that  such  citation  for 
contempt  on  these  grounds 
would  have  been  a  violation  of 
the  constitutional  guarantees  to 
a  free  press.” 

“But”  Foster  added.  That  ia 
not  the  point  The  point  is  that 
here  again,  in  my  humble  and 
iwrhaps  prejudiced  oplidon,  ta  m 
example  of  a  federal  Judge  hold- 
ing  himself  unnecessarily  Ux 
apart  from  the  public  and  the 
press,  a—nming  to  himself  what 
seems  to  me  to  be  unnecessarily 
arbitrary  powers. 

“If  the  taking  of  this  pho^ 
graph  had  Interfered  with  the 
processes  of  obtaining  Justice, 
then,  of  course,  contempt  was 
Involved.  But  if  it  hadn'tr-yM 
of  couTMt  it  h*dn*t— then  wl^ 
rezson  wu  there  for  even  the 
threat  for  invoking  this  rulet" 

The  editor  of  the  Denver 
Scripps-Howard  dally  polnbM  to 
a  federal  Judge’s  “rosy 
tlon,”  in  a  life-time  position, 
without  any  renewed  appeal  to 
voters,  as  in  the  case  of  state 
Judges. 

a 

New  Vacation  Rule 

The  News-Journal  Co.  of  WU- 
minion.  Del.,  has  announced 
that  all  employes  with  15  y^ 
of  service  or  more  are  entitled 


eeUenee  in  ^otography.  TIm  Eoening  News,  5  each. 


ceas  of  the  trial;  it  was  far  from  eligible. 


BIG  CHIEF 


Witii  tiiis  Remelter  you  con  save  as  much  os  50c  from 
every  fuel  and  labor  dollar  which  your  old  style  furnace 

4  is  costing  you.  Look  into  your  remelt¬ 
ing  costs  and  you  will  see  how  soon 
this  Big  Chief  pay  for  itself  in  the 
savings  on  fuel,  Ic^r  and  drossage. 

Orders  wiU  he  jUtod  hi  She  reSaNoM  of  Sheir 
reeefps.  Ve  odsise  yen  so  pf  nee  yonr  orders  new. 

UNITED  AMERICAN 
METALS  CORFN 

and  affiUotod  corporations 
204  Dimneod  Street  4109  Cnilis  Avenue 
Bteeklra  22,  N.  Y.  BaUfanere  28.  Md. 
2246  W.  Hubbard  Street  Chicago  12.  DL 
^  707  Bryant  Street  2442  E.  25th  Street 

Son  Fruneiaco.  CoL  los  Angelea  11.  Cot 

Our  UluiSreted  cetelocne  with  a  complete 
descripcloii  of  the  Big  CUof  end  Liulo  Chief 
Remetlers.  the  TwhiSype  and  ftofl-over  moUe, 
SUp^ff  ingot,  Jordon  eontinnotu  feeder,  betidet 
*  other  informetion  may  he  hod  by  addressing 


also ~  the 

Little 

Chief 

for  small 
rmd  medium 
sixed  plants 


This  grand  little  Remelter 

is  bottom-pour,  seli-issding  cmd 
built  for  continuous  operotioxt  Has 
a  potontial  remelting  capodty  oi 
2,500  lbs.  in  an  8-bour  day.  Requirss 
about  one  hour  of  a  man's  time.  R 
feeds  automatically.  The  heat  is 
regulated  by  theimostotic  control 
and  it  con  be  operated  in  the  Com¬ 
posing-room.  Designed  for  gos  or 
electricity. 

A  PUSLISHIR  «er  Aogest  3,  1*44 


Gid  Beporter 
In  Amarillo  Is 
Service  Editor 


Times’  staT 
shortly  after 
VJ  day,  under¬ 
took  to  report 
the  return  to  civilian  life  of 
every  single  Amarilloan  who 
had  served  in  the  armed  forces. 

lUs  assignment  was  in  addi¬ 
tion  to  her  regular  daily  beat, 
covering  local  civic  and  welfare 
agencies. 

Obtaining  each  day  a  list  of 
all  new  discharges  in  Potter 
county,  Mrs.  Holland  contacted 
eadi  one  personally  if  possible, 
or  by  ttxmt  or  letter.  As  a  re¬ 
sult  of  Mrs.  Holland's  work,  the 
return  of  over  99%  of  Amarillo’s 
servicemen  has  been  ft^  re¬ 
ported  in  the  Times. 

Contacting  such  a  great  num¬ 
ber  of  people  would  be  impos¬ 
sible,  were  it  not  for  the  aues- 
tionnaire  which  B(rs.  Holland 
devised. 

Setting  up  her  coverage  of  re¬ 
turning  veterans  was  not  an  easy 
task.  A  few  local  officials,  with 
an  unrealistic  attitude  toward 
their  Jobs,  attempted  to  block 
her  efforts,  ostensibly  on  “secu¬ 
rity”  grounds.  However,  local 
draft  boards  and  veterans’  or- 
ganizatiims  were  very  coopera¬ 
tive,  once  it  was  made  clear 
that  no  lists,  as  such,  were  to 
be  publldied. 

During  her  tenure  as  “service 
men’s  editor”  —  a  job  which, 
incidentally,  no  longer  requires 
very  much  of  her  tUne  —  Mrs. 
Holland  estimates  that  she  has 
prepared  detailed  accounts  of  tte 
return  of  appoximately  6,000 
Amarillo  and  Potter  county 
servicemen. 


One  Gastonia  fnll-fasli- 
ioned  hosiery  plant, 
nsahing  and  nia^eting 
a  nalionaily  known 
ladies’  nylon  hose,  is 
trchUng  hs  equipment 


Page  "Mr.  Arpad" 

The  Holyake  (Moss.)  Tron- 
seilpl-Teloqram  sol  o  new  rec¬ 
ord  far  collinq  the  weather 
recently.  Manager  Robert  P. 
Meyer  of  the  outdoor  rooi 
garden  at  the  Roger  Smith 
Hotel’s  Casino  in  the  Sky,  re¬ 
ported  that  shortly  alter  9  a 
misL  afanoet  a  driisle.  set  in 
and  the  crowd  began  to  Oee. 
Manager  Meyer  stepped  the 
crowd  and  shewed  them  a 
page  one  headline  in  the 
Transcript  •  Telegram  saying 
there  wouldn't  bo  any  rain 
that  night  The  crowd.  lo- 
oasnred,  sot  down,  the  mist 
stopped  and  the  roof  garden 
closed  on  schedule  at  mid¬ 
night  At  12:15  it  started  to 
rain  hard. 


Real  Estate 
Thoto  Ads' 
Draw  Readers 

San  Fsancisco  —  A  weekly 
page  of  “photo  ads”  displaying 
real  estate- offerings  has  proven 
a  popular  San  Francisco  Call- 
Bulletin  feature  on  Saturdays. 

The  page  was  designed  as  a 
service  page  to  meet  community 
needs,  as  the  Call-Bulletin  dis¬ 
continued  classified  advertising 
many  months  ago.  As  a  similar 
service,  small  display  advertis¬ 
ing  for  help  wanted,  has  been 
used  regularly. 

Popularity  of  the  page  has 
been  evidenced  from  the  start. 
Real  estate  firms  participating 
may  have  a  small  picture  of  a 
property,  plus  a  brief  listing, 
for  $35,  a  flat  charge  which  in¬ 
cludes  all  costs. 

Lack  of  rentals  and  late  sales 
have  caused  some  headaches  in 
planning  for  a  full  page,  and 
some  sales  have  been  made  to 


firms  offering  home  loans, 
also  use  pictures,  and  state: 

“This  home  is  not  for  sale,  bnl 
is  financed  by  .  .  ^ 

The  page  provides  a  con... 
nlent  reference  for  prospectivi 
buyers,  as  many  different  resi¬ 
dential  sections,  types  of  homes 
and  pricings  are  Aown.  Most 
all  placments  bear  prices.  The 
copy  has  proven  valuable  for 
firms  seeking  new  listings  also.] 
Recently  the  San  Francisoal 
News  has  added  a  similar  fea-l 
ture,  smaller  in  size,  in  its  dlf  I 
play  advertising  section. 

u 

Weekly  Goes  Dcdly 

Establl&ment  of  the  Sonora  | 
(Calif.)  Union  Democrat, 
year-old  weekly,  on  a  five-day' 
tabloid  basis  is  announced  ty 
Hugh  R.  McLean,  recently  re¬ 
turned  from  the  Army.  Assist¬ 
ing  Mr.  McLean  is  his  wif%{ 
Louise  K.  McLean,  who  pub¬ 
lished  the  paper  as  a  weekly 
while  her  husband  was  In  serw 
ice.  Vernon  S.  McDonald  is 
sports  editor. 


SEW  FORMAT  For  the  News 


in  New  Orleans 


News  Ilesu  GROUPED  by  SURJECTS  for  Easier  Readiiig 


Your  New  SELLING  FORCE 

in  New  Orieans 


THE 


HEM 


Ralph  Nicholaon,  Presuimt  and  PubUaher 

SAWYER.FERGUSON.WALKER  CO _ National  RepnMnUtiTea 

■  DITOR  A  PUSLISHIR  far  Aagost  S.  1«f^ 


•  vvMWKnwic  uiucicucc  m  the 
Tfce  ttridet  made  by  publnhen  ia  tbi 

a  “  *  ^ 

oc^nc«<rouMhea«aitliagreTel«dontotfaet>i»<rf 

^  in  Ttproduerion  equipment  and  materiab'  would  tnily 
eniineu  publiiher.  ^ 

MORlULI^^ecoKiiizee  ita  reeponaibilidm  to  publiiher*  by  derotmc  ( 

•  century  of  ezperiwK*  and  the  combined  Ailb  of  t^ 

cneincm  «Kl  crafamen  to  the  ,e^^ 

■nediura  of  newaprinit. 


I  .  ^  GEX),  H.  MORRILL  DIVISION 

fVMCHBMlCJL  COM.  r'OBdTtOtt 

10  0  SIXTH  AVBHIJB,  NEW  YORK  13  N  Y 

*  .  SMFwadaeo.Cillt  L*  Aagdea,  Calif.  _ 

’  *TsLp*!1I?  PWItdelpIn.  Dwroh  StLoai.  PbrtWorth 

SMPrtiiciNo  St  Paid  LoaAaiito  S^tte  Toman 


on  a  20,000-mUe  air  Jaont 
teum,  going  back  throui 


tralia  Booming  ^ 

,  ..  ^  *****  weekend  "* 

mpbell  Watson  *“  ®“  *YanciJco  he 

vuited  newipaper  plant*  and 
2ISCO  —  Public  In-  nt  presi  anociatlon  offices.  On  *»- 

around  the  globe  easentTfi«^5*'-i^*^*^'^  ®*  many  ”*^t  *>•  was  a  guest  of  the 
♦•'Jed  accoiWto  w^e.  they  S^.Cl****  and  otY^^ 

sas’ir® 

^  a’SS^*Wiu“  3«;stt?>£iij?ss: 

Snt  effective.  P.’f”  adalnsl  an  array  of  bsSSMl? 

S?t?  £SSS?nJiL»fnTanS'5V^ 

.  not«l  in  ^^Kelth  rose  to  front  rank 

weTiHST’tblHS-*'^' 

-*^*SSiViS^%Ha 

In  oi^tomany^’thS?*  end  of  ttrAuS^ur^*S* 

a  valuable  Brufsh  5F®V^«cr1Sd  the  AP  ChW  ta 

fiigned  chiefly  don  «  In  Lon-  ®^_.!?ANCIS00- Australian  •* 


vL:  r***'*  •***iii  m  reyei 
his  heme.  7,000  miles  dist 
'  ‘““ws  lei^ 

'  today  because  its 

PJWa  remain  restricted  f 
i*Baa>.  American  news 
gr^*  a  TOmparaUve  q^u 
rara  5”^  Americans 

3*P',  ^*1*  informed  on 
^y**opments,  he  hs 
his  wide  travels. 

Unfortunately,  Sir 
offer  no  solution  to  the 
newsprint  problem  ct —  ' 

kSnJ*  i***SJ^  w*»ose  foi 
kept  Australian  newspapi 
operation  for  two  otai 
years,  The  mlUs  which  h 


a*  a  backup. 
Intended  to  me 
emergency  and 
Piloses.  That  e...e 

Mild*®  2  degree  ne 
pa  ted  when  no  new 
toported  for  two  j 
**|d  to  shar 
from  Sir  Keith’ 
krop  in  operation, 
h  wartime  Au 

but  M%  of  its  prewar 
?'«*ayfteco{; 
unmediateiy  use  3( 

K,?fh  a*^* 

Kwth  estimated 
But  newspapers  are 
"it  of  expansion.”  .caid 


SSla'^a'^ho^'^BV^  Au“|;  ^  t  was  detached 

-  a  c„nf^^^l,!lS‘ttl  r  ^try^K^S  whSe  £?  w!S*&: 

?ra».  — o^ection  JJf££^-ew“».-^ 

Has  Oown  Wdely  oveiSS?“^  "**  °*  “ore  f**d  editors  are^SngSd^S 

ite&fr“om“l°o'Si?^^^^  ^eriran  ^ced"by‘^gr-otS^ 

r^'^A^ih^*”®  “'^""e^ASg  rae*?SlS^e*f'  JJa  ®* 

3^t~ 

isM-?aSir«  ?^s3£rHi 

weeks  away,  sir  AP  ls*fr^  Australian  J^^n*Se*went  to  Lom- 

aelth  was  Impatient  for  hnmi^  or  Lon-  •*  •*»i»taat  chief  of  th- h!!L 

>n  arriving  here  7 000  mof.;  SS?*  ®“  occasions  there  is  London  bureau. 

xIHLir"  “  i;?-  iS,^™K 

_ *“®®  restrictions  have  proven  •  war  correspondnt 

cover'*Se  ^  London  to 


directs  wo.iid  *1""®  Papers  h* 
fains  of  30%^were*^‘fM 

J^ctlons  unlimited,  he  ^ 

**^g°”tinues  in  force. - 

“ore  <.„cvi 
entation  of 


**e  covered  the  Buna 
“*d  then  went  with 
tte  U.  S.  Fleet  through  to  die 
Jggan^e  surrender  aboard  the 

Agency  Ncones  Dagg 

**eglnald  M.  Dagg,  former  «*- 

Sd^^Tha  ®**wt-Lovlck 
*»;■  c^h**®*®  appointed  m^ 
afv.cL?*®  branch  opened 
dL^‘2m:i?.;C-brthe“^- 


advertlsing  rates, 

,  -  In  force. 

**■“  *»  due  to  a 
direct  approach  and  n,J; 

-  ''f  news. 

rwurge  from  i 
nowspapers  lost 
2?®-fertainly  In 
^bly  in  England, 
tms  country,”  — 

“oughtfully. 

„!^**«.  .  Australian 
•re  looking  ahead  l 

wt'^e?^  pubSi::^: 

yet  a  top  must  on  their  Ust 

■#ITO»  A  PUIUSHit  r* 


approach  and  pres- 

it  ig  a 

period  when 
pres- 

pgg. 

presumably  in 
added 

1  publishers  *“  San  Fkandseo  hefera 
and  making  Melbourne,  but  7000-inila 

iHna  «hl.  «.  _..1.1I_1-  '  >iw-nuie  OISIOI 

fleeter)  jrtih  Yat„ 
ond  Archer  Thomas  (itoi 


Matting  a  20,000-niila 
'"•*-1^  is  Sir  Keith  M 
McD^la,  (lafl) 


when  the  Emperor  initiated  hU 
touri  at  Tokio  and  Yokohama. 
Initead  of  a  few,  there  were 
a  hundred  cameramen,  nearly 
all  Japanese.  They  watched  us 
closely,  nervously  —  saw  us 
shutter  the  Emperor  from  10 
feet  —  and  a  new  era  began  for 
Japanese  photographers’  han¬ 
dling  of  their  prime  subject. 
Tnkio  For  instance,  when  Associated  Hirohito  is  a  small,  awkward 
lienee  Press  service  the  first  Bikini  figure  but  he  photographs  well, 
panese  airborne  atom  pictures,  the  He  even  cooperates  with  camera- 
major  papers  stopped  their  men  now,  although  nobody  has 
-,f  presses  on  Saturday  night,  re-  yet  to  walk  up  to  him  and  tell 
plated  and  came  out  with  a  him  “Just  a  Uttle  more  to  the 
■L  large,  eye-catching  display  of  the  le^  Emperor,”  or  anything  like 
hi^  heavy  cloud  over  Bikini  that.  We’ve  done  well  enough 
lagoon.  as  it  is. 

One  outfit  was  so  Jubilant  that  The  palace  gates  are  still 
^■1  it  wanted  to  throw  a  party.  closed  to  us;  the  “day  with  the 
Covering  Japan  is  a  full-time  Emperor”  series  that  was  pub- 
Job  with  unexpected  twists,  lished  recently  was  made  by  the 
Romantic?  No!  Besides  the  official  photographer  of  the  Im- 
small  annoyances  that  devil  any  perial  Hou^old. 
photographer  anywhere,  there  is  ’There’s  satisfying  irony  in  be- 
the  almost  maddening  complica-  ing  an  American  photographer 


Jap  Camera  Knights 
Con  Hold  Their  Own 


may  be  diabby. 
He  may  use  a 
ISSO  model  view 
camera  and 
bulbs  that  do 
everything  but 
go  off.  He  may 
sUn  dmw  in¬ 
grained  rever¬ 


ence  toward 
Japanese  instl- 
tuttons  which 
are  supposed  to 
have  been 

deonocratixed  VIUA  ^  WB  .B,  BBwnB  »  —  ■  '  — - - - 

by  order  of  the  Supreme  Com-  n»t’s  one  difficulty  that  I  am  of  the  Emperor.  Not  only  is  it  Philadelphia  Record  and  the 

inander.  slowly  overcoming  —  if  you  the  sequel  to  war  photography  Chevrolet  Company.  The  Rec- 

But  m  say  this  without  hesita-  can  imagine  a  red-headed  Irish-  but  I  always  keep  thinking  of  ord  will  send  the  winner,  12- 

tion  after  nearly  a  year  of  man  from  Brooklyn  palavering  those  caricatures  of  Japanese  year-old  George  R.  Mack,  to  the 

watching  and  working  with  Ja^  in  the  Nipponese  tongue.  tourists  with  their  omnipresent  All-American  Soap  Box  Derby 

anese  photographers:  they’ll  Otherwue,  the  Job  is  a  seven-  cameras.  finab,  to  be  held  Aug.  18,  in 

stack  up  with  their  American  days-a-week  affair,  acting  as  Ah,  so!  Akron,  Ohio. 

counterparts;  they  can  hold  their  your  own  assignment  editor,  - - 

own  on  any  story.  cameraman,  caption  writer,  con- 

Haybe  we  could  even  learn  tact  man  and  promotion  depart-  — ■  — 

a  few  tricks  from  them  on  how  ment.  ^ - 

to  get  along  with  second-rate 


__ - -  Ateut  Hirohito,  the  little 

- and  in  overcoming  blinking  man  who  rules  75,000,- 

technlcal  difficulties  that  no  000  people  with  off-stue  cues 
American  here  would  want  to  from  MacArthur.  The  Onperor 
put  up  with  for  long.  belongs  In  this  story  about  lens- 

Geed  Mnaela  Men  because  the  fact  that  he  can 

It’s  not  exactly  dull  working  be  Photo^phed  adhere,  any; 
with  Japanese  lensers.  For  one 
tiling,  there  are  always  a  lot  of 
them  around.  The  big  metro¬ 
politan  newniapers  have  as 
many  as  30  photographers,  and 
they  don’t  h^tate  to  use  them, 
wh^er  or  not  supplies  are 
scarce.  Hiey  hit  a  story  hard. 

Competition  is  keen;  the  result 
sommmes  is  a  rou^  scramble 
.because  the  Japanese  seem  to 
consider  physic^  pushing  and 
elbowing  a  preiequisite  for  a 
good  picture.  I  finally  developed 
an  efficient  elbow-wedge  which 
gets  me  through  the  mob  when 
nerassary. 

Actually,  the  Japanese  sha- 
diinya  (literally,  picture-man) 
is  an  obliging  fdlow  in  working 
with  Allied  photomphers.  True, 
you  have  toe  advantage  over 
him — we  won  toe  war — but  be¬ 
yond  that  he  respects  American 
know-how  and  equipment  I 
think  that  Just  by  watching  us 
the  Japanese  have  absorbed 
some  of  the  natural  aggressive- 
ness  whidi  a  photographer 
needs  anywhere  to  operate  ef¬ 
fectively.  At  least  toey  don’t 
tremble  in  front  of  subje^  once 
considered  sacred. 

Ibere  is  also  a  tendency  to 
get  away  from  toe  “gang"  sys¬ 
tem  of  working  and  to  overcome 
toe  Japanese  inclination  to  “foi- 
low  the  leader.”  For  a  while, 
though,  it  was  all  too  easy  to 
“take  out”  Japanese  cameramen 
by  sending  one  of  your  own 
men  on  an  end-nm  and  leaving 
toe  field  to  yourself. 

Ordinarily  all  this  commotion 
winds  up  in  a  small  cut  in  toe 
one-sheet  Japanese  dailies.  At 
tones,  however,  they  make  sur¬ 
prisingly  good  use  of  pictures. 


R.W.McALISTERCO. 


M^shington 


fer  Aagast  3.  1*4«> 


ran  f  1.92  in  SF. . .  theelectric  bill  of  $4^^ 
in  Boston  was  only  S2.37  in  SF  for  the 
same  wattage.  Now  San  Francisco  costs  are 
even  lower;  gas  down  one-third;  reduced 
electric  rates  will  save  $700,000  this  year. 

HFith  low  cost  power,  San  Francisco 
was  an  exceptionally  good  electric  product 
market  until  the  war  I  Most  appliances  now 
in  the  area  have  ague  as  well  as  age.  Mote 
than  seven  years  old  are  three  quartets  of 
the  electric  washing  machines,  three  of  five 
vacuum  cleaners,  and  over  half  the  radios, 
electric  refrigerators,  and  gas  ranges. 

But  the  housewife’s  headache  is  the 
industry’s  opportunity!  The  P.  G.  &  E. 
estimates  there  are  live  prospects,  over  the 
next  few  years,  in  SF  and  the  Bay  Area 
for  255,980  electric  refrigerators,  289,142 
electric  washing  machines,  327,78<ivacuum 
cleaners,  755,358  radios,  102,687  electric 
ironers,  30,618  dishwashers,  24,594  home 
freezers,  241,091  new  gas  ranges,  246,809 
automatic  hot  water  heaters,  76,874  room 
heateis,  70,610  floor  furnaces,  61,658 
central  furnaces,  46,564  home  laundry 
driers ...  to  say  nothing  of  air  conditioners, 
ranges,  toasters,  juice  extractors,  heating 
pads,  coffee  perkers.  Few  markets  ofler 
so  much  chance  to  perk  up  sales. 


And  few  markets  have  as  good  a 
perker  as  The  Chronicle!  Home  owned, 
home  read,  home  influentiaI,The  Chronicle 
has  its  circulation  in  the  best  home  areas, 
around  the  hilltops,  and  in  the  suburbs . . . 
circulation  that  checks  closely  with  wired 
residences,  appliance  buying  capacity. 

,  It’s  the  best  advertising  bird  dog  for 
quality  producers,  luxury  goods,  high 
fashion  specialty  shops  in  the  area . . .  hut 
can  call  up  large  crowds  for  Market  Street, 
is  the  mainstay  of  major  department  stores. 

And  it  has  both  men  and  women  in 
its  readership . . .  important  on  the  major 
purchases  where  women  look  for  service 
and  style,  the  men  for  specifications  and 
structure,  and  the  whole  fiunily  has  lots 
to  say ...  And  The  Chronicle  has  enough 
families  to  get  high-voltage  action  for  any 
good  merdiandise . . .  can  spark  sales — 
and  salesforoesi . . .  Call  in  die  S-F-Wman 
to  show  you  how  to  throw  the  switdil 


Clouds 


The  puffy  cumuli  pile  in  giant  heaps.  Cheap  electricity,  abundant  natural 

mass  moisture,  send  down  the  rains  on  the  gas,  gives  industry  an  advantage  in  the  San 

Western  hills.  The  snow  on  the  mountain  Francisco  Bay  Area . . .  augments  output 
meltsintosilverrivulets,swellsthestreams  on  the  surrounding  forms — over  50%  of 

. . .  tumbles  along  in  torrents  that  turn  the  the  country’s  rural  electricity  is  consumed 

turbines,  make  power  for  all  the  people.  in  California,  much  of  it  in  the  very  rich 

More  than  half  of  the  hydroelectric  Sacramento  and  San  Joaquin  Valley  at 

power  in  the  U.S.  is  generated  in  the  West.  San  Francisco’s  back  door. 

In  Northern  California,  the  Francisco  has  the 

&  E.  system  alone  has  a  capadty^^^^y^'^^  lowest  residential  electric  and  gas 
twice  that  of  Boulder  Dam,  '  rates  among  die  twenty-five  im^r 

greater  than  Bonneville  and  Gtan4/^I!45giti^^  '  U.  S.  dties.  Prewar  the  domestic 
Coulee  oomfainedl  --N't  gas  bill  of  $6.06  in  Newark,  N.J., 


Chronicle 
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TheNewDealIs 

Complacency 

ABOUT  IT  ALL. 


The  Hearst  Newspapers  have  1<]| 

RED  5th 


AOlTOA^ft.  rUBLISHII  I,  IfM 


NEW  YOEKJOVENALMIEUCAN,  UAXCHIS,  1945 


RATS’  NEST 


sounded  the  alarm  against  the 

OLUMN 


**Whatever  is  right  can  be  achieved  through  the  irresistible  power  of 
awakened  and  informed  public  opinion.  Our  object,  therefore,  is  not 
to  enquire  whether  a  thing  can  be  done,  but  whether  it  ought  to  be 
done,  and  if  it  ought  to  be  done,  to  so  exert  the  forces  of  publicity 
that  public  opinion  will  compel  it  to  be  done.** 


lilSiS  the  Hearst  Newspapers  urged  the 
New  Deal  Party  to  reject  the  communistic 
beliefs  of  certain  Fellow  Travellers  high 
in  its  councils. 

III19S3  the  Hearst  Newspapers  reported 

that  the  Red  5th  G>lunm  was  strongly  en¬ 
trenched  in  Federal  Relief  Administration. 

In  1939  the  Hearst  Newspapers  reminded  ***«  Hearst  Newpapers  deplored 

the  administration  that  Russia’s  promise  Je  reported  reversal  of  the  rule  barring 
to  desist  from  communist  propaganda  in  ««  “  ***«  U.  S.  Army, 

the  United  States  had  not  been  and  would 

not  be  kept  li  1946  the  Hearst  Newspapers  declared 

the  difference  between  the  Red  spies  in  the 
In  1941  the  Hearst  Newspapers  disclosed  U.  S.  and  Canada  was  that  Canada  was 
that  1254  Russians,  mostly  Communiste,  doing  something  about  tham. 

***** 


who  had  been  ordered  deported  were  still 
living  on  the  fat  of  our  land. 


In  1942  the  Hearst  Newspapers  warned 

’’dissolution”  of  the  U.  S.  Conununist  Party 
meant  nothing  while  the  American  Labor 
Party  remained. 


Radiotelephone 
Car  Utilized 
In  St  Louis 

St.  Louis  —  The  St.  Louis 
Globe-Democrat  has  acquired  a 
new  and  unique  “iudlotelephone 
Reporter”  ear  which  will  enable 
its  news  men,  on  the  ^ne  of  a 
story,  to  reach  the  city  desk 
simply  by  grabbing  the  phone 
from  beneath  the  dashboard. 

First  official  operation  of  the 
car  was  made  for  Sunday, 
July  27. 

A  deluxe  1946  ,  Plymouth 
station  wagon  is  to  be  painted 
maroon,  and  plans  are  to  place 


Albany  Story 


_ _ _  and  plans  are  to  place 

a  rotating  lighted  globe  of  the 
Goes  and  Pepo  world  atop  it  to  mark  it  as  a 

•  -  “Globe”  car. 

n  r.  The  Car  thus  also  becomes  a 

necord  Uld-limers  -mobile,  out  door  promotion 

Formed  in  Phila.  medium. 

_  „  ,  ...  Using  the  car,  a  reporter  can 

PinLAOELPHiA — Veteran  editor-  ggu  {0  the  eity  de^  from  any 
ial  department  employes  of  the  point  in  the  area  and,  in  turn, 
Philadelphia  Record  and  former  can  be  reached  by  this  city  edi- 
employes  going  back  to  the  days  tor  through  the  mobile  service 
when  the  Record  was  located  at  operator  at  the  Bell  Telephone 
Ninth  and  Chestnut  Streets  have  Exchange. 

combined  to  form  a  permanent  Transmitting  and  receiving 
organization  to  be  known  as  the  equipment  for  the  two-way  com- 
Record  Old-Timers  Club.  By-  munications  is  mounted  in  the 
laws  were  adopted  and  the  club  rear  of  the  car  out  of  the  way 
started  on  its  way  at  a  dinner  of  the  passengers,  and  in  ac- 
held  at  Franklin  Inn  Club.  cordance  with  specifications 

President  of  the  new  club  is  worked  out  by  engineers  of  the 
Frank  W.  Short,  City  Budget  Of-  Southwestern  Bell  Telephone 
ficer  in  Mayor  Bernard  Samuels,  Company, 
administration,  former  Record 
political  editor.  Other  officers 
include  Mrs.  Georgie  Weaver 
Drinker,  Media,  and  Thomas 


(AlbanyM 


The  Base  for 
Balanced  Coverage 


Th«  TIMES-UNION  combina¬ 
tion  affords  tha:  most  thorough 
covaraga  of  tha  A.B.C.  City 
Zona,  blankating  tha  City  Zona 
famiiias.  Tha  millina  rata  is 
lowast  for  this  combination. 


“Phenomenal  Success”  Is 
Winston-Salem’s  Drive  for 
War  Memorial  Coliseum! 

From  children's  pennies  to 
business  men’s  dollars,  all 
races  and  creeds  responded 
phenomenally  to  Winston- 
Salem's  ^ve  for  a  $750,000 
Wat  Memorlsl  Coliseum  .  .  • 
with  5ve  campaign  being  over- 
Mthscribed  by  15% — and  vdth 
further  conbibutions  coming 
in  daily  to  swell  a  total  that 
may  yet  reach  one  million 
dollars.  This  is  the  foremost 
and  first  memorial  campaign 
completed  in  the  United  States 
.  .  .  and  is  comparable  in  size 
to  that  whldi  might  be  under¬ 
taken  by  a  community  of  al¬ 
most  b»lf  a  million  people.  This 
is  just  another  indicaten  that 
Winston-Salem  people  possess 
the  "drive”  to  do  wottiiwhile 
things  . . .  and  quleklyl  And 
it  all  adds  up  to  Winston- 
^em’s  being  a  market  where 
advertising  *'dtive”  will  pay 
off,  tool 


Thii  thorough  eevorags  of  ths 
City  Zono  it  not  obtoinod  at 
tha  aipanta  of  covaraga  of  tha 
lucrative  Retail  Trading  Zona, 


The  Retail  Trading  Zona  con¬ 
tains  74%  of  the  Effactiva 
Buying  Income  of  tha  Albany 
Market  total.  This  aroa  can 
be  thoroughly  covarod  only  by 
advartiting  in  Tha  Timat-Union. 


coLimmis,  o.  —  Is  the  Ahier-  Roto  Section  in  Denver 
fS^  Dznvni— The  magafiRb  section 

laRguage  which  the  of  the  Denver  Post’s  SUhday  lidlv 
averse  man  can  ^dersbmd?  tion  has  been  changed  to^lttll 
♦  -.iic  of  Journalism  at  rotogravure,  with  color  on  fSPCRt 

Ohio  State  University  ta  trying  and  back  pages.  Thuleature 
to  find  m  answer  to  thU  ques-  section  was  recently  re-named 
tion.  It  is  continuing  a  research  -11,6  Rocky  Mouhtaln  Empire 
project  in  newspaper  “read-  »«— -i--" 
ability”  which  it  started  last 
summer.  At  that  time  a  read¬ 
ability  test  was  applied  to  a 
thousand  news  stories  originating 
in  Washington. 

It  was  discovered  that,  aMl- 
ougb  the  average  American  hM 
only  a  ninth  grade  educatiCN^  ula 
Wadiington  news  was  Ming 
written  on  the  reading  IbVel  of 
a  college  freshman. 

ThU  summer  the  reasearch 
U  being  carried  into  the  field  of 
intematloiial  news.  Stories  with 
foreign  "date-Unes.  from  cor¬ 
respondents  for  individual  news¬ 
papers  and  for  press  associa- 
noiia,  are  being  tested  to  aee 
whewer  they  can  be  readily  un¬ 
derstood  by  laige  groups  of  peo¬ 
ple.  Thcjesults  will  be  made 
known  in  Urn  fall. 

The  project  U  under  the  di¬ 
rection  oT  Lester  Getzloe,  asso¬ 
ciate  profesMNT  of  joumalUm. 


By  providing  54%  covnroga  e$ 
this  unu,  Thu  Timns-Uatee 
combination  providnt  aduor- 
tisara  with  tha  highast  coueiaga 
affordad  by  any  on#  paper- 


Ooer  1200 
Newspapers 
use  N  R  B’f 
Services  for 
increase 
linage. 


JOUlWAL  uA  SENTINEL 

VNastawSaleiB.  RerMi  CoreUoa 


A  HEARST  NEUISPAPER 

M.  - ^ 


»T  c*^,^**  •uy  ““pioy*  y**“  « 

UVmQ  (JOSt  boot  that  the  extra  caAwo^ 

_  ^  ,  help  to  balance  the  wobby  fam- 

Bonus  Given  ww  went .  letter 

With  the  cheek  went  a  letter, 

In  Birmmghom  thTB^^iSgh;^ 

BnumtGHAM,  Ala.  —  It  wai  Newa  Compaiiy:  ^  ^  ^ 

*X!hrUtmaa  in  July”  laat  week  “Eneloied  ia  a  cb^,  labeled 
for  the  employee  rathe  Birmini;-  ‘apedal  ccwt  of  Uvlna  bonua, 
ham  Newt,  the  Birminphom  which  we  hope  will  help  you 
Age-Herald  and  the  afUlat^  meet  your  inunedlate  proWema 
Badio  Station  WSGN,  when  the  ariaing  from  increaaed  coat  of 
management  iaaued  an  unpre-  living.  We  are  very  bopetul 
eedenled  “C^  of  Living"  bonua  that,  either  with  or  ^thout 
to  each  of  ita  S51  regular  em-  price  control,  prlcra  wlU  tend 
ployeea.  with  reaaonable  rapidity  to  aeA 

The  bonua  repreaented  a  a  more  livable  level.  For  the 
E,  H.  (Edda)  Poyaen  minimum  of  10%  of  the  July  immediate  prevent,  howevra, 

aalary  of  each  mnploye,  except  the  family  budget  haa  been  hard 

Howard  Hill,  aecretary  of  the  foP  bracket  execuflv^  Lower  Wt,  ai^  we  rae  ofte^  a 

— - duunber  of  commerce,  Mr.  Twin-  Incrane  ppupa  were  givm  pro-  to  each  employe  to  help  toe  ^ 

frcmt  oOce  Ing  aird  Hr.  Payaen.  portionately  higher  checka.  dividual  houaehold  to  meet  ita 

one  edition  In  partnerahip  with  Lowell  Coming  aa  a  complete  aurpiiae  preaaing  problema. 
efaarito  ball  Leek,  Mr.  Payaen  alao  owna  a  to  the  employea  —  who  were  "The  check  ia  given  wito  PMt 

oura  late.  laoae  on  the  McCammon  Newa  given  a  vrauntary  general  raiae  appreciation  of  the  loyal,  eSe^ 

ave  flirown  PubllaUng  Company,  which  following  the  aettlement  of  the  tfve  work  of  our  emplora  aM 

be  not  fUt  pubIMiee  woddiea  at  Downey,  atael  and  coal  atrikea  —  the  with  a  genuine  hope  that  it  will 

to  toe  real-  Grace  nd  McCammon,  Idaho.  cheda  were  handed  indivldu-  be  helpful  to  each  ]uat  now. 


Problems  Many* 
But  Ido.  Doily 
Never  Missed 


Life  Insurant  Moeejf 

Home  Town 


tion  from  high  achool  in  1028. 

Mr.  Pjqraen  proved  to  be 
Horatie  Alger  peraoniiled.  Af¬ 
ter  having  aerved  aa  easting  boy 
Eddie  moved  up  to  prlnter’a 
devil,  and  two  years  later  be¬ 
gan  to  laem  toe  linotype. 

When  C.'A.  Bottolafen,  owner 
of  toedrco  Adoertiaer,  a  week¬ 
ly  newapaper,  became  managing 
editor  id  toe  Bulletin,  he  saw 
b^t  in  young  Payaen  and  took 
him  into  'toe  editorial  depart¬ 
ment  From  obituariea,  toe  new 
writer  want  to  general  newa 
reporting  and  then  to  editorials. 

After  advancing  to  toe  posi- 
tims  of  advertising  manager, 
managlM  editor  (after  Hr.  Bot- 
tolfsen  had  been  elected  Gov¬ 
ernor  of  Idaho)  and  general 
manager,  Mr.  Payaen  and  the 
late  John  R.  Rider,  who  was  cir¬ 
culation  manager,  purchased  the 
newspaper  from  BIrs.  Leiford 
Bni^  and  Byrd  Trego  in  1939. 

When  Mr.  Ridra’a  health  be¬ 
gan  to  fall,  toe  partners  sold  toe 
property  in  1942  to  W.  R  Twin- 
lim.  Mr.  Payaen  accepted  an 
editorial  position  with  the 
Ogden  (Utah)  Standard-Exam¬ 
iner,  When  Bfr.  Twining  was 
called  into  military  servTce  in 
1943,  Eddie  returned  to  his  first 
love  as  general  manager. 

He  found  the  plant  adequately 
staffed,  including  a  good  door¬ 
man,  two  fast  Unot^lsts  ""H 
other  efficient  backahop  help. 
Soon,  however,  selective  service 
and  otiier  calls  began  to  deplete 
the  staff. 

Multiple  other  problems  devel¬ 
oped  For  glnstonce.  Inferior 
newmirint  necessitated  a  con¬ 
stant  attendant  at  the  web  of 
toepresa. 

"Ihose  were  dismal  days,”  Mr. 
Payaen  recMlsi  "There  were 
full  page  ad*  laying  around 
town,  but  1  didn't  dare  pick 
them  up.” 

Those  24  and  36-hour  shifts 
without  sleep  are  over  now.  Mr. 
Twining  has  returned,  and  toe 
labor  ntwotion  has  eased.  Hr. 
Payaen  spends  most  of  his  time 
now  at  the  Blackfoot  Printing 
Company,  a  long  established 
plant  recently  purchased  by 


ployment  by  expanding  their 
services,  manufacturers  are  mod¬ 
ernizing  their  equipment.  And 
the  steady  flow  of  benefit  pay¬ 
ments  is  helping  countless  in^vi- 
duals  in  every  section  of  the 
country. 

At  the  end  of  1945  The  Mutual 
Life  held  a  wide  variety  of  local 
investments,  and  during  the  year 
made  benefit  payments,as  follows: 


Life  insurance  money  provides 
an  important  source  of  capital  for 
local  enterprises,  and  benefits  the 
local  communities  of  policyholders 
all  over  the  country. 

With  funds  made  available  by 
life  insurance  companies,  indivi¬ 
dual  families  are  building  homes, 
local  industries  are  increasing  em- 


$  3I,U1,27V 
2aV,537,S(a 
75/4«S44r 
125, 228,719 
22J)03,949 
S5A72,SI« 
23,970,204 
16,849,842 
58A79A72 


$  6,249/478 
29,365,853 
11/417,157 
22471,189 
4,984,281 
7,912458 
3,962428 
3461,436 
8,595,223 
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Finn  She  FUed. 

%rt*to“kMp^ta^e  fol^  NoW  She  FUgS 
to  other  towns.  Both  of  these  Hnssm,  Calif.— Mrs.  L< 
departments  closed  out  soon  is^rv,  gg,  retired  newsc 
after  Penny-Wise  began  to  do  ubrarlan,  has  taken  up  llyi 
the  Job  for  Aem.  with  her  nephew,  ILLJ*.  O 


Advertising  Is  Tonic 
For  Idaho  Drugstores 


mirn  tv«m  T-m-rh  Job  fOF  ^em.  nephew,  HXJ.  Cullen 

Don  LfUCa  Powell's  plan  of  operation  ^  Berkeley,  as  pilot.  The  two 

AdeectWng  Manogor.  Idaho  PToes  caused  alarm  in  certain  quartos  ^  planning  a  transcontinental 

and  he  was  almost  derailed  ^  ^  jaunt 

THE  VOLUlifc  of  newspaper  with  the  newspaper  staff.  Powell  fore  he  could  get  et^m  up.  He  Marks  retired  after  27 

drug  advertising  in  Nampa,  never  knows  what  the  arrange-  had  been  firau  in  telling  any  -  years  in  the  Columbia  University 

tsiahft  a  rural  dty  of  14,000  ment  will  be  or  how  the  head-  one  who  i^ed  his  plw  of  oper-  school  of  Journalism  library, 
fhefmle  Is  far  greater  than  t^t  line  will  re^  until  he  sees  a  ation,  which  wouM  be  to  xea-  previously  she  was  in  the  New 
KTStvS  run  in  a  small  daily  proof  just  before  press  time,  ture  special  bargains  and  adm-  York  Herald  Tribune  morgue. 
MwtA  the  story  N****"^  the  linage  Certain  principles  are  closely  mum  fair  trade  prices.  /Iwo  kt,  Cullen  is  a  former  Army 

niv^  a  nmrly  ideal  relation-  followed,  however.  well-known  drug  firms  refused  pUot  with  China  -  Burma  •  India 

Air%  between  the  newspaper  and  Layouts  are  designed  to  pro-  to  sell  him  merchandiK.  experience. 

Its  retail  drug  accounts.  It  duce  maximum  impact,  ^e  This  boycott  pres^ted  w  im-  > 

dwws  urtmt  can  be  accomplished  few  “hot"  items  are  made  con-  po^  in  advance  to  Bive  rural  ueoole 

In  any  .<■"»«.  market  served  by  spicuous  to  the  paper's  most  aged  to  hurdle  it  He  made  a  jn  ^vanM  M  give  ^ 

a  g^  newnmper  whose  adver-  casual  reader.  These  lead  items  quick  trip  to  the  coast  where  Mwk 

Un  hAua^to  in  its  power,  are  usually  set  in  42  point  type  large  retailers  of  his  acquaint-  areas  iinw  up  lor  a  nau  a  dio« 

Drug  advertising  in  the  Idaho  or  larger  or  in  prominent  mor-  and*^efflme^at  the 

to  an  aver-  Uses.  Headlines  must  be  atten-  spread  his  products  out,  fiUed  wm  sold  and  pres^  at  the 

age  of  425  column  Inches  each  tion-compeUers.  Action  cuts  are  open  shelves  with  bul^ j^ck-  d^  was  so  pe«  tnat  omy  a 

ip^ikU^tely  hSSto?^S^*ge‘ilid“toi*‘ln?r  Sp^aran?e,^d  openld  with  a  <^*tte®bMk 

Kts*  :."SS!2  "s  as  J’Si.i'rSSiurrss 

T  CODY  used  at  ten  cents  a  package  and  aim-  «  took  w  nour  a  nan  xo 

Sf  ..S'W.'SpK.sc  E'‘,s“ps;“p?sf's'»a  "vaJSw,* 

big  Thursday  advertisement  3.30  asn  frantically  writing  more  and  more  quality  merchan- 
STdSXf  *»  ^  ^irs  to  iSSleni^  hU  dlse  b^ause  public  baring  tastes 

yty  tnat  woum  oinerw  trade.  This  supporting  copy  stock.  make  it  profitable  to  do  so.  But 

go  eMewnere.  consists  of  smaller  light-face,  i**  owner  is  keeping  his  opera- 

Ad  Man's  Ptesaoticn  arty  layouts  promoting  cos-  Pertect  Location  fiexlble  so  that  he  can 

Credit  for  this  achievement  metics,  greeting  cards,  station-  Bustoess  continued  to  co^  quickly  place  the  emiihasis  on 
rests  largely  with  Eugene  ery  ai^  other  specialty  items,  st  n  lively  pace.  Witoin  two  price  appeal  as  soon  as  the 
Powell,  a  young  pharmacist  who  These  ads  are  placed  adjacent  years  the  Initial  location  was  current  buying  splurge  ends — 
rivht  years  ago  decided  to  ven-  to  society  news  or  theatre  ad-  burrtlng  at  its  seanu.  ForcM  ,  time  he  thinks  may  not  be 
ture  Into  business  for  himself,  vertising.  A  complimentiury  de-  by  It*  volume  of  business  to  far  away. 

and  Ed  Potts,  a  Free  Press  ad  vice  such  as  a  cut  of  the  $64  seek  raiarged  qu^rs  Penny-  For  more  than  six  years 
LTi  who  provided  the  promo-  Eversharp  Is  occasionally  us^,  aecur^  space  in  a  Penny-Wise  had  its  field  pretty 

Mmi.i  fire.  sometimes  by  itself  and  some-  “cw  building  between  the  J.  C.  much  to  itself  with  four  old- 

Powell*!  riw  in  business  has  times  in  the  large  ad  to  demon-  Penny  store  and  the  town  s  big-  time  competitors  who  continued 
been  phenomenaL  He  started  strate  that  the  store  sells  quali^  gest  independent  grocery  firm,  to  sail  national  brands  at  stand- 
wtth  only  a  few  hundred  dollars  merchandise  as  well  as  lower  oew  lotion  was  just  across  ard  prices.  But  early  in  1945 
and  he  now  owns  Idaho’s  larg^  price  goods.  street  from  Montg^ery  one  of  the  older  drug  stores 

independent  drug  store.  His  A  separate  prescription  cam-  wa™  the  Greyhound  Bus  transferred  to  new  ownership, 
Panny-Wlae  store  has  expanded  palgn  is  set  up  to  run  twice  a  depot  diagonally  opposite  from  streamlined  its  operation,  start- 
from  an  initial  1,000  feet  of  week  for  six  weeks  several  times  Mother  active  grocer  and  two  ed  a  strong  newspaper  advertls- 
fioor  mace  to  Its  present  2,700  during  the  year.  It  repeats  by  doors  away  from  Gamble  Stores,  ing  campaign  and  is  growing 
square  feet  and  Its  Inventory  variation  one  m^  toeme:  Why  « .y*®  ®*  5  rapidly.  In  January  of  1048 

Ss  risen  from  $2,700  to  $30,000.  pay  more  when  the  same  pre-  ca$i<»  ■*  «>“W  be  found.  the  story  was  repeated.  Another 

Bcauae  he  knew  tittle  about  scription  can  be  filled  identically  «  “e  move  to  this  Iom-  of  the  older  stores  converted,  so 

advertising  at  the  outset,  Powell  at  Penny-Wise  for  less?  Lay-  “0“  years  ago  that  brougm  three  Nampa  stores  now  use  spa- 

tumedtou  of  the  busi-  outs  of  these  campaigns  feature  pr^otional  genius  of  clous  newspaper  copy  to  make 

nam  over  to  his  friend,  Potts,  striking  engravings  made  from  their  cash  registers  sing, 

edko  was  good  medicine  for  toe  photos  of  the  pharmacy  depart-  of  flrats  dlspl^ing  bathing  ■ 

new  eoaceni.  ment  and  its  chemists  at  work.  5,ee“H?*,^  ***  P**!*®  Lovoiov  Fund  G^tS 

Powtf  was  quiddy  sold  on  Powell  diligently  takes  ad-  Tantdlzing  spMials  were  placed 
toe  value  of  newspaper  adver-  vantage  of  all  toe  special  ad-  on  sale  every  hour  and_^  time  FNPAs  Support  _ 
tlslng.  He  egrened  his  modest  vertising  details  subsidized  by  for  their  sale  was  inarked  by  a  Philadelphia  —  Support  of  toe 
tittle  store  with  a  full-page  manufacturers  and  toe  Free  “““F  alarm  clock  dlspl^ed  In  Loyejoy  Memorial  frad,  a  pro- 
mread.  used  more  than  450  col-  Press  txxddreeping  department  •  prona^nt  place.  Crowds  mm  started  by  toe  New  Eng- 
unm  inches  of  space  in  toe  first  has  an  established  follow-  packed  in  every  hour  to  earn  JJmij  Daily  Newspaper  Associa- 
mooto  of  operation  and  has  been  through  proc^ure  to  see  that  ?  chance  at  these  speclm  attrac-  fjen  provide  a  memorial  at 
going  strong  ever  since.  he  gets  receipted  statements  and  Jbe  entire  event  was  an-  Colby  College,  Maine,  for  Elijah 

Evmv  Ihwadav  tear  sheets  on  all  such  coopera-  ^  “  tour-page  s^  Parish  Lovejoy,  a  mar^  to  the 

Evea  lamanny  ^  p  tlo„  cf  jjje  pree  Press  devoted  freedom  of  toe  press,  has  been 

The  now  business  worked  out  t®  the  opening.  Large  pictures  voted  by  toe  new  promotion 

its  advsrtislng  policy  along  Ums  0*  the  new  store  were  ^tured  committee  of  toe  Peminrlvania 

believed  sound  by  Potts  and  toe  P™|e|^  and  a  two-colurrm  cut  of  Powell  Newspaper  PubtisherF^ssoda- 

same  pa^  U  s^  follow^  SSd^or,^  appeared  on  toe  front  page  of  [10^®^  by  WmimTwe- 

beause  Hlm^roved  its  worto.  PrOTMt^ar tj,*  section.  The  response  was  rich,  publisher  of  toe  CleorJIeld 

Every  Thursday  a  large  tight-  OsncM  ^vm.  Wm  Fund  drives,  ,  landslide  of  customers  total-  (Pa.)  Prooress. 

ly  set  black  ad  is  run  featuring  a™  worthwhile  local  civic  ac-  ijjjg  more  than  4,300  serv^  In  Lovejoy  was  killed  at  toe  age 

about  a  haM  dooen  jtems  at  M^e»-  the  one  day.  of  34  in  Iltinoit  for  espousing 

Eices  so  low  customers  pour  The  saga  of  Powells  accom-  In  recent  years  Aimiversary  the  cause  of  freedom  of  toe 
to  the  store  to  see  if  they  plishment  is  a  modem  business  sale  advertising  has  pulled  toe  slaves.  Already  New  England 
really  exist  In  addition  num-  romance.  He  started  with  just  best  It  has  been  noisy,  large  publishers  have  pledged  $66,000 
erous  convenience  goods  and  $750,  a  good  location,  and  an  space  copy— on  one  occasion  six  toward  a  $300,000  fwd. 
drug  Items  are  listed,  most  of  enthusiastic  belief  that  progres-  pages  of  space  within  10  days,  E.  Allan  Lightner,  represent- 
them  national  brands  at  mini-  sive  drug  merchandising  would  and  it  has  been  backed  with  ing  Colby  Collie,  addressed 
mum  fair  trade  prices.  Several  make  money  in  a  town  where  exceedingly  desirable  products.  PNPA  representatives  on  the 
one  and  two-column  mats  (rf  the  established  druggists  were  In  Stoy  of  1945,  when  mortages  subject.  He  reported  ^t  70 
'  nationally  advertised  products  ultra-conservative.  The  compel-  were  pressing,  the  ads  featured  out  of  97  dally  newspaper  pub- 
are  woricad  Into  the  layout  of  Hive  phannacies  had  always  cigarettes,  kleenex,  films,  paper  Ushers  in  New  England  had  con- 
this  big  ad.  maintained  standard  prices  with  napkins  and  toilet  paper  sold  trlbuted,  moat  of  them  on  the 

Actual  layout  rests  entirely  toe  exception  of  two  department  on  definite  hours  advertised  well  basis  of  2c  per  subscribmr. 

_ IDITOI  A  r Mill S Nil  far  Joiy  27.  1944 


Every  Day  — All  the  Way 


through  ST.  LOUIS 


Pennsylvania  Railroad  is  proud  of  the  opportunity  to 
serve  the  people  of  the  Lone  Star  State. 

Joining  the  Pennsylvania  Railroad’s  great  fleet  of  through 
"interline"  trains  established  during  the  past  70  years 
is  the  Sunshine  Special  ...  a  complete  through  train, 
tunning  daily  via  St.  Louis  to  these  great  Texas  cities — 
Dallas,  Fort  Worth,  El  Paso,  Houston,  Galveston, 
Austin,  San  Antonio. 

No  change  to  make  .  .  .  through  service  for  every  pas¬ 
senger!  Board  the  Sunshine  Special  at  Pennsylvania 
Station,  New  York  .  .  .  unpack,  relax  and  enjoy  an 
uninterrupted  trip  right  through  to  Texas.  _ 


How  Pennsylvania  Railroad’s 
through  trains  have  grown  since  1876 

(A  fariial  Uit) 

THi  PiDIRAl . April  17,  1t74 

WASHINOTOH4ICW  ENMANO 

Vie  fnmiylvenia  R.X.-N/u'  Vori,  titw  Hevtm 
end  Hertfsrd  R.R. 

THE  EIORIOA  SFEOAt . J«n.  S.  IRM 

NEW  YORK.HORIDA 

Vie  Prtmsyirenie  R.R.-Rirbmsnd,  Frederkhhnrg  & 

Potomet  R.R.^Atl0ntic  Ceest  Lint’Fhride  East  Ceest  Ry. 

THE  7.F.V. . M«V  12,  IRtf 

SERVINO  THE  VIROIMAS 

Vie  Pemsylvanie  R.R.-Cbesepeeit  &  Otdn  Ry. 

THE  COIOMAL . Ami.  It,  1tt2 

WASHINOTOPMIEW  ENMANO 
Vie  Pennsy/renie  R.R.^NfW  Yark,  Nnv  Hertm 
and  Hanford  R.R. 

•AR  HARtOR  EX7RESS . Jmm  11,  1*17 

WASHINOTON4IEW  ENMAND 

Via  Pennsylvania  R.R.’Hew  York,  Hew  Haven  and 
Hartford  R.R.-Bostan  &  Maine  R.R.-Maine  Ontral  R.R. 

THE  MONTREAIER . dwM  19,  1924 

WASHINOTOIMMONTREAl 
Via  Pennsylvania  R.R.-New  York,  New  Haven  and 
Hartford  R.R.-Boston  &  Maine  R.R.-Gntral  Vermont  Ry.^ 
Canadian  National  Rys. 

ORANGE  ilOSSOM  SPEOAL . J«ii.  27,  1*29 

NEW  YORK-PIORIDA 

Via  Pennsylvania  R.R.-Ricbmond,  Frederkksbmrg  6 
Potomac  R.R.-Seaboard  Air  Line  Ry. 

THE  CRESCENT . ApHI  24,  1*29 

NEW  Y0RK4IEW  ORLEANS 

Via  Pennsylvania  R.R.^Sontbern  Ry.-West  Point  Ron/v* 
Louisville  &  NasbvilU  R.R. 

SAVER  METEOR . Fnbrwwry  2,  1*9* 

NEW  YORK.PLORIOA 

Via  Pennsylvania  R.R.-Rkhmond,  FrederkksbttrR  Cr 
Potomac  R.R.-Seaboard  Air  Line  Ry. 

THE  CHAMPION . Deeemkee  19,  1*3* 

NEW  YORK-FLORIDA 

Via  Pennsylvania  R.R.*R/f/6»row</,  Frederkksburg  & 

Potomac  R.R.’Atlantk  Coast  Line' 

Florida  East  Coast  Ry. 

THE  SOUTH  WING . 1*,  1*40 

CHICAGO-FlORtDA 

Via  Pennsylvania  R.R.'Louisville  Cr  Nashville  R.R.* 

Atlantic  Coast  Line-Florida  East  Coast  Ry. 

THE  SOUTHERNER . Mofcli  31.  1*41 

NEW  YORK.NEW  ORLEANS 

Vie  Pennsylvania  R.R.'Soutbem  Ry. 

THE  SUNSHINE  SPECIAL . Ally  7,  1*44 

NEW  YORK.TEXAS 

Via  Pennsylvania  R.R.'Missouri  Pacifc  Lines-Texas  &  * 

Pacific  Railway- National  Railways  of  Mexko 


OAiVIStONi 


TO  MEXICO  CITY  — Through  sleeping  car  every 
day  from  New  York  via  Laredo  and  National 
Railways  of  Mexico. 


Pennsylvania 

Railroad 


CDITOR  e  PUILISHER  for  Augoit  3.  1«4« 


ED1T(  )RIAL 


MOLOTOV'S  SURPRISE 

SOVBT  Foreign  Mlnliter  Holotov’i  con¬ 
currence  In  full  pren  coverage  of  all 
phaaea  of  the  Parla  Peace  Conference  came 
ea  a  delightful  aurprlse  to  newipapermen 
In  this  country  who  have  been  advocating 
tile  principle  of  world  freedom  of  informa¬ 
tion.  Prior  to  the  conference  it  was  an 
odds-on  bet  that  the  Russian  diplomat 
'would  have  opposed  the  presence  of  re- 
Porteia  at  all  but  the  most  inconsequential 
meeting! 

As  the  president  of  the  American  Society 
el  Newspaper  Editors,  WUbur  Forrest, 
states.  Hr.  Molotov’s  complaint — that  the 
world  press  had  misinterpreted  Russia’s 
position  and  therefore  the  peace  conference 
must  receive  full  publicity  to  prevent 
further  misiinii^r«tsnii<ng  and  assure  ac¬ 
curate  Information— is  much  more  impor¬ 
tant  than  the  Russian  acceptance  of  Secre¬ 
tary  of  State  Byrnes’  proposal  for  an  <^n 
conference.  If  the  principle  works  in 
Paris,  nhy  won’t  it  work  also  Inside  Rus¬ 
sian  boundariesT 

It  is  currently  popular  in  Moscow,  when¬ 
ever  an  American  newspaper  prints  any¬ 
thing  unfavorable  about  Russia,  to  shout 
tiiat  we  misunderstand,  we  misinterpret 
end  we  falsify.  If  Mr.  Molotov  now  be- 
Ueves  that  the  light  of  fuU  pubUclty  on 
the  peace  conference  arill  Insure  publica¬ 
tion  of  the  truth  about  Russia’s  position, 
than  why  does  he  not  insist  also  that  the 
freedom  of  information  principle  be  ap¬ 
plied  within  Russia  to  terminate  the  al¬ 
leged  misinterpretation  originating  there? 

In  aU  fairness  it  should  be  said  the 
short-lived  relaxation  of  censorship  in 
Moscow  early  this  year  supposedly  at  Mr. 
Molotov’s  instigation  is  an  indication  he 
does  believe  smnewhat  in  freedom  of  in¬ 
formation.  But  certainly,  if  he  does,  the 
controlling  powers  in  Moscow  do  not  agree 
with  him  now  on  the  subject  when  it  in¬ 
volves  Russian  soU. 

from  past  experience  there  is  no  reason 
to  hope  Molotov’s  agreement  to  freedom 
of  information  at  Paris  will  have  any  effect 
til  altering  the  strict  censorship  policy  in 
the  homeland.  And  yet  we  do  hope  for 
aemethlng  like  that 

If  Mr.  Molotov  is  on  the  level,  and  has 
not  been  indulging  merely  in  diplomatic 
trading  for  U.  S.  or  British  support  of 
some  pet  Soviet  project  fair  and  accurate 
news  coverage  of  the  peace  conference 
might  have  some  effect  in  Moscow.  If  it 
does,  the  major  stumbling  block  in  the 
way  of  some  international  plan  for  a  free 
exchange  of  world  information  will  be 
surmounted. 

Also  encouraging  at  first  glance  is  the 
inclusion  in  the  five  draft  treaties  for 
Italy,  Hungary.  Rumania,  Bulgaria  and 
Finland  now  being  discussed  in  Paris  of 
provisions  safeguarding  human  rights  and 
stating  the  former  enemy  states  shall  take 
all  measures  necessary  to  secure  for  their 
people  ’’without  distinction  of  race,  sex, 
language  or  religion,  the  enjoyment  of  hu¬ 
man  rights  and  of  the  fundamental  free¬ 
doms,  including  freedom  of  expression,  of 
press  and  publication,  of  religious  worship, 
of  political  opinion  and  of  public  meeting.” 

However,  oh  analysis,  we  discover  the 
stipulation  denends  on  the  interpretation 


Tell  me,  ye  that  desire  to  be  under  the  law, 
do  ye  not  bear  tbe  law? — Galatians,  4;  21. 


of  ’’human  rights  and  fundamental  free¬ 
doms.”  We  in  the  United  States  believe 
we  have  a  free  press.  The  Russians  say 
their  press  is  free.  But  we  both  know 
there  is  wide  variance  in  the  freedom  as 
practiced  in  both  countries. 

In  our  opinion,  if  ’’freedom”  in  the  five 
draft  treaties  is  interpreted  in  the  Russian 
manner  we  have  accomplished  nothing; 
The  words  will  have  to  be  defined  not 
only  in  Paris  but  in  the  UN  Human  Rights 
Commission. 

The  road  to  international  freedom  of 
information  is  still  long  and  rough. 

NEWSPAPER  CARRIERS 

FOR  THE  first  time  a  comprehensive  sur¬ 
vey  is  being  made  of  U.S.  dally  news¬ 
papers  to  determine  their  policies  regarding 
carriers— both  for  home  delivery  and  street 
sales,  yovith  and  adult  The  American 
Newspaper  Publishers  Association  has  sent 
a  questionnaire  to  its  members  requesting 
detailed  information  on  carrier  practices 
such  as  number,  method  of  payment  re¬ 
sponsibility,  whether  school  attendance  is 
encouraged  or  required,  hours  of  work  re¬ 
quired,  welfare  programs  conducted  by  the 
newspaper,  etc.  * 

The  status  of  the  newspaper  carrier  in 
the  United  States  has  always  been  a  de¬ 
batable  point  because  of  Insufficient  sta¬ 
tistics.  Although  the  ANPA  has  not 
announced  any  ultimate  use  for  this  in¬ 
formation  it  is  possible  a  true  picture  of 
newspaper  carrier  practices  will  furnish 
facts  to  offset  the  wave  of  legislative  pro¬ 
posals  unfavorable  to  employment  of 
youths  in  circulation  work. 

Opponents  of  so-called  "ehiki  labor” 
have  waged  a  persistent  fight  for  20  years 
to  stop  the  work  of  newspaper  carriers  on 
the  ground  it  constitutes  "oppressive  child 
labor.” 

Thousands  of  successful  business  men, 
who  were  once  carrier  boys  and  learned 
the  fundamentals  of  good  business  in 
that  way,  can  testify  this  is  not  “oppres¬ 
sive  child  labor,”  nor  is  it  "child  labor”  in 
the  sense  in  which  the  words  are  generally 
used.  Parents  of  today’s  carrier  boys,  and 
the  boys  themselves,  can  give  the  same 
testimony. 

We  urge  all  publishers  to  cooperate  with 
the  ANPA  in  this  study  to  prove  that 
carrier  boys  are  not  "exploited.”  Pub¬ 
lishers  must  present  the  true  picture  to 
tbe  public  and  government  leaders  or  see 
their  carrier  organizations,  which  have 
been  built  to  the  mutual  advantage  of  pub¬ 
lishers  and  boys,  destroyed. 


PRESS  INSTITUTE 

AN  EDITORIAli  in  the  New  York  Joumal- 
American  Monday  disparaging  the  new¬ 
ly-formed  American  Press  Institute  at  Co¬ 
lumbia  University  needs  some  answering. 
The  editorial  writer  attacks  the  Press 
Institute’s  recently  announced  calendar  ot 
seminars,  particularly  "Part  IV  Editorial 
Writers”  in  which  it  U  stated  three  wedu 
will  be  devoted  to  American  foreign  afr 
fairs  “with  emphasis  on  the  relations  of 
the  U.  S.  and  Soviet  Russia.” 

After  detailing  various  editorial  tedi- 
nlques  and  problems  that  will  be  discussed 
the  Institute  calendar  says:  "In  the  ses¬ 
sions  on  foreign  affairs  experts  with  widely 
varied  points  of  view  will  participate  in 
discussions  of  such  subjects  as  the  broad 
picture  of  Russo-American  relations;  the 
basic  attitudes  of  Russia  in  international 
affairs;  the  attitudes  of  Russia  in  the 
Orient,  Near  and  Middle  East,  Latin 
America  and  western  Europe;  Russia  and 
the  United  Nations;  the  relation  of  Russia 
to  the  world  labor  movement  and  to  the 
American  Communist  Party;  strategic 
considerations  in  negotiations  with  Russia; 
the  nature  of  life  in  Russia  today;  vdiat 
foreign  correspondents  think  of  Russia.” 

The  Joumal-American  quotes  the  above 
and  says:  “The  apparent  pattern  is  'party 
line’  emphasis;  the  synopsis  might  be 
presented  equally  well  by  any  of  the  Com¬ 
munist  Party  training  schools.  .  .  ,  We 
doubt,  therefore,  if  four  weeks  in  a  bar¬ 
racks  at  Columbia  University,  under  con¬ 
ditions  of  confinement  resembling  a  con¬ 
centration  camp,  with  three  weeks  of 
’instruction’  on  Soviet  Russia,  will  give  lU 
anything  new  or  enlightening.” 

The  writer  of  that  editorial  did 
not  know  that  the  emphasis  on  Russia 
in  that  seminar  was  requested  by  the 
dozen  important  newspaper  editors  and 
managing  editors  who  convened  in  New 
York  several  months  ago  to  organize  the 
Institute.  It  was  the  consensus  of  the 
group  that  Russo-American  relations  is  a 
primary  editorial  topic  in  all  newspapers 
today  and  that  all  facets  of  the  relationship 
should  be  discussed.  It  was  further  stip¬ 
ulated  by  the  group  that  all  seminars  at 
Columbia  should  be  diseussfon  sessions 
and  not  instruction  periods. 

Anyone  who  takes  the  time  to  look  at 
the  list  of  directors,  advisory  committee 
and  founders  of  the  American  Press  In¬ 
stitute  can  see  for  himself  there  is  no 
possible  danger  of  a  “party  line”  connec¬ 
tion.  That  list  of  names  reads  like  a 
"Who’s  Who”  of  the  top  ranking  American 
journalists  and  there  isn’t  one  against 
whom  the  charge  ot  “Red”  would  stand  up 
or  who  would  tolerate  such  a  connection 
in  an  enterprise  such  as  the  Institute  to 
which  they  have  given  generously  of  their 
time  and  money. 

The  American  Press  Institute  was  or¬ 
ganized  “to  contribute  to  the  improvement 
of  American  newspapers  by  giving  oppor¬ 
tunity  to  experienced  newspaper  men  and 
women  of  all  categories  to  study  and  dis¬ 
cuss  at  Columbia  University  the  techniques 
of  their  work  and  the  social,  economic  and 
political  problems  of  the  day.”  It  promises 
to  do  exactly  that. 
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M»««-  aaiiatant  gen-  WIBA  at  Madlaon  to  aaiat  Bob 

era!  businafs  manager.  Scrlp^  Taylor,  newa  editor. 

Howard,  li  temporarily  at  me  Joan  P.  Ltmauoh,  formerly 
San  Frcmdaco  New*  engaged  In  editor,  CentroHa  (HI.) 

a  three-month  atudy.  SentiiMl,  ha*  joined  the  editorial 

J.  R.  O'Dommill,  imtll  recent-  (tail  of  the  liUnoit  State  (Sprlng- 
DWIGHT  S.  PERBIN,  managing  i-  f]|.  national  advertising  Add)  JournaL  Fbamk  Dooumo, 
^tor  at  the  Philadelphia  Cleveland  New*,  has  courthouse  reporter,  Illinois 

Evening  Bulletin,  and  BCrs.  Julie  the  sales  stall  of  Dan  A.  State  Journal,  has  resigned  to 

Kerby,  former  newspaper  Carroll,  newspaper  representa-  loin  the  editorial  staff,  tffing- 

woman,  Wac  major  and  recently  tlves.  (Ill.)  Daily  Newa. 

Max  Kahk  ha*  resigned  from  BOu  and  Mas.  Richabd  Biumtm 

V*?!  the  local  advertislngsUff  of  the  are  parents  of  a  son  bom 

AmdaUon,  were  married  re-  Philadelphia  Ree^  to  locate  recento  at  Memorial  Hospital, 
^  .  in  Plttfturgh.  Pa.,  where  he  Spr^eld.  IlL  BtaMtch  U  a 

John  C.  Stoxtovant,  publimer  publish  three  commimity  staff  photographer  of  the  lUinoi* 

of  the  Wasau  (Wis.)  Record-  newspapers  for  Glassport,  Clair-  State  Journal  and  Register.  Mb. 
Herald,  has  had  a  successful  ton  and  Elizabeth,  western  and  Mas.  Fbbd  Fsbmamubs  are 
throat  operation  at  Kahler  Hos-  Pennsylvania  communltle*.  parmts  of  a  daughter  bom  re- 
pltal,  Rochester.  Minn.  p—r.  Bunxa.  formerly  of  S*??^.**  St  John’s  Hospital, 

L.  Max  Connolly,  editor,  the  Fort  Worth  (Tex.)  Press;  Sprintfeld.  Fernanda  covers 
Ternpe  (Arlz.)  Daily  News,  cap-  £,,1  parson,  formerly  of  the  asslgn- 

tured  the  Democratic  nomina-  Army  and  the  Oakland  (Calif.)  *•»*  State  JournaL 

tlon  for  representative  to  the  Tribune,  and  HaaBorr  Fobmbs,  ABTRtni  J.  Cabbuth,  Jb.,  was 


PERSONAL 

MENTION 


ifj  Collector’s  item! 

Elmer  Wexler  is  an  ex-Marine 
combat  artist  with  paintings  in  the  Met, 
National  Gallery,  Museum  of  Modem  Art. 
His  strip  star,  Jon  Jason,  also  ex-Marine  combat 
artist,  does  cover  girls,  collects  jade,  jills  (like 
sample)  . .  .gets  in  jolt-packed  jams — is  highly 
recommended  for  action  in  the  ABC  dept.  1 


CHICAGO 


indicate 


STARTING 
AUGUST  5th 


ROIERT  C. 

RUARK 

Ssripps  Howard  CebaaoW 

A  Master  of  the 
Human  -  Interest 
Story,  'Whose  Fresh, 
Sparkling,  Hard- 
Hitting,  and  Objec¬ 
tive  Style  Appeals  to 
Every  Member  of 
the  Family. 

★  ★  ★ 

Former  Sport  Writer, 
Washington  News¬ 
man,  Feature  Writer, 
Ex-Navy  Lieuten¬ 
ant,  Magazine  Con¬ 
tributor,  and  Author 
— ^Now  Reaching  a 
New  Pinnacle  of  Suc¬ 
cess  as  a  Columnist ... 

★  ★  ★ 


5  TIMES  A  WEEK 
650  WORDS  EACH 
Wire  or  pfeoee  sew  . . 
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Chicago  Tribune-  New  York  News 


randfather  u  of  July  18  when 
loyd  JeBerion  OrMory  n 


ComtiiMMd  from  pmg*  47  Dr.  and  Hn.  Lloyd  Gre- 

gory,  Jr.,  In  Houston. 

Fooubt  Wabbm,  San  Diego  Jamcs  W.  Habkram,  former 
(Colli)  Doily  Journal  column-  reporter  for  the  Fort  Worth 
nlot,  U  the  flrst  San  Ditto  recip-  (Ttt.)  PrcM  and  copy  editor  for 
lent  of  the  National  Exchange  the  Dallas  (Tex.)  Journal,  has 
Club’s  honor,  enrollment  in  its  been  appointed  to  the  journalism 
'’Book  of  (^Iden  Deeds"  of  staff  at  Bi^lor  University  in 
"people  who  have  lived  unselfish  Waco,  Tex.,  as  an  assistant  pro- 
lives,  stand  out  for  their  good  fessor.  Markham  has  been  ex- 
deeds,  or  made  unrequired  sacra-  ecutive  secretary  of  the  state 
flees.”  Warren  has  sponsored  board  of  control  since  June, 
many  projects  for  children  and  IMS. 

the  needy  in  San  Diego.  AxTBua  D.  CARiniaBS,  reporter, 

Tboiias  Sriya,  wire  editor,  San  Antonio  Express,  has  been 
Phoenix  Ariz.  Associated  Press  named  manager  of  the  public 
bureau,  has  resigned  due  to  ill-  i^ations  department,_  San  An- 
neas.  tonio  (%i 


_  _ _  _  Commerce, 

Chasixs  Basn,  formerly  with  succeeding  James  BATTaasay,  re- 
a  Chicago  publicity  organization,  cently  resigned. 
has  Joined  the  Phoatux  Arizona  Liuonr  Young,  Marietta  bureau 
Jtepublic  as  a  reporter.  manager,  Atlanta  Constitution, 

CwAaiJa  H.  Gutobd,  Dallas,  and  Sirs.  Young,  are  parents  of  1 

Tex.,  Aamdated  Press  news  a  son,  Loehr  Hollingsworth,  born 

photo  editor,  has  been  trans-  July  23  at  Crawford  W.  Long  _  _ 

ferred  to  New  York.  Hospital.  Atlanta.  “AMBER*  INC."  IN  OPERATION 

Stdnbt  Van  Ulm,  staff  artist.  Riy  Goodwin,  veteran  Wiikes-  “  V  „ 

Houston  (Tex.)  Press,  and  golf  Barre  newspaperman,  has  been  Wotereolora  temporarily  line  the  San  FrmcMo  Cbr^eles  aty 

writer  for  more  than  25  years,  retired  on  pension  by  the  Willees-  room  walls  os  “Amber,  Incorporotod"  aockbolders  study  Iheb  ia- 

was  presented  with  a  set  of  new  Barre  Record  and  plans  to  take  Testment  in  the  art  oi  Amber  Eustos.  24-year-old  eopygirl  (E&P, 

golf  clubs  by  country  club  ad-  up  farming.  July  27,  p.  44).  Hare  Amber  axpiaiaa  her  pointing  tachniquo  la 

mirers.  John  V.  Heiternan,  Wilkes-  Copyreader  Ralph  Robinson  (canter)  and  City  Editor  John  Bruce. 

lAOVD  GBBOooy,  managing  edi-  Barre  newspaperman,  has  been  treasurer  oi  the  unique  group, 

tor,  Houston  (Tex.)  Post,  is  a  re-elected  executive  secretary  of 
the  Commercial  Club  at  Har- 

for  the  past 

■laij - -  years  feature  writer.  Phila- 


Reporter,”  Springfield  Illinois  Owen,  Texas  News  Company. 
State  Register,  and  John  Jane  Melgin,  Philadel- 
Schmitt  phia  Record  city  staff,  and  Lt 

WM  ttUh  am  a>B  wmS.  Tk.  deTphio”baHy' News' and’ Philo-  Ann  Jordan,  of  New  York  Irvin  M.  Fried,  USNR.  She  Iw 

«MMbM  llM3i3C*llt4:  INi£  d€lphia  Reco^,  has  resigned  to  City,  promotional  researcher  for  left  toe  Rword  to  join  her  hu^ 

Mitih  lanj^reoRh  Biisss.  devote  her  time  to  magazine  the  Form  Journal  and  the  Poth-  band,  a  student  at  Harvard  Unl- 

L  MHj  P*-  writing.  finder  magazines,  and  Norman  versity. 

V"SS.  7  jAsiEs  Shea  has  left  the  city  H.  Hinton,  New  York,  former  CtaTHERnm  Massey,  for- 

<U . ttSr  ”—****•  staff  of  the  Philadelphia  Record  Dartmouth  College  assistant  pr^  mer  switch^id  operator_  for 

'Ttt  iwS Tfewumee  Cu.  Ime.  to  engage  in  Ohio  farming  with  feasor,  at  «ie  home  of  the  brides  the  SpringfieW  niinois  State 

jAum  WaMOT  bam  contracts  to  do  writing  for  re-  parents.  Wakefield,  Mass.  Journal  and  Register,  ai^  Boa 

—  I  - _ ,  _  llgious  magazines  as  a  sideline.  Guy  Tiller  of  the  Atlanta 

-  Caaww  FalOiBUij  Ofi€tt:  Mrs.  Gordon  Simmons,  for-  Journal  sports  staff,  and  BUss  (N.  Y.)  Times  Union,  recently 

Tiww.  Tttw  „  meriy  Allendale.  Ramsey,  Sad-  *  -  "  - - 

i,(  ***  "•  *•  d'e  River  correspondent  for  the 

■Ryaas  aja».  saU,' me,  ton  g  m*  Hackensack  (N.  J.)  Bergen  Eve- 

■  I  I  iraa  ria  uniaa  in  a.aii  i  ning  Record,  succeeds  Mrs.  Mar- 

"naar  If  Bui  a  a  *■" —  * -  "  ION  Dargue  as  suburban  home 

yataaa.  Ue—eime  BJiirj  Saum  editor.  Ridgewood  (N.  J.)  Sun- 
Sf*"— ■  d»aariU»_ErWlar^  fiiaauaa  J  dOy  News. 

WBUAaT'Maar  Raum*  M^amswi’  William  L.  Laurence,  New 
f<a«a»»£.  Jaca  Piucs,  T.  E.laria,  w!  York  Timet  science  writer  and 
h»p*»L  .ftas* '  rntv-  IMS  Pulitzer  prize  winner  for 
Halt.  Crifillaifij  BeOtn;  Jaaar  Has-  his  articles  on  the  atomic  bomb, 

W.,.,,  B.n.i  f  yi.ii  •  "'ll*  about  the 

bomb.  "Dawn  Over  Zero.”  pub- 
iishedAug.22. 

umttT^  SfarOiajae  me  Harry  A.  CbosLER,  Jr.,  recent- 

8a!iaan*T5i ■ .  discharged  serviceman,  is  now 

rfltor  ai^  publisher  of  the 

Bvnaa.  tzn  KHml  Prm  BlL..  Ttir.  •"  Succasunna,  N.  J.  New 

skMr  MtiiapiiiitM  osazeasa. _  editions  to  the  editorial  staff  in- 

CMrmee  I.  Bmnm.  SIS  tmJm  daaraa-  elude  BILL  Harr,  former  racing 
*»r.  .•"*  AnUne  Bntutme.  sso  Varik  editor  of  the  Baltimore  Daily 
TA.  Jjaw  ewj;  oaaam  Sports  Bulletin,  and  Jack 
Suck  KiL'LaliSS  Schwantz,  formerly  sports  edi- 

gins' a^'^e" 

r#»j  1S#A  W  MmhHSu..  FMto,  Oaily  Advocate. 

&  MStt:  Casaui  James  P.  Shea  has  Joined  the 

«>ort8  SUIT.  Holyoke  (Mass.) 

^tweu.  Watiow,  Transcript-Telegram. 


A  NEW  FEATURE  thars 

'Tested  and  Approved' 


.  .  .  with  ihe  "G.  I.”  seal  of 
acceptance.  Tested  through 
several  years’  wartime  {plica¬ 
tion  in  the  Army’s  "Quarter¬ 
master  Journal”  .  .  ,  Approved 
by  the  millions  of  "G.  L’s” — 
att  "Brass  Hats”,  too— who 
shouted  for  more  of  GIGS  AND 
GAGS  at  the  end  of  the  war. 
Aim  tJUs  feature  at  the  home¬ 
town  Vets— open  with  .  .  . 


Wedding  Bells 

&!!SS,.T^SSS  JOHN  D.  PAULSON,  political 

Igjfr  emu  ^«tor,  Fmgo  (N.  D.)  Forum 

Ovecas  A.  Sem.  IMt  tmUlme,  Saa  and  Zoe  Yvonne  Hensley  at 
.  .THukias,  SMter  11*1;  Minneapolis  recently. 

Los  .  -  - 


DON'T  WAIT— ORDER  PROOFS,  PRICES 


„  Ray  Morgan,  city  hall  re- 

OtkeTym,  CnamLn,  04  porter,  Topeka  (Kan.)  Daily 
f-— rL  Wokara  ph^  W.  C  »■  Capital,  and  Mary  Grace  Burk- 


hardt,  July  21,  at  the  Central 
Congregational  Church,  Topeka. 
Miss  Betty  Akers,  "Inquiring 


48 


■  DITOR  li  PUBIISHIB  for  Aogast  I,  1*4* 


The  23  member-newspapers* 

THIS  WEEK  muim 

are  pleased  to  welcome  into  their  ranks 

Number  24 


ROCHESTER  HENOCRIT  &  CHRONICLE 

effective  October  6, 1946 


This  will  give  'This  Week” 
a  total  (ABC)  circulation  of 

8.281339 

concentrated  in  and  around 
the  key  markets  of  America. 


‘  The  Atlanta  Journal  The  Dallas  AAorning  News 

The  Baltimore  Sunday  Sun  Des  AAoines  Sunday  Register 


The  Birmingham  News 
The  Boston  Herald 
The  Chicago  Daily  News 
The  Cincinnati  Enquirer 
Cleveland  Plain  Dealer 


The  Detroit  News 
The  Indianapolis  Star 
The  Los  Angeles  Times 


Minneapolis  Sunday  Tribune 
New  York  Herald  Tribune 
The  Philadelphia  Evening  Bulletin 
The  Pittsburgh  Press 
Portland  Oregon  Journal 


The  AAemphis  Commercial  Appeal  St.  Loute  Globe-Democrat 


The  Milwaukee  Journal 


San  Francisco  Chronicle 


The  Spokane  Spokesman-Review 


The  Washington  Sunday  Star 


Dm  MeifiM  and  Minnoopelit  bogin  Saptambar  t,  I94d 


■  •ITOR  A  PUBLISHIR  fer  Aegest  I,  IfM 


Ads  Boost  Circulation 
Of  Wall  Street  Journal 


AGGRESSIVE  promotion 

badced  by  advertiang  in  36 
daily  newspaperi  has  h«dped 
booat  tb«  circulation  of  the  wall 
Street  Journal  41%  in  the  last 
16  months. 

Success  of  the  program  has 
caused  an  upward  revisiaa  of 
advertising  budget,  said  to 
the  largest  by  a  newspaper  in 
newspapers,  to  a  current  rate  of 
$106,000  a  year,  $100,000  of  the 
amount  being  spent  for  q>aoe. 
In  addition,  dlr^  mail  promo¬ 
tions  are  going  out  at  a  rate 
of  more  than  2,000,000  pieces  a 
year. 

HiAly  pleased.  Journal  of¬ 
ficials  say,  however,  that  the  dr- 
eolation  Increase  —  from  50,000 
on  March  31,  1045  to  83,000  on 
June  30,  1046 — is  only  one  aim 
of  Ite  promotion  program. 

“Other  major  purposes,”  said 
George  Delaney,  circulation  sales 
diief,  “are,  first,  to  maintain  (ta- 
blllty  of  drculation;  second,  to 
develop  wider  understanding  of 
what  the  Journal  really  is— a 
national  business  daily,  not 
merely  a  financial  and  banking 
report” 

Progress  toward  the  first  goal 
has  been  good,  said  Mr.  Delaney. 
For  some  time  renewal  subscrip- 
tions  have  been  coming  in  from 
regular  subscribers  at  a  90% 
rate,  from  trial  subscribers  at 
60%.  Among  new  customers, 
this  has  been  accomplished  by 
weeding  out  mere  curiosity- 
aeekers  at  the  start.  Trial  sub- 


suR  that  in  most  cases  renewals 
are  "pre-sold.” 

All  Badness  Nesrs 

Aim  No.  2  —  to  establish  the 
Journal  in  the  minds  of  the  pub¬ 
lic  as  a  budness  new^per — ^Is 
also  being  achieved,  Jouiiial  of¬ 
ficials  say. 

“The  name  'Wall  Street  Jour¬ 
nal’  suggests  our  newspaper  is  a 
financial  publication  among 
those  unfamiliar  with  it,”  said 
Theodore  E.  Callls,  advertising 
manager.  “Therefore,  in  all  our 
advertising,  both  in  daily  news¬ 
papers  and  in  the  trade  press, 
we  reiterate  and  show  by  ex¬ 
ample  of  content  that  all  busi¬ 
ness  news  is  within  our 
province.” 

The  Journal’s  space  bill  for 
trade  paper  advertldng  runs  to 
about  $M,000  a  year,  Mr.  Cal¬ 
lls  said.  But  this  is  only  a 
part  of  a  highly-developed 
promotion  program.  In  addition, 
the  newspaper  has  made  ex¬ 
haustive  studies  of  its  circula¬ 
tion,  diowing  businesses  in  which 
subscribers  are  located,  their 
podtions  and  their  functions. 

Twice  a  year  composite  edi¬ 
tions  are  published  showing 
typical  advertising  content  of 
the  newspaper,  and  recently 
highlighting  the  theme;  "l^o 
said  m  Wall  Street  Journal  is 
on^  a  financial  publication?” 

Advertisers  vary  almost  as 
widely  as  the  ty^  of  Amer¬ 
ican  mdustry,  and  Include  pub¬ 


lic  utilities,  states  and  munici¬ 
palities,  newnmpers,  fabrica¬ 
tors  in  many  fields,  banks,  etc. 
Retail  advmtising  is  condder- 
^le,  particularly  in  the  New 
York  edition  of  ue  paper. 

The  Wall  Street  Journal  has 
experienced  in  recent  months  a 
substantial  upturn  in  advertis¬ 
ing  linage.  For  the  first  six 
mont^  of  1946,  the  total  was 
1,2M,^,  approximately  20% 
more  thu  lad  year’s  figure  for 
the  same  period. 

At  the  naUway  point  in  this 
pmriod  of  gain,  on  April  1,  the 
advertldng  rates  were  increased 
35.2%,  the  first  revidon  since 
August,  1940. 

Between  the  times  of  issuance 
of  the  two  rate  cards,  circula¬ 
tion  had  Increased  144%.  But 
although  its  last  ABC  statement 
on  March  30  placed  the  circula¬ 
tion  at  76.000,  the  Journal’s 
guarantee  was  61,000,  well  be¬ 
low  the  attained  figure. 

Commenting  on  the  circula¬ 
tion  guarantee,  unusual  for  a 
daily  newspaper,  Mr.  Callis  ex¬ 
plained: 

“When  we  started  thinking 
about  raising  space  rates,  a  very 
thorough  study  was  made  of  the 
publishing  field.  Among  news¬ 
papers  it  was  Impossible  to  de¬ 
termine  a  consistent  pattern. 
Since  our  circulation  is  national, 
and  primarily  among  business 
executives,  we  decided  to  adopt 
the  business  magazine  pattern.” 

FlracUonal  Page  Boles 

Another  innovation  in  the 
new  rate  card  is  the  quotation 
of  rates  for  fractional  pages; 
full,  two-thirds,  one-half,  one- 
third,  one-quarter,  one-sixth, 
one-eighth.  Primary  purpose  of 
this  change,  Mr.  Callls  said,  was 
to  get  advertisers  to  think  in 
term  at  continuity.  All  frac¬ 
tional-page  rates  are  quoted  for 
13,  26,  and  92-time  cycles. 

"It  has  enabled  our  adver¬ 
tisers  to  get  a  better  visual¬ 
ization  of  the  space  units  and 
frequency  an  expenditure  buys,” 
be  added. 

While  there  is  no  reduction 
from  the  regular  line  rate,  which 
is  quoted  on  the  card,  "it  offers 
convenience  and  the  constant 
suggestion  of  the  advantages  of 
continuity,”  said  Mr.  Callis. 

Selling  continuity,  the  Journal 
itself  is  sold  on  it.  Its  news- 

Eaper  ads.  running  75  to  180 
nes,  appear  twice  every  three' 
weeks.  Most  of  them  are  one- 
column  size  and  describe  the 
Journal’s  editorial  operations. 

Recently,  the  newspaper  insti¬ 
tuted  two-column  cartoon  ads  to 
promote  its  air-delivery  service 
to  Detroit,  Chicago  and  Cincin¬ 
nati  (see  cut),  which  brings  the 
paper  to  those  cities  on  the 
morning  of  publication.  Still  too 
young  for  measurement  of  re¬ 
sults,  the  idea  seems  to  he  meet¬ 
ing  with  success,  Mr.  Delaney 
said,  and  it  may  be  adapted  for 
use  in  the  general  newspaper  ad¬ 
vertising.  At  present  the  car¬ 
toons  run  weekly  in  the  three 
cities. 


By  Air  irom  Well  Street 

Western  States  Sunrey 
Shows  Better  Business 

San  Francisco — ^Pacific  Coast 
manufacturing  by  next  year  will 
be  40%  above  1940.  according  to 
Marketing  in  the  West,  a  survey 
nmnsored  by  the  Advertising 
sociation  of  the  West— formerly 
Pacific  Advertising  Association. 

The  survey,  published  in  book 
form  by  the  Ronald  Press  Co., 
New  York,  was  edited  by  Dr. 
Nathanae  H.  Engle,  University 
of  Washington.  ^ 

Ihnployment  in  1947  will  be 
33%  above  1940  figures.  Dr.  En¬ 
gle  estimated.  Eleven  far  west¬ 
ern  states  are  studied  in  the 
project,  to  which  various  mar- 
kethig  specialists  contributed. 

Increased  production  will 
range  to  a  76%  gain  over  1939 
for  autos  and  trucks,  it  was  esti¬ 
mated.  Total  value  of  manufac¬ 
tured  goods  is  forecast  at  $6,505,- 
000,000  at  1939  prices  against 
$4,606,026,000  that  year.  Valua¬ 
tion  at  present  values  is  placed 
at  $9,757,500,000.  Wholesale  sales 
volume  for  1947  is  forecast  at 

K, 000,000  with  $13,340,000,- 
ail  sales  volume  predicted, 
a 

Newspaper  Ads  Pay 
Off  For  Rochester 

Rocbxstkr,  N.  Y.  —  News¬ 
paper  advertising  of  this  city’s 
program  to  aid  small  business 
already  has  paid  off  to  the  tune 
of  $500,000,  Commerce  Commis¬ 
sioner  Harold  S.  W.  MacFarlin 
reported. 

Established  in  May,  the  cam¬ 
paign,  designed  to  bring  man¬ 
ufacturers  in  other  centers  and 
distributors  in  Rochester  to¬ 
gether,  has  resulted  in  the  distri¬ 
bution  here  of  more  than  100 
products,  MacFarlin  said,  while 
40  new  or  expanding  businesses 
have  been  added. 

Tlirough  newspaper  adver¬ 
tising,  the  Commerce  Depart¬ 
ment  gets  in  touch  with  man¬ 
ufacturers  elsewhere  to  deter¬ 
mine  if  they  have  new  products 
or  established  lines  with  no 
distribution  outlets  In  Rochester. 
Then,  through  advertisements 
local^,  the  department  reaches 
persons  desiring  to  become  di¬ 
stributing  agencies,  or  agencies 
already  established,  wishing  to 
expand. 

The  expense  of  the  program 
to  date  has  been  $1,000,  MacFar¬ 
lin  said,  or  $10  a  product  for  the 
100  added  manufacturers  articles 
newly  distributed  here. 

Adds  V^ephoto 

The  South  Bend  (Ind.)  Trib¬ 
une  has  added  the  Associated 
Press  Wirephoto  service. 


Drug  Industry 
Names  Admen 
As  Advisors 

The  Proprietary  Association 
of  America  has  announced  ex¬ 
pansion  of  its  advisory  commit¬ 
tee  on  advertising,  with  Harvey 
M.  Manas,  vicepresident  of  Ster¬ 
ling  Drug,  Inc.,  as  new  chair- 

Otter  members  of  the  com¬ 
mittee  are  Ben  Duffy  of  Batten, 
Barton,  Durstine  and  Osborn, 
Inc.;  lUchard  Compton  of  Comp¬ 
ton  Advertising,  Inc.;  William 
Resor  of  J.  Walter  Thompson 
Co.;  Louis  Brockway  of  Young 
A  Rublcam,  Inc.;  Harry  H.  Hoyt 
Carter  Products,  Inc.;  Rob^ 
Brown,  Bristol-Myers  Co.;  and 
Stanley  Morrell,  Lambert  Phar- 
macal  Co. 

Membership  in  the  committee 
Includes  men  from  outside  the 
drug  manufacturing  Industry 
this  year  for  the  first  time  since 
it  was  establitted  in  1935.  The 
move  follows  recommendations 
made  at  tte  annual  meeting  of 
the  PAA  in  New  York  recently 
1^  Dr.  Frederick  J.  Cullen,  ex¬ 
ecutive  vicepresident 

The  committee  “will  attempt 
to  set  up  rules  for  decency  In 
copy  and  make  suggestions  that 
will  tend  to  eliminate  dis¬ 
paraging  statements  in  adver¬ 
tising,”  tte  PAA  said  in  an¬ 
nouncing  tte  appointments. 

Basis  of  operation  will  be  the 
association’s  code  of  advertising 
practice,  tte  requirements  of  the 
Federal  Food,  Drug  and  Cosme¬ 
tic  Act  and  tte  Federal  Trade 
Commission  Act,  and  suggestions 
offered  by  tte  government 
agencies  administering  tte  Acts. 

Copy  will  continue  to  be  re¬ 
viewed  by  tte  Washington  staff 
of  tte  association,  which.  Dr. 
Cullen  said,  has  passed  on  mors 
than  100,000  pieces  of  adver¬ 
tising  since  1935. 

a 

Dr.  Rainey  Gets  Into 
Texas  Runoff  Vote 

Dallas,  Tex. — ^Voting  in  tte 
Texas  primary  last  week  put  Dr. 
Homer  P.  Rainey,  critic  of  news¬ 
paper  ownership  of  radio  sta¬ 
tions,  into  a  runoff  fight  for 
Texas  governor. 

Rainey,  ousted  University  of 
Texas  president,  was  second- 
place  winner  in  a  field  of  14  gu¬ 
bernatorial  candidates. 

Pending  before  tte  Federal 
Communications  Commission  at 
Washington  are  charges  made 
by  Rainey  at  a  hearing  in  Dallas 
July  12  against  the  Texas  Qual¬ 
ity  Network.  The  candidate  al¬ 
leged  he  was  tte  target  of  an  il¬ 
legal  agreement  by  TQN  stations 
limiting  sale  of  time  for  political 
broadcasts.  Three  of  tte  four 
stations  are  newspaper-owned, 
a 

Eolodner  Confiimed 

U.  S.  District  Judge  Harry  E. 
Kalodner,  former  Philadelphia 
newspaperman  for  many  years 
associated  with  tte  Mitorial 
staff  of  tte  Philadelphia  Record, 
has  been  confirmed  by  tte  U.  S. 
Senate,  after  President  Truman’s 
nomination,  to  be  a  Judge  of  tte 
Third  Circuit  Court  of  Appeals. 
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Why  must  sleeping  car  passengers 
put  up  with  ''rolling  tenements”? 


9  Out  of  Every  10  Sleeping  Cars  Now  in  Service 
Belong  in  Huseums!  What  Can  Be  Done  About  It? 


MiYOKE  who  ever  takes  an  overnight 
train  trip  owes  it  to  himself  to  read 


t  trip 
these  facts: 


The  average  age  of  the  6,800  sleeping 
cars  now  in  operation  is  almost  22  years. 
Nearly  25%  of  them  were  bnilt  kfore 
the  first  world  war.  (Would  yon  expect 
a  comfortahle  ride  in  an  antomohile 
built  between  1910  and  1915?) 


Compared  to  really  modem  sleepers, 
these  old  cars  are  as  out  of  date  as  high 
button  shoesi  And  to  ride  in  these  jit¬ 
tering  tenements  on  wheels,  25  to  36  years 
of  age,  the  traveler  pays  a  premium  fare. 
Is  it  any  wonder  railroads  are  losing  busi¬ 
ness  to  the  airways  and  the  highways? 


Wkat*s  the  Reason? 


as  far  as  we  can  see,  it  is  the  only  way 
<q)en  to  us. 

Tie  C  ic  0  Repeats  bs  Oter! 

The  present  situation  is  plain  bad  busi¬ 
ness.  People  want  modem  equipment. 
They  have  shown  themselves  eager  to 
travel  on  the  railroads  that  provide  it. 
Even  before  the  war,  new  lightweight 
stieamiiners  were  packed  to  capacity  on 
routes  where  their  old^fashion^  prede¬ 
cessors  had  traveled  half  empty. 

The  demand  for  travel  accommodations 
has  never  been  greater  than  it  is  today- 
Yet  ancient  sleeping  cars  still  clutter  up 
the  rails  while  the  airways  and  highways 
shine  with  new  models.  It  doesn’t  make 
sensei 


Don’t  think  this  situation  is  due  to  the 
war.  It  existed  long  before  the  war.  Only 
900  sleeping  cars — a  mere  13%  of  those 
now  on  the  rails — were  built  in  the  last 
16  years,  and  less  than  9%  are  of  modem 
lightweight  design. 

With  over  6,000  new  sleepers  needed, 
only  764  had  been  ordered  as  of  June  1. 
These  were  ordered  in  small  lots  of  varied 
design  by  25  big  railroads  for  their  own 
use.  (More  than  30  other  roads  that 
operate  sleeper  service  did  not  have  a 
single  sleeping  car  on  orderl) 

Not  only  does  this  piecemeal  method  of 
buying  mean  that  the  new  cars  will  be 
ill-fitted  for  through  service;  it  is  one  of 
the  principal  reasons  why  they  will  cost 
four  times  as  much  per  pound  to  build 
as  an  automobile. 

Since  last  September,  the  C  &  O  has 
tried-  in  vain  to  get  other  railroads  to 
agree  on  sleepers  of  standardized  designs 
and  to  place  sufficient  orders  so  that  all 
railroads  can  gain  the  economies  of  mass 
production. 


Our  efforts  have  been  given  no  encour¬ 
agement.  We  are  tired  of  waiting  and  so 
are  the  travelers  we  serve.  Apparently, 
the  only  way  the  C  &  O  can  get  modem 
sleepers  is  to  have  its  own  built! 

We  Will  Wait  No  Longer! 

We  of  the  C  &  O  lines  will  not  sit  by  idly 
while  our  night  passengers  travel  in 
outdated  rolling  tenements.  We  are  now 
inviting  bids  from  manuiacturers  on 
enough  modem  sleeping  cars  to  replace 
every  sleeper  on  oup  lines,  with  a 
substantial  margin  to  spare. 

We  ha  ve  taken  this  step,  independently, 
with  great  reluctance.  To  supply  our  own 
sleeping  equipment,  it  is  necessary  to  buy 
not  only  enough  cars  to  meet  our  routine 
requirements  —  but  with  no  pool  of 
modem  equipment  to  call  upon,  we  must 
also  provide  for  seasonal  and  other  peaks. 

This  is  not  the  most  economical  way  to 
secure  modem  sleeping  car  service.  But, 


The  need  is  self-evident  for  an  effi¬ 
cient,  new  sleeping  car  operating 
company  which  can  and  will  boy  modem 
cars  competitively  in  quantity  and  serv¬ 
ice  them  economically.  The  past  record 
of  America's  only  sleeping  car  opendng 
company  offers  little  encouragement 
that  it  will  fill  these  needs.  We  will 
gladly  release  all  the  new  cars  we  pur¬ 
chase  to  any  independently  operated 
pool  that  will  demonstrate  an  interest 
in  making  modem  sleeping  car  ^nip- 
ment  available  to  all  railroads,  at 
reasonable  cost.  If  the  other  roads  will 
do  as  much,  it  should  be  easily  possible 
to  attain  this  objective. 

What  roads  will  co-operate  in  this 
drive  to  give  the  traveler  better  service 
at  lower  cost? 

The  Chesapeake  and  Ohio  Lines 

Terminal  Tower,  Cleveland  1,  Ohio 

CHESAPEAKE  AND  OHIO  RAILWAY 
NICKEL  PLATE  ROAD 
PBRE  llARqUETTB  RAILWAY 


u 
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New  Ruling  Bratten  Ncaru 

On  Circulation  In  AJam^a 
Supervisors  ^ 

Circulation  cuperviaors  of 
nowspaperf  generally  cannot 
qualUy  for  exemption  from  the 
overtime  provialoni  of  the  Fair 
Labor  Standard*  Act  on  the  basis 
of  being  engaged  in  a  local  re- 
tailing  capacity,  L.  Metcalfe 
Walling,  Administrator  of  the 
Wage  vtd  Hour  and  Public  Con- 
tracts  Divisions,  U.  S.  Depart- 
ment  of  Labor,  announced  in 
New  York  this  week.  To  qual- 
ity  for  this  er-smption  under  the  ■■H 
a^  employes  must  be  employed 
la  a  bona  fide  local  retailing  ca-  BrcrtI 
padty. 

“The  work  of  supervising  ear-  joining 
Tiers  and  distributing  news-  1940. 
papers  to  carriers,  newsboys,  ____ 
and  dealers  is  neither  the  mak- 
ing  of  retail  sales  nor  the  per-  Poorke 
formance  of  work  ‘immediately 
Incidental  thereto’  as  required  ViOIllIl 
by  the  regulations,”  Mr.  Walling  Appo 
said.  erson. 

Net  QuoUfiad  Press 

Such  work,  in  the  opinion  of 
Uie  Divisions,  is  more  closely  re- 
lated  to  vdiolesale  type  dlstrlbu- 
tion  or  bulk  delivery  of  the 
newspapers  than  to  the  making  ^ 

of  specific  retail  sales,  the  ad-  H”’ 
mlnistrator  explained,  pointing  ' 

out  that  work  of  this  type  differs  n 

in  this  respect  from  that  of  cir-  ^ 
culation  collectors  whose  sole  ’ 

duties  are  to  visit  subscribers 
on  specifically  assigned  routes 
to  make  weekly  customer  collec-  ^  ” 
tlons.  V  Ir 

Such  circulation  collectors,  if  ^  cTn 


served  as  adver¬ 
tising  manager 
and  as  nation¬ 
al  advertising 
manager,  Mr. 
Bratten  was 
with  the  old  San 
Diego  (Calif.) 
Sun  and  the 
San  Francisco 
News  before 
Times-Star  in 


The  modern  movie 
if  20  years  oid  on 
August  6 


January,  1942.  He  opened  the 
company’s  office  in  Berne, 
Switzerland,  after  the  fall  of 
Fi^ce  and  was  co-manager  of 
the  Paris  office.  Before  joining 
Press  Wireless,  he  was  business 
manager  of  Transradio  Press  and 
before  that  was  assistant  Reneral 
manager  of  the  Paris  Heroid- 
Tribune. 

A  newspaper  man  of  long  ex¬ 
perience,  ne  covered  the  peace 
conference  after  World  War  I. 
He  is  a  charter  member  of  the 
Overseas  Press  Club  of  America. 


Twenty  years  ago  the  movies  added  sound  to 
sight.  Don  Juan  was  the  film.  A  year  later 
mme  Thb  Jazz  Sinoer,  the  first  feature  to  use 
lip  synchronization. 

Both  films  were  produced  and  presented  by 
Warner  Brothers.  The  equipment  which  made 
them  possible  was  developed  and  made  by  B^ 
Telephone  Laboratories  and  Western  Electric 
Company.  These  two  units  of  the  Bell  System 
have  continued  to  apply  their  skUls  to  improve 
sound  reproduction.  They  have  contributed 
greatly  to  the  high  quality  sound  heard  in  the 
movies  of  today. 

Bell  scientists  were  able  to  solve  the  talking 
picture  problem  because  of  their  continuous 
study  of  every  means  to  improve  commumca- 
tion.  The  "talkies”  came  directly  out  of  tele¬ 
phone  research. 

The  modem  movie  has  grown  so  that  it  speaks 
in  peace  and  war  around  the  world.  It  has  be¬ 
come  one  of  the  great  agencies  affecting  the 
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specified  territory,  who  distrib-  gcdo  DrivinO  Cconpcagn 

ute  and  superviM  the  carriers  _  _ 

within  their  territory  and  who  Barney  G.  Camerom  circula- 

may,  as  part  of  their  duties,  be  hon  ot  n^urgh 

responsible  for  the  value  of  the  Vf!  cfl; 
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the  making  of  collections  from  Driving  CamP^S?..*? 
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NOW 

MORt  THAN 

12.000.000 

DAILY  READERS 


“•9  Manning's  cavalcade  of  cartoons  has 
tfNdily  and  consiVantly  grown  in  popularity 
until  now  latest  daily  readership  fiqures  top 
the^  12,000,000  mant.  Even  though  other 
n^ionally  syndicated  features  are  being  turn¬ 
ed  down  by  editors  because  of  newsprint 
shortages.  Manning's  news-analysis  cartoons 
are  Ming  accepted  and  run  in  an  ever  in- 
ceasing  number  of  newspapers.  Reg's  original 
viewpoint,  keen  insight  into  national  and 
wmd-wide  affairs,  and  unique  humor  win  and 
h<Jd  reader  interest.  Available  in  2  and  3 
column  sizes,  seven  times  a  week.  Write  or 
wire  for  samples. 


PHOENIX  REPUBLIC  AND  GAZETTE 


Soap  Box  Derby  Good 
Promotion  Subject 


By  T.  S.  Irrin 

SOUXTHING  like  a  dozen  years 

ago  a  Dayton,  Ohio,  news 
nbotogrndier  by  the  name  of 
Myroo  Scott  was  looking  for 
some  interesting  new  angles  in 
Ud  pictures.  He  got  together  a 
bundi  of  teen-age  lads  who  had 
built  thonaelves  some  home¬ 
made  miniature  auto  racers, 
nay  made  fine  pictures. 

Ibay  also  gave  him  the  idea 
for  smt  has  developed  into  one 
of  the  biggest,  perhaps  the  big¬ 
gest,  newsp^MT  promotion  evmt 
m  the  country  —  the  All-Amer¬ 
ican  Soap  Box  Derby. 

Taolh  Bunaing 

This  year’s  running  of  the 
soap  box  derby,  the  first  since 
tire  war,  is  the  lOth  ■nnuai  event 
Local  contests  are  sponsored  by 
116  newspapers.  Local  Chevro¬ 
let  dealers  cooperate.  The  na¬ 
tional  rlasilc  sHU  be  run  Aug. 
18|at  Akron.. 

ners.  General  Motors,  orhldi 
bought  the  idea  from  Scott  as  a 
aroraorhile  vMth  prognum 
takas  over,  there  are  local 
prizes,  of  course.  The  national 
prize  is  decidedly  worttwhile  — 
a  4-yaar  college  scholarship. 

In  every  city  where  the  q>on- 


coraeration  of  civic  authorities 
and  sdiool  people  as  well  as  par¬ 
ents.  They  favor  the  idea  of  Uie 
derby  b^use  of  its  many 
desiiable  development  angles 
for  teen-agers. 

The  kids  who  build  their  own 
racers  are  limited  to  a  $10  in¬ 
vestment  Their  mechanical  in¬ 
terest  is  stimulated  and  their  in¬ 
genuity  challenged.  They  have 
wide  scope  for  their  dedgn 
Imarinatlon.  They  acquire  a 
feeling  for  driving  safe^.  And 
of  course,  as  in  all  competitive 
events  of  this  kind,  they  sharpen 
ttieir  sense  of  sportsmanship  and 
fair  play. 

Adult  latsreat 

Adult  interest  is  great  In 
Mew  York  last  week,  where  the 
New  York  Pott  sponsored  the 
derby,  more  than  SOOO  specta¬ 
tors  lined  the  course. 

In  Des  Moines  a  couple  of 
weeks  ago,  where  the  Register  A 
Tribune  qmnsored  the  event 
more  than  18,000  were  attract. 

In  Rochester,  N.  Y„  where  the 
Times-f/nion  sponsored,  more 
than  10,000  spe^tors  watched 
100  kid  racers  perform. 

Many  of  the  racers  have 
aduR  nxmsors.  Fathers  of 
former  diampions  take  a  keen 
active  interest  as  officials. 
Former  racers  keep  up  their  in¬ 
terest  One  champion  was  killed 
in  the  war. 

The  derby  has  been  called 
The  created  amateur  racing 
event  In  the  world.”  No  ques¬ 
tion  about  its  being  a  great 
event  and  a  great  promotion. 
Beams  like  an  idea  for  the  spon- 
aoring  newqiapers  Jointly  to  tell 
the  story  in  some  form  so  that 


national  advertisers  would  know 
about  it 

Dopgrtep  to  Worid 

THE  San  Francisco  CaI^But- 

tstin  has  Just  published  a  16- 
page,  Bxl2  booklet  that  looks 
over  the  shoulders  of  those  who 
make  the  newspaper  to  show 
readers  how  the  paper  brings 
them  “The  World  At  Your  Door¬ 
step."  It's  a  good  Job,  well  and 
clearly  written  and  interestingly 
Illustrated  with  action  photos. 
Designed  primarily  as  a  souvenir 
for  visitors  to  the  paper’s  plant, 
it  also.  Promotion  Manager  Har¬ 
old  Coffin  informs,  will  be 
mailed  with  a  covering  from  the 
publldter  to  new  subscribers  and 
to  advertisers. 

Portrcrite 

MAYBE  we  ought  to  chew  bade 

a  few  cf  the  harsh  words  we 
uttered  the  other  day  about  the 
"Portraits.”  Here  comes  the 
Pittsburgh  Post-Gazette  with  a 
“Portrait”  promotion  of  which 
we  heartily  approve.  It’s  one  of 
tte  things  readers  like,  a  little 
booklet,  nicely  and  neatly  done, 
that  reprints  the  daily  poem- 
portraits  done  by  James  Met¬ 
calfe.  In  addition  to  these  re¬ 
prints  of  some  of  his  better  stuS, 
several  blank  pages  are  provided 
in  which  readers  may  paste  clips 
of  other  Metcalf  verses. 

Roundup 

IF  YOU  want  to  see  how  simply 

and  usefully  a  circulation 
book  can  be  designed,  see  what 
the  New  York  Zmly  Newt  has 
done  with  its  1046  editions  — 
one  giving  its  circulation  by 
towns  and  coimtiea  over  the 
U.  S.,  the  other  giving  the  cir¬ 
culation  by  states  and  cities  of 
its  Sunday  country  edition.  *  •  * 
And  the  Metropolitan  Group 
continues  a  nicely  informal 
series  of  folders  with  one  de¬ 
voted  to  quotes  about  its  mer- 
chandisablllty. 

Neatly  arranged  for  easy  com¬ 
prehension  is  a  New  York  Times 
research  report  on  cold  cereal 
sales  in  New  York  City.  And 
from  somebody  called  General 
Friendship  comes  a  colorful 
postcard  from  Guatemala  which 
spurns  calling  that  coimtry  a 
tropical  Switzerland  or  the 
Egypt  of  America  in  favor  of 
caUmg  it  land  of  eternal 
spring.  OK  by  us.  When  do  we 
leave 

The  July  promotion  report  of 
the  Gannett  newspapers  in 
Rochester,  N.  Y^  the  Times- 
Union  and  the  Democrat  and 
Chronicle,  tell  an  abs<»bing 
story  of  how  these  papers  ac- 
tivdy  promote  sports  in  their 
community.  'Die  more  we  see 
of  this  monthly  report  the  bet¬ 
ter  we  like  it  as  a  promotion. 
Could  be  adopted  by  many  news- 

Kpers  with  profit  Coi^  also 
improved  visually,  and 
printed  somewhat  better,  with¬ 
out  loss  of  interest. 


Carrier  Biogrophies 
“IVTURE  LEADERS”  is  the 
title  of  a  Z<ot  Angeles  (Calil) 
Examiner  feature  built  around 
individual  newspaper  boys. 
Each  feature  carries  the  picture 
of  an  outstanding  carrier,  tells 
his  background,  activities  and 
ambitions,  and  stresses  how  the 
boy  is  uting  his  carrier  Job  to 
prepare  for  education  and 
career. 

Soil  Conaorvertion 
STTLL  “ploughing  deep  in  the 
soil”  os  a  main  promotional 
policy  in  the  rich  Piedmont  ag¬ 
ricultural  section,  the  Spartan¬ 
burg  (S.  C.)  Herald-Journal  has 
launched  a  ”10  years  in  2”  soil 
conservation  contest  in  six  coun¬ 
ties  with  more  than  $6,000  worth 
of  farm  machinery  os  prizes. 
The  campaign  bexan  with  a  Soil 
Conservation  Edition. 

Summer  Laaguoa 
THROUGH  the  efforts  of  Sports 
Editor  Kenneth  Jones  and 
Sports  Promotion  Director  How¬ 
ard  TYler,  the  Peoria  (lU.)  Jour¬ 
nal  maintains  contact  with 
school-agers  all  through  the 
summer  by  sponsoring  Junior 
baseball  and  softball  leagues. 
Three  public  high  schools,  one 
parochial  prep  school  and  two 
suburban  h|ghs  make  up  the  ma¬ 
jor  circuit  Teams  which  played 
during  the  scholastic  season 
were  taken  into  the  league  in¬ 
tact,  but  with  the  option  of  ac- 
qulriiig  up  to  six  additional 
players  from  other  schools. 
Eadi  team  is  sponsored  by  a 
civic  organization  or  commercial 
concern  and  twilight  games  ore 
played  thrice  weekly. 

Candid  and  'Candied* 
FEATURED  in  the  Baltimore 
Sun’s  Sunday  magazine  is  a 
one-column  panel  contrasting 
“Candled”  and  “Candid”  camera 
shots  of  leading  world  person¬ 
alities.  The  “candled”  picture 
shows  the  personality  dresses 
and  primed  for  the  glamor  cam¬ 
era;  the  “candid”  print  shows 
the  same  person  caught  in  an 
unguarded  moment 
a 

Paper  Increases  Price. 
BoOTts  Weekly  Payroll 

The  Nassau  (N.  Y.)  Daily  Re¬ 
view-Star  Increased  the  price  of 
the  newspaper  from  4  to  B  cents 
a  copy  July  29. 

Announcement  was  made  at 
the  same  time  that  port  of  the 
new  circulation  revenue  had 
been  earmarked  as  a  cost  of  liv¬ 
ing  bonus,  which  will  be  added 
to  the  weekly  payroU. 

This  is  the  second  time  this 
year  that  the  employes’  income 
has  been  increased,  the  Review- 
Star  said. 


Prewi  in  London 
Serves  os  Pro 
For  Writers 

Cessation  of  Army  PRO  ser¬ 
vices  for  newspaper  correnon- 
dents  in  London  finds  ness 
Wireless  stepping  into  the  breach 
and  carrying  on  where  the 
Army  left  off. 

D(^  the  correspondent  witii 
to  know  how  to  get  to  Asbby-de- 
la-Zouch  or  any  other  point? 
Does  he  find  the  British  ration¬ 
ing  system  a  bit  of  a  riddle?  Is 
he  in  need  of  hotel  accommoda¬ 
tions,  desirous  of  theatre  tickets? 

Without  extra  charge,  Prewi 
staffers  at  35  Southampton 
Street,  the  new  headquarters 
Just  across  from  the  Savoy 
Hotel,  will  attend  to  these  and 
dozens  of  other  matters. 

The  new  Prewi  center  has  a 
special  pressroom  and  lounge  for 
correspondents.  Typewriters, 
stationery,  newspapers,  maps, 
timetables  and  various  other 
aids  to  the  writing  men  are 
available.  The  office  also  has  a 
direct  teleprinter  to  the  operat¬ 
ing  center  in  Electric  House  on 
the  Victoria  Embankment,  in  ad¬ 
dition  to  the  ordinary  “Telex” 
which  can  be  connected  any¬ 
where.  Messenger  service  and 
various  other  conveniences  are 
at  disposal  of  correspondents. 

Under  the  direction  of  Stanley 
F,  Grammer,  Prewl’s  European 
manager,  slml\pr  facilities  are 
being  provided  in  the  Prewi  of¬ 
fices  at  Paris  and  Prague. 


Texoifs 


In  OM  eomplnfn  sncflon,  bi»i9. 
pepuUHy  tlir^ottfkont  tK» 

«$  Tim  Mnn'i  Snetion,  Tkn  Tlnwi 
HnrnM  9iv*t  Hiorowgli  c«vfrnf« 
of  bu»ln«t$,  finnncinl  nnd  Indlib 
■  nntPi  M  H  nffoeH  Tmmm.  - 


THE  DAUAI 

TIMES 

HERALD 

BAuanr  aisATssT  Hswsrasss 


SponsoxB  Tournament  atsaTssT  Hswsrasss  i 

The  Houston  (Tex.)  Post  is  „'i,  . .  J 

sponsoring  its  annual  baseball  i  THi  liAliHAll  eOMPAIIY'.  1 
tournament  this  wedc  with  eight  |  .1 

teams  expected  to  share  an  . . 
amount  approximating  last  ’ 
year’s  record  of  $15,200.  l 

■  DITOR  ft  PUBLISHIR  for  Aoyast  I,  1*4$ 


In  BLACK  and  WHITE, 

HUBER  RESOURCE-fulness 
STANDS  OUT! 

Huber  contributes  to  the  “readability”  of  your  favorite  magazine  by  producing  not  only 
the  printing  inks  for  which  this  company  is  internationally  famous,  but  also  the  prime 
white  ingredient  for  the  coating  of  fine  paper  stock.  This  substance— Kaolin  clay— provides 
the  lustrous  whiteness  that  characterizes  every  well-printed  page. 

Huber  Kaolin  deposits  in  South  Carolina  and  Georgia,  among  the  largest  in  the  world, 
deliver  thousands  of  tons  of  refined  clay  each  month  to  the  paper  making  and  rubber 
industries. 

The  resouTu-ivXntss  of  the  company’s  operations,  however,  has  extended  its  service 
into  many  industrial  fields.  Huber  carbon  black  which  makes  jet  black  printing  ink,  is 
also  the  essential  wear-resisting  element  of  tire  treads  and  rubber  goods.  Other  Huber 
products  include  natural  gas,  petroleum  and  rubber  chemicals. 

Ibp-notch  quality  is  achieved  because  Huber  controls  most  of  its 
natural  resources  and  every  step  of  production  fnm  the  ground  wp! 

J.  M.  Huber,  Inc.:  New  York;  Chicago;  St.  Louis;  Boston; 

Huber,  Ga.;  GraniieoiUe  and  Langley,  S.  C.;  Borger,  Texas ' 

PRINTING  INKS,  PETROLEUM,  NATURAL  GAS  AND  GASOLINE, 

CARBON  BLACKS,  KAOLIN  CLAYS,  RUBBER  CHEMICALS 


far  Aaoatf  3,  IMS 
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FCC  Calls  on  FMers 
To  Install  Equipment 

By  Jury  Wodkar 


UNDER  threat  of  cancellation 
of  (rants,  the  Federal  Com- 
nmnicfttions  Comminion  has 
called  upon  all  recipients  of  per¬ 
mits  for  FM  stains  to  report 
immediately  on  the  present 
status  of  operations. 

Publishers  who  have  received 
a^  (about  one-third)  of  the 
600  grants  for  FM  licenses  in  the 
part  year  may  want  to  send  a 
what  -  about  •  ttiis?**  memo  to 
their  radio  departments*  in  view 
of  the  FCCs  strong  language, 
to  wit: 

^Should  it  Sfmear  that  undue 
delay  occurs  in  htrnUhing  necet- 
mry  ^forw%&tU>n  to  satisfy  the 
terms  of  the  conditional  grant, 
the  Commission  uKII  reoiem  the 
grant  to  determine  loh^er  the 
mlicotion  should  be  designated 
SPd  the  grant  can¬ 
celled.** 

To  those  who  bold  construc¬ 
tion  permits,  the  Commission  is 
sajring: 

*Tn  acting  on  requests  for  ex- 
tmrton  of  time,  the  Commission 
will  consider  the  promptnem  of 
a  permittee*s  efforts  to  secure 
equipment  and  other  materials 
and  his  efforts  to  provide  an  FM 
broadcast  service  promptly  with 
Interim  equipment.** 

Hot*  Onbn  Bmb  PlacMff 
A  16-question  survey  has  (one 
out  the  list  beln(  topped  with: 

l^n  placed  for 
broadcast  transmitter 
specified  by  your  construction 
permH?”  Next  question:  “Has 
tte  tranmltter  or  any  unit 
thereof  beoi  dellveredT’’ 

^e  Commission  apparently  is 
satisfied  that  the  equipment 
^ufacturen  are  ready  and 
wllllnfi  to  deliver  the  (oods.  An 
*  *  P  checkup  also  disclosed 
that  these  concerns  are  busy  fill- 
in(  orders,  but  they  all  could 
handle  more. 

In  recent  weeks,  newspaper 
applicants  have  fared  unusually 
well  in  the  number  ot  (rants  for 
FK.  Brin(in(  the  record  a  little 
up  to  date  on  this  score  are  the 
followio(: 

Conitnictioa  penniU;  Lehiith  ViUIor 
Braidcutias  Co.,  Alltntatm  (P«.)  Call 
»  ChnatcU;  BetUelwm  Globe  Publiih- 
l^ine  CO..  BatUahtm  (Po.)  Globe- 
Tt^s;  Umootowii  Newspapert,  Inc., 
Unioatown.  Pa.;  Hook  Newt  Publitbing 
C®.,  New  Bnmtwkk.  N.  J.;  A.  H.  Belo 
Corp^  Te*.:  Hawlcj  Broadcast- 

ow  Co.,  Reading.  Pa. 

Also  WKY  RadioHMoe  Co.,  Okis- 
City  (Okla.)  OkUttoman  and 
Ttmes;  Strabaiy  Broadcasting  Corn.. 

(1^)  Cincinnati  Times- 

5sfs*^  V  Ayers,  Annutom 

(AU.)  WCBS.  Inc..  SprwpfUld 

cm.)  SWr^eur^;  Beckley  Newspapers 
Co^.  W.  Va.;  Piedanont 

Broadcai^  Corp.,  SmHsbury  (N.  C) 
Wand  Broadcasting  Ca. 
Foek  ItUmd  (lU.)  Argus:  PprUand 
BroadttstiiW  System,  PortUmd  (Me.) 
PrfssHsruld  &  Bsprtts;  Conrier-Jonr- 
^  g  pmea^Co..  LoniaeiUe.  Ky.; 
JTRAK,  lac.,  Wdtwmsport  (Pa.)  5an- 
GuMstte. 

Also  HntcUnaoa  (Kaa.)  Publitliing 
Ca;  Ste-Tlam  Pabtisliiii|r  Ca.  St. 
Wjds,  Ma;  Caastitnlion  Pwisbing  Co., 
Atlanta,  C^;  Press  PiMithing  (^.,  She¬ 


boygan,  Wis.;  Hildreth  &  Rogers  Co., 
Lemrence  (Mass.)  EsgU-Trihunt,  Penin. 
sola  Newspapers,  Palo  Alto,  Calif.;  Sun 
Ca  of  San  Bernardino,  ^lif.;  WEBK, 
Inc.,  Buiuto  (N*.  Y.)  Couriet-Expressi 
Wmterhury  (Conn.)  Amsriesn  Ksfub- 
Heum:  Lewistown  Broadcasting  Co.. 
Lswuioum  (Pa.)  Sentinsl;  Observer 
Publishing  Ca.  Wasbington,  Pa. 

Also  Argus-Press  Co.,  Owosta  Mich.; 
Pensao(4a  Broadcasting  Co.,  John  H. 
Perry  Newspapers;  Durham  Radio 
Corp.,  ^rhim  (N.  C)  Hsrsld  mud 
Sun;  Review  Publishing  Co.,  Alliance, 
O.:  Advocate  Printing  Co.,  Neumrk 
(O.)  Advssuts  umd  Americun  Trtbums; 
WhP,  Inc.,  Hsrrisbtirg  (Pa.)  TWe- 
grupk;  Paducah  Newspapers,  Paducah, 
Ky.;  Asburr  Psrk  (N.  J.)  Press;  West- 
cbe^r  (N.V.)  Broadcasting  Corp.:  Red¬ 
wood  Broadcasting  Ca,  Bmreku  (Calif.) 
ffmmbo/dt  Stsndard. 

Recently  granted  eo«»ditiona)  permits 
are:  Sen  Prmneisee  Ckroni^/e:  KVEQ. 
Inc.,  St.  /esrPh  (Mo.)  Fnes.Prrss; 
Poughlceensie  (N.  Y.)  Newspapers.  Inc.: 
Rfwne  (N.  Y.)  Sentinel  Co  ;  (Central 
Willamette  Broadesstinn  Co..  IPii/sm-H>' 
(Ore.)  Druwrst.fferuid;  Sharon  (Pa.) 
tf-rald  Rroa'*easting  Co.;  Oneonta 
(N.  Y.)  Star.  Tne.:  Express  Publishing 
Ca.  San  Antonia  Tex. 


Nwws  via  TAlAvision 
international  New,  Perv- 
lee  and  Allen  B.  Dumont 
Laboratorle,,  Inc.,  have  worked 
out  a  novel  newscast  for  tele¬ 
vision.  Its  debut  I,  sched'ded 
Aue.  12  on  the  DuMont  station, 
ward.  In  New  York. 

Top  news  of  the  day  will  be 
sent  from  the  INS  newsroom  to 
a  soe<!ialIv-desl('’ed  printer  st 
WARD  studios.  The  words  will 
be  telecast  directly  from  the 
printer  and  v'ewers  will  see  a 
sin(]e  line  of  tvne  pa—'rift  across 
the  face  of  a  clock.  INS  intends 
to  use  the  proeram  several  times 
a  dav  for  promotion,  running  ofl 
a  film  showing  how  INS  re¬ 
porters  gather  news  around  the 
world. 


Piitlrmd.  Vt.  Plans 
PLANS  for  a  20.000-watt  FM 
station  in  Rutland.  Vt.,  were 
announced  recently  bv  the  Her¬ 
ald  &  Globe  Association,  pub¬ 
lishers  of  the  Rutland  Herald, 
following  the  filing  of  an  appli¬ 
cation  for  a  permit. 

The  estimated  initial  cost  of 
equipment  and  construction  will 
exce^  S50.000.  The  corporation 
has  apnlied  for  a  permit  author¬ 
izing  the  erection  of  a  10.000- 
watt  transmitter  with  an  effec¬ 
tive  radiated  power  of  20,000 
watts.  The  contemplated  se-^eo 
area  of  this  station  will  be  10,580 
square  miles,  covering  a  popula¬ 
tion  area  of  382,000  people  with 
a  radius  of  about  75  miles. 


News  Editors  Organise 
A  SEVEN-MAN  advisory  coun¬ 
cil  has  been  named  for  the 
new  National  Association  of 
Radio  Nesrs  Editors,  accor  !ng 
to  Acting  Director  Johr  F. 
Hogan,  news  editor  of  wr:iH  in 
Poland,  Me. 

Members  are  John  Murphy  of 
WCKY,  Cincinnati  (chairman); 
LetUe  Ford  of  WKBW  and 


IT’S  JUST  a  g^  to  show  off  the 
Cincinnati  Times-Star’s  three 
new  copygirls.  Left  to  right, 
Lois  Lonneman,  Margie  Penrod 
and  Rosemary  Sullivan,  daugh¬ 
ter  of  Paul  Sullivan,  religious 
editor,  are  trying  to  register 
amazement  at  ught  of  the 
"Dippy  Penguin”  on  the  desk  of 
Robert  C.  Harris,  associate  man- 
editor. 

en  Harris  was  city  editor 
in  1942  and  all  hU  copyboys  and 
half  the  male  reporters  went  to 
war,  he  hired  what  he  thinks 


was  the  first  all-female- 
copy-hustlers  staff  in  the  na¬ 
tion. 

Since  then  the  “casualtlei” 
were  terrific. 

Girls  working  In  vacation 
went  back  to  school  in  the  fall 
or  got  married,  some  are 
mothers.  Harris  and  Jerry 
Nurter,  who  succeeded  him  on 
the  cl^  desk,  now  can  get  all 
the  fellows  they  want,  but  Bob 
insists  the  bobbysoxers  are  still 
doing  a  good  ]ob  and  will  be 
kept 


WGR,  Buffalo,  N.  Y.;  Milo  Knut¬ 
son  of  KFBI,  Wichita,  Kas.; 
Frank  Hubbs  of  WMAZ,  Macon, 
Ga.;  Jack  Shelley  of  WHO,  Des 
Moines,  la.;  Gil  Kingsbury  of 
the  Washin^n  Bureau  of  WLW, 
Cincinnati;  and  Paul  King  of 
KARK,  Little  Rock,  Ark. 

Hogan  reported  that  some  150 
news  editors  have  indicated 
their  intentions  of  joining 
NARNE.  Irving  with  Hogan 
on  the  executive  committee  arc: 
Tom  Eaton  ot  WTIC,  Hartford; 
Sig  Mickelson  of  WCCO,  Min¬ 
neapolis;  A1  Gordon  of  KFWB, 
Hollywood;  and  Soren  Hunkhof 
of  WOW,  Omaha. 

Purpose  of  the  association  is 
to  provide  a  means  of  exchang¬ 
ing  ideas  among  radio  station 
news  editors,  to  consider  and 
possibly  set  standards,  and  to 
Improve  generally  news  broad¬ 
casting  activities. 

Peanut  Industry 
Budgets  $100,000 

A  minimum  of  $100,000  will  be 
spent  by  the  peanut-bowing  in¬ 
dustry  for  consumer  advertising 
in  the  fiscal  year  beginning  Sept. 
1.  The  budget  was  approved  last 
week  at  a  meeting  in  Memphis 
of  the  National  Peanut  Council’s 
board  of  directors. 

J.  Walter  Thompson  Co.,  agen¬ 
cy  for  the  Council,  is  now  plan¬ 
ning  the  campaign. 


Prewi  to  Continue 
Gov't  Radio  Traffic 

Press  Wireless  will  be  per¬ 
mitted  to  continue  until  De¬ 
cember  1  Its  radio  services  for 
governments  according  to  last 
week’s  ruling  of  the  Federal 
Communications  Commission  in 
Wlashington.  The  grant  of  ex¬ 
tension  followed  the  application 
which  Press  Wireless  entered 
soon  after  the  Commission  had 
directed  cessation  ot  the  serv¬ 
ice  Aug.  1. 

’The  ruling  means  that  Press 
Wireless  will  continue  to  handle 
radio  tralBc  not  only  for  the 
American  Government  but  for  a 
number  of  other  governments 
throughout  the  world  just  as  it 
did  during  the  war.  ’This  serv¬ 
ice  is  in  addition  to  press  serv¬ 
ice  for  the  governments  and  is 
performed  in  the  public  in¬ 
terest. 

In  asking  for  an  extension  of 
service.  Press  Wireless  pointed 
out  that  its  radio  telegraph,  ra¬ 
diophoto  and  other  radio  serv¬ 
ices  for  governments  had  proved 
of  definite  value  to  them  during 
the  war  and  the  elimination  of 
the  services  would  deprive  the 
governments,  concentrating  now 
on  peactime  readjustments,  of  a 
necessary  channel  of  commimi- 
catlons. 

Press  Wireless  circuits  now 
link  America  with  14  countries. 


RADIO  ENGINEERS 

Complete  Engineering  Services 

AM-FM-TELEVISION 

Commercial  Radio  Eq  uipment  Co. 

809-12  INTERNATIONAL  BLDG. 

WASHINGTON  4.  D.  C. 


ISM  CROSSROADS  (  PORTER  BLDG. 

HOUYWOOD,  CAL  KANSAS  CITY.  MO. 

Everett  L.  Dillard  Gen.  Mgr. 
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''My  Dad  works  at  Republic  Steel” 

When  Mary’s  dad  told  her  a  few  things  about  Republic  Steel,  it  gave  her  a  chance 
to  go  to  town ...  to  brag  about  him  and  the  company  be  worics  for,  as  all  kids  like  to  da 

Some  things  Mary’s  father  told  her,  for  example,  were  that  Republic  is  the  nation’s 
third  largest  steel  company  . . .  that  Republic  has  86  plants,  mines  and  warehouses 
with  nearly  60,000  people  working  in  them  . . .  that  Republic  makes  and  sells  more 
fine  special  steels  than  any  other  company  in  the  world. 

Then  he  told  her  how  important  Republic  is  right  here  in  town  . . .  how  Republic 
people  and  their  families  help  to  keep  all  kinds  of  businesses  prosperous  by 
the  money  they  spend  . .  .  how  they  help  to  make  this  a  bigger,  better  community. 

If  you  work  at  Republic  Steel,  why  not  try  telling  yom  youngsters  some  of  these 
things?  Maybe  they’d  like  a  chance  to  do  a  little  bragging  about  y<m. 


REPUBLIC  STEEL  CORPORATION 


Tbb  sdvtrHumtmt  b  mu  •/ «  urbt  mpptar- 
big  m  utunpaptrt  bi  tbkt  mu!  Immu  ubtn 
tUpmUk  mdb,  mbut  mul  •fitn  4Ut  Um$u4. 
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Survey  Shows  Value 
Of  Rural  Reporters 

By  ChailM  W.  Stoob 

Ciicalolion  Managar.  Clnriimati  Enqubrar 


THE  VALUE  of  country  coi> 
reapondents  to  circulation 
pronMtlon  was  tlearly  brought 
out  in  a  recent  survey  of  96 
morning  and  evening  newspa¬ 
pers  from  coast  to  coast 
Eighty  percent  of  the  papers 
surveyed  have  cotmtry  cor- 
remondmts.  Of  this  number, 
S2%  pay  their  correspondents 
on  a  space  basis;  16%  pay  flat 
allowances;  32%  pay  both  space 
and  flat  allowances. 

DUfaranea  of  Opinion 
niere  was  a  difference  of  opin¬ 
ion  as  to  the  value  of  cotmtry 
correspondents  as  between  large 
and  small  dailies.  The  latter 
favor  such  correspondence  from 
a  circulation  standpoint 
Following  are  highlights: 
Typical  examples  of  payment 
methods  t^  respective  newspa¬ 
pers  include  that  of  the  Detroit 
Neios.  If  a  correspondent  makes 
a  special  effort  to  get  a  Detroit 
News  story  and  sends  it  in  with¬ 
out  waiting  to  be  run  in  their 
local  papers,  and  the  story  is  of 
speciail  value  to  Detroiters,  it  is 
IMdd  on  news  value. 

Straight  space  rates  with  an 
extra  bonus  for  big  stories  or 
extra  work  is  the  arrangement 
of  the  Flint  (Mich.)  Journal  and 
the  Des  Moines  Register  and 
Tribune.  Straight  space  rates 
WITHOUT  bonus  arrangement 
are  tised  by  the  Bloomington 
(Ill.)  Daily  Pantograph  whose, 
rate  is  5c  an  inch  for  news  or 
pictures;  10c  an  inch  to  county 
seat  correspondents.  Davenport 
(la.)  Timet  pay  7c  an  inch. 

Do  Hold  Mon  Aarist? 

L  QUESTION:  “Do  your  cir¬ 
culation  field  men  assist  editorial 
department  in  recommending 
country  correspondents?” 

RESULTS:  30%  said  their  cir- 
culation  men  had  NOTHING  to 
say  about  country  correspon¬ 
dents.  62%  of  the  Circulation 
Departments  recommend  cor¬ 
respondents  to  Editorial  Dept 
One  in  every  four  newspapers 
has  .{dreulation  men  calling  on 
correspondents  and  making  ei- 
forts  to  stimulate  news  coverage 
where  indicated. 

Grculotion  Managers' 
Comment: 

Ed.  Burwell,  Columbus  Dis¬ 
patch:  State  editor  keeps  after 
correspondents  for  late  news 
Items  and  special  stories  .  .  . 
often  asks  for  ideas  concenilng 
(he  type  stories  wanted  by  the 
circulation  draartment  from 
various  territories. 

W.  C.  Todd,  Gary  (Ind.)  Post 
IVibune:  We  watch  for  any  de¬ 
crease  in  country  corresp<m- 
dence  and  do  our  stlmulatihg 
through  the  editorial  de];>art- 
ment 

Willard  P.  Horsman,  Bloom¬ 
ington  (HI.)  Daily  Pantograph: 
Clmilntion  department  keeps 

»  I 


editorial  department  posted  on 
comments  of  readers  as  to 
amount  and  quality  of  news 
from  each  community.  From 
this  editorial  department  de¬ 
termines  where  stimulation  of 
correspondents  is  needed.  Edi¬ 
torial  department  are  on  their 
toes  and  complaint  about  cover¬ 
age  is  at  a  minimum. 

Jere  Healy,  Passaic  (N.  J.) 
Herald  Newt:  We  keep  outside 
correspondents  circulation  con¬ 
scious  by  meeting  with  them  at 
least  four  times  a  year  with  a 
comparative  circulation  state¬ 
ment  of  the  entire  territory. 
This  gives  news  correspondents 
an  opportunity  of  knowing  their 
value  to  the  newspaper  from 
a  circulation  standpoint.  In 
presenting  these  figures,  it  gives 
us  an  opportunity  to  answer 
their  questions  as  to  circulation 
possibilities  in  their  areas. 

Kenneth  McDonald,  managing 
editor,  Des  Moines  (Iowa)  Regi¬ 
ster  and  Tribune:  There  is  no 
direct  connection  between  our 
circulation  field  men  and  our 
correspondents.  However,  any 
criticism  or  suggestion  from  cir¬ 
culation  men  is  given  careful 
consideration. 

W.  F.  Ballentine.  Greenville 
(S.  C.)  Newt  Piedmont:  Cor¬ 
respondents  are  supervised  by 
staff  news  man  under  the  direc¬ 
tion  of  our  state  news  editor. 
His  duties  are  to  coach  all  cor¬ 
respondents  in  proper  method  of 
securing  and  reporting  news  so 
as  to  expedite  the  handling  of 
sectional  news  after  it  reaches 
the  state  news  editor's  desk. 

Oi  Circulation  Value? 

H.  FINAL  QUES'nON:  Are 
country  correspondents  suf¬ 
ficient^  active  to  be  of  value 
to  circulation  promotion? 

George  Schmid,  Battle  Creek 
(Mich.)  Enquirer-Newt:  By  giv¬ 
ing  me  more  space  in  suburban 
news  I  was  successful  in  doubl¬ 
ing  my  country  circulation  since 
November  1945. 

George  Cowden,  Jack  ton 
(Ml^.)  Citizen  Patriot:  Our 
circulation  men  gather  farm 
news  sufficient  to  run  a  special 
feature  once  a  week  on  our 
farm  page.  This  feature  is 
gathered  and  handled  by  cir¬ 
culation  department  before 
giving  to  farm  editor. 

Clem  O’Rourke,  Cleveland 
Press:  No— Ours  is  operated  as 
a  metropolitan  newspaper.  The 
paper  published  in  a  small  town 
could  get  much  greater  benefit 
from  news  coming  from  cor¬ 
respondents  in  their  community 
than  can  larger  newspapers. 
This  is  only  because  the  com¬ 
munities  covered  by  metro¬ 
politan  newspapers  are  so  mudi 
more  numerous. 

Arthur  Daniel,  Atlanta  (Ga.) 
Journal:  Yes — (Generally  speak¬ 
ing,  corre^ndents  are  of  value 
in  dreulation  promotion.  If  tiiey 


become  Inactive  to  the  point 
where  they  are  of  no  benefit  we 
replace  them.  Here  is  where  the 
Traveling  Representative  ttmt 
in  for  he  can  be  of  materU 
assistance  in  selection  of  a  new 
correspondent.  He  is  always 
keenly  Interested  in  having  a 
good  representative  because  of 
the  boost  this  provides  his  cir¬ 
culation  produraon  effort 

J.  G.  AUlo,  Indianapolis  (Ind.) 
Newt:  Yes — ^Tbere  are  92  coun¬ 
ties  in  the  State  of  Indiana  for 
which  there  are  91  corresron- 
dents.  Only  in  one  case  does 
one  of  our  correspondents 
cover  ^o  counties.  75%  of  our 
correspondents  work  on  a 
space  basis.  Correspondents 
have  been  more  than  helpful 
in  expanding  the  coverage  of 
the  Indianapolis  News  on  a.state 
wide  basis. 

William  Lester,  Peoria  (HL) 
Journal-Transcript:  I  bblleve 
correspondents’  aid  in  building 
and  holding  circulation,  is  horse 
and  buggy  promotion  for  large 
metropolitan  circulation.  This 
has  always  been  a  pet.  subject 
with  me  as  I  have  proven  time 
and  again  that  correspondents 
ara  not  a  must  in  order  to  build 
small  town  circulation. 

W.  E.  Parsons,  Minneapolis 
Star  Journal  and  Tribune:  We 
make  our  sales  effort  'on  the 
proposition  that  subscribers  to 
our  newspapers  outside  of  the 
city  of  publication  receive  news 
and  features  that  their  com¬ 
munity  newspapers  are  unable 
to  supply.  We  do  not  attempt 
to  induce  readers  to  take  any 
one  of  our  newspapers  instead 
of  being  regular  readers  of  their 
own  local  papers. 

St.  Paul  Parties 
CARRIER-SALESMEN  of  the  St. 

Paul  Dispatch  -  Pioneer  Press 
were  guests  at  two  special  par¬ 
ties  during  the  week  of  July 
27th. 

On  Tuesday,  more  than  ISO 
country  Pioneer  Press-Dispatch 
carrier-salesmen,  winners  in  a 
recent  circulation  contest  of 
these  newspapers,  were  given  an 
all-day  outing  at  Excelsior 
amusement  park  outside  the 
Twin  Cities. 

The  next  day,  a  gala  theater 

8 arty  wras  held  in  tiie  St  Paul 
irpheum  Theater  for  all  city 
carrier-salesmen.  The  purpose 
of  this  party  was  to  award  color¬ 
ful  jackets  to  150  carrier-sales¬ 
men  for  outstanding  service  dur¬ 
ing  the  past  year.  Designated 
“Master  Carrier-Salesmen”  be- 


N.  B.  A. 

Circulation 

SUPPLIES 

•  G«t  til*  btntfif  of  tho  bot- 
t«r  quality,  prleai  and  sarviea 
vdiich  N.BJL  offart  as  your 
cantral  sourca  of  supply  for 
carriar  bags,  aprons,  bindars, 
collactlon  b^b,  tags,  monay- 
changas,  punebK,  ate.;  also 
promotion  ads  and  sarvieas. 

Newspaper  Boys  of  Aaerka,  Ik. 

222  1.  Ohio  Street,  ladleeapellt  4 


UP  IN  THE  CLOUDS 

To  moke  a  long  story  short, 
Wiley  Moloney,  United  Ptm 
manager  in  Wnneapolis.  looha 
up  earnestly  at  big  (six  leeL  lonr 
inches)  Bill  Fobes,  Minneapolis 
traffic  representative  for  North¬ 
west  Airlines,  as  he  interviews 
Fobes  on  a  special  flight  free, 
the  Twin  Cities  to  Milwaukee, 

cause  they  had  served  their  com- 
mimlty  for  13  weeks  without  a 
customer  complaint,  the  occasion 
was  expanded  into  a  free  party 
for  all  city  carrier-salesmen,  and 
more  than  1,000  packed  the  main 
theater  floors. 

The  “Master  Carrier-Sales¬ 
man”  party  was  the  first  of  a 
series  of  annual  events,  planned 
to  give  recognition  to  and 
awards  for  faithful  community 
service  by  the  St.  Paul  Dispatch 
Pioneer  Press  city  carriers. 


WANTED: 

PUBLICITY 

DIRECTOR 

Proyressive  Southern  city 
wishes  to  employ  competent, 
experienced  publicity  direc¬ 
tor.  Attractive  job  with  excel¬ 
lent  future  possibilities  for 
riyhl  person.  Prefer  man  with 
executive  editorial  ability  and 
creaUve  experience  in  national 
publicity  work.  Salary  $6,500. 
Unexcelled  llviny  and  working 
conditions.  Address  Box 
5179,  Editor  &  Publisher,  giv- 
ing  complete  Information  con¬ 
cerning  qualifications  and  list¬ 
ing  references.  Enclose  photo¬ 
graph. 


UBLISillR  far  Aiiggrt  2.  IM* 


•  The  minute  you  step  aboard  these  new,  spic-and-span  streamlined  cars, 
yon’U  be  out  of  this  world — into  a  world  chock  full  of  travel  thrills. 
You’ll  ride  Santa  Fe  to  the  romantic  Southwest,  the  land  of 

Indians,  canyons  and  cowboys,  pinto  ponies  ami  pueblos. 

•  Rail  travel  offers  the  best  of  all  travel  delights.  You  have  fiin.  You 
have  ^ciousness,  room  to  move  around.  You’ll  find  it  agreeably  exciting 
to  walk  through  the  air-conditioned  train,  pause  for  refreshments 

and  enjoy  superb  food  and  service.  You’D  meet  interesting  people  and 
team  up  for  games  or  stimulating  talk,  or  just  relax  and  enjoy  the  scenery 
at  eye  level.  At  night  you’ll  sleep  in  deep-mattressed  comfort  and 
awake  refreshed  and  relaxed,  at  peace  with  the  worid. 

•  Yes,  you’ll  enjoy  every  moment  as  the  miles  go  swiftly,  smoothly  by. 
On  any  trip  in  all  America,  when  you  ride  in  the  new  cars  designed 
and  built  by  Pullman-Standard,  you  are  enjoying  the  best 

in  modem  transportation — and  the  safest! 


The  luxurious  Observation  Car  pictured 
bdoui  is  one  of  a  large  streamlined  fleet 
Puttman-Sumdard  is  building  far  the 
Santa  Fe.  It  comprises  the  last  unrd  in 
sleepers,chair,loun^dub,andobserva. 
tion  cars — all  expertly  desigied  and  en- 
gneered  for  your  ffeater  travel  pleasure. 


'ckllCMlO'UJUlIVOra  Offtces  in  six  cdiet  from  coast  to  coast 


PHOTOGBAPHY  Both  Kodaebromc  and  Anaco  are 

m  m  Kodadiromes  are  aent 

SLensmenQuit 
News  Field  to 

aw  e^vera  work  direct  from  the 

Magazine  Mr. 

®T  lock  PHe#  opinion  there  was  any 

for  newanaoM-  r...  dUference  between  the 

^piSfuci^ 
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color  printa  are  made  aince  the 
en^vera  work  direct  from  the 
positivea. 

We  aApd  Jfr.  Burgatedt  If  in 
there  waa  any 
marked  difference  between  the 


*or  newanaiiM-  r...  difference  between  the 

ss-sAsss^HiS  rapS3a.£*p£s^ 
K-tSTiSSyiSS’^i 

formerly  with  the  Phi£  SfiMf^**^****  *  flinty  of  work 

Cryrted  GoMn 

2«  Woahlnp-  WB  visited  Frank  B.  Johnston 

??U  ,  dlwtor  of  the  PWtodelphte 

servin*  the^Hi.-.  Inauirer  nhota  _.v_ 


1  OSBORNE  TO  MEYER 

Philo.  Cryatol  Gcawn  *•  ^  •hon 

s: 

dlffbreB?*S2i?”*i!*1  ****  *’•*•*  *•  to  be  completed.  The  T*™**  **'•  Oabome  U 

Pera.  ““  “ewspa-  Pfesent  plant  is  kept  going  with  “bU>iting  rare  lasuea  of  the 

S«a  a»  equipment  except  for  ®“ette  ‘o  Edmund  Myera.  aac- 


M  mixers  and  a _ aocioHom  right 

Atkin*  *J*i0nnient  basis  oow  type  copying  camera  which 

then  as  stralidit  itaff  J  “  r*®*“tly  from  state  within  a  year  to  establish  a 

pliers  for  neu^^  Pootogrm-  tte  photographers’  cars.  Frank  state  Associated  Press  Wirephoto 
Of  coui»  £f?®“  ^ong  the  information  re-  network.  «pnoio 

otter  gro^  of Police  of  Phila-  EffecUve  Aug.  1  the  Ulinois 
who  work  on  the  aam?*^!?!****  u^J?*^’..*^***®*’  effect  is,  “don’t  Wirephoto  network  was  inaug- 
tte  former  ne^Sli^'b^l "  .P‘5«"t  visible  to  ureted.  with  a  24-hour 

Ss‘in*^e"lov^J^.T« 

^  ^ey"‘'are”  SSr  ^  SSr^^cgjJTgS:"  ^ 

foSisig  i 

“JPwiiSbte^JSterSu  qXd*ft!r”*”»‘ ih “*■ 


•IJo^  *™'^l'n*expenJl^a*ilri  st^T^rMtim  ^  ,***°se  stainless  ttr  ^ald.  Daily  Review!^!! 
otter  Incldentab  <lrlven  chemical  Sunday  Herald  A  Revi^  the 

JSKT«?”bS',WS  Cooperation 

lttrt%t”S;Si??‘£*yJ“»t«n-  ttfJSS^rS?e2‘'^X''e“h  PresS 

loess  fbr  «!»**?» *^^*1**  *"  ’^■<1*  other  to  get  plane  assign-  Y.— Police  Chief  Le- 

mv  lu!^22Li’!  who  toents.  'oy  E.  Wike  of  Endlcott.  N.^ 

*•  Wells.  Ju«?  *i:v  **•''**  soon  for  his  7***1  throughout 

Poreexto  Jl  7*  ■^l*'  POfloiUcal  trip  through  Pennsyl-  7*  ^•**  *®  *“11  coopera- 

■hSd  to  mn**»k*®^i’*’**‘  ••*  '?“lo  lo  company  with  an  as-  *®.v”*’"'*l*>?l?*”  1"  order  to 

i**7“‘ *“y  etfito^  in  SarSe^  ?**P^‘*‘*  P"*>11*  corectly  In- 
porrision  of*PhMn“iMff  ?i“‘*u  ®orre«)ondenU,  to^lect  *omed  on  police  news. 

«®i»^»tedt^^^!2I  PS"*'  7*  1**®**.  ‘““teur  photograpter  *!•?  need  for  good 

WM  !l“*  £?*' eoverage.  BiU  claims  iT3  P**”®  ‘“d  po- 

Byndlcate  and  I^ger  he  Im  been  able  to  obtain  the  Ji7;,  ^*?*.J^*l51  told  represen- 

adlted  the  Ansfa?!?!*  jfe^tly  J^lee^f  many  good  amateurs  ?**y?*  *1*151*  ^^th  annual  con- 
Ten*  maga2lTO^*“  *•*"*  “*  *2^  inspection.  ch222”n/B  fl***  •^*>®l«tlon  of 

Thj.  wiSt  |A,n„.„,  ^  incident  shows  dangers  of  ..*£*1®*  l^ollce  at  Hotel  Utica: 

of  <me  be««“5?*l®2  consists  carelessness  with  hot  sneni  ....  Police  news  is  ’hot’  news 
•*enr nMera d^M ^1**  J’V'ki  ’****'  “***■  P^-  m,S*5“*’**®  **P«®t»  it  to  be  rfr^ 

£WbletoantriSr2.I5?bi*bS?“'  *  5?®*'  was  forced  to  E?*!!?,  ■®*“®*‘«ly  end  it  U  up 


Wood  Develops 
Register  Device 
For  Dcdly  Color 

A  virtually  automatic,  high¬ 
speed  system  for  accomplishiM 
precise  register  of  2-,  S-.  and  4- 
color  subjects  in  daily  newspa- 
pm  was  revealed  this  week  in 
the  announcement  by  Wood 
Newspaper  Machinery  Corp.  of 
its  new  colorplate  PRE-Register- 
ing  machine. 

’This  device,  it  is  claimed,  reg¬ 
isters  the  plates  to  hairline  ac- 
I  curacy  and  trims  the  two  curved 
*  edges  and  one  straight  edge,  be- 
m  fore  they  even  reach  the  press- 
Ir-  room.  It  provides  sets  of  color 
g.  stereotypes  that  are  reedy  to 
la  lock-up  and  roll,  with  no  occa- 
!•  Sion  for  time-consuming  adjush 
j,  ments  on  the  press  Itself.  Any 
lo  ttoccurate  stereo  is  spotted  in 
advance,  re-cast  and  re-regis- 


“Use  of  this  machine  calls  for 
_  no  changes  in  the  types  of 
stweotype  casting  equipment 
and  newspa^r  presses  currently 
in  use/*  tbe  wood  announcement 
staM.  "It  is  expected  to  exert 
>  an  important  influence  on  die 
■  trend  toward  more  widespread 
9  application  of  full-color  in  daily 
newspapers,  both  by  vastly  re- 
»  ducing  the  preliminary  register- 
l  wf.  necessary,  and  by  en- 
I  abling  newspaper  color  tech- 
^  compare  favorably 

I  with  magazine  production/* 

■ 

:  Dcdlas  News  Effects 
Five-Day  Work  Week 

.***“’*?•  Tex.  — Establishment 
®*.f  40-hour  week  for 

editorial,  advertising  and  busi- 
S.*”..<*.*J’**'ttient  employes  of 
fac  Dallas  Morning  Netoi  was 
announced  by  E.  M.  (Ted) 
B“l*y.  president. 

R^n  of  employes  from  the 
armed  services,  Eknley  said,  had 
given  many  departments  mote 
P*”®““*1  than  necessary  for 
operation,  permitting  a  redue- 
,.“.2.7.5* ’^*7  weeV  Salaries 
refined  unaffected. 

Dealey,  in  a  statement  to  em- 
fbSf**’  **P®*»»ed  the  opinion 
ttat  a  flve-day  week  "wiU  be 
**“*™J  tor  all  employes  in  all 
before  very  long.” 
»*«tlons  WFAA 

222.  b  •***  y*®*  p“*  <">  tte 
new  shorter  work  week. 
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Frequently,  use  of  a  flash  lamp  on  indoor  subjects  would  detract 
from  the  pattern  made  by  the  existing  illumination;  and  the  pictorial 
quality,  too,  would  be  improved  by  shooting  the  scene  “as  is.”  On 
most  of  these  occasions,  here 
is  a  film  that  will  enable  you 
to  bring  back  the  picture . . . 
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W.M.  McIntosh 
Dies;  Heorst 
Chief  in  Texas 

Sam  AmTonio,  Tex — ^^Ulam 
McKay  McIntoA,  70,  whoae  riae 
trom  printer’s  devil  to  publisher 
of  Hearst’s  Son  AntoMO  Light, 
died  July  20  in  Toronto  General 
Hoq>ital,  a  few  days  after  an 
operation.  The  remains  were 
cremated  and  the  ashes  sent  to 
his  native  Stratford,  Ont 

He  had  gone  to  the  Canadian 
city  for  the  operation  Friday  of 
last  wedc  and  had  been  reported 
progressing  s  atistactorily.  His 
wife,  Mrs.  Clara  MclntoA,  was 
with  him. 

McIntosh  turned  to  salesman¬ 
ship  after  having  served  as  devil 
in  a  village  print  shop.  Eventu¬ 
ally  his  selling  talrats  were 
turned,  to  ^vetuing.  He  joined 
the  Scripps-Howhrd  papers,  and 
wns  assorted  with  the  Clcoc- 
Imd  Press  and  dncinaati  Post, 
serving  as  advertising  manager 
of  the  latter.  I<ater  he  became 
business  manitfer  of  the  Ken¬ 
tucky  Post  at  Covington. 

Shortly  before  World  War  I 
he  was  sent  to  Texas  to  estab- 
UA  the  Fort  Worth  Press.  Some 
years  later  he  joined  the  Hearst 
organization  and  was  made  busi¬ 
ness  manager  of  the  old  Fort 
Worth  Record.  He  went  from 
Fort  Worth  to  San  Antonio  in 
IMA 

Besides  participation  in  coun¬ 
cils  of  his  professional  oinmlza- 
tlesi,  McIntoA  was  a  Thirty- 
Third  Degree  Mason,  Rotai^, 
Boy  Scout  Commissioner,  a  mem¬ 
ber  of  the  San  Antonio  Country 
Club,  Order  of  the  Alamo,  Pres¬ 
byterian  Church,  and  served  as 
a  director  of  the  San  Antonio 
Zoological  Sorted. 

In  an  oUtuary  the  Ught  called 
htan  “a  genial  Scotsman,  noM 
as  an  atterdinner  speaker,  wit 
and  raconteur,”  whose  office 
“was  always  open  to  employes 
and  visitors.” 

The  rival  Express  said  McIn¬ 
tosh  "jgrread  many  layers  of 
hard  work  and  usefulness  one 
upon  anottier  in  his  seventy 
years  of  living." 

a 

Charies  C.  Day.  61; 
>nrg|iiiia  Newsmcm 

Noarouc.  Va^-Cbarles  C.  Day, 
61,  member  of  the  news  staff  of 
the  Norfolk  Ledger-Dispatch  and 
former  poet  laureate  of  Virginia, 
died  July  28  at  his  home  here. 
He  had  been  ill  for  many 
months. 

Hr.  Day  was  bom  in  Brook¬ 
lyn.  N.  Y.,  and  came  here  in 
1917.  In  this  area  he  was  em¬ 
ployed  at  various  times  on  the 
Norfolk  Post,  Portsmouth  Star, 
Vir^uian-Pilot  and  the  Ledger- 
Dispatch. 

He  was  designated  poet  laur¬ 
eate  of  the  Commonwealth  by 
the  Virginia  Assembly  several 
yean  ago  and  also  was  poet 
laureate  of  the  Virginia  Society 
of  the  Sons  of  the  American 
Bevolution.  His  poems  were 
published  in  severu  magazines 
and  ha  was  the  author  of  several 
volumes  of  verse. 


Phflo.  Inquirer  Maries 
Annenbergs'  lOfh  Year 

continued  from  pope  11 

ly  independent;  to  fight  and 
never  to  cease  fighting  to  main¬ 
tain  the  sanctity  of  personal  lib¬ 
erty  and  the  inviolability  of  hu¬ 
man  rights.” 

Those  are  fine  and  lofty  prin¬ 
ciples  to  motivate  a  journalistic 
enterprise.  Actual  technique 
employed  Involves  a  plan  of 
campaign  that  goes  back  to  the 
days  when  M.  L.  Annenberg 
was  aUve.  He  chose  to  make 
his  Philadelphia  newspaper  a 
paper  for  the  home— in  addition 
to  being  a  newspaper  for  the 
train-ride  to  work,  the  office,  the 
club,  the  hotel  lobby  and  the 
boardroom  the  stock  broker. 

Deliberately  the  publidier  set 
out  to  cultivate  home  circula¬ 
tion.  His  long  years  of  experi¬ 
ence  in  the  drculation  field,  in 
Chicago  and  New  York  and 
finally  as  publisher  while  serv¬ 
ing  with  the  Hearst  organization, 
stood  him  in  good  stead.  Always 
he  had  been  a  close  student  and 
analyst  the  factors  that  gave 
a  newspaper  readability;  made 
it  a  derirable  advertiring  me¬ 
dium. 

In  Philadelphia  he  stressed  the 
woman’s  angle.  Home  eco¬ 
nomics  experts,  fashion  experts, 
interior  decorators,  women's 
clubs  in  the  expanding  era  of 
"equal  rights”— uU  the  things 
that  appeal  to  mothers,  wives 
and  daughters  of  the  home — he 
gave  orders  to  specialize  in  these 
denartments;  hired  competent 
editors  and  writers;  gave  them 
carte  blanche  authority  to  build, 
and  keep  on  building,  in  home 
interest. 

All  this  in  addition  to — and 
without  subtracting  from — ^tbe 
elements  that  had  kept  the  In¬ 
quirer  distinctive  in  its  field. 
“The  Inquirer  is  a  great  news¬ 
paper,”  he  said  upon  taking 
over  the  reins.  “I  will  strive  to 
make  it  even  greater,  and  it  will 
remain  a  sound,  forceful  and  ag¬ 
gressive  newspaper.” 

When  his  father  took  over  the 
Inquirer  in  1936,  Walter  entered 
the  organization  as  vicepresident 
of  the  then  Philadelphia  Inquirer 
Co.  This  company  later  was 
dissolved  into  Triangle  Publi¬ 
cations,  Inc.,  of  which  the  In¬ 
quirer  is  a  unit.  At  the  death  of 
his  father,  Walter  took  over  as 
publisher;  and  when  the  late 
John  T.  Curtis,  longtime  editor 
of  the  Inquirer,  died  in  Decem¬ 
ber  1944,  he  assumed  also  that 
title.  The  name  of  the  father 
is  still  carried  on  the  newspa¬ 
per’s  masthead  as  publisher 
1936-42. 

Gives  Credit  to  Father 

Vigorously,  this  young  repor- 
tortal  editor-publisher  maintains 
.  the  current  successes  of  his 
newspaper  enterprise  are  direct¬ 
ly  attyibutable  to  the  sturdy  and 
fundamentally  correct  founda- 
'  tions  lidd  by  his  tatiier.  His 
1  chief  ambition  is  to  carry  out 
:  those  principles  and  public 
’  benefactions  which  his  fatlmr 
I  championed,  and  in  which  ne 
>  became  thoroughly  schooled 
I  when  literally  he  sat  at  his 
I  pater’s  knee. 

As  regards  his  own  method  of 


procedure,  he  holds  two  thln^ 
are  incumbent  upon  him:  (1) 
to  turn  out  the  best  newq>aper 
po^ble  under  existing  condi¬ 
tions  of  life,  and  (2)  publlcty 
to  render  those  services  which 
benefit  the  private  lives  of  its 
readers  and  the  community  in 
which  they  live. 

“The  newspaper  merits  its 
franchise  only  by  virtue  of  its 
public  service,”  he  said.  “A 
newspaper’s  public  service  can 
compriM  anything  from  supply¬ 
ing  a  baseball  score  to  employ¬ 
ing  all  its  resources  in  behalf 
of  a  principle.” 

In  the  acquisition  recently  of 
radio  station  WFIL,  he  reiterated 
his  policy  when  he  said  the  pur¬ 
chase  was  in  keeping  with  the 
primary  function  of  a  newspa¬ 
per,  that  of  public  service.  “Al- 
-ttiough  &e  proposed  station  will 
be  commercial  rather  than  ex¬ 
perimental,”  he  added,  “the  pri¬ 
mary.  object  of  the  Inquirer  in 
going  into  radio  is  to  do  as  ef¬ 
fective  a  public  service  job  for 
the  Philadelphia  area  in  this 
field  as  we  are  doing  in  the 
newspaper  field.” 

Public  Service  Crusodes 

These  public  services  began 
with  the  advent  of  the  Annen¬ 
berg  regime  when  the  father 
campaigned  in  the  very  first 
year  of  his  ownership  to  regu¬ 
late  and  license  pawnbrokers 
who  were  gouging  the  public 
with  exorbitant  rates  and  prac¬ 
tices.  It  followed  throu^  with 
legislative  fi^ts  in  behaU  of  the 
local  police  pension  funds,  Sun¬ 
day  fishing  laws,  wage  tax  re¬ 
ductions.  and  to  abate  unneces¬ 
sary  deaths  and  sufferings  due 
to  fireworks. 

One  of  the  Inquirer’s  most 
beneficial  crusades  has  been  in 
behalf  of  pure  stream  laws, 
with  the  abatement  of  pollution 
of  Pennsylvania  rivers  and  water 
supplies.  The  elder  Annenberg 
started  what  was  destined  to  be 
a  seven  years  war.  At  his  death 
Walter  took  up  the  cudgels  and 
battled  through  to  a  brilliant  vic¬ 
tory  in  recent  legislative  enact¬ 
ments. 

Slum  clearance  and  better 
housing;  extradition  laws  that 
will  msike  possible  the  punish¬ 
ment  of  Canadian  goldmine 
swindlers  and  the  elimination  of 
their  practices;  exposes  of  the 
unscrupulous  practices  of  some 
automobile  dealers  who  operate 
“booby  traps  for  GFa”;  safety 
campaigns  for  cutting  down  traf¬ 
fic  tolls  on  city  streets;  protec¬ 
tion  of  youth  against  baleful  iq- 
fiuences  that  contribute  to  ju¬ 
venile  delinquency — these  are 
pet  projects  on  the  Annenberg 
schedule. 

In  1937  Inquirer  Hero  Awards 
were  established  for  acts  of  out¬ 
standing  bravery  by  members 
of  the  city’s  police  and  fire  de¬ 
partments.  'To  date  26  awards 
of  $1,000  each  have  been  made. 
To  this  was  added  war  hero 
awards  to  heroic  members  of  the 
armed  forces.  A  campaign  in 
behalf  of  Jimmy  Wilson,  who 
lost  parts  of  all  four  limbs  in 
conflict,  resulted  in  a  “nest-egg” 
of  $109,000  made  possible  by 
10,796  gifts  from  9,991  individ¬ 
uals  and  1,169  organizations. 

Established  in  honor  of  the 
father  was  the  M.  L,  Annenberg 
Foundation  with  presentations 
to  causes  and  charities  in  need. 


First  distribution  was  $100,000 
to  the  United  War  Chest.  In 
June  1949,  the  Foundation  made 
available  the  sum  of  $90,000  to 
establish  four  full  scholarships 
in  undergraduate  schools  of  the 
University  of  Pennsylvania — the 
alma  mater  of  Walter  Annen¬ 
berg.  ‘This  year  scholarships  to 
the  extent  of  $29,000  were  set 
up  at  Temple  University. 

Inquirer  Charities,  Inc.  has 
made  possible  great  benefactions 
for  worthy  charities  and  notable 
cultural  additions  to  the  com¬ 
munity  life  of  Philadelphia. 
CUef  among  the  latter  is  the 
annual  Inquirer  Musical  Festi¬ 
val,  similar  to  that  conducted  by 
tte  Chiriipo  Tribune.  This  af¬ 
fair  in  its  first  two  seasons  hat 
attracted  close  to  190,000  specta¬ 
tors  and  poured  thousands  of 
dollars  into  empty  purses  of 
worthy  Individual  and  organi¬ 
zations. 

Sports  events  are  favorite  ao 
tivities  of  Inquirer  Charities, 
which  sponsors  annually  Middle 
Atlantic  A.A.U.  boxing  touma 
ment,  invitation  indoor  trade 
meet,  goU  tommament,  fall  foot¬ 
ball  claasic,  ice  carnivals  and 
now  is  being  enlarged  to  include 
an  indoor  world  professional 
tennis  tournament,  the  first  to 
be  staged  in  March  1947. 

Nor  are  the  Inquirer’s  own 
boys  and  girls  in  the  local  room 
and  edltoml  chambers  forgotten 
In  this  pronam  of  services.  In 
1949  the  M.  L.  Annenberg  Memo¬ 
rial  Awards  for  outstanding  edi¬ 
torial  department  achievement 
running  to  $900  for  individual 
reporting  efforts,  best  written 
news  stores,  cartoons,  deetdies 
and  maps,  best  editorials  and 
best  photographs. 

Young  Walter  Annenberg 
is  surrounding  himself  with  a 
coterie  of  young  and  capable 
men.  Every  new  acquisition  to 
executive  personnel  since  the 
new  leader  took  over  has  been  a 
man  in  his  30’a  or  40’s  who 
knows  he  has  to  deliver  the 
goods  to  stay  on  the  job — or  else. 

The  boss  seldom  "goes  home 
for  the  day.”  He’s  apt  to  pop  in 
and  out  at  any  hour  of  the  day 
or  night.  At  his  home  in 
Wynnewood  he  has  telephones 
all  over  the  place,  and  a  news 
ticker  constantly  imwlnding  to 
keep  him  In  touch  with  trans¬ 
piring  events.  Teamwork  is  of 

Srime  consideration  in  evalurt- 
ig  reasons  for  the  Inquirers 
successes. 
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Which  way  will  these  twigs  incline? 


Remember  that  old  saying,  “As  the 
twig  is  bent  .  .  .”?  It  applies  just  as 
truly  to  the  children  of  Europe  and 
Asia  as  it  does  to  those  right  here. 
They  can  grow  to  strong,  good  citizen¬ 
ship.  Or,  warped  in  mind  and  body, 
embittered  by  constant  hunger— /rslen 
to  another  Hitler  a  few  years  from  now! 

What  you  do  in  this  critical  hour 
will  help  decide  their  future.  So  won’t 
you  back  up  in  every  possible  way  our 
promise  to  send  food? 

That  means  sharing  your  table,  so 
long  as  the  need  is  pressing.  Surely, 
you’ll  ^continue  to  salvage  fats,  serve 
potat(^,  save  flour.  Put  up  your  vege¬ 
table  crop,  so  you  can  give  more  to 
the  Emergency  Food  Collection. 


It’s  easier  to  do  with  less  bread 
if  you  keep  in  mind  the  fact  that  only 
half  a  slice  per  day  from  every  Ameri¬ 
can  home  allows  500,000  loaves  to  go 
overseas.  While  we  may  scrimp,  each 
of  us  will  still  eat  welL  There’s  abun¬ 
dant  nourishment  at  your  market. 
There’s  milk  —  and  many  other  dairy 
products  — to  lend  meals  high  health 
value  and  flavorful  variety. 

Of  course,  you’ll  take  as  much  care 
not  to  waste  milk  as  you  will  to  con¬ 
serve  other  things.  Because  it’s  nature’s 
most  nearly  perfect  food,  milk  is 
precious,  too.  In  all  its  forms,  make 
every  drop  work  for  your  family’s 
well-being.  IFe’ll  work  to  keep  it 
wholesome  and  pure.  '  j 


Dedicated  to  the  wider  use  and  better - 
understanding  of  dairy  products  as 
human  food  ...  as  a  base  for  the 
development  of  new  products  and  ma¬ 
terials  ...  as  a  source  of  health  and 
enduring  progress  on  the  farms  and 
in  the  towns  and  cities  of  America. 
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‘Baker  Day’  Story 
Reporter’s  Dream 

By  Kanneth  McArdle 

Son  Francisco  Chronicle 


■  ■  ^  ■  ' 

•' 

Tvro  Tenneuee  newspapermen  hold  their  first  reunion  in  47  years, 
aboard  "The  Big  Apple"  ofi  Bikini.  They  ore,  leit.  CoL  Allen 
Greer,  BuUolo  Evening  News,  a  native  oi  Memphis,  and  Willicm  E 
Beard,  Nashville  Banner, 


USS  Appalachiam  Owt  Bncnn — 
Presswise,  Bikini  Lagoon  is  a 
barren  spot  this  week  with  lone 
representatives  of  the  three  ma¬ 
jor  wire  services  left  to  cover 
the  yam  which  at  its  peak  occu¬ 
pied  the  undivided  attention  of 
nearly  200  correspondents. 

This  ship  carrying  the  last  two 
dozen  reporters  shoved  off  at 
4:15  pjn.  July  29  after  a  final 
round  of  conferences  witti  Ad- 
mind  Blandy  and  members  of 
the  President’s  Evaluation  Com¬ 
mission  and  the  Joint  Chiefs  of 
Staff  Evaluating  Board.  The 
commissioners  themselves  de¬ 
parted  July  30  and  the  hub  of 
the  atomic  bomb  story  leaped 
8,000  miles  to  Washington. 

If  we  wme  a  correspondent 
who  ducked  out  after  Able  Day 
on  supposition  the  story  was 
button^  up  we  would  be  kick¬ 
ing  ourselves  around  the  block 
at  this  point  From  every  view¬ 
point  the  Baker  Day  story 
turned  out  to  be  the  one  we  had 
come  to  watch  from  the  press 
angle. 

t  Shewed  Evecything 
It  had  about  everything  the 
Able  Day  story  lacked  as  a  spec¬ 
tacle.  It  damrfed  the  aerial  ex- 
ploston. 

For  results  it  provided  the  in¬ 
stantaneous  demise  of  the  ven¬ 
erable  battleship  Arkansas  and 
die  dramatic  end  of  the  mighty 
Saratoga.  For  this  greatest  show 
on  earth,  the  press  corps  had 
seats  down  front — nine  and  a 
half  miles  from  the  point  of  de¬ 
tonation  compart  with  20  for 
the  Able  Day  test 
Finally,  it  offered  streamlined 
communications  which  went  off 
without  a  noteworthy  hitch  for 
both  press  and  radio. 

Partaking  of  all  this  journalis¬ 
tic  dessert  were  approximately 
75  correspondents--considerably 
less  than  half  the  number  who 
witnessed  the  first  round.  The 
Appalachian  corps  alone  was  re¬ 
duced  from  117  to  55. 

Kwajalein,  stripped  of  all  the 
glamour  of  the  bomb  carrying 


Lightning  Strikes 
Newsmen's  Plane 

San  nmNCisco~A  plane  car¬ 
rying  three  Task  Force  One  cor¬ 
respondents  landed  safely  here 
although  hit  by  lightning  while 
fijring  in  from  Hawaii. 

Lightning  entered  the  plane 
cabin  in  a  bolt  which  cut  out  one 
generator  and  snatched  away 
the  trailing  aerial,  Joseph  Laitin 
of  Reuters  said.  Smoke  filled 
the  cabin  but  there  were  no 
casualties.  Witt  him  were  Larry 
Solon.  London  Newt  Chronicle, 
and  William  E.  Beaid,  Nashoiile 
(Tenn.)  Banner. 

The  same  trio's  plane  from 
Kwajalein  suffered  trouble  with 
outboard  motor. 
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activities,  was  reduced  from  26 
to  a  skeleton  force  compu.'Cd  of 
three  wire  service  representa¬ 
tives  and  a  couple  of  magazine 
writers.  The  radio  corps  which 
deployed  14  men  for  the  Able 
test  had  four  on  Baker  Day — all 
on  the  Mount  McKinley.  And 
thereby  hangs  the  largest  gripe 
of  the  wire  services  for  the 
whole  operation. 

On  Able  Day  a  big  B-29  trans¬ 
mission  plane  called  "the  Voice" 
carried  Bill  Downs  as  the  pool 
radio  man,  Frank  Bartholomew. 
U.P.  vicepresident,  covering  for 
wire  services,  and  John  Carlisle, 
Detroit  Newt,  pooling  tor  the 
"specials."  I^wns  had  an  open 
voice  channel  to  San  Francisco, 
while  Bartholomew  had  a  radio¬ 
teletype  circuit  which  held  his 
speed  per  word  to  approximate¬ 
ly  half  that  of  Downs. 

In  otter  words.  Downs  could 
be  pouring  10,000  words  of  voice 
into  four  networks  while  Bar¬ 
tholomew  was  batting  out  5.000 
words  through  a  relay  to  San 
Francisco. 

Having  fought  and  lost  the 
battle  for  a  voice  channel  on 
Able  Day,  the  wire  services  dis¬ 
covered  the  Baker  Day  plans 
called  for  a  setup  even  more  dis¬ 
tasteful.  \^en  the  radiomen 
elected  to  abandon  the  voice 
plane  entirely  for  Baker  Day. 
the  Navy,  over  wire  services' 
loud  protests,  decided  to  place  a 
Navy  man  at  the  microphone  as 
a  "neutral  voice.” 

The  wire  services  stoutly  pro¬ 
tested  that  if  the  networks 
hadn’t  enough  interest  to  place 
their  own  man  hi  the  plane  the 
voice  channel  should  be  given  to 
the  wire  services  for  transmis¬ 
sion  of  a  pooled  story. 

But  the  Navy  didn’t  see  it  that 
way  and  Don  Whitehead.  AP. 
wrote  the  wire  pool  story  from 
the  plane  under  the  same  time 
handicap  his  colleague  suffered 
on  Able  Day.  It  should  be 
added,  however,  that  aside  from 
that  phase  both  Bartholomew 
and  Whitehead  expressed  them¬ 
selves  well  pleased  with  the 
Baker  Day  handling. 

WhitehOMl  sah).  “From  our 
point  of  view  the  Baker  opera¬ 
tion  was  much  smoother  than 
the  Able.  Communications 
were  much  faster,  for  one 
reason  because  there  were  fewer 
correspondents  which  relieved 
strain  on  the  facilities." 

Geared  to  transmit  200,000 
words  in  24  hours  and  with  the 
Able  Day  record  of  258,400 
words  piped  to  San  Francisco, 
the  Appalachian  communica¬ 
tions  officers  found  Baker  Day  a 
breeze.  Hie  bomb  detonated  at 
precisely  at  8:35  a.m.  The  wire 
services  fiM  their  first  eye  wit¬ 
ness  takes  immediately  and  the 
16  representatives  of  individual 
papers  facing  deadlines  began 
pouring  their  own  copy  soon 
after. 


But  with  tn>ewriters  clacking 
at  full  speed  mis  meager  corps 
couldn’t  keep  the  six  channels 
full  and  by  10  o'clock  the  Navy 
communicators  began  sending 
up  sardonic  messages:  “We’re 
loafing,  send  us  more  copy."  At 
12:30  all  channels  were  shut 
down  by  an  atmospheric  black¬ 
out  and  a  sizable  backlog  of 
copy  accumulated  but  at  1:30 
conditions  cleared  and  transmis¬ 
sion  was  resumed. 

The  backlog  was  completely 
cleared  two  hours  later  and  the 
chaimels  continued  clear  the  bal¬ 
ance  of  the  day. 

The  diip  total  for  Baker  Day 
was  107,450  words — considerably 
less  than  half  the  Able  Day  stint. 
It  was  lucky  for  the  press  that 
Baker  Day  didn’t  come  one  day 
later.  At  4:00  a.m.  Baker  plus 
one,  another  atmospheric  black¬ 
out  set  in  which  lasted  exactly 
10  hours  during  which  not  a  line 
of  copy  moved  out  of  Bikini. 

The  Appalachian’s  total  word- 
age  for  tte  operatiem  through 
July  29  was  2,029,200.  StatisUcs 
are  not  yet  available  for  Kwaja¬ 
lein  and  tte  Mount  McKinley 
flagttip  groups  but  communica¬ 
tors  ertimate  tte  grand  total  at 
2,500,000  words— a  considerable 
amount  of  wordage  to  be  kicked 
up  by  two  bombs. 

Geographically  tte  press  rep¬ 
resentation  for  tte  Baker  test 
had  approximately  tte  same 
scope  as  tte  Able  test  exceptthat 
tte  Pacific  Northwest  which  had 
three  representatives  on  Able 
Day  had  none  on  Baker.  Eleven 
new  men  appeared  for  Baker. 

Andre  LeBartte,  of  the  Paris 
Soir,  subbed  for  Monsieur  W. 
Farge  who  departed  July  1  to 
assume  new  duties  as  the  French 
food  minister.  Howard  Case. 
Honolulu  Advertiser,  relieved 
Publisher  Lorrin  Thurston.  Col. 
Allen  J.  Greer,  Buffalo  Evening 
News,  replaced  George  Fort  Mil- 
ton.  Daniel  Wilkes  subbed  for 
Dr.  Frank  Thone  of  Science  Ser¬ 
vice.  James  E.  Crowe  took  Wal¬ 
ter  Murphy's  place  for  Chemical 
and  Engineering  Newt.  John  T. 
Ogden,  of  Ogden  Publishing 
Company,  was  replaced  by 
Frank  Preston. 

The  Baltimore  Sun  and  New 
York  Times  both  stepped  up  cov¬ 
erage  with  additional  men — ^thc 
Sun's  aviation  writer.  William 
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Perinson,  teaming  with  Mark 
Watson,  and  tte  Times  sending 
its  military  analyst,  Hanson 
Baldwin,  to  supplement  A-bomb 
expert  William  Laurence's  cov¬ 
erage  of  tte  scientific  aspects. 

The  St.  Petersburg  (Fla.) 
Oailv  Independent  was  tte  only 
new  paper  represented  at  the 
Baker  test  sending  Paul  A. 
Davis.  Robert  Taylor,  Chemical 
Industries  Magazine,  was  also  a 
newcomer. 

Foreign  coverage  remained 
tte  same  except  that  Mexico  and 
Poland  press  representatives  de¬ 
parted  after  Able  Day. 

As  a  matter  of  fact,  tte  for¬ 
eign  press  had  more  than  its 
share  of  luck  when  two  of  its 
members — LeBartte  and  Rus¬ 
sia’s  stocky  little  Red  Fleet 
naval  expert.  A,  M.  Khoklov, 
drew  two  of  tte  five  available 
press  spots  on  the  first  post 
Baker  day  tour  of  tte  target 
fleet 

On  their  return  to  tte  ttip 
American  correspondents 
promptly  Insisted  they  both  re¬ 
port  their  conclusions  which 
they  did — succinctly.  Khoklov 
wears  four  stripes  of  tte  Rus¬ 
sian  Navy  and  many  an  Amer¬ 
ican  reporter  gladly  used  his  ex¬ 
pert  analysis  of  tte  bomb  effects 
instead  of  their  own. 

Reporter  casualties  at  the 
Baker  performance  were  less 
than  Able  Day — nobody  suffered 
anything  more  serious  than  sun¬ 
burn.  The  only  near  miss  was 
Bill  Laurence’s  joust  with  a  na¬ 
tive  Rongerik  outrigger.  Ad¬ 
miral  Blandy  and  tte  press 
gioup  paid  King  Juda  a  visit  be¬ 
tween  tests  and  early  in  tte  af¬ 
ternoon  embarked  in  native 
craft  for  a  picnic  on  a  nearby 
island. 

Laurence  got  into  a  one-man 
job  with  a  native  coxswain  and 
ran  into  foul  weather  on  the 
brief  300-yard  crossing.  The  first 
inkling  of  his  peril  was  a  plain¬ 
tive  shout.  We  looked  over  and 
could  see  only  the  four-foot  mast 
and  small  amount  of  Laurence 
and  the  boat  structure  above 
water  with  the  native  coxswain 
some  distance  astern.  The  coz- 
swain  finally  overtook  the 
swamped  craft  and  using  bis 
legs  as  motive  power  eventually 
beached  it  and  Laurence  sur¬ 
vived  to  cover  the  Baker  test. 
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“W^KE  PRODUCERS  here— and  proud 
of  our  product.  W^re  proud,  too,  of 
the  part  our  plant  plays  in  the  life 
of  our  town. 

“We  started  small  hut,  because  folks 
everywhere  can  buy  what  we  make, 
we've  grown  a  little  every  year.  With¬ 
out  the  railroads,  though,  we'd  still  be 
shoeing  horses  here.  I  say  that  because 
the  railroads  not  only  bring  in  our  raw 
materials— they  carry  away  our  finished 
product  to  markets  in  every  part  of  the 
V  nited  States,  , 


"Is  it  any  wossder  I  consider  the  rail¬ 
roads  fssst  about  the  best  kind  of  part¬ 
ner  a  man  could  bave?" 

• 

The  success  of  almost  any  enterprise 
you  can  name  — plant,  store,  farm,  or 
home— depends  in  a  very  large  measure 
upon  the  nation’s  railroads.  With  their 
active  partnership,  American  enterprise 
has  made  possible  a  standard  of  living 
unmatched  in  the  history  of  the  world. 

And  this  pannership  of  the  American 


railroads  with  the  American  people  is 
fundamentally  a  home-town  affair.  For 
the  railroads  themselves  are  a  local,, 
home-town  business  in  every  commu¬ 
nity  they  serve.  They  employ  local  peo¬ 
ple,  buy  supplies  locally,  own  local 
property  and  pay  local  taxes  on  it. 

These  taxes  aren’t  spent  for  the  bene¬ 
fit  of  the  railroads.  They  are  the  same 
kind  of  taxes  you  pay  —  taxes  that  go 
to  help  support  schools,  public  health, 
and  other  local  government  services. 


AMERICAN  RAILROADS 


“Train  wheels  keep  our  wheels  turning,  too!” 


A 


A 
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Lormon  Urges  Admen 
To  Meet  Challenges 


PHILADELPHIA  — Adver- 
important  role  in  the 
aoluticm  of  exiatins  probienu  in 
national  e  e  o  • 
nomica,  indua- 
trial  relationa 
and  contraatins 
world  ideolociea 
waa  emphatical- 
Ijr  accented  here 
hr  Sisurd  S. 

Larmon,  diair- 
man  of  the 
American  Aaao- 
ciatlon  of  Ad- 
vertiaing  Agen- 
dea,  and  preai- 
dent  of  the  New  Lonnen 
York  adver- 

tiaing  Arm  of  Young  k  Rubi- 
cara,  IM. 

Hia  t^  ‘The  New  ChaUenge 
to  Adeartiaing.’’  llr.  Lannon 
waa  goart  apeaker  at  the  mid¬ 
year  gat-tocether  luncheon  of 
local  adaartiaing,  bdalneaa,  civic 
aervlee  groupa  that  normal- 
yhoM  no  suaimer  meetinga, 
held  under  auaplcea  of  the  City 
B^neaa  Club  in  the  ballroom 
of  the  Bellevue  Stratford  Hotel 
on  Julv  19. 

Six  hundred  cuesta  attended, 
with  the  presiding  officer  E.  J. 
Berlet.  president  of  City  Busi¬ 
ness  Club. 

Paced  with  the  most  arresting 
situation  in  its  history.  U.  S. 
advertising  has  a  Job.  which  It 
can  and  must  do.  said  Mr.  Lar¬ 
mon.  if  the  American  way  of 
life,  thought  and  nmduct  is  to 
continue,  and  free  enterprise 
to  survive  against  the  threat  of 
Communism. 

"The  new  challenges  that  we 
in  advertising  are  facing  today.” 
said  the  sneaker,  “to  a  degree 
are  the  diallenges  that  face  all 
business  as  it  now  exists.  They 
are  social  and  economic  unrest, 
waves  of  strikes  and  shutdowns 
—and  ironically,  ifs  been  Just 
as  severe  to  the  men  who  do  the 
striking. 

"When  nroduction  stalls 
everyone  suffers.  Everyone  In 
ev*^  walk  of  life  is  made  to 
do  without  consumer  goods  he 
ne^s  so  desperately.  Workers 
strike  for  more  money,  and  these 
strikes  can  tie  un  our  industrial 
machine  for  vital  weeks  or 
months.  This  means  that  even 
thou^  the  strikers  get  more 
money,  thev  —  and  evervbixly 
else  —  get  less  goods.  Or,  no 
goods  at  all.  Production  is  ^tal 
—  not  lust  to  business  —  but  to 
everybody.” 

With  tile  whole  world  locked 
in  a  grim  ideaiogical  struggle  — 
politically,  diplomatically  and 
economically  —  the  advertising 
executive  besought  his  auditors 
“not  to  kid  themselves.” 

Warning  that  Runla  "is  play¬ 
ing  for  keeps.”  with  the  aid  of 
her  "Fifth  Column  stooges  in 
this  country.”  he  said  they  are 
gpreading  her  doctrines,  foster¬ 
ing  restlessness,  discontent,  and 
conflict,  and  that  “no  matter 
what  indignant  protest  th^ 
make  to  ttiis  country,  you  can 
be  sure  Biat  every  Connnnnlst 
is  an  agent  for  the  Soviet.” 

"If  our  system  in  America  is  to 


survive,”  he  continued,  "it  must 
work.  We  must  build  a  high 
standard  of  living  at  home.  We 
must  demonstrate  to  the  world 
that  we  have  the  best  system,  a 
system  under  which  people  have 
better  homes,  better  clotties,  bet¬ 
ter  food  and  a  better  education, 
with  more  freedom  and  Justice 
than  can  ever  be  honed  for  un¬ 
der  any  kind  of  dictatorship.” 

This,  maintained  Mr.  Larmon, 
constitutes  the  current  challenge 
to  the  whole  Held  of  advertising, 
which  can  have  a  bearing  on 
the  outcome,  "and  I  believe  it 
will.” 

First,  he  argued,  advertising 
is  an  essential  wheel  in  our  free 
enterprise  machine,  and  it  must 
do  its  part  to  make  that  ma¬ 
chine  work.  It  must  do  Its 
primary  Job  —  in  sales  and 
distribution  with  ever  increasing 
effectiveness. 

Second,  advertising  is  the  face 
that  free  entemrise  turns  to  the 
public;  it  is  the  chief  spokes¬ 
man  for  free  enterprise. 

‘Tfow.  I  don’t  mean  that  ad¬ 
vertising  can  convince  peoole 
that  free  enterprise  is  a  fine 
thing  lust  bv  saving  so.”  he  ex¬ 
plained.  "Personally,  I  question 
the  value  of  anv  individual  ad¬ 
vertiser's  running  a  campaign 
that  flatfootediv  savs  free  en¬ 
terprise  ‘is  a  great  svstem.  folks, 
and  don’t  forvet  it.’  What  I  mean 
is  this;  People  see  our  business 
institutions  through  advertising. 
Inevitably,  their  opinions  of  our 
business  institutions  —  and  of 
free  enterprise  —  will  be  In- 
fluenred  bv  what  they  think  of 
advertising. 

“Thus,  though  advertising  is 
Just  one  part,  oerhans  even  a 
small  one.  of  this  whole  picture, 
it  has  its  ioh  to  do.  And  I 
sincerely  think  that  if  adver¬ 
tising  does  Its  Job  intelligently, 
efficiently  and  in  good  taste — 
and  with  an  eve  to  enlight¬ 
ened  public  service — it  can  help 
to  preserve  the  wav  of  life  that 
Fm  sure  all  of  us  here  believe 
to  be  the  best  wav  of  life,  the 
happiest  wav  of  life,  and  the 
most  rewarding  way  of  life. 

“Advertising  is  the  face  that 
business  turns  towards  the  pub¬ 
lic,”  he  said.  “It  is  a  salesman 
of  goods  and  services,  and  it 
muri  be  honest  in  the  presenta¬ 
tion  of  its  selling  story.  Yet 
mere  honesty  and  skill  In  pre¬ 
sentation  are  not  enough.  Before 
advertising  is  prepared,  there 
must  be  understanding — an  un¬ 
derstanding  of  the  impulses 
that  motivate  people  to  buy; 
of  a  given  product  in  terms 
of  values  to  the  consumer;  of 
competition;  of  all  the  factors 
that  are  so  necessary  tefore 
copy  story  and  media  selection 
are  planned. 

“And  here’s  where  research 
comes  in,”  he  interpolated.  “Re¬ 
search  means  getting  the  truth 
— ^not  simply  supporting  pre¬ 
conceived  ideas.” 

In  his  own  agency,  he  il¬ 
lustrated  10  per  cent  of  total 
employes  are  permanent  mem¬ 
bers  of  the  research  dmart- 
ment.  There  is  a  staff  of  899 


Chicago  Sua  5c  Ccdliomia 

CUeoge  — The  Chicago  Sub  Tuwwyvftra  Plfm 
advanced  to  five  eonia  par  "«WyWrS  aIUIX 

cow  Aug.  I-  Homo  ^Hv«t  (EnstitutiOXlOlS 
is  11.25  monthly.  Tho  Trlbuno  »  •  ...  .. 

.  .  '  San  Fkancuco  —  Institutional 

used  a  box  on  page  one  advertising  for  the  legal  profm- 
to  slate  its  price  will  bo  sion  is  at  hand  in  California, 
three  cents  “pay  no  more,”  .  A  series  of  advertisements  to 
VI..  n.11.  j  n..  1^  “I'®''  **i®  iMWie*  of  various 

The  Doily  News  and  the  nor-  county  bar  associations  has  been 

old-Amerieon  SOU  for  five  eonls  marked  with  the  approv^  stamp 
here.  The  Times  lumped  from  of  the  State  Bar  of  California. 

^0  county  associations  al- 
three  to  four  cents  several  ready  have  agreed  to  run  the 
weeks  aae.  wries  on  a  try-out  basis,  the 

-  State  association  announces.  The 

resident  investigators  in  399  rerlw.  prepared  by  Lee  &  Losh, 
population  centers,  so  that  in-  hM  been  d^gned  to  appear  at 
formation  from  every  Important  intervM  of  two  weeks  over  a 
markers  area  in  the  country  Poi^od  of  six  weeks, 
can  be  collected  and  delivered  .  The  series  is  available  in  mat 
to  the  firm  almost  overnight,  jorm  to  any  Bar  Association  in 
There  are  27  radio  research  the  State,  to  be  published  in 
telephone  call  centers  in  18  dif-  local  newspapers  at  that  group’s 
ferent  Steles  and  a  consumer  expense. 

Jury  of  3,900  families.  Copy  is  designed  to  encourage 

As  to  techniques  to  be  em- 
ployed.  Mr.  Larmon  pointed  out 
the  Imnortance  of  picture  selec-  * 
tion.  Pictures  of  peoole,  he  con- 

tended,  normally  will  attract  id*  JPh. 

more  attention  than  pictures  of  ITie  first 

products.  The  public  cares  lit- 

tie  about  the  anoearance  of  an  lo  the  State 

automobile  battery,  a  can  of  ^tth  requests  for  critl- 

talcum  nowder.  or  a  package 

of  hreakfest  food.  The  public  Eighty  per  cent  of  the 
would  rather  look  at  people.  "«ys  rending  approved  the 
_  _  .  .  survey.  Twenty  per  cent  either 

For  Ad  Emcisney  approved  the  advertising  in  prln- 

"But  the  people  should  be  ciple  but  not  the  specific  exam- 
real.”  he  added.  To  which  he  pies  proposed,  or  disapproved 
added  the  following  vital  neces-  the  plan. 

sities  in  the  compound  of  mod-  These  criticisms  and  other 
em.  efficient  and  productive  ad-  suggestions  received  1^  to  re- 
vertislng;  drafting  of  the  copy.  It  was 

No  important  element  in  an  made  briefer,  given  a  more  dlg- 
lllustratlon  should  be  drastically  nlfled  format,  and  stronger  em- 
cronoed.  phasis  placed  on  the  public  serv- 

Headlines  should  be  easy  to  ice  character  of  the  series, 
read,  understandable  at  a  glance.  The  completed  series  offers 
Text  should  be  broken  up  to  three  cases  showing  the  need  of 
look  lively,  entertaining  and  in-  legal  advice.  One  takes  up  the 
formative.  plight  of  a  woman  who  lost 

Paragraphs  should  be  short,  money  in  purchasing  a  business, 
with  plentv  of  leading  and  one  tells  of  the  man  who  did  not 


plenty  of  widows. 


have  a  properly  drawn  lease. 


How  copv  research  pavs  o’’^  and  one  discussed  the  case  of  the 
mav  be  adjudged,  he  said,  by  man  who  built  a  home  without 
analysis  of  advertising  reader-  safegarding  his  agreement  with 
ship  values  in  any  given  pub-  a  contractor, 
lication.  In  any  medium,  the  a 

best  read  advertisement  often 

gets  10  times  as  many  readers  apODSOrS  TOUm^eilt 
as  any  other  advertisement  of  Fort  Atkinson,  Wis.  —  The 
the  same  size.  Frequently  the  Daily  Jefferson  County  Union- 
ratio  is  14  to  1,  20  to  1.  or  even  tor  the  16th  year— is  sponsoring 
higher.  One  advertiser  thus  a  Fort  Atkinson  city  golf  tourney, 
may  get  20  times  as  much  for  his 
money  as  another. 

commeJri!d2”"  anT'^^d "'fhit  *«•»* 

while  many  objections  are  made  Cevarino 

to  many  of  these  commercials,  ^ 

the  fact  remains  that  protests  _  _  __  ^ 

against  children  singing  “Chi-  W.  W 

quits  Banana”  instead  of  “Mary 

Had  a  Little  Lamb”  have  to  be 

measured  against  flie  fact  that  — .  *^,1  ...h 

children  today  are  eating  more  Weptooeere^tUi told md now §m 
bananas-when  they  can  get  N«wqny»  «<!  Brmdciicefi  ytoo- 
wide.  Haw  roar  lomnocc  Bnkar 
Surveys  completed  by  the  Na-  wittem  far  fall  detiiU  and  quondom. 

tlonal  (pinion  Research  Center 
of  the  University  of  Denver  _  ,  _  , 

were  cited  as  specific  evidences  Employars  R«insuraK9 

of  what  the  people  think  of  ^nriMirntlna 

radio.  He  said  these  researches  CorporotlOB 

reveal  that  88%  of  the  people  hsaroata  bchoaga  flUHfo 
Interviewed  said  ttiey  thought  floasas  aty,  Mlsaoari 
radio  was  doing  a  good  or  excel¬ 
lent  job  as  a  public  service. 
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Ottoways  Buy 
Stroudsburg, 

Pa#  Record 

Ehdicott,  N.  Y. — ^Purchase  of 
controlling  interest  in  the  Mon¬ 
roe  Publishing  Co.,  publishers 
of  the  StroiiMburg  Record,  a 
morning  newspaper  at  Strouds¬ 
burg  a:^  l^t  Stroudsburg,  Pa., 
by  a  corporation  head^  by 
James  H.  Ottaway  of  Endlcott, 
was  announced  here  July  31. 

The  corporation  owns  the 
Daily  Bttilaiiti,  an  evening  news¬ 
paper  in  Endlcott,  and  the 
Diiconta  (N.  Y.)  Star,  a  morning 
publication. 

Associated  in  the  purchase 
with  Hr.  Ottaway  and  Mrs.  Ot¬ 
taway,  are  Bron  E.  French,  gen- 
eml  manager  of  the  Bulletin, 
and  Eugene  J.  Brown,  editor 
and  general  manager  of  the 
Oneonta  Star. 

New  officers  of  the  Monroe 
PubUrtilng  Co.,  which  publishes 
the  dally  newqwper  drculated 
In  Stroudsburg,  East  Strouds¬ 
burg  and  Monroe  County,  are 
Hr.  Ottaway,  president,  Mr. 
French,  vicepresident,  Mr. 
Brown,  treasurer,  and  Mn.  Ot¬ 
taway,  secretary.  The  Strouds¬ 
burg  Company  is  engaged  in  a 
large  lob  printing  business. 

Mr.  French  and  Mr.  Otta- 
way,  meanwhile,  have  an* 
nounced  promotion  of  four  key 
men  on  the  Bulletin.  They  are 
Harvey  W.  Travis,  managing  ed¬ 
itor  to  editor;  William  C.  Lund- 
qulst,  advertising  manager  to 
business  manager;  E.  Marshall 
Brooks,  circulation  manager  to 
circulation  director  of  the  Bulle¬ 
tin,  the  Oneonta  Star  and  the 
Stroudsburg  Record,  and  John 
S.  Remaly,  editor  to  assistant  to 
the  publisher  of  the  Record 

e 

Seaton  Group  Buys 
South  Dakota  Doily 

Manhattan,  Kas. — The  Seaton 
Publishing  Company,  Inc., 
publishers  of  the  daily  Manhat- 
tan-Mercury-Chronicle  and  the 
weekly  Manhattan  Republic 
here,  recently  acquired  the 
Deadreood  (S.*  D.)  Pioneer- 
rimes,  the  transfer  becoming  ef¬ 
fective  Aug.  1.  Former  owners 
were  Carl  H.  imd  Roy  A.  Sund- 
strom. 

The  Seaton  Publishing  Com¬ 
pany,  Inc.,  also  owns  the  Lead 
(S.  D.)  Call.  Other  affiliated  pa¬ 
pers  of  this  publishing  company 
M  at  Hastings,  Neb.,  and  Win- 
Beld,  Kas. 

■ 

Ad  Appropriation 

Advertising  appropriation  for 
British  Columbia  fruit  has  been 
increased.  The  B.  C.  Tree  Fruit 
Board  has  made  an  increase  of 
three-quarters  of  a  cent  per  box 
in  charges  levied  against  ship¬ 
pers,  and  this  increase  is  being 
earmarked  for  advertising  pur¬ 
poses  In  line  with  the  resolution 
approved  at  the  recent  conven¬ 
tion  of  -the  British  Columbia 
Fruit  Growers’  Association.  The 
new  regulation  by  the  Board 
was  announced  July  12  and  In¬ 
creases  the  basis  of  the  license 
ftom  1V4  cent  to  two  cents  per 


Copy  Plotfoim  Set 
For  Plant-City  Program 

continued  from  page  10 

American  industry  are  moderate 
and  reasonable,  and  that  a  rea¬ 
sonable  rate  of  profit  tor  biui- 
ness  Is  hi^ly  beneficial  to  work¬ 
er  and  pimlic  alike.  Whether 
figured  on  the  basis  of  gross 
sales  or  on  the  basis  of  invest¬ 
ment,  the  annual  profit  rate  of 
American  business  and  industry 
is  less  than  10%.  In  the  15  years 
from  1929  throu^  1943,  for 
every  $100  that  was  paid  out  in 
wages  to  workers,  only  $7.75  Was 
paid  to  stockholders  for  the  use 
of  their  money.  The  workers 
got  13  times  as  much  as  the  own¬ 
ers.  Of  every  $100  the  public 
pays  for  the  goods  and  services 
it  buys  from  American  business, 
only  $4.50  represents  profits  for 
the  investors  who  own  and 
finance  the  business  making  the 
products  or  services. 


“7.  That  most  of  the  ‘good, 
things  of  life’  adiieh  make  the 
American  standard  of  living  the 
highest  In  the  world  are  directly 
atbrlbutable  to  tte  American 
system  of  business  manage¬ 
ment 

“This  system  has  given  Amer¬ 
ica  more  cars,  more  and  better 
homes,  more  radios,  better  food 
and  clothing,  more  telephones, 
and  more  wired  homes  per  cap¬ 
ita  ’han  any  other  country  on 
earth.  As  a  result  of  the  efforts 
of  American  business  manage¬ 
ment  this  nation  Is  the  safest 
cleanest  and  most  healthful  In 
which  to  live,  to  work  or  to 
travel.  'Taxes  paid  by  American 
business  contribute  «eatly  to 
the  financing  of  public  educa¬ 
tion,  national  dMense,  and  police 
and  fire  protection.  The  money 
which  American  business  invests 
in  advertising  its  products  and 
services  makes  possible  the 
greatest  and  freest  public  press 
and  radio  facilities  in  the 
world. 

The  multitude  and  variety  of 


jobs  existing  «■"«***•  the  Ameri¬ 
can  system  of  business  manage¬ 
ment,  and  file  "freedom  of 
choice"  relatioadiip  between  em- 
pltweia  and  workers  in  Amerim, 
make  American  workers  the 
most  s^-respeetlng  and  polMle- 
ally  and  economically  the  most 
free  and  independent  workmen 
in  the  world. 

Hove  Hi  mil  Goal 
"8.  That  American  business 
and  indnstoyWAWT  the  same 
things  the  PtOPLE  want:  (a) 
More  and  steadier  emrdoyment 
and  higher  wages,  (b)  more 
and  better  products  of  all  kinds 
at  lower  prices,  (c)  Enoi^ 
profits  to  keep  going  and  to  de¬ 
velop  new  prodiKts  by  resesrch 
and  to  nmke  jobs  by  exnsnsion. 
(dl  Higher  public  hwth  and 
sotetv  standeras.  (e)  Social  se¬ 
curity  and  Voluntary  old  age 
pension  plans,  (f)  Freedom  for 
anv  man  to  work  his  way  from 
the  bottom  to  ttm  top.  (g)  Op¬ 
portunities  for  the  young  peo¬ 
ple  to  get  started  and  to  get 
ahead." 


i  LUDLOW 

for  better  composition  results 

Newspaper  men  who  have  to  do  with  the  selling  and  productiaa  o< 
profitable  advertising  are  rightly  concerned  about,  the  growing  en¬ 
croachments  of  other  media  upon  the  advertiser’s  dollar. 

More  and  more  discerning  publishers  meet  such  competition  by  the 
use  of  attention-compelling,  clean-cut  Ludlow  typefaces  that  present 
the  advertising  message  efiectively,  and  help  to  put  it  across.  Ludlow 
typefaces  are  increasingly  popular,  and  appeal  to  advertisers  and 
readers  alike. 

Ludlow  typography  is  characterized  by  its  distinctive  style,  enabling 
the  newspaper’s  composing  room  to  produce  display  composition  of 
the  highest  quality.  The  generous  use  of  scripts  and  italics  as  well  as 
roman  typefaces  is  practical  and  economical.  Price  figures  that  tie  up 
with  other  display  are  likewise  available. 

The  use  of  Ludlow  ofiers  practically  unlimited  typeface  resources,  as 
well  as  dependable  operating  efficiency  at  low  cost.  It  makes  it  pos¬ 
sible  for  the  composing  room  to  produce  more  economically  and 
efficiently  by  eliminating  many  time-wasting  practices,  enabling  the 
printers  to  concentrate  on  the  work  in  hand. 

The  rightness  of  the  simple  and  direct  Ludlow  all-slug  system  of 
composition  is  evidenced  by  the  ever-increasing  number  of  publishers 
and  printers  who  find  it  the  answer  to  their  requirements. 

Let  us  tell  you  about  the  Ludlow  way  to  better  composition  results. 

Ludlow  T)qpograph  Company  2032  Clybourn  Avenue,  Chicago  14,  Illinois 
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Self  Becomes 
Adv.  Director 
Of  Erie  Dcdly 

O.  P.  Sell,  for  the  lut  two 
yean  advertUing  director  of  the 
aiarlettom  (W.  Va.)  DaUy  Mail, 
has  resigned  to 
become  adver-  — 

Using  director 
of  the  Krie 
I  Pa.)  Dispatch- 
Herald  on  Aug¬ 
ust  1. 

Hr.  Self 
loined  the  IHily 
Mail  organiza¬ 
tion  early  in 
IB44,  going  to 
Charleston  from 
Greenyille,  S.  C.. 
where  he  was  in  Saif 
charge  of  adver¬ 
tising  for  the  Hews-Piedmont. 
He  began  his  career  with  the 
Grcentoood  (S.  C.)  Index- Jour¬ 
nal,  going  from  there  to  the 
Greenville  newspaper  as  adver¬ 
tising  salesman.  Later  he  be¬ 
came  advntising  manager  of  the 
Coiumbia  (S.  C.)  State.  Two 
years  later.  Mr.  Self  joined  the 
News-Piedmont. 

a 

Linotype  Plant 
Humming  Again 

The  big  Brooklyn  plant  of  the 
Mergent^ler  Linotype  Co. 
hummed  with  acUvity  again  this 
week  after  being  shut  down 
nearly  five  months  by  a  labor 
dinute. 

ProdueUon  of  machines  for  the 
newspaper  industry  was  grad¬ 
ually  returning  to  normalcy  by 
the  week’s  end,  ceiQ^ny  offlelab 
teld  ESP,  and  shipntehts  of 
Icmg-standing  orders  were  teing 
resumed. 

A  big  accumulation  of  orders 
“challenges  the  quickest  possible 
action  to  relieve  needs  that  were 
acute  even  before  the  strike.” 
Joseph  T.  Mackey,  president  of 
the  company,  informed  custom¬ 
ers  in  a  letter. 

“WiUi  the  advices  of  our  field 
men  anv  agency  organizations.” 
it  added,  “we  are  now  concen¬ 
trating  on  the  restoration  of  the 
most  needed  phases  of  suppLv. 
Next  comes  the  sequence  of 
orders  for  machines,  many  hun¬ 
dreds  of  them.” 

Hie  rimldown  began  Mar.  1. 

Ads  Explain 
Labor  Strife 

Hahrisbuiic;  Pa. — ^Unusual  ad¬ 
vertising  marked  a  labor  dispute 
here,  when  the  Buiiding  and 
Construction  Trades  Council  of 
Harrisburg  and  vicinity  “boy¬ 
cotted”  the  Pennsylvania  Supply 
Company  for  allegedly  refusing 
to  sign  a  closed  shop  contract 
with  an  AFL-teamsters  and 
chauffeurs  union. 

The  company  claimed  none  of 
its  men  belonged  to  the  union. 
The  men  employed  by  the  com¬ 
pany  all  signed  a  full-page  ad 
which  ran  in  all  three  local  daily 
newspapers,  concurrently  with  a 
full-page  ad  explaining  the  posi¬ 
tion  of  the  union. 


Among  Advertiging  Folk 

Becomes  ^Hcepresideiit 

WELLS  W.  SPENCE  has  been 

elected  vicepresident  and 
member  of  the  Plans  Board  of 
^nley,  Hicks  & 

M  o  n  t  g  ornery. 

Inc.,  New  York. 

Mr.  Spence  re¬ 
cently  Joined 
the  agency  after 
four  years  with 
Sterling  Drug 
Inc.,  where  he 
was  advertising 
director  of  the 
Centaur  Com¬ 
pany  Division. 

Prior  to  joining 

Sterling  he  was  Spence 

with  Young  & 

Rubicam  for  eight  years. 

Named  General  Manager 
T.  NEWTON  WEATHERBY,  for¬ 
merly  treasurer  and  vicepresi¬ 
dent  in  charge  of  sales,  advertis¬ 
ing  and  produc¬ 
tion  of  the  Em¬ 
erson  Drug  Co., 
has  joined  Sul¬ 
livan,  Stauffer. 

Colwell  It  Bay- 
les.  New  York 
as  treasurer  and 
general  manag¬ 
er.  He  will  be  in 
charge  of  all 
business  and  fi¬ 
nancial  aspects  ^ 
of  the  agency's 
o  p  e  r  a  t  ion  as  Weatherby 
well  as  servinv 
as  special  consultant  for  clients 
on  marketing  and  sales  prob¬ 
lems.  Edwabo  Fischer,  SSC&B's 
art  director,  has  also  been  ap¬ 
pointed  yicepresident. 

In  New  Spota 

RUSSELL  W.  CHEADLE  has 

been  named  manager  of  the 
Charleston,  W.  Va.  office  o! 
Beaumont  and  Hohman.  succeed¬ 
ing  Harry  Lance,  resigned. 
Since  his  Army  discharge  last 
Sept^ber,  Mr.  Cheadle  has 
been  a  copywriter  in  the  agen¬ 
cy's  Cleveland  office. 

John  C.  Gunberg  has  been  ap¬ 
pointed  sales  promotion  ma-'- 
ager  for  the  Aylin  Agency, 
Houston,  Tex.,  as  assistant  to 
Mr.  Aylin  and  in  charge  of  new 
business. 

Leslie  V.  Soencer,  previously 
account  executive.  McCann- 
Erickson.  New  York,  has  been 
named  vicepresident  of  Berm- 
ingham,  Castleman  &  Pierce. 
New  York. 

Joseph  Cesare,  formerlv  exec¬ 
utive  vicepresident  of  Hill  Ad¬ 
vertising,  New  York,  in  charge 
of  production  and  media,  has 
Joined  Artography.  Inc.,  New 
York,  in  an  executive  sales  ca¬ 
pacity. 

Gerald  W.  Rapin  has  joined 
Brooke,  Smith.  French  It  Dor- 
rance,  Inc.,  in  a  creative  ca¬ 
pacity  in  the  Detroit  office. 
During  the  war  he  served  as  or¬ 
ganizer  and  manager  of  aircraft 
training  at  the  Packard  plant 
in  Detroit. 

Jacqueline  Molart.  formerly 
with  the  advertising  department 
of  the  ^las  Corp.,  Philpdelphia. 
joins  the  Lawrence  I.  Everting 
Agency,  Philadelphia. 


John  B.  Babcock,  recently  dis¬ 
charged  from  the  Army,  has 
been  appointed  copy  writer  of 
Agricultural  Advertising  It  Re¬ 
search,  Inc.,  Ithaca. 

Frank  P.  Newton  has  been 
named  to  head  the  new  foreign 
advertising  division  of  Pacific 
Coast  Advertising  Co.,  San  Fran¬ 
cisco. 

MoRELLE  Ratcliste,  Jr.,  for¬ 
mer  GI,  joins  Ratcliffe  Advertis¬ 
ing.  Dallas,  headed  by  his  father. 

Samuel  Frankel,  former  sec¬ 
ond  lieutenant.  Army  Air  Forces, 
has  been  added  to  the  staff  of 
Lawrence  Boles  Hicks.  New 
York,  as  production  manager. 

William  W.  Prout  has  joined 
Hanley,  Hicks  It  Montgomery. 
New  York,  as  account  execu¬ 
tive.  He  was  formerly  with 
Benton  &  Bowles  and  Lloyd, 
Chester  &  Dillingham  and  re¬ 
cently  returned  after  Army  serv¬ 
ice. 

Rhinehart  Knudsen,  released 
from  the  Army,  has  returned  to 
Botsford,  Constantine  &  Gardner. 
Portland,  Ore.,  office. 

Stanley  Quinn,  who  recently 
received  his  Army  discharge, 
has  been  appointed  radio  pro¬ 
gram  producer  and  director  of 
J.  Walter  Thompson's  Montreal 
office. 

J.  L.  Henslowe  has  joined 
Harry  G.  Penman,  advertising 
counselor,  Victoria.  B.  C.  He 
has  just  returned  from  five 
years'  overseas  service, 

Wesvern  I.  NE^f,  after  five 
years  in  the  Army,  has  been 
named  associate  art  director  of 
Kelly,  Nason,  New  York. 

Willard  Y.  Stockino,  former¬ 
ly  vicepresident  and  general 
manager  of  Grant  Advertising. 
Buenos  Aires,  joins  Fuller  & 
Smith  It  Ross.  New  York,  as  ac¬ 
count  executive. 

Wiu.  A.  Davenport  has  been 
elected  a  vicepresident  in  charge 
of  sales,  Dowd  Advertising 
Agency.  Boston.  He  has  been 
with  the  agency  since  his  release 
from  the  Army  Air  Force. 

Jack  Higgins,  '’ornrer  senior 
account  executive  at  Roy  S. 
Durstine.  Cincinnati,  has  joined 
H.  M.  Klingensmith  Co.,  Canton, 
as  vicepresident.  Philip  R. 
Goyert,  once  production  manag¬ 
er  and  for  three  years  Durstine 
art  director,  has  been  named  to 
the  art  director's  post  with  the 
Klingensmith  agency. 

Wilfred  B.  Wells,  former 
owner  of  Wells  Advertising, 
Boston,  is  now  associated  in  a 
new  business  capacity  with  the 


Boston  office  of  Henry  A. 
Loudon,  Advertising. 

Company  ChongM 

NELSON  R.  COMBS  has  been 
appointed  director  of  adver¬ 
tising  and  public  relations  for 
Designers  for  Industry,  Inc., 
New  York,  Cleveland,  Chicago. 
A  member  of  the  Cleveland  Ad¬ 
vertising  Club  and  the  Industrial 
I^keters  of  Cleveland,  he  re¬ 
cently  returned  from  five  years' 
Navy  service.  He  succeeds  Ben 

M.  Sternberg  who  has  joined 
Blaine  Perrigo  Associates. 

Roy  Taff  has  joined  Dorset 
Foods,  Ltd..  Long  Island  City, 
as  liaison  director  in  the  coordi¬ 
nation  of  advertising  and  pub¬ 
licity. 

John  Findlay,  former  manag¬ 
ing  editor.  Industrial  Marketing, 
has  been  appointed  advertising 
and  sales  promotion  manager  of 
Llttlefuse,  Inc.,  Chicago. 

Agency  Notes 

ANNOUNCEMENT  of  the  for¬ 
mation  of  Piedmont  Advertis¬ 
ing  Agency,  Inc.,  Salisbury, 

N.  C.,  is  made 
by  John  J.  Lar- 
MER,  president 
and  treasurer, 
and  Thomas  P. 

ZuM  Brunner, 
secretary.  Lar- 
mer  was  former¬ 
ly  director  of 
the  Evansville 
Cooperative 
League,  Evans¬ 
ville,  Inc.,  and 
Zum  Brunnen, 

head  of  a  large  Lormar 
public  account¬ 
ing  firm.  Activities  of  the  agen¬ 
cy  will  be  llmlM  to  tte  Pied¬ 
mont  section  of  the  Carolinas 
and  Virginia.  While  offering  a 
complete  advertising  and  public 
relations  service,  the  agency  will 
emphasize  “thought  influencing” 
advertising,  principals  declare. 

R 

E.  L  Bacon,  B2,  Dies; 
Former  Ad  Executive 

Philadelphia  —  Edward  I. 
Bacon.  82,  for  41  years  an  ad¬ 
vertising  and  business  executive 
with  the  Philadelphia  Inquirer, 
died  suddenly  on  July  29  at  his 
summer  home  in  Beach  Haven, 
N.  J. 

Joining  the  staff  of  the  In¬ 
quirer  in  1889  under  the  then 
publisher,  James  Elverson  Sr., 
later  serving  under  the  son. 
Colonel  James  Elverson,  Jr.,  he 
shortly  became  advertising 
manager  and  later  was  ap¬ 
point^  business  manager. 


SEEN...  READ...  USED 

80MKWHKKB  THERE  18  AN  EMFLOTEK  THAT  18  8KBK1NO 
YOUR  SERVICES  WHERE  THERE  IS  A  SOB  TO  BE  DONE. 

WITH  A  OOMFLETR  COVEEAOB  THAT  INgPBEa  AN  ADB- 
or  ATE  ArniENCE.  EMPLOYERS  IN8TIN0TIVHLT  TURN  TO 
KIIITIIH  a  PI'BLISHER  want-ads  to  assist  them  in  their 

1‘KRSONNKI.  PROHI.EMS. 

CONCENTRATE  YOUR  EFFORTS . . . 

TOI-TX  sate  time  BT  TELLINO  TOPE  STORY  THEODOH 
I  CLASSIFIED  AD— SMAUU  ROT  EFFECTIVE. 
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The  aCMicy  i*  Ad  Fried,  0«k- 

Compaigna  &  Accounto 

conHnited  from  pag*  14  rect  maU  make  up  the  icbedule 
of  Hwwiaa-DouoLAa  Cobp.,  New 
movie.  In  each  town  special  York  and  Riverside,  Calil,  for 
newspaper  copy  featuring  promotion  of  Ite  Flexalum 
Friskies  and  the  Lassie  movie  aluminum  slats  for  Venetian 
will  be  timed  to  coincide  with  blinds.  Newly  appointed  agency 
the  showing  of  the  picture,  u  Abbott  KimbaU  Co.,  New 
which  is  being  released  this  York  .  .  .  Sau>.SorT,  new  water 
month.  In  addition,  ads  will  be  softener  manufactured  in  Port- 
run  in  dog  and  grocery  pub-  land.  Ore.,  will  use  newa- 
llcatlons  and  special  radio  spots  papers  magarines  in  an  in- 
wlll  be  used  on  pamation's  net-  troductory  campaign  slated  for 
work  radio  show.*  Promotional  release  this  year.  Distribution 
material  —  posters,  mats.  etc.  —  has  now  been  set  up  for  900  re¬ 
will  be  distributed  by  Friskies  tall  outlets  in  Washington,  Ore- 
salesmen  to  all  stores  handling  gon  and  Idaho,  and  surveys  are 
the  dog  food  and  all  theatres  being  made  preparatory  to  distri- 
showing  the  movie.  bution  in  Criifomia,  Utah,  Colo¬ 

rado  and  other  hard  water 
b  300  Dcdliea  sections.  The  account  is  han- 

THE  LIFE  INSURANCE  COM-  died  by  Botsford,  Constantine 
PANIES  IN  AMERICA,  A  Gardner.  Poland  ...  Acoua- 
through  the  Institute  of  Life  In-  TrcoK-OaanoN,  Washington,  D.  C, 
surance,  last  week  made  a  plea  has  assigned  the  advertising  of 
via  a  large  size  advertisement  its  hearing-aid  device  to  Robert 
lor  the  exercise  of  common  J-  Enders  Advertising,  Washing- 
sense  by  be  people,  by  man-  ton,  D.  C.  Campaign  opens  with 


The  Worry  Clinic 


Case  E-2S0:  Ingraham  Read, 
aged  about  40,  ia  the  scholarly 
publisher  of  the  Oakland  P08T- 
fiNQinHER. 

‘Tm  certainly  glad  you  and 
BIrs.  Crane  drooped  la  for  a 
visit,”  he  cordial^  greeted  us,  as 
Editor  George  W.  Roe  was  show¬ 
ing  us  around  the  offices  follow¬ 
ing  my  annual  TOWN  HALL 
lecture  in  San  Francisco. 

“We’ve  been  running  your 
WORRY  CLINIC  for  many  years. 
It  promotes  a  great  deal  of  dis¬ 
cussion  and  puHs  a  heavy  amount 
of  nuiU. 


NITWIT  ADTISBS 

I  admired  Mr.  Read’s  “Doubtr 
ing  Thomas”  attitude,  for  any 
newspaper  columnist  wbeaa 
counsel  may  help  make  or  break 
happy  homes,  should  be  iness- 
tinted  Rtproughly. 

A  competent  counsellor  needs 
to  be  well  trained  in  medicine 
and  psychology.  Ha  likewise 
riioula  nave  a  sense  of  humv 
and  preferabte  a  sound  famib 
backgroutxl  of  his  own,  so  read¬ 
ers  feel  that  he  is  no  smart 
rieek  theorist  or  "bralntruster.'' 

Some  nitwit  columista  today 
are  actually  iircreasiag  our  bad 
divorce  rate  by  ffippanlly  urgiiw 
wives  to  divorce  their  husbands 
Just  benuae  of  simple  domastle 
quarrels. 

Sudi  a  columnist  Is  vidoua  and 
is  rendering  a  disservice  to  aewe- 
papers,  for  when  a  dlstrau^t 
wife  pleads  for  help,  dte  doesn't 
want  a  cynical  female  to  tell  her 
to  seek  a  divoreal 

Instead,  she  turns  to  the  news¬ 
paper  eagerly  hoping  for  advice 
by  which  she  can  win  her  hus¬ 
band  bad  again.  She  wishes 
to  SALVAGE  her  home  so  her 
children  can  grow  up  wlb  both 
parents  TOGETHER 

GIVE  POSmVE  ADVHZ 

It  isn’t  enough  for  a  newspa¬ 
per  to  headline  the  zooming 
divorce  rate  or  point  out  tte 
alarming  increase  in  Juvenile 
crime.  That  is  a  NEGATIVE 
approach. 

Readers  now  look  to  beir 
newspaper  for  a  POSRIVE  sbh>- 
tlon  to  sudt  problema.  lliey 
want  specUle  help.  And  they 
don’-t  care  for  pruolsh  “baas  and 
flowers  and  pollen”  stuS. 

This  is  a  frank,  srlentlic  afe. 
-People  know  that  divorces  uaJ- 
aliy  start  in  the  bedroom.,  not 
the  kitdien. 

Be  cautious,  like  Ingrdam 
Read  and  George  W.  Roe,  when 
you  choose  a  sdentUle  marriage 
oounsdlor  for  your  newspaper. 
Then  give  him  at  least  as  asueh 
spaeo  as  you  offer  to  the  kltdMn 
or  recipe  columns! 


“But  on  a  few  occasions  I 
have  argued  with  George  Roe 
about  the  advisability  of  print¬ 
ing  some  of  your  frank  cases 
deeding  with  sex  problems  in 
marriage. 

“It  wasn’t  that  I  didn't  realize 
tbelr  value  in  helping  readers 
solve  oritiad  marriage  problems. 
But  I  Just  didn’t  know  what  type 
of  a  man  you  were. 

“Marriage  counseling  is  a  fleld 
that  demands  a  sane,  well  ad¬ 
justed  personality,  and  I  wanted 
to  be  cautious. 

“But  I  feel  entirety  relieved 
now  that  I've  met  you.  Dr. 
Crane,  and  And  that  you  have 
a  charming  wife  and  five  live- 
wire  youngsters.” 


For  Next  Year 
THE  NA'nONAL  BREWING 
CO.,  Baltimore.  Md.,  has  ap¬ 
pointed  Owen  A  Chappell,  Inc., 
New  York,  as  its  advertising 
agency,  effective  Nov.  1.  Among 
the'  things  to  come  will  be  ad¬ 
vertising  of  National  Premium 
Beer  in  magazines,  newspapers 
in  eastern  seaboard  clti^  ear 
cards,  outdoor  and  radio.  '  Na¬ 
tional  Bohemian  Beer  will  be 
boosted  in  eastern  seaboard 
newspapers,  car  cards,  radio 
and  outdoor. 


Campaign  Btiob 
B.  H.  LINSK  CO..  Philadelphia, 
manufacturer  of  Betty  Barclay 
Frocks  for  the  Junior  miss,  will 
expand  its  national  advertising 
program  in  metropolitan  news¬ 
papers  and  fashion  magazines. 
A  complete  dealer  mat  service 
will  also  be  offered.  Agency  is 
Abner  J.  Gelula,  Philadelphia 
.  .  .  Advancxd  Pboducts  Co., 
manufacturer  of  Rejuv-A-Plate 
(denture  fit)  Oakland,  Calif.,  af¬ 
ter  noting  results  of  a  test  news¬ 
paper  and  radio  spot  series, 
announces  an  Increase  in  its  fall 
campaign.  Starting  in  August. 
S7  small  town  papers  in  the 
midwest  will  be  added;  first  test 
schedules  included  small  inser¬ 
tions  in  50  California  dailies 
and  weeklies  plus  radio  spots. 


1,000,000  HELPS  TO  HAPPY  MARRIAGE 
Neww>Bpers  have  already  made  l.OOOffOO  of  Dr.  Cnatfs  nnfqim 
medleo-payehologi^  bulletins  available  to  tiieir  readm.  But  all 
professional  Journalists  are  entitled  to  a  personal  sat  viiER  so 
write  for  yours  at  once. 

In  September,  Dr.  Crane  launches  a  coast-to«oast  radio  program 
that  will  tie-in  with  newspapers  running  his  dally  columns! 

- SEX  PROBLEBfS  IN  MARRIAGE 

- SEX  DIFFERENCES  OF  MEN  AND  WOMEN 

- HOW  TO  PREVENT  IMPOTENCE  IN  MEN 

-  MENOPAUSAL  UPSETS  IN  MEN  AND  W(»IEN 

-  lOO-POINT  TEST  FOR  HUSBANDS 

-  l(X)-POINT  TEST  FOR  WIVES 

-  SEX  PROBLEMS  OF  CHILDREN 

-  HOW  TO  LOSE  10  POUNDS  IN  10  DAYS 

Hopkins  Syndicate,  Inc.,  Chicago,  DL 

(Copyright  by  The  Hopkins  SywUcata,  Ine.) 

( Advertisement) 


NEWSPAPER  PERSONNEL  REGISTERED  FOR  MECHANICAL  CONFERENCE 


FoUowing  <«  the  U*t  of  peraoma 
who  hav.  made  retervoHona 
latth  W.  £.  n^inea,  managar  of 
the  ANPA  Mechanical  Depart¬ 
ment,  to  attend  the  Mechanical 
Conference  at  PitUburgh: 

ALABAMA 

Mobile  Proa  ibfutn— T.  C.  McLcbor, 
HMirlmiical  aupcriateadcnl. 

Bitmutek^  Ntwt  oni  Aae-HermU — W. 
A.  Canu,  production  oHUOafer. 

AKKANSAS 

Uulo  Rock  Arkmnt  Ormocroa— Frod- 
otic  R.  Rice*  forciiuui»  compooiag 

FoH  SmUk  Soelkmttt-Ttmtt  RtearO— 
Arthar  LoVuqoc.  meehnnical  super- 
intendent. 

CAU  FORMA 

Lot  Ameeltt  Timet  Glen  R.  HutcUn- 
son,  production  manofer. 

CONNECTICUT 

Hertford  Timet— DetU  R.  Daniel,  bnai- 
ncaa  inaaaacr;  L.  Wooda,  utrchankal 
aupcnntcndrnt;  Adrian  J.  Tplar.  for*. 
wan,  compoalne;  Martin  F.  Redmwd, 
forcayi.  atereotype;  Joseph  W.  Addt- 


perintendent,  prtaa  and  atereotjpe. 

DISTRICT  OF  COLUMBIA 

Ifethimglom  ftsr— Charlca  H.  Rmh,  een- 
t!?*.  .  "■perintendent;  Charles  W. 
Welch,  aicchanical  anperintendent; 
Warren  OiUahaa,  assistant  pressroom 
foretnu;  Charles  H.  Rnth,  Jr.,  hosi- 
ness  oMce. 

iFarMapton  Timut-HeraU  —  M  Morris, 
pt»  anperintendent 

H'mtkmtlom  Doily  Neme-J.  Psnl  Smith, 
foreman,  pressroom;  Rojr  Kilgore, 
forvmanp  ttereoCjrpe. 

iFsrhmpnm  Pem—  J.  W.  HoUey  {ore- 
"»■■■  peem  mmni  E.  J.  Greenwald, 
Praaoctwo  uuMfer. 

FLORIDA 

P^M  ^ACH  PuWCATIOJft,  lMC.*-Wn* 
Iiwn  H.  Baldwin,  foreman, 
room,  and  assistant  mechanical  super* 
■otot^t  Pelm  Rome*  Timet. 

.UtoM  HtreU — W,  R.  Sudlin,  mechan¬ 
ical  supenntendent;  L  D.  Gash,  fore¬ 
man,  pressroom;  W.  R,  Rentiers,  fore- 
mn,  stereotype. 

St.^  Petertberg  rfmrr-Charies  WatUnt, 
Rremam  press  and  stereotype;  Wil- 

7-iiS  in<l“ttrial  engmer. 

Timrr— Joel  B^er,  me- 
$anic^  'topenirlendent;  Derriil  S. 
“Aft,  foreamn,  preaarooiB. 

ILUNOIS 

Pyu  Niwieawaa.  Inc— H.  N.  Me- 

iijuA  ^  prodoctloo  naoaccr. 

liWrpon  Heett-Sun-C.  R.  Snetben. 
meehm^  supemtendent 

— Worth  C 
ton^,  business  manager;  A.  C. 
Konmel,  ntperintendeotp  oompoaint:  J. 
/.  Fi^er^p  superintoident,  eagraT* 
T.  L  Merrill.  anperiitSSt. 
yy*”*!  .<»■  SdiatjDO,  superinte^ 
dentstereotype;  H.  K.  Gibbons,  pro- 
aoction  manager. 

Daily  fentyroph-Hoerard 
Cohmi,  superintend^,  pres,  and 
■loroolype;  Rtiaaell  B.  Milier.  mochan* 
■cal  superintendent. 

Dmmtte  ^C»aiinrrcis/-Alrms— Walter  Lea- 
■M,  fOeeman.  press  room;  John  Or- 
leoefce,  forenisn  eomposlne. 

Hermli.Rnlet^.Pt.  Schanh. 
^iness  manager;  R.  A.  Stemart.  me- 
chanieal  supenntendent;  E.  E.  Thorpe, 
acereotj^per. 

Osmpeipa  Newt  Gmmetle—J.  L.  Moon, 
mechanical  anperintendent 

Tribmme—Jthn  W.  Park,  pro- 
dnetion  manager. 

INDIANA 

Tm  HmH€  7V*Miitf.,^lar->Harry  P. 
BrentlingCT,  foreiaim,  compaaing 
I^^Fagia,  foreman,  prcaa* 
room;  Ed  Sorem,  foreman,  itereo» 
^,pe  room. 

IndUmapoHs  Timra— A.  W.  Barrow, 
foreman,  ttereotype;  H.  T.  Blatt,  fore¬ 
man.  eompoainf;  J,  L.  Donaldson,  an- 
Mntendent  engraring;  J.  H.  Rnsio, 
mreman,  pressroom. 

IFajmr  /mma/oCagrllr  O.  O.  Brw- 
mner  foreman,  cmnpodng;  C.  *A. 
Haeens.  foreman,  stereotype;  .C  Fa 
Neaer,  foreman,  pressroom. 


t^Mlh  Bmd  Irihtmr— Franklin  D. 
Seknrs,  secretary ‘treasurer;  Reuben  S. 
Pridmore,  superintendent,  composing ; 
R<^al  Riv^fp  superintendent,  stereo* 

FaBsdiHm-/frm— Richard  Cof¬ 
fey,  foreman,  composite;  Chester  Ben¬ 
son,  foreman,  engraving;  Horace  H. 
Parker,  foreman,  presa  and  stereo- 

ln^2muP0lis  Ntwi — WiHiam  H.  Lacker, 
foreman,  stercotyre;  Lee  DoU,  fore¬ 
man,  composing. 

Fart  IVmynt  NewiStnHmel  —  Charles 
Stanaer,  foreman,  composing;  Lloyd 
Wrint,  foreomn,  stereotype;  Harr^ 
Zitmteo,  foreman,  premromn;  A.  C. 
Frits,  foreman,  engraving;  L.  J. 
Griner,  assistant  to  publisher. 

IOWA 

Des  ifaiWr  R4ffi$t0r  md  rrshenr— Val 
Wells,  assistant  mechanical  anperin- 
tendent;  F.  M.  Dexter,  nunager,  en¬ 
graving;  Harry  T.  Murplgr,  superin¬ 
tendent,  composing:  Joe  Menaro,  su¬ 
perintendent,  mailing;  Arthur  T. 
Gormley,  business  manager;  Amos 
Emory,  architect. 

OMamcMi  Conrirf^Smil  P.  Voss,  super¬ 
intendent,  press  and  stereotype. 
KANSAS 

Hutchison  NswS’Hsrotd — Clinton  R.  Tul- 
lis,  auperintendent,  pressroom. 
KENTUCKY 

LouisviUs  Co«firr-/oMfti«/  and  Timrs — 
If.  George  Martin,  production  man¬ 
ager;  Fred  Schmidt,  plant  engineer; 
John  Steele,  superintendent,  stereo¬ 
type;  Charies  L.  Brenger,  superinten¬ 
dent.  engraving:  T.  A.  Corcoran,  pur¬ 
chasing  agent;  Harold  C.  Leppert,  as¬ 
sistant  to  production  manager:  C, 
Frank  Mann,  superintendent,  compos¬ 
ing;  George  T.  Mitchell,  surerinten* 
dent,  pressroom. 

LOUISIANA 

Ntw  Orisons  Timss-Picoynns  and  States 
—R.  £.  Gough,  secretary  to  business 
manager;  Claude  L.  Baker,  superin¬ 
tendent,  oomposing  room. 

MAINE 

Poniamd  Press  NrreM-fixprrrr  ~  Henry 
G.  Jonco,  superintendent,  oomposing; 
Frank  E.  Brannigan,  surerintendent, 
engraving;  George  F.  Marshall,  super¬ 
intendent  of  production. 

Bonfor  Doily  News — Raymond  J.  Cox, 
mechantoel  superintendent. 

MARYLAND 

BoMmore  Sunpapers — Louis  F.  Fries, 
mechanical  superintendent:  Alfred  Mil¬ 
ler,  superintendent,  preseroom;  James 
F.  King,  superintendent,  stereoty^. 

BotHmorr  News^Amorieon  J.  Stephen 
Becker,  assistant  business  manager; 
Fred  Laataek.  chief  electrician;  Jooeph 
Arthur.  .  superintendent,  photographic, 
art  ana  engraving;  Francis  Lite,  su¬ 
perintendent,  stereotype:  Vernon 
Smink,  euperintendent,  pressroom. 

MASSACHUSETTS 

Christian  Science  MoaiVof^Herbert  T. 
Stanjm,  production  manager:  Rupert 
M.  Roaf,  foreman,  stereotype  division. 

Holyohe  Transcript — ^Joseph  J.  Mahcmey, 
mechanical  superintendent. 

Worcester  Teleorom  Publishing  Co.— 
Richard  M.  Fitsgerald,  pmucrion 
manager;  Roy  rrtser,  foreman 
(night),  composing. 

Quines  Patriot  Ledyer — G.  Prescott  Low, 
publisher:  J-  D.  Pike,  foreman,  com¬ 
posing. 

MICHIGAN 

Port  Huron  Times  Heru/(f~Frank  E. 
Marengo,  foreman,  composing:  Levi 
White,  foreman,  stereotype;  Millard 
Shirts,  foreman,  pressroom. 

Pontiac  Daily  Presa-A.  Z.  Monroe,  Hmit 
superintendent. 

Detroit  Time#— J.  T.  Rilev,  mechanical 
superintendent:  J.  W.  Canton,  super¬ 
intendent.  oomposing:  A.  J.  Lamherg. 
•nperintendent,  engraving;  R.  J.  Grif- 
fnre.  superintendent,  stereotype:  H.  A. 
Melsenbaeh.  superintendent,  press- 
room. 

Detroit  Newf — ^H.  L.  Higgins,  superin¬ 
tendent,  composing;  Charles  Kirk,  su¬ 
perintendent.  stereotype;  Hugh  Robb, 
tufierintendent.  pressroom;  Oaude  Tay¬ 
lor.  superiotendent.  mail  room: 
Meyer,  chief  macninlst;  Roy  Englith, 
snrerintendent.  engraving. 

Detroit  Free  Frc##— Henry  C.  Lentt, 
auperintendent,  composing  room;  Her- 


nun  Wedemeyer.  .uperintendent,  forenun,  preMroom;  ““‘“^WOl^. 

preuraami  Hernun  B«si,  lupcrinten-  forenun,  coupoeinf.  E-  “• 

dent,  room.  pressroom. 

MIN’NESOTA  OHIO 

St.  Paul  Dispatch  ond  Pionser  Prss^^  Cleveland  Newt—ChoTlee  L.  Buttero^e, 
A.  £.  Ros^p  mechanical  superiaten-  assistant  mechanical  supermten^t; 

dent;  C,  N.  Bertram,  superintendent,  Blanchard  Wilson,  superintendent, 

pressroom.  stereotype;  William  J.  Motri^,  su- 

MtnneaPoHs  Star  and  Tribune — Charles  perintendent,  pressroom;  Albert  o. 

R.  Mc(}uire,  assistant  mechanical  su-  ihlenheld,  maintenance  engineer;  Otto 
perintendent;  Ebbie  jennison,  foreman.  r  Lange,  superintendent,  engraviDg ; 

engraving;  Vem  Hoi,  forematt^  mail  XX  (X  Gaeuha,  aupt.,  mail  tooi^ 

room;  Stanley  Freeman,  industrial  cn-  Bast  Livsrpooi  Review  Walter  Nthlock, 
gineer.  fmeman,  composing;  John  Reed,  ou- 

MISSOURI  chinist;  CliBord  Smith,  foreman,  press- 

St.  Louis  Past‘Dispatch Alex  T.  .,^9®“*  «  .  »  i  cj.1.1.11  „.■■■ 

Primm,  production  Apartment;  R.  K.  Alliance  Rewm-  Faul  C.  Sidd^,  man- 
Greene,  head  machinist,  composing  Ke'iUV-Sr  ’  ■“‘““j": 

SL^Sitit  Ster-Tirntt—U  J.  Chase,  pro-  yomnettewm  Ffudkofoi— W.  R.  Codto- 
ductioa  nunager;  E.  H.  Barker,  toper-  auperutendent,  compoauig:  ^ 

intendent,  composing;  J.  W.  Wood,  Doufherer,  foreiwn,  oompoaug;  Wil- 
superintendent,  stereotype.  Jj«a>  Ml^o.  foreman,  compming; 

SprinattU  NnettoHrt.  Inc.— Dai  M.  Thomas  Carter,  composing  machinut; 


perintendent;  Ebbie  jennison.  foreman.  L  LangCp  superinten 
engraving;  Vera  Hoi,  forematt^  mail  XX  (X  Gaeuha,  aupt., 
room;  Stanley  Freeman,  industrial  cn-  Bast  Livsrpooi  Review- 


intendent,  composing;  J.  W.  Wot^, 
superintendent,  stereotype. 

Sprinffjfeld  Newspapers,  Inc. — Don  M.  - - -  — -  --  -  -  •  .  j  ,• 

Orr,  mechsnicsf  superintendent.  Howard  Meaanur,  supenntratot. 

SI.  Lemit  Globt-Otmoent  —  Edmin  H.  stereotyiu:  Neal  Fmeran,  wistant  ^ 

Evertp  production  manager;  John  M.  Mnntradrat,  atereotype;  E.  R.  Weis- 

Raymood,  aaaiatant  aecrettry;  H.  Day  kitel,  auperintendent.  pressroom;  Hraiy 

Schmidtp  foreman,  pressroom;  HaroM  Vaughan,  wiMrat  supenntendent, 

M.  Dollu^  foreman,  composing  tooro;  pressroom;  A1  Cha^ot,  n^ntenaw* 

Otto  E.  (>reUieh,  foreman,  engraving;  supenntendent;  William  L  Brown,  di- 

P.  E,  Silver,  foreman,  atereotype.  rh. 

Portsmouth  Tim##— Frank  S.  Duncan, 
NEBRASKA  mechanical  superintendent. 

Omaha  World  /f#ro/d— Henry  Schlecht,  CincinnaH  Bnquire^F.  Brooks,  supe^ 
superintendent,  preiareaw.  intradenL  composing;  L.  I^rm^  su- 

**  a  perintendent,  stereotype;  S.  Weiw- 

NEW  HAMPSHIRE  el.  superinendent,  pressroom;  H.  D. 

Laconia  Evening  Citisen  ~  Lincoln  D.  Rindsb^,  producion  manag^. 


Fitzpatridi,  superintendent. 

NEW  JERSEY 

Blisabeth  Daily  Journal— R.  R.  Ness, 
business  manager;  George  W.  Hol¬ 
loway,  mechanical  superintendirat. 

Camden  Courier’Post—nwl  E.  I^cr, 
mechanical  superintendent. 

NEW  YORK 

Rochester  Times-Union — Adam  J.  Schei¬ 
ber,  foreman,  stereotype;  (liwrge 


da  superinendent,  pressroom;  H.  D. 
Rindsberg,  producion  manager. 

Cleveland  Plain  Dealer— J,  H.  (Pat) 
Lardin,  superintendent,  pressroom:  A. 
W.  (DtMcm)  Brown,  superintendent, 
color  press;  Herbert  Poehiman,  super¬ 
intendent,  stereotype:  Fred  Uhl,  su¬ 
perintendent,  engraving;  Leo  A 
Padgett,  superintendent,  composing; 
Harry  Graham,  suneriotendent  of 
maintenance;  Georin  Hall,  chief  engi¬ 
neer;  Leon  A.  Link,  prod,  manager. 

Cambridge  Daily  Jeffersonian  —  John 
Peters,  office  manager;  Frank  W... 


Frank,  foreniin.  composing;  John  .-P?™"*-  fpiynan.  press  and  steifflyw. 
Mosher,  foreman,  pressroom.  Monefm  D^y  Timee-^.  P.  Echols, 

WoU  Siritt  /oania/— Robert  A.  Banter.  suimrintendent,  composing. 


WoU  Stritt  /oanio/— Robert  A.'  Hunter.  suimrintendent,  composing. 

production  manager.  Homtttom  Jimniii/-Jvreu— Arthur  Dau- 

Itioce  Journal— R.  G.  Angell,  foreman,  distel.  TOpenntendenl,  composing;  Lsu- 
pressroom;  L.  S.  Pickering,  business  tool*  H.  Bruno,  foreman,  rr«s  snd 
manager  stereotype. 

Albany  Knichberbocker  New  — Eugene  CincinnaH  Times-Star  —  Earl  ^rwell, 
T\  •'r _ u  _ L _ ..o-zUTm. _  fnr^mBn  ToMfiili  Dohohue. 


D.  Ja«reski,  mechanical  superinten-  foreman,  stereotype;  Joseph  Dohobue, 

dent;  Charles  Knapp,  foreman,  press-  foreman,  prwsroom;  Clem  H.  Bayer, 

room;  William  Spaulding,  foreman,  assistant  busineM  manager, 
engraving;  Richard  Seymour,  eoun-  Dayton  J^rnal  Herald— ¥.  E,  Gougarty, 
gelor  mechanical  superintendent. 

Bimghomton  Prup— William  F.  Men.  Atkland  Tinus-Geeette —  U.  G.  Bach- 
foreman,  composing-.John  P.  (FHare.  mann,  mKhanical  superintendent 
foreman,  pressroom:  Koscoe  C.  Palmer,  Cleveland  Press— George  H.  Ftriler,  tu- 
stereotype;  John  J.  Farrdl.  superin-  periv..endent.  sterratype;  W.  F.  ^ex- 


stereotype;  John  j.  Farrdl.  superin-  periv..endent.  stereotype;  W.  F.  Alex- 
tendent,  engraving.  ander.  supenntendent.  engraving:  J. 

Schenectady  Onion  Star— John  F.  Agee,  L  Kelleher.  superintendent,  corapo^j 
mechanical  superihtendent.  P*ul  Brannon,  foreman,  pressro^, 

Broohlyn  Eopfo— Stephen  J.  Lambert,  Arthur  McAnally,  supenntendent, 

mechanical  superintendent  *  »»  » 

Hbaist  Gxnxhal  MAXacticxirr  —  Mac-  Steubenville  D.  Long. 

Henry  Browne,  business  manager:  Mtiness  manager;  Carl  E.  KiMey, 


Henry  Browne,  business  manager; 
John  J.  Shea,  general  production  di¬ 
rector. 


business  manager;  Carl  E.  Kinney, 
foreman,  composing:  Robert  Cook, 
machinist;  Harry  L.  Richey,  foreman. 


Poughkeepsie  New  Yorkcfh— Kenneth  A.  t  i.«- v— 

Lemard,  m^anical  superintendent  Bladp — Paul  Block,  nubhsh^ 


S ^acuse  Pos^tandard—Mexnnder 
Kramer,  foreman,  iwessroom. 

New  York  Daily  News — T^arry  Crosby, 
superintendent.  .  engraving;  Arthur 
DMltgen,  superinFendent,  rotogravure: 
George  E.  Donnelly,  technical  assist¬ 
ant;  W.  H.  James,  administrative  as¬ 
sistant. 

BnPalo  ConrierrBMpreoe  C.  W.  Gorier, 
production  manager;  Walter  A.  Burns, 


Gordon  Strong,  treunrer;  FrM 
Winch,  mechanical  superintendent; 
Adrian  Kslser,  superintendent,  com 
posing-  Phallas  Rose,  superintendent, 
stereotype;  Joe  Mevers.  ««ncrinteo- 
dent.  pressroom;  Georoe  Thaxton,  su¬ 
perintendent.  mail  room;  L.  Kiiw 
naum,  foreman,  composing;  E,  P. 
Doyle. 

OREGON* 


sitnerintendent.  comtMring;  ^ward  G.  Portland  Orcaon  Journal— Ralph  Ren- 


Weiser.  sunerintendent,  pressroom. 
New  York  Times — Cortland  J.  Strang, 
mechanical  superintendent;  Thomas 


derson,  superintendent,  stereotype. 

PENNSYLVANIA 


McCJarry,  foreman,  composing:  A.  C.  Bethlehem  Globe-Times—H.  G.  Tky* 
Milts,  foreman,  engraving;  Alfred  W.  lor.  assistant  to  the  general  manv^ 
Harris,  foreman,  pressroom;  E.  J.  in  charge  of  production;  C.  A.  Barber, 
Pels,  assistant  to  business  manager:  foreman  stereotepe.  ^ 

John  Mitchell,  assistant  to  mechanieal  Chester  Times — Nicholas  M.  Fellmaa, 
sunerintendent.  mechanical  superintendent. 

Bulfalo  Ewming  News — ^Louls  W.  Woel-  PhUadetpkia  Doily  News  —  J.  WilHaiB 


fel.  mechs"ical  superintendent. 


Beck,  m^anieal  superintendent. 


New  York  Post — Arthur  H.  Weis,,  su-  Pittsburgh  Sun’Teleffr^h—hi^  A.  Wise, 
perintendent.  composing;  Jack  Pur-  business  manager:  T.  F.  McNtiwra, 
cell,  chief  plant  machinist.  mechanical  superintendent;  Andrew 


NORTH  CAROLINA 


Mervick.  surerintendent,  composing; 
F.  O.  Trumbie.  superintendent,  stereo 


Raltith  Hem  «•  Ohssmw—Ellls  Speer,  Hsnmiond..  sapt... 

forenimn.  ooniposiiw;  A.  D.  Peoples.  Ho^ihurg  Pat^  and  Evening 
foreman,  preraroom;  C.  B.  Harecom,  0- 

auperintendent.  mailinK  room.  IFoWrhoro  Rrcord  Herald— W.  «• 

Charlottr  Obsrfwre-John  P.  WWte,  me-  „  .  nr 

chanical  aaperfaitendeiit  PkUadtlfbla  /K,Hfrrt^-ChBrles  W.  Gins- 

Durham  HertUd  and  Sun-^J,  A.  l^ylor,  (Continued  on  page  71) 
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UUwuktt  Sfntine^^TK  Maas,  fore¬ 
man,  preaaroom;  W.  N.  Thomson,  as¬ 
sistant  publisher. 

CANADA 

Hamiitim  (Oot.)  Spectator — Albert  J. 
Waite,  superintendent,  composing ; 
James  D.  Imsow,  foreman,  stereotype. 
Montreai  DeHy  St^r—l>.  H.  Parker,  fro- 
ductioo  manager;  J.  M.  Letham,  Jr., 
composing  room;  T.  Ewing,  stereotype; 
J.  Hunter,  pressroom. 

Toronto  Evening  Telegram  Charles  J. 
Pi’^ter,  superintendent,  composing;  P. 
Wilraott,  superintendent,  pressroom; 
P.  Bowen,  snperlntendent,  stereotype. 


Carson,  foreman,  composing:  Earl 
Murray,  foreman,  composing;  Wilfred 
Seal,  foreman,  pressromn;  Orrille 
Hunt,  pressman;  James  S.  Lyon,  vice- 
president  and  general  manager. 

Hitt^rgk^  Prese — Charles  M.  Wolf, 
nMc^ni^  superintendent;  S.  G.  Car¬ 
michael,  superintendent,  composing;  C. 
W.  Miller,  st^rintendent,  pioss- 
room;  George  H.  Hennlu,  superin¬ 
tendent,  stereotype;  John  E.  Chariton, 
superintendent,  engraving;  F.  G.  Mor¬ 
rison,  business  manager;  Earl  J. 
Gaines,  advertising  director;  Melvin  G. 
Patton,  manager,  local  display;  Wil¬ 
liam  Glass,  advertising  promotion  man¬ 
ager. 

Scranton  Times — George  C.  Stevens,  su¬ 
perintendent,  pressroom;  T.  L.  Moran, 
accountant. 

Philadelphia  Evening  James  P. 

Grant,  mechanical  superintendent: 
Stanley  Myers,  assistant  mechanical 
superintendent;  Charles  G.  Colbert, 
superintendent,  composing;  George 
Truss,  assistant  superintendent,  press¬ 
room. 

Norristown  Times-Herald — Hans  E.  Ros- 
berg,  superintendent,  composing. 

IVUliamsPort  Sun-Gaaette  Co.  — 

Baker.  superintendent,  pressroom; 
John  E.  Person,  Jr. 

tyuliamsport  Grit — Howard  J.  Lamade, 
secretary;  Ralph  R.  Cranmer,  busi- 

Jr.,  assistant  mechanical  superinten¬ 
dent. 

Tarentum  Valley  Daily  Aremr~~CharIes 
P.  Howe,  president  and  general  man¬ 
ager:  Warren  Hawthorne,  superinten¬ 
dent. 

Bethlehem  Globe — C.  A.  Barber,  fore¬ 
man,  stereotype. 

McKeesport  Daily  Nem#— Joseph  Gerosky, 
foreman,  pressroom;  D.  M.  Melegari, 
foreman,  stereotype;  W.  R.  Baker, 
Sr.,  envraver. 

Lancastvi  ^BWsrArtas.  Inc. 

^  Detwller.  mechanical  superintendent. 


PRINTING  PRESS 


't.Massachuset^ 


EngroversUnion 
To  Review  Rules 
On  Apprentices 

Liberalization  of  apprentice¬ 
ship  regulations  is  one  of  numer- 
ous  topics  to  come  before  the 
convention  of  the  Intehiational 
Photo-^gravers’  Union  of  North 

....K _  _ _ _  America  during  the  week  of 

mananr;  Robert  C.  Schwanbeck,  Aug.  19  at  Cincinnati.  It  will  be 
™i.— :,-i  general  convention  of 

the  union  in  several  years. 

Edward  J.  Volz,  president  of 
the  union,  told  E&P  this  week 
there  undoubtedly  would  be  con¬ 
siderable  discussion  of  the  ap¬ 
prentice  sitiution,  in  view  of 
newspapers’  plans  for  Installing 
or  expanding  photo  -  engraving 
-M  L  plants. 

. . _ . -..J-..t.  During  the  last  year,  he  re- 

Eaaton  Erpmt^J.  L.  Suckbouac,  bus!-  ported,  a  relaxation  of  rules 
.  brought  about  a  record  enroll- 
“■  --  ment^of^p.n«c.^^^^^ 

RHODE  ISLAND  excess  of  he  said,  bringing 

tyooHsockri  Co/Z^art  A.  Braga,  au-  the  union’s  current  total  to  1.800. 
raana«r  '  publishers  were  allowed 

*  ■  TENNESSEE  Indenture  one  apprentice  for 

NawsPAWa  Psintiko  Coar.  (Aitnl  for  e8?h  flw  Journe^en.  by  s^lal 
HashvUtr  Tmwnm  tr  Banner)—  authority  of  the  Executive  Coun- 
Fred  WeWhorfer.  aaiwrlntendent,  cll,  whereas  the  standard  ratio 
preaaroom :  Teaae  Sharp.  aoKrinten-  ha-  been  One  to  seven. 

JrioteldCT'^’^gral?-?;  Wdtor  ’Mo?: 

wn.  foreman  (day),  eompotlng;  the  part  of  un^on  members  to 
Jimmy  Dwyer,  foreman  (night),  com-  vote  a  i>ermanent  revision  of  the 
tvtaq  aporentlcp^hlo  laws.  Mr.  Volz  re- 

Doffa,  Tim-e  A.  Grwnwell.  “T® 

vlcepre^ldent;  C.  A.  Tabw,  general  su-  tiffie  to  Study  the  effects  Of  the 
nerint»"deT>t.  HberaHzatlon  orovvam  instituted 

Ff^  fVorth  Star-  Teiearam^c^irge  by  the  Executive  CoiincH. 

— Ho'i.ton  Await,  itlecbanleil  auperln-  in  th®  neWTOaoer  “kFe 

teniient.  estimated  that  1.000  additional 

Hah  Lake  Trihw-T-terram — ^Harrjr  Ey-  engravers  co'ild  be  ab.nphed  as 
iK-r..  prodnetioo  mapager.  soon  newsnrint  sunplies  per- 

VIRGINIA  mlt  greater  use  of  nictures  both 

EichmoHd  Times-DisPateh  and  Herat  in  news  and  advertising. 
leader— J.  L.  Stott  najotaot  to  fen-  Numerous  ooenlngs  for  photo- 
\v^”’Mm’  enkravers.  mostly  at  premium 
teer.  aawrtnte-Tit*'orea;r<Sn.  '  wages,  are  listed  in  the  weekly 
Roanoke  Timet-fVorrd—S.  K.  Trunneii  emDlo3rment  report  issued  by  the 
(and  Mrs.  Trunneii),  general  fore-  union, 
man,  comno^lne;  H.  E.  Terry,  fore-  > 

m-nn,  stereotyne. 

iTOST  VIRGINIA  ^  Catholic  Press  Moves 

Charleston  Gasette — A.  H.  Pmett,  Jr., 

circulation  manager;  C.  Cochrane,  Catholic  JtcsS  A»^la- 

foreman,  composing;  Paul  Fite,  fore-  tion,  an  organization  of  216  re¬ 
man,  stereotype;  Auburn  Taylor,  fore-  liglous  magazines  and  news¬ 
man,  prwsroom;  M.  P.  Wright,  man-  papers,  has  moved  its  national 

Chfrleill^  DMy'uM-P.  J.  Canova,  S?™  l 

mechanical  su^rintendent.  Building.  San  FranclsCO  tO  600 

WISCONSIN  South  Michigan  Avenue.  Chi- 

Madison  fVisconsin  State  Journal — H.  cagO  5. 


was  also  America's  tint ...  the  Stephen 
Daye  Presa,  set  up  at  Harvard  Univer¬ 
sity  in  1639.  Today  the  Bay  State  is  one 
of  die  leading  publishing  centen. 


irst  in  Press  Blankets 

is  VULCAN 


■g  TULCAN  was  first  with  the  non- 
^  felt  blanket  .  .  .  first  to  use 
synthetic  rubber  on  a  successful  com¬ 
mercial  scale.  Now,  as  always,  the 
first  and  foremost  aim  of  VULCAN 
is  "better  blankets  through  research”. 


Vulcan  Press  Blankets  are  depend¬ 
ably  uniform  in  thickness.  They 
have  the  "perfect”  degree  of  resil¬ 
ience  which  prevents  receding  from 
original  thickness  and  causing  a 
bolster.  Their  oil-proof  surface 
eliminates  ghosting.  Use  VULCAN 
Press  Blankets  for  finer  reproduction 
of  type,  solids  and  halftones. 


VULCAN  PROOFING  COMPANY 


One  of  a  Series  of  Famous  “First/’  in  she  Graphic  Arts 
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BMeorcli  StraoMd 
At  ANPA  Sessions 

contimicd  from  pag*  7 

New  York  Herald  Tribune,  who 
la  a  graduate  of  the  Initltute. 
The  aeaaion  will  cloae  with  a 
Weatinghouae  libn,  “Electronica 
at  Work.” 

Plastiea  and  infrared  usea 
eome  to  the  fore  on  Tueaday 
morning,  with  LMlie  J.  Griner 
vt  the  fort  Wount  (Ind.)  Netoa- 
Sentincl  preaiding.  Firat  on  the 
program  ia  "Maatica  for  the 
Printing  Induatry,”  by  Eugene 
WUliamaon,  WiUiainaon  t  Co.  He 
ia  acheduled  to  be  followed  by 
a  general  report  on  infrared  mat 
drying  and  a  talk  on  “Autoplate 
Equipment  for  Tension  Lockup 
of  Stereotype  Plates,”  by  P.  L. 
TolHadn,  director  of  develop¬ 
ment  and  research.  Wood  News¬ 
paper  Machinery  Corp. 

Direct  Pressure  Meldiag 

A  highlight  of  the  Tuesday 
morning  session,  Mr.  Wines 
promises,  will  be  a  discussion  of 
experiences  with  direct  pressure 
molding,  by  C.  W.  Govler,  pro¬ 
duction  manager  of  the  Buffalo 
( N.  Y. )  Courier-Express,  and 
L.  Z.  Monroe,  mechanical  super¬ 
intendent  of  Pontiac  (Mich.) 
Press.  Also  scheduled  is  a  talk 
on  “Magnesium  Painting  Plates,” 
by  H.  E.  Swayze,  Dow  Chemical 
Company. 

The  afternoon  session  will  be 
directed  by  J.  J.  Shea,  produc¬ 
tion  manager  of  Hearst  News- 
pu>ers.  Representatives  of  Goss. 
Hoe,  Scott  and  Duplex  will  re¬ 
port  on  “New  Developments  in 
Newspaper  Printing  Presses.” 
Next  will  come  Mr.  Bernstein’s 
review  of  printing  ink  research, 
then  a  discussion  of  “Cold  Cath¬ 
ode  Lighting”  by  A.  A.  Byer. 

At  toe  nxth  meeting,  T.  A. 
Corcoran  of  Louisville  (Ky.) 
Courier-Journal  and  Times,  sdll 
present  Serge  A.  Blm.  consult¬ 
ing  engineer,  for  a  talk  on  mail 
room  layout.  Oscar  Gneuhs, 
mall  room  superintendent  of  the 
Cleveland  (O.)  Betas,  will  tell 
about  the  .  In^gmred  mailing 
bench  in  his  pkM^-and  Joe  Me¬ 
nard  of  the  Des-Moines  (la.) 
Repister  and  'lVlbutM/-iS'  sched¬ 
uled  to  close  the  discussion  with 
a  talk  on  mall  room  operation. 

t  A.  M.  Stmt  on  WednoadaT 

On  Wednesday.  Mr.  Wines 
hopes  to  get  the  conference  un¬ 
der  way  at  9  a.  m.,  an  hour 
earlier  than  on  the  opening  day. 
For  the  morning  he  has  lisM 
topics  pertinent  to  photoen¬ 
graving,  with  Maurice  A.  Hagan 
of  the  Philadelphia  (I^)  In¬ 
quirer  as  chairman. 

The  order  of  business  is; 
Color  film.  “Modem  Photoen- 
paving.”  by  Eastman  Kodak 
Co.;  “Color  Plates  for  Newspa¬ 
pers,”  Jack  Kelt.  MallinckrMt 
Chemical  Works;  “Powers  Color 
Process  with  the  Chemoo  Color 
Sm>aratlng  and  Enlarging  BHa- 
emnes,”  by  M.  J.  Gates,  Jr., 
C  hem  CO  Photoproducts  Co.; 
“Kodagraph  Magenta  08-Line 
Contact  Screen,”  by  John 
McMaster,  Eastman  Kodak  Co.; 
and  “Simplified  Technique  for 
Nesrspaper  Ck>lor,”  by  Jean 
Bourges  Btayfield  and  Albert  R. 
Bourges. 

At  the  final  session  on  Wed¬ 


nesday  afternoon,  A.  H.  Bums 
of  New  York  Herald  Tribune 
will  present:  “Troubles  in  Re- 
p^ucing  Agency  Material,”  by 
Charles  Kirk,  stereotype  super¬ 
intendent  of  the  Detroit  <  Mich. ) 
Betas;  "What  Newspapers 
Should  Do  to  Improve  Reproduc¬ 
tion  of  Agency  Material,”  by 
Joto  J.  Quinn  of  Pedlar  fi  Ryan, 
Inc.;  “Handling  National  Adver- 
tisen’  Plates  and  Mats,”  by  Stan¬ 
ley  Myers,  assistant  mechanical 
superintendent  of  the  Philadel¬ 
phia  (Pa.)  Bulletin. 

Louis  D.  Young,  advertising 
director  of  the  Indianapolis 
(Ind.)  Times,  has  the  final  spot 
on  the  program  Wednesday  af¬ 
ternoon  for  a  discussion  of 
“Run-of-Paper  Color  Adver¬ 
tising.” 

e 

Peron  Supporters 
Acquire  Plant 

A  report  from  Buenos  Aires 
this  week  said  supporters  of 
President  Juan  D.  Peron  had 
bought  the  Chileno  in  Santiago, 
Chile,  to  move  the  equipment  to 
Argentina. 


T£.  Maum  Named 
In  Norristown 

Nobristown,  Pa.  —  Announce¬ 
ment  was  m^e  last  weA  by 
Frederick  S.  Fox,  president  and 
editor  of  the 
Norristown  *■ 

Times  Herald,  of  •’S* 
the  appointment 
of  T.  Edward 
Maum  as  execu¬ 
tive  editor. 

Mr.  Maum,  44, 
is  a  veteran 
newspaper  man, 
coming  to  the 
N  o  rristown 
Times  Herald 
from  Bridgeport 
(Conn.)  Post  Maum 
where  he  was 
editor  of  the  Sunday  Post. 
Previously  he  had  been  city  edi¬ 
tor  and  news  editor  of  the 
Bridgeport  ( Conn. )  Times-Star 
and  sports  editor  of  the  New 
Haven  (Ck>nn.)  Register. 

He  is  married  and  has  one 
daughter. 


Supply  Men  at  Conference 


Equipment  firms  have  notified 
the  ANPA  Mechanical  Depart¬ 
ment  that  they  will  have  repre¬ 
sentatives  at  the  Mechanical 
Conference  in  Pittsburgh  as 
follows: 

EQLir.MENT  I'lK.MS 
Monomilt  Co.,  Inc.,  Minnea|Nj|ji», 

— W.  U.  F.  TbfM^un,  viccprcsidcnt; 

L.  W.  Sloane,  ^ork  representa* 

tive;  L.  P.  Kapscb,  Pittsburgh  repru- 
•enUUtre;  F.  J.  Saii'ltnan.  Phuadelphia 
representative. 

B.  OrVBN  Sc  Co.,  Chicuuo  U.  OBen. 
president 

DavTOM  RVMCM  MANUVACTUai.NO  Co., 
Dayton,  U. — Harry  J.  Hunt,  sales 
manager;  Thomas  M.  DoUn,  iiatiuual 
representative,  J>ayoo  Newspaper  Rub¬ 
ber  RoUer. 

StA'Hi  Los  .-\ngclvs  — C.  C.  Baker, 

president 

lino.  H.  Hoaaiu,  Uivisiok.  Svn  Cuku- 
iCAL  Coar.,  New  Yoik — Ralph  C.  Per¬ 
sons,  general  manager;  A.  Hratt- 
btrom,  assistant  tu  the  general  man¬ 
ager;  C  1>.  Adkins,  Midwest  nian- 
afer;  L.  K.  Shupe,  Jr.,  Pbiladelphln 
district  manager. 

CoLoi  PnoovenoN  Saavica,  Inc.,  New 
York— 'Robert  Travis,  president; 
Charles  A.  Petty,  vtcepresident. 
MoaaisoN  Co.,  formerly  Milwauuz 
Saw  ThiMMUi  Coar.,  Milwaukee.  Wis. 
— ^George  F.  Morrison,  president;  Er¬ 
win  H.  Arpe,  purchasing  agent. 

<i.  H.  Mbad  Co.,  Dayton,  (>.— 11.  L. 
Bowman,  manager  ot  service;  A.  M. 
Craighead,  salesman. 

ELWBtL-pAaiCBa  Ktacnic  Co,.  Clcve- 
Und,  O.^W.  A.  Meu  tiickf  vicepresi¬ 
dent  and  'Jdes  manager:  i..  B.  Cook, 
vioepresident  and  ciqiort  manager: 
Charles  Bur^.  service  engineer;  K. 

M.  GamertsCHder,  sales  promotion;  H. 
R.  Ileide;irich,  sales  representative; 
George  Blohm,  sales  representative. 

KASTBaN  NawiPArEi  SurpLV  Co.. 
Corona,  L.  I.,  N.  Y. — Kdgar  A.  Mills, 
Jr.,  general  manager. 

CiacLB  Cutting  Maciunb  Ca  (Salran 
Printing  Co.),  I>etroit,  .Mich.— 'Uavid 
Safran,  viccprcsidcnt  and  secretary; 
James  Peicber,  plant  superintendent; 
William  Dombrock;  William  H.  Kron- 
lierg,  stereotype  superintendent. 

Wm.  C.  HaaaicK  Ink  Co.,  I.vc.,  E. 
Rutherford.  N.  J. — Jtdin  J.  Fields. 
3rd.  president;  P.  <>.  Roberts,  vice- 
president;  Warren  J.  Huss,  M.  C. 
IMntard  and  C.  T.  Schultz. 

C.  N.  Kayr  Manufactubino  Co.,  Balti¬ 
more,  Md. — F.  J.  Kohtit.  gener^  man¬ 
ager;  W.  J.  Traxl.  sales  representa¬ 


tive;  J.  P.  Flippin,  sales  representative; 
R.  L.  Hill,  service  engineer;  Harry  W. 
Smith,  Jr.,  advertising  counsel:  Philip 
.  Muller,  advertising  counsel. 

Reilly  Elbctbotypb  Co..  New  York — 
Edward  H.  Reilly,  president;  Louis  M. 
Brownell,  Jr.,  sales  maiia^'cr:  Frank  1. 
.W’ubcrt,  salesman;  H.  K.  Hackbartb, 
^(ilfsman. 

t'L'NK  KlBCTBIC  MANUFACTUaiNG  Co., 
Chicago — A.  J.  Cline,  prc'iident ;  A.  H. 
I'.’irks,  vicepresident;  II.  £.  Brundage, 
N'ew  York  district  manag'er;  C.  A. 
lAtefgren,  assistant  sales  manage^. 
Intaulio  SaavicB  Coir.,  New  York — 
fx-n  S.  Pinover,  vicepresident  and 
uineral  manager;  John  H.  Hofdcins, 
(iroduction  manager;  Irwin  Werner, 
western  representative. 
tH)S8  PmiNTiKc  PaBss  Co..  Chicayo — R. 
C.  Corlett,  president;  W.  T.  Goss, 
vicepresident ;  C.  S.  Reilly,  sales  man¬ 
ager;  L.  D.  Wright,  K.  A.  Kon».  R- 

I.  Yagow.  W.  H.  Granger,  D.  B.  Baar 
and  E.  G.  Morrison,  s^es  department. 

\  i'ixan  Pboofino  Co.,  Brooklyn — Leo 
C.  Cooley,  midwestem  manager; 
Tbonus  Bowder,  salesman;  F.  P. 
I'eters,  salesman;  T.  M.  .Broadston, 
sales  manager. 

\'ANDBacuoK  &  Sons,  Inc.,  Chicago— O. 
F.  Dtiensing,  advertising  manager;  K. 
Bogdan,  national  service  manager. 
C’rn.Ka-flAMyBB,  Inc.,  Milwaukee,  Wis. 
— O.  P.  Proudfoot,  A.  H.  James. 
Frank  W.  Bamecott,  P.  S.  Jones, 
Walter  EL  Addiclu,  C.  J.  9d^ney. 
I.INOTYFB  Pabtb  Co.,  Weatherly.  Pa.— 
Kmil  Bendow,  sales  manager;  Everett 
C.  Miller,  salesman.  Southeast; 
Charles  L.  lawrenee,  salesman.  Mid¬ 
west;  Homer  E.  Dunn,  manager,  Chi¬ 
cago  agency. 

(iKNKSAL  Pbintino  Ink  DIVISION,  Sun 
CiiF.MicAL  CoEP.,  New  York — J^n  F. 
l>rvinr,  president;  William  G.  Forster, 
executive  assistant. 

l  KDKaATr.o  Metals  Division,  AyBBiCAN 
Smri.tino  ANp  Repining  Co..  Whiting, 
Ind. — S.  W.  Morden,  salesman;  L.  A. 
Drritl.  salesman;  V.  J.  Ryan,  man¬ 
ager.  type  metal  department. 

BuRfiRsti  Cellulosb  Co.,  Freeport,  111. — 
Victor  E.  Fishbum,  vicepresident 
tlenry  Messina,  sales  and  service;  W 

A.  ('arpenter,  sales  and  service;  Don 
.Malcolm,  sales  and  service;  Jack 
Kearns,  sales  and  service;  Gene  Fang- 
man,  sales  and  serviee;  Irvin  Cook, 
sales  and  serviee. 

ll••’^PFRO  Rollbb  Co.,  Inc..  New  York — 

II.  D.  L.  Breen,  president;  William 

B.  Edmondson ,  sales  agent. 
Teletypesetter  Corp..  Chicago  -Walter 


Newspaper  Tax 
Proposed  After 
Hot  Election 

Roanoke,  Va.  —  Roanoke  hat 
Juat  gone  through  one  of  the 
hottest  councilmanic  elections 
on  record,  resulting  in  victoriei 
for  three  new  meml>ers  all  op¬ 
posed  by  the  local  newspaper,. 
The  payoff  now  is  a  move  by 
the  new  members  to  levy  a  one- 
cent  sales  tax  on  all  newspapen 
sold  in  the  city.  The  backen 
claim  a  yield  of  approximately 
$150,000  annually. 

The  background  is  as  follows: 

Three  men  were  nominated 
for  council  posts  in  the  Demo¬ 
cratic  primary.  The  Roanoke. 
Chamber  of  Commerce  called  ■ 
general  meeting  and  a  Citizens 
Ticket  was  named.  This  ticket 
received  support  of  the  Times 
and  World-Bews.  Then  severe! 
Independents  got  into  the  fray. 

When  the  ballots  were  count¬ 
ed,  it  was  found  that  two  of  the 
D^ocratic  slate  were  elected 
and  the  third  place  went  to  i 
member  of  the  Citizens  Ticket 
by  four  votes.  A  recount  fav¬ 
ored  the  Democratic  nominee. 

Richard  T.  Edwards,  who  led 
the  ticket,  is  being  mentioned 
as  the  next  mayor.  He  has  been 
quoted  as  saying  a  newspaper 
tax  “would  be  a  very  fair  one." 

Mr.  Edwards  said  he  knows  ol 
no  otiter  cMy  levying  such  a  tas 
on  newspapers  and  admitted  tbe 
move  might  be  opposed  on  the 
ground  it  is  unconstitutional, 
e 

R.  M.  Ginter  Dies; 
Washington  Writer 

Washington  —  Robert  McNeil 
Ginter.  69.  a  WaAlngton  corre¬ 
spondent  ol  the  Houston  Chron- 
icle,  died  of  a  cerebral  hem¬ 
orrhage  at  his  home  July  29. 

For  many  years  a  Washington 
correspondent  and  a  weil-knoini 
Pennsylvania  editor  and  polit¬ 
ical  writer.  Ginter  worked  for 
the  Pittsburgh  Gazette-Times  for 
M  years  as  reporter,  telegraph 
editor,  Sunday  editor,  night  edi¬ 
tor,  arid  was  head  of  the  papers 
Washington  staff  from  1911  in 
1927.  He  served  as  the  Gazette- 
Times’  managing  editor  durlnl 
World  War  I. 

Ginter  was  closely  associated 
with  the  former  U.  S.  Senato 
Cieorge  T.  Oliver,  who  owned 
the  Gazette,  and  other  politiem 
figures  ot  his  time.  For  a  short 
time  alter  the  merger  ol  the 
(3azette*Times  and  the  Pitts¬ 
burgh  Post  in  1927.  Ginter  was  • 
member  ol  the  cabinet  of  Gov¬ 
ernor  Fisher  ol  Pennsylvania. 
u 

Arthur  L.  Fagan.  47; 
New  lersey  Editor 

Arthur  L.  Fagan,  47.  ediW 
and  publisher  of  the  Jersey  Ob 
server,  Hoboken,  N.  J.  died  fol¬ 
lowing  a  heart  attack  at  Saransc 
Inn,  N.  Y.  July  28. 

’The  son  of  the  late  Lawrenw 
Fagan,  onetime  mayor  of  Hob¬ 
oken,  he  graduated  from  Prin^ 
ton  in  1921,  served  during  the 
first  World  War  as  a  private 
and  later  succeeded  his  father 
as  co-publisher  ol  the  Jersey 
Observer. 

■  LISHIR  for  Aoqast  3,  INI 


Julian  Miller 
Dies;  Editor 
In  Charlotte 

Dr.  Julian  S.  Miller,  59,  editor 
of  the  Charlotte  (N.  C.)  Ob- 
MTver  since  1939  and  a  leading 
civic  figure  in  bis  state,  died 
July  28  in  Lumberton,  N.  C.,  as 
he  was  returning  to  Charlotte 
from  a  week's  vacation.  During 
the  past  two  years  he  had  been 
In  poor  health. 

A  board  member  of  the  Amer¬ 
ican  Society  of  Newspaper  Edi¬ 
tors  1942  to  1943  and  the  pmi- 
4ent  of  the  North  Carolina  Press 
Association  1944-45,  Dr.  Hiller 
was  noted  for  his  editorials,  and 
his  command  of  editorial  ex¬ 
pression  called  forth  praise  from 
many  prominent  political  figures 
after  his  death. 

In  1906  he  first  became  a  mem¬ 
ber  of  the  Observer  staff  after 
a  short  term  on  a  Butler,  Penna. 
newspaper,  but  he  interrupted 
his  career  on  Charlotte  news¬ 
papers  In  1932  to  become  direc¬ 
tor  of  Dublic  relations  for  fed¬ 
eral  relief  in  North  Carolina.  At 
the  time  of  his  death  he  was 
serving  his  third  year  on  the 
State  Board  of  Education  and 
had  earl'er  worked  on  the  State 
School  Commission  and  a  num¬ 
ber  of  other  state  boards  and 
commissions. 

Dr.  Miller  was  bom  in  New 
Hope,  S.  C.,  but  was  brought  by 
his  family  to  a  small  community 
near  Charlotte  while  a  small 
child  and  made  it  his  lifelong 
home.  He  attended  the  Unl- 
ver.sity  of  North  Carolina,  but 
rrnduate''  in  1906  from  Erskine 
College.  *!.  C..  which  later  gave 
him  an  honorary  degree  of  Doc¬ 
tor  of  L»ws. 

From  1906  to  1915  he  worked 
for  the  Charlotte  Observer,  then 
served  for  several  years  as  edi¬ 
tor  and  city  editor  of  the  Char¬ 
lotte  News,  remaining  with  that 
piper  until  his  appointment  to 
Federal  relief.  A  year  later  he 
was  made  associate  editor  of  the 
Observer,  and  on  the  death  of 
Wade  H.  Harris  in  1935,  succeed¬ 
ed  him  as  editor. 

Among  the  other  civic  and 
professional  responsibilities  ac¬ 
cepted  by  Dr.  Miller  were  the 
chairmanship  of  the  Governor's 
Commission  on  Education,  vice- 
oresldency  of  the  North  Carolina 
Press  Association  in  1939,  presi¬ 
dency  of  the  Charlotte  Com¬ 
munity  Chest  for  two  years  and 
presidency  of  the  North  Carolina 
Conference  of  Social  Service. 

At  the  time  of  his  death  Dr. 
Miller  was  accompanied  by  his 
wife,  their  two  daughters  and  a 
son-in-law.  One  of  his  two  sur¬ 
viving  sons  is  Samuel  G.  MiHer, 
assistant  sports  editor  of  the 
Observer. 

• 

'Quarterly'  Ofi  Press 

Printed  in  two  colors,  the  sum¬ 
mer  issue  of  the  Son  Francisco 
Chronicle’s  "Quarterly"  is  now 
being  distributed  to  educators, 
)^c  leaders  and  businessmen. 
The  quarterly  presents  regularly 
ind  In  nugazlne  form  key 
Chronicle  editorials  which  ex¬ 
press  the  paper’s  editorial  pol¬ 
icy  on  important,  long  -  range 
problems. 


((^faitnarp 

KARL  W.  FISHER,  69,  retired 

telegraph  editor  of  the  Elmira 
(N.  Y.)  Adnertiser  and  a  news¬ 
paperman  for  42  years,  died  at 
his  Elmira  home  July  24.  He 
had  worked  for  several  papers  in 
New  York  State,  retiring  last 
Blarch. 

Elvst  V.  Smith,  48,  news 
photographer  in  the  New  York 
City  area  since  1919  and  for  the 
New  York  Joumal-American 
since  1942,  died  in  Tuxedo,  New 
York,  July  24. 

John  Joskph  Rutlsdgs,  59, 
manager  of  the  New  York  Jour- 
nat-American  publications  de¬ 
partment,  died  July  27  at  his 

Alvin  D.  Hallman,  41.  copy 
reader  for  the  Miami  (Fla.) 
Herald  for  two  years  and  form¬ 
erly  with  the  AP  before  the  war 
in  London  and  Europe,  died  July 
28. 

C.  L.  WiLHXLM,  72-year-old 
telegraph  editor  of  the  Balti¬ 
more  fjailp  Record,  died  July  23. 

H.  K.  Bruce,  64.  editor  and 
publisher  of  the  Marquette 
(Kan.)  Tribune  the  last  20  years 
died  July  25  at  his  home.  His 
widow  and  son,  Kenneth,  will 
take  over  publication  of  the 
Tribune. 

Timothy  F.  McHoniolb,  89, 
Philadelphia  police  reporter  who 
retired  from  the  Philadelphia 
Evening  Ledger  in  1940  after 
more  than  a  half  century  of  ac¬ 
tive  newspaper  work,  died  in 
Woman’s  Medical  College  hos¬ 
pital  July  28.  Successively  he 
had  also  served  the  old  Evening 
Telegraph,  Evening  Bulletin  and 
Public  Ledger. 

George  J.  Alcott,  80,  former 
publisher  of  the  Chelsea  ( Mass. ) 
Gazette,  died  at  Brockton,  Mass. 

Classified  Ads 

SITUATION  WANTED 
(C«>h  with  Order) 

I  tim^— .50  per  line 
4  timet — .40  per  line  per  Insertion 
HELF  WANTED  AND 
ALL  OTHER  CLASSIFICATIONS 
I  time— .90  per  line 
2  timet — .90  per  line  per  Intertlen 
4  timet — .70  per  line  per  Intertlen 
3  lines  mlnlmem 

Oeaat  ih1»  lnl■lHlf  teak  •  MMe 

IlMe 

FORMS  CLOSE  WEDNESDAY 
NOON 


OAYABia  BAMOUm  fevTtef  MlHaCs 
momn  dftlllM  or  wookUoo,  oaTwkoro 
ia  u.  8.  loMoo  or  troRoo.  Xm 
yplghaor  A»onoy,  WaiRrlDo,  MIoR. 
OOVFXDBHTZAL  DVrOBlftATIOV 
On  Dallr  Kowopopor  Proportion. 

W.  Hr  ^  Qtoror  Oo.,  Voatai^  Oallf. 
MAT  vmOTRBa.  Btapbomton.  H.  T. 
SiUbllohod  1914.  Howtpopon  boacM 
owd  ooM  witboat  pabitrtty. 
ir  ir  tho  **Oo1den  Rale**  It  oar  yard" 
■tick.  Arthar  W.  Stypoo.  626  Harkot 
8t.,  San  Franeiico  5,  Calif. 

MAOBBEMgS^PIementlliis.  ttovtns 
ttirnibUns  entire  eewtpeM  plente 
rtji^rt.  ■elataeeaea,  ewrrlea  nation 


bice  loeatlea,  see4  pleat  en4  Jab  4e- 
pertmeat.  M*,bU0.  tarau  to  reepM- 
£ble  party.  WriU  L.  P.  Likely.  Oo- 
lombla  dabs  ladiaaapolia. 

Wewipsgt  Waaltd _ 

- TerUMMOM  XBJUa 

Teaat  editor,  S4,  oEeni  eaek  deal  tor 
solas  daily  la  Teeao  or  aoieiatas 
etate.  Poll  ovaerahlp  oaly.  Jtaat 
rroaa  lOOM  op,  bear  eloae  iaveetisa- 
tloa.  Beak  rriereaeee.  Write  or  wire 
Boa  Size,  Editor  *  Pabllakor. 


M  VAOa  MM  oomu 
4  Untie— deaMo  lotder,  SS-S/IE  eat 
off.  AO  diiea.  wlU  da  e^. 

SS  FA«E  HUE  ^ 
as-s/l«'  aoeeff.  deabU  width. 
drive,  wlU  da  eeler.  templete  wta 

•tevaa-  _ _ _ 

BXM  EHUUIAE 

6SS  E.  Mala  W.  Beehetter  4.  »•  * 
FOB  BAM— stnux  TLiX-MED 
FUSE,  prinU  two  waya.  b  eaoal- 
lent  aondltioa  tad  la  eanioe 
AvaiUMo  for  deUvery  In  September. 

For  Sale.  <laa  (i)  pair  Twined  ^ 
paie  Dnplez  Tnbolara.  One  eqalp^ 
w^  4  doable  revereibla  ool«  oylla- 
dere  H-  aad  M-Pese  feldert.  The  ^ 
end,  oae  doable  reveraible  oolor  oylla- 
der  and  t4-pafa  folder.  Fall  aato- 
matte  t-phraea  SOdyole  A.O.  eleeui^ 
eqaipmentt,  oontrollara  arraased  to 
run  preeeet  together  or  eepuately 
Freeaee  are  lateet  tno,  approrimately 
6  years  old.  Available  immediately. 

^  A.  W.  BOBEBTSON 
4SS  Pearl  Street,  Mew  York  T,  H.  T. 

Worth  S-IITS-T _ 

w6od  tbitt  AOrfipiATB,  ism- 

ent-oir,  A.O.  eloetrioal  aqalpmenL  Oo- 
tobar  delivery. 

Oota  doable  track  Carved  Oaetlag 
Boa;  Tall  Oatter,  motor;  Skav^  mo¬ 
tor;  FInIthins  Blook.  AU  SSM’’^  oat- 
off.  Immediately. 

Oeorge  O.  Haffalmaa,  406  W.  Flee 
Blvd..  Lee  Angelee  16.  OalH. 


_ mpNpapev  Far  Sale _ 

aeananTWw  FOB  BAU 
Eaatem  regioaal  magaaiae,  with  10<t 
year-aid  aama,  tram  an  dene  potentML 

If  told  ta  party  with  taBoient  etpital 
to  expaad.  Asking  prieo  960,000  foe 
controUlag  Interest.  Box  5SS0,  Edlteor 
B  Pabliakar. 


HATB  YOU  A  SFABB  UEOTTTB 
OB  IBTBMTnT 

Largo  metropolitu  now^per  raqalree 
additional  lAtotypae  aad  Intortypae  to 
kandlo  tnereoM  prednetiaa  laM  e^ 
will  pay  spot  eaah  far  thorn  Win 
con^oer  aay  modoL  Sabmit  model, 
serial  aamber  aad  brief  atateaseat  ei 
eoadltioa,  aa  vrell  aa  priee  wanted. 
Bex  5169,  Editor  B  Fahllsher. 

10,066  £B.  STEBBOTTFa  FOT,  with 

or  witboat  gee  heating  eqaipment.  Do 
not  need  baaudiately.  Sud  sneeldra- 
tiona  and  price  to  tin  9S37,  Editor  B 


One  Goes  otralght  line  octaplo, 
23  0/16"  ent-off,  75  hp.  D  0  drive 
■with  conveyors,  both  foldma  .also. 

One  28-page  Oosa  tinsle  widW 
straight  line  press,  2*9/16"  ent-off. 
arranged  for  prtoting  four  CMors, 
eqnipped  with  D  0  motors  aad  twitch 
board.  No  oonveyor. 

Available  early  1047. 

Address:  Basinets  Manager,  The  Ohio 

State  JonmaL  Oolnmbas,  Ohio. _ 

UXOTTFB  MOOBL  5.  Serial  nombar 
18762  with  msgasine,  Imdwiek  feeder, 
Oothstan  AO  motor.  Oss  pot  aad  nnl- 
vertal  mold.  Fri«^l,000. 

WTBBTTFB  MODBL  OOl-l  torial 
2508,  three  main,  two  aoxiliary  maga- 
sine,  doable  key  board,  *M  pot,  thrM 
molds,  direct  motor  AO  drive,  Ladwiek 
feeder,  Shaw  thermo  valve,  torts 
stacker,  Mohr  taw,  two  anlvertal  and 
one  recosaed  mold.  Price  $1,75^ 
Evansville  Printing  Oorp..  Swnd  B 
Vine  Streets.  Evansville  5.  Indiana. 
S-OOM  4  DBOK  TWO  FLATS  WIDB 
82-page  pressee,  one  has  color  cylin¬ 
der,  motor  drive,  eastlag  eqnipmnt. 
Oeorge  0.  Ozfoi<  Box  908,  Boise, 

Idaho.  _ 

TBB  OBBISTIAM  SOIBMOB  MIOHI- 
TOB  of  Boston,  Maseaeahaetts  offers 
for  tale  two  goes  octapla  nretses, 
33M"  eatoff,  standard,  7/16*  plate 
thickness  with  100  H.P^  220  volt,  AC 
press  drive,  all  mbber  rollers,  and 
spare  parti.  7or  full  infonDatioii, 
eommnnleate  with  Ruaell  D.  Hank, 
parehaaing  ag^nt,  the  OhHitian 
Sclenee  Moattor,  Oae  Norway  Street, 
Boatoa  16.  Man. 

49-PAOB  HOB  WBB  MBW8PAPBB 
PBBS8,  21%*  eat-off.  iaoladiag  82*pg. 
^ad  aeetioa  aad  16  page.  Doable 
folder,  60  H.P.  DO  motor  aad  eoa* 
troUer,  aome  atereo.  eqalpmeat;  Weael 
fall  pK.  Dry  Mat  Roller.  Thomas  W. 
Hall  Oo.,  120  Wa  4tad  St,  B.  Y.  IS. 
teT  BXa  BBBTHA  89-XV.  Leat,  P.  6. 
Carl  Zolaa.  Magaaiae.  Holders.  Good 
eoadltioa.  **Ooar  Shift  Foeai."  D  S 
K  Oamora  Repair  Oo..  602  ObarleroU 
Bldg.,  Detroit  26,  Mleh. 


■BW8BAPBB  aad  MagaMae  Ralair 

Pr..me  With  ST.  witboat  meroo,  AO 
tr  DO  dsiswa.  Ban  hamodioM  or 
Anare  rtatfenl.  Taor  enelpmoat  ad 
■mod  In  anaMowM  ta  latareeted  par- 
*tM  aaiy  PHstaifli  for  oxparL 
BBN  Ein^>MAE 

sat  B  Mala  M  Eoeheelor  4.  ff.  T. 

BOTABT  HXWIFAJWB  PBBSS  ro- 

qalmd  far  Soatk  Afrlos.  Boyar  rlsH^ 
U.  S.  A.  waau  ta  parakaaa  Id-paga  ta 
82-pagt  praat  with  ttaroa  sqaipmaat. 
Alto  raqairan  tear  laliaMa  oead  latar- 
typoa  or  Llaolypto.  Box  §125,  B4Bar 
A  Pablishor. 

STBBL  MAXBUF  TABLB— 25"  a  94* 
with  alopo  tholvoa  an  oaok  aida. 
Stsraotypa  Ohasei — iaaids  maasara- 
meats  24K  a  15%".  9  farm  tahka 
(tartlai).  5dH  Ufa,  etaal  erltk  msal 
rollara.  Daily  World,  AtlaBtie  (Sty, 
New  Jersey. 

USED  FBOTO  VOBB^B  BqUXP- 
MBMT.  Uthogruh.  effast  preeeee. 
Spe^  gruhic.  For  tym  eatoiiag  w- 
grerlng  Htnogrophie  field.  Box  fil6A 
Edilor  B  Pahlleaor. 

WAIRID  TO  BUT  _ 
Oetapla.  ^  ^two.  fiMh*  ,oa*-a|ff. 
State  prlM  eorlal..  OTher._whOte^  Im 
eoud.  whoa  avallahte.  Boa  IBdA. 
Editor  B  Pohllaher. 

WBMTMP 

Oota  preaa  elagle  width  (two  ladpa 
wide),  liid  la^  printing  dlameSea 
21M  laeh  eat-eff  ar  dark  ter  aaau. 
OIn  tea  deteBe  end  prleaa.  Bam 
104«.  Editor  B  PahlleBor. _ 

WANTED— 24- W**-Pasaklftepa^ 
roMiT  prooe,  22M- ,  or  fifi  6/ld-l^ 
ent-off  with  toU  amlpmeat  and  o^ 
doeke.  Mart  he  la  g^  eo^ttea. 
State  price,  aerial  aamber  ead  w]M 
erellabls.  Peeeoek  Pnbitsklag  Oe.. 
Chicago.  Dllaole.  _ _ 

sn  WANT:  OOX-D-TTHL  Ikmte 
OooMt  nod  tteroacypn  pweean.  »  ta 

ffarhi.^'Br^':^ 

deteUe.  Qoorga  O.  Hiffelmia,  4M  W. 

_ foatarac  Par  Sola 

WBMCLT  PBATUBaS 

••geaerany  Bpenklag" 
by  Ooy  Btevene 

A  apart  foatara  of  nittoanl 
iBteanat  fin#d  wHh  oswty  HamA 
and  eemmsals  that  Is  eare 
to  pleosa  oU  reodaei 


"Aroand  HeBywoed** 
by  nasty  Sanoasl 

A  testers  la  iatidn  HaBj  a  ttd 
spriakisd  'wHk  kamar  end  ehetee 
bite  af  aewt  that  wIB 
stake  latsreetlas  eeadlas  tew  aB 

Par  preete  write  __ 

MOLUrwOOD  NAT'L  SmiOATD 

PeataMae  Boa  S4dS 
Hallywaad  2fi.  Otllterals 
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TBLMAAra  Bi>XTOK  ua 

oX  S6(i><>0  eircmiaUM.  Par* 
maaaat  poaUtoa  tar  rifkt  maa.  PtaM- 
ant  woraing  eonditlona  an4  eonganW 
•taJf.  Two*0&an  wira  4aalt  maintained. 
Oira  full  paraanal  and  pr^fetaianal 
data  and  raeani  pletora.  List  rafar* 
aaeaa  la  drat  lattar.  Box  dltd,  Editor 
aad  PmMiadar. 

WAMTBI>— BXPSRmOBD  SBXTOl 
for  aftaraaaa  daily  ia  aonikwaat*  tava 
abaat  dO.OOO.  Oommaalty  Damaeratit 
bat  aditarial  pallay  raaaaaablf  tad;^ 
pendant.  Ban  ftlOd«  Editor  •  PaV 

WANTED  BZFBEIENOBD  HBW8PA. 

PEB  reporter.  Kagle,  Batley,  Pa. 
WANTED— TODNO  man  with  expert* 
enee  aa  dealt  man  for  MOBNINE 
DAILT  paper  in  town  of  46,000.  Sal* 
ary  reaeonaWa.  Please  gWa  all  parti* 
nent  Information  in  drat  lattar  along 
with  referaneas.  Write  Box  111, 
Lynchburg,  Ta. 

WANTED— TODNO  MAN  with  azpaii* 
ence  ao  reporter  to  work  morning  oa 
APTBENOON  DAZET  in  town  of 
45,000.  Salary  reasonable.  Please 
gire  all  pertinent  Information  in  drat 
letter  along  with  references.  Write 

Box  181,  Gmehbnrg,  Va. _ 

TOXJNO  MAN  OB  WOMAN,  college 
graduate,  preferably  in  Englitb,  for 
editorial  and  proof  work  in  college 
preaa.  Jonmafiam  not  needed.  Most 
be  accurate  worker  whom  peoplt*  like. 
Good  salary.  Write  K.  B.  Butting, 


PUELISHEE  OF  DTOIYIPOATiTgBD  FIRST  OIjABS  NBWEMBN 

OOMIO  BOOKS  for  adrortising  and  One  for  copydeak  and  one  fw  roporUr. 
premium  giveaway  seeks  ropresentativs  ^o^th  Oardina  or  .^^thera  ba^* 
witk  eonSieta  amoag  advortisors  and  _proforred.  ,  **S**li^^®* 

ageneios.  Liberal  oommission.  Box  Editor,  iSU  Citisea,  AtkoviUe,  N,  0. 
61M.  Editor  *  Pmbliahor.  FUB^I^VIOB  TO  BX-OX*8 

_ '  ■iTwaxAM  1-  training  and  permanent  joba  <m 

TQF  ADJBETrae  «dT>EEM^  to  yirglnU  newspa^s.  Va.  Preas 
aorvioa  k^  aaooaats  wjU  Asan.,  84  N.  8th  Si.,  Richmond  19,  Va. 

bi.sr*.sjf42:bg  — Hoton  oboam  bpitob  ^ 

mboTo  aeumn  Oatstandlax.  pvogroa*  wanted  for  monthly  pablicatioB  writ* 

eo^lBMtoa  SMtkMiUn  ■vnp.Mn.  “4  «*U»  but  int,r»tiii(  *><><Mtb  tot 
om  86,000  ulnulstiM.  BxMUMt  cuitomm.  SuUr,  open.  If  you  cun 
workU,  eonditiou  tad  n  alcht,  tu  cuppl,  Tonth,  u«w,pup,r  und  houM 
citT  te  wkick  t«  Bun.  SMd  MBpint. 

duUite  tad  •ael.M  •aapthat  «a  Bm  Bj.  •««»  tad  wlUinipiBt  to  Um  i« 
f  If  A  Editor  A  PaMMNir.  Mew  England,  write  Box  6800,  Editor 


Mews 


MANAOINO  BDXTOB  for  new  esstem 
daily.  Good  permsnsnt  opMrtnnity 
for  man  with  sxpsrienee  and  ability 
to  build  from  scratch.  Salary  open. 
Box  6191,  c/o  Editor  S  Publisher. 
MEDIUM  SUB  moralag  aowapapor 
reqmiroo  two  good  moa.  tboroii^ly 


wemsm  eoiamna,  ehMta,  oto.  Each 
adaptable  to  your  locale  and  aimed  to 
leufthsa  medlas  life.  Thoroaghly  ax* 
panoMod.  Prsmotar  of  eivie  oadsavars. 
Oan  be  had  roaseaably.  Box  5881,  Edi* 
tor  *  PabUahor. 


CLASSIFIED  ADVBETISlira  MAN-  ^od  wagSato  goo4  man.  Olvo^- 
ACnE  to  expand  dopartmoat  la  a  sroaoos  aad  other  iafformatioa.  9ax 
**Bataral**  elassISod  towa.  Two  om*  6088.  Editor  S  PaMIshor. 

to  Box  61TO.  Editor  A  PuMtahe^ -  coverjSs*  Journal* 

TOUNO.  AOOBBSSIVB  MAN  OB  ism  graduate  or  some  experience  pro* 
WCnCAN  wanted  as  classified  sdvortis*  ferred.  Write  all  informstiou,  includ¬ 
ing  mauagsr  on  prograssiTo  daily,  ing  aalary  expected,  to  Mews,  Rhine* 
5,000  circiuation.  Experience  destrM  lander,  wia, 

- - - -  but  not  absolutely  neeoasary.  Liking  ' 

Auehorago  Daily  of  people,  enthusiasm,  inaaginatton, 
dlaaka.  and  capaetty  for  work— main  requi* 

«gt  WA|iTPP:  By  sites.  Excellent  opportnul^.  Good 
I  orguaiaatiou  for  fhture.  Daily  Journal,  New  ulm,  Min* 

[mat  hava  oomplote  neaota. 


publish* 


N.  T.  BUBBAD  WBITBB  —  National  Good  opening  for  a 
trade  and  tochnieal  paper  has  opening  who  would  enjoy  p 
for  good  writer  and  reporter  In  its  in  congenial  aaround 
long  eatabliahed  Mew  York  Editorial  Editor  A  Publisher. 
Bnrean.  Applicant  must  not  only  an*  p/\ufpoiiTwa  wool 
deratand  prfneiplee  and  operations  of 

tb,  buiinu,  world  but  b*  ulco  mult  dully  ne^ 

- .... - be  heartily  In  favor  of  the  American 

write  fully  aa  to  syatoni  of  fraa  entorpriae.  This  Is  a  ! '  j]JctioZ*^an 
ry  reqmiromaata,  full-time  Job.  Wo  want  only  the  man  ’wrft^*!211nill« 

BamUaa  traatod  who  can  make  full  use  of  this  oppor*  a^pSb 

616(  «/o  Editor  tunlty  of  working  In  and  writinj  5226,  Editor  a  rub 
about  one  of  the  biggmt  ludnstrlM  of  wnfraHBB-PBOOFS 
the  world  for  one  of  the  leading  teal*  fj..  .  todus  me 

neat  publication  oiwaniaatlona.  ^111  aJK  with  hts  nreai 
you  preasa  ..va_  »•.  Kth  time  by  g^y* 


OPPOBTUNITT  IN  HAWAU  for  pro* 
KrcMlve  circulation  manager,  T*day 


WANTED:  CITT  CIRCULATION 
fiSG  BPWEHBNTATIVB  MANAGBB  for  afternoon  and  Sonday 
picture  trade  paper  to  call  uewtpaper.  Moderate  aal^y,  oppor* 
lent  manufacturers  outside  tnmity  for  advancement,  write  age. 
Box  5196,  Editor  S  Pub*  experience,  ete.  P.  O.  Box  950,  Mont* 

goMery.  Alabama. _ 

iftO  SOLl^f^V^W^Iy  WANTBD:  BXPBBIBNOBD  ASSIST- 
to  mUes  from  Mew  York  anT  eireulation  manager.  Good  op* 
apenlag  for  gay  or  gal  who  portunity  to  advaaeo.  Oomblaed  dally 
“t®  eireulation  45,000.  City  population 

talted  ©nly  1^  the  nro^e*  gg.ooo  with  good  aekoolt,  obvehoa, 
ityof  the  tadivlduaf.  Our  progroaalve  area.  Southeastern  state. 
Ivortising  mm  bought  his  oit«  fall  tuformatlon.  Write  Box 
jwr  wbea  ^me  out  of  5148.  Editor  and  Publlthor. 


TELEGRAPH  BDITOB  for  afternoon 
daily.  50,000  circulation  In  growing 
Snnthem  city.  Permanent  for  reliable, 
energetic,  progreaaive  applicant.  State 
references,  qualifiratlona.  salary  re* 
qnirements.  Box  5199,  Editor  ts  Pub* 


ALLROUND  NEWS  MAN  axperlenee  lUher. 


in  rewrite,  copy  reading,  but  able  to 
go  out  and  get  story  If  need  be.  After* 
noon  daily,  Woatem,  Maas.,  18,000 
circulation.  Good  pay,  congenial  eon* 
ditioni.  Paper  has  birheat  standards 
of  local  coverage.  Write  Managing 
Editor,  The  Transcript,  North  Adams. 
Mata.* 

ABB  TOU  HTBBBSTBD  la  a  earoor 

hi  faeaimlU  broadeaatlagf  (Program- 
mlag  and  applleatloa;  Boa-toehaleal). 
Write  fally,  giving  oxparioaao  aad 
other  portfaoat  amt  ■rial.  RofataMa 
firm  wUI  bold  all  ropUoo  ooafidoaUal. 
Box  51T7,  Bditor  S  PuhUahar. 


WANTBD  MALE  OB  FEMALE  typht, 
preferably  one  with  manuacript  or 
news  experienea,  aa  apprentice  in  pub¬ 
lic  relations  department.  Good  oppor¬ 
tunity  in  growing  organlaation.  Box 
5284,  Editor  A  ^bltaher. 
f  MpovI-  faala'*i^  wHtm  uaMaaod  WANTBD  CH  NNWS  BDXTOB.  serve 

Taaag  aawa.  Oongoalallty  of  alaN  Impartaat  aa  aaaiataat  aditor;  adit  aad  writs 

la  baaaa,  to  maaagameat.  GIvo  fall  pawaaal  boada  aad  taaoral  aawa.  Plaat  aa* 

iataama  and  pradeaaiaaal  data,  fufaraaaaa  aad  proved  for  GI  traiaoo,  write  fall  ouati- 

ra  raidr-  piatara.  Bax  filSfi^  BdHar  aad  Pah-  ieatlons,  rafareaoaa.  Itoha,  AU^ 

^BhNalMg.  Ilahar.  TUxsa. 


uont.  BOX  MOB.  Goitor  m  mDiiioor. 
do  007  Job  In  70ur  eirenUtion  dopt.  ■  —  ■  ■ 

8^017  MMod  on  resnltB,  Age  82.  mAr*  EZPBBIBNOBI)  WEBSLT  BD.,  doilp 
riod.  Box  619it  Editor  A  PxbilAhor.  reporter.  TaIo  xrad..  82,  fAthev,  ro« 
-  —  eont  01  itUl  liboA  to  OAt.  Amj  raffOA' 

SitMlMBA  Wailnj  fditBriil  tionst  Contidor  InTootmont.  R.  B. 

FEnMmr«siT0*r7=Jir^ 

tita,  n«w  wUUn.  Oon.  Nnrslttur,  »»  - 

iapAiiont  with  indelonor,  BOOkA  pool*  FOB  THAT  OVBBWOBXBl)  OAXJ- 
lion  prlTAto  induAtiT.  nonAo  msab.  FOBVZA,  Aritono  or  Florida  mrAl  odl* 
pnbUeitp.  14  paara  nawApapor  and  tor — A  wldanwaba  matropolltaa  dallp 
Afaney  axparlanea.  Praaaat  aalarp  aitTroom  Totaran  offers  70a  parmanont 
I4.800.  D.  0.  or  M.  T.  araa.  Otbara  relief  from  poor  deadllna  In  ratnm  for 
eoBildarad.  Box  6096,  Editor  A  Pmb*  conxeniat  eonntrp  snrronndints  at  pra- 
Itohar.  TAllinx  local  wagaa.  Box  5214,  Editor 

AXIS  BiPOBTBB,  Editor,  80,  10  jn.  *  PubHrtr. _ ^ _ 

Mp«rl«nc»  D.  8.,  20  counlriw.  W««  ^  OsnsOVS  UWAXD  of  OioioBt 
urrloo  to  omploror  of  olort.  odoptoUo 

Chet  Holeombo,  Atop,  M.  Y. _  odltor-wrltor^opTTOOAor.  »».  wftA  »m- 

ABZa  TOXnrO  QIBL  aaeka  poaltlon  riad  dallp,  waaBlr  and  baalaaMpapor 


Box  5212,  Editor  A  Pnbllabar. _ 

SPORTS  WRITBR-BBPORTBR  wanta 

iob  on  dallp.  Haa  axpavlanea,  oaa  do 
leadline  work  and  read  coot  collaga 
.graduate  and  rataran.  Readp  to  go  to 
work  now.  Box  5181,  Editor  A  Tab- 
liahar. 


OBVBRAl.  BSPORTnO  on 
dallp  In  OaHfomia.  to  woman. 
encM,  rafaranaoa.  Box  4991. 


Hiher. 


A  Pnbllabar. 


uUonal  nawamat  wanta  amall  paper 
reporting  Job.  Kew  York.  New  ng- 
la^  proftorad.  Box  50T6,  B^ter  A 
Pabtlshar. 

BERN  ONE-MAN  STAFF  of  roagaiine 
(eire.  60.000)  for  2  peara.  taking  care 
of  ideaa,  writing,  rewriting,  captions, 
^out,  makenp,  adrertielng  copp. 
^nld  like  change.  B.A.,  26,  hard¬ 
working.  ambitione,  reaonrcafnl.  Box 
5815.  Editor  A  Pabliaher. _ 


m 

Hhc  G?UESTION/^x6nOUSI 


snu  true  today,  but  no  one 
knows  for  sure.  No  one  has 
tried  It  in  recent  years. 

But  take  the  case  of  Robinson 
McDvaine  who  returned  from 
ofBoer’s  duty  with  the  Navy  to 
buy  the  weekly  in  his  home 
town.  TVo  months  ago  he  took 
owar  ^  Downington  (Pa.) 
ArcMue,  de'cribed  to  us  at  that 
time  ar  “distinctly  and  over¬ 
whelmingly  moribund."  His  wife 
had  some  newspaper  ba^ground 
and  McDvaine  refused  some  ex¬ 
cellent  commercial  onportunities 
to  satisfy  his  yen  for  his  own 
newspaner. 

The  Archive  had  00  paid  sub¬ 
scribers  when  he  took  over.  In 
nine  weeks  he  had  800  paid  sub¬ 
scribers  plus  200  more  conies 
for  advertisers,  exchanges,  office 
use,  etc.  A  press  run  of  1.000— 
not  mudi.  but  what  a  record  for 
nine  weeks.  The  last  issue  we 
saw  contained  about  18  columns 
of  advertising  in  a  total  of  48 

Wheeler  Gets  Tribute 

CUcogo  —  A  resolution 
congrotalaiiDg  Charles  N. 
Wheeler,  poHttcol  writer  for 
the  Chicago  Doily  News,  on 
the  occasion  oi  his  72nd  birth¬ 
day  was  passed  unanimously 
by  the  Illinois  stats  legisla¬ 
ture  luly  31.  The  resolution 
pointed  out  that  Wheeler  "has 
long  occupied  a  position  oi 
unique  distinelion  among 
lonmaUats  becouso  oi  his  oc- 
cnrate  oheervotion  in  depict¬ 
ing  the  poUtieal  scene  as  well 
as  the  depdi  of  his  knowi- 
odge  and  roody  wit." 


community  newspaper  to  keep 
it  alive  and  within  the  -  family 
circle  have  never  been  recorded. 

excitement— that’s  easier  to 

record  because  it  immediately 
becomes  evident  on  the  news¬ 
paper's  front  page  in  a  scoop  or 
unusual  story.  Books  could  be 
filled  with  incidents  of  reporters' 
narrow  escapes  and  beats  that 
put  the  whole  staff  on  edge. 

For  recent  instances,  last  week 
provides  three  good  ones.  Pic¬ 
ture  the  excitement  in  the  edi¬ 
torial  rooms  of  the  New  York 
Herald  Tribune  when  they  heard 
from  Paris  that  Walter  Kerr, 
William  J.  Humphreys  and  John 
Olteilly  had  obtain^  copies  of 
the  proposed  draft  peace  treaties. 
Imagine  the  excitement  in  the 
Paris  office  when  those  three 
men  realized  their  days  and 
weeks  of  digging  had  bMn  re¬ 
warded  with  the  complete  texts. 

In  Denver,  Post  reporter  Doug¬ 
las  HIU  obtained  a  different 
kind  of  scoop  by  securing  a 
murder  confession  from  a  sus¬ 
pect  more  than  24  hours  before 
the  man  admitted  the  crime  to 
authorities.  Wasn’t  that  excite¬ 
ment? 

The  topper  of  the  week  oc¬ 
curred  in  Montreal  when  a  mur¬ 
derer  actually  gave  himself  tip 
to  a  newspaper  Instead  of  the 
police.  A  notorious  gambler 
leader  was  killed  and  soon  after 
the  murderer  was  frantically 
telephoning  the  Montreal  Herald 
office  for  Sean  Edwin,  a  reporter 
who  then  was  at  the  scene  of 
the  crime.  Edwin  was  located 
by  the  city  desk,  brought  back 
to  the  office  in  time  for  the 
murderer’s  next  call,  then  off  to 
a  strange  address  to  contact  the 
killer  who  unfolded  his  story  to 
the  reporter.  Two  other  re¬ 
porters  were  sent  to  join  Edwin. 


another  gun  lay  on  a  table  near¬ 
by.  He  told  Edwin  he  turned  to 
that  reporter  first  because  “I 
knew  the  underworld  had  never 
been  able  to  buy  off  either  you 
or  the  Herald.” 

Meanwhile  another  Montreal 
pai>er  had  wind  of  the  story  and 
was  closely  watching  the  Herald 
building.  The  culprit  was  turned 
over  to  police  the  following  day. 

A.  E.  Whiting,  vicepresident 
of  the  Herald,  writes  us;  “We 
need  not  tell  you  that  the  sur¬ 
render  is  the  talk  of  our  city, 
not  only  as  a  Herald  scoop  but 
the  fact  that  it  demonstrates 
how  closely  a  newspaper  can  be 
linked  into  the  apprehension  of 
crime."  True,  but  for  the  subject 
today — Show’s  that  for  excite¬ 
ment?  ,  ,  , 

SOMEONE  will  surely  write  us 

and  say  aU  these  things  have 
happened  before  —  they’re  not 
new.  That’s  right!  But  the  point 
is  they  are  happening  today  all 
around  us  in  the  newspaper 
business.  And  yet  people,  some 
of  them  in  newspaper  Jobs,  con¬ 
tinue  to  say  “there  is  no  oppor¬ 
tunity,  romance  or  excitement 
on  a  newspaper  any  more.” 


Managers  Ajsociation  at  the 
28th  annual  convention  here 
during  the  weekend. 

James  Ferguson  of  the  Saska¬ 
toon  Star  Phoenix  was  elected 
vicepresident,  and  R.  H.  Robi- 
chaud  of  the  Victoria  Colonist 
was  elected  secretary-treasvurer. 

Directors  elected  were  John 
B.  Stark,  Nelson  Daily  Newt, 
general  advertising;  Hugh  Mahon 
of  the  Lethbridge  Herald,  retail 
advertising,  and  R.  W.  Ballan- 
tyne.  New  Westminster  British 
Columbian,  classified  advertis¬ 
ing. 

Art  Ricou  of  the  Brondon  Sun 
won  the  Moscarella  trophy  for 
the  outstanding  retail  ^vertis- 
ing  campaign  of  the  past  year. 

■ 

Wins  Picture  Contest 

John  P.  Cooper,  staff  photog¬ 
rapher,  San  Diego  (Calif.) 
Union  -  Tribune,  was  awarded 
first  prize  and  $100  in  the  semi¬ 
annual  Pan  American  Coffee  In¬ 
stitute  news  picture  contest. 
Joseph  Kahn,  magazine  photog¬ 
rapher  of  Brooklyn,  N.  Y.,  won 
second  place  and  Matthew  D. 
Romanski,  photographer  of  the 
Reading  (Pa.)  Eagle,  took  third. 


New  that  liome^baildiiir  by  returned  eerv« 
ke  people  will  slip  into  bifb,  there  will  be  n 
llood'tide  of  tbe  moot  intereatlnf  yet  **tricky** 
quoetiooo  nebod.  Hornet  ore  bot-bedt  of 
problone.  The  Hotbin  Infermotion  Senrke» 
WbebingtoBa  D.  C..  liftt  tbe  ontwer-burden 
front  buoy  editorial  tbonldert. 


The  Anffwfn  Nemld  hm  rtntiowf 

Me  eonfmef  /or  the  HmMn  Smvicm. 


for  Aogasf  I,  1848 . 


Shop  Talk  at  Thirty 

By  Robert  U.  Brown 


HOW  MANY  times  have  you 
heard  old  timers,  and  fre¬ 
quently  youngsters,  say  there  is 
no  more  opportunity,  romance 
or  excitement  in  the  newspaper 
business?  We’ve  heard  it  often. 
And  Just  as  often  we  have  dis¬ 
puted  the  statement  From  this 
vantoM  point  we  see  it  all 
around  us  in  newquiper  offices, 
and  at  times  we  have  fiashes 
of  excitement  and  romanticism 
within  the  E  A  P  office. 

It  urhen  you  speak  of  “oppor¬ 
tunity,”  you  mean  the  possibility 
of  laundiing  or  becoming  the 
publisher  of  a  successful  metro¬ 
politan  daily  over  ni^t  then 
we  agree  there  isn’t  much 
chance  without  several  pockets 
full  of  greenbacks  in  large  de¬ 
nominations.  Contrary .  to  the 
intimations  of  some  people,  that 
opportunity  never  did  ex'.st 
without  considerable  financial 
barking.  It  was  possible  to  buy 
a  practically  defunct  sheet  for 
almost  notUng  and  revive  and 
rejuvenate  it  into  a  successful 
and  powerful  newspaper.  It  was 
also  possible  to  start  a  new 
paper  on  a  small  scale  without 
much  capital  and  build  it  into  a 
successful  property  ffirough  the 

WAteW  ^ - - -  1m 


columns.  Not  bad  for  a  paper 
that  was  on  its  last  legs  nine 

And  *f>owningtown  is  only 
about  30  miles  from  metropoli¬ 
tan  Philadelphia.  That’s  what 
one  man  has  done  with  his  op¬ 
portunity.  The  story  could  un¬ 
doubtedly  be  repeated  a  hun¬ 
dredfold  around  the  country. 

•  «  • 

AS  FOR  romance,  some  of  our 
readers  might  have  missed  the 
story  July  8,  page  28,  headed: 
“Local  Folk  Dig  Down,  Buy 
Hometown  Daily.”  It  doesn’t 
sound  very  Impressive  until  you 
read  the  text  and  discover  that 
tte  citizens  of  Fairmont,  Minn., 
p<q>uIatlon  about  7,000,  disliked 
the  idea  of  their  Daily  Sentinel 
being  sold  to  a  newspaper  syn¬ 
dicate,  so  they  put  up  the  neces¬ 
sary  cash  for  the  editor  to  buy  it. 

Claude  N.  Swanson,  editor, 
and  with  the  paper  since  1914, 
reports  more  than  $90,000  was 

Kut  on  the  line  by  local  citizens 
1  24  hours — and  it  was  all  vol¬ 
untary  “to  keep  the  Sentinel  un¬ 
der  nriyate  ownerAip.” 

That’s  what  a  small  town 
newspaper  means  to  its  com¬ 
munity  and  it’s  a  safe  bet  many 


PRINCESSES  MEET  HAT  A  LA  HOLLYWOOD 

NOT  Hollywood  but  Ealing  —  Hodda  Hopper.  Chicago  Tribune- 
Now  York  Nows  Syndicoto  movie  columnist  towers  by  one  oi  her 
iomeiis  hots  over  Princess  Elisabeth  and  Princess  Margaret  Rose  at 
the  "Nicholas  Nickelby”  set  near  London.  Miss  Hopper  is  coveting 
the  English  version  oi  the  asovio  industry, 

They  went  to  another  address  to  AUardvCB  Hoads 
avoid  detection,  and  photogra-  —  ■  J___ 

phers  Joined  them.  O^CQlCICllCDl  AuinOIl 

The  whole  story  was  bottled  Jaspis,  Alta. — A.  H.  Allardyce 

up  and  the  murderer  spent  the  of  the  Winnipeg  Tribune  was 
night  in  the  newspaper  office  elected  president  of  the  Western 


Linotype  is  back  at  work.  ...  The  twenty-week  CIO 

strike  which,  since  March  first,  has  kept  closed  the  plant  and  o£Bces 
of  the  Mergenthaler  Linotype  Company  in  Brooklyn,  has  now  been 
settled. . . .  Manufacturing  operations  were  resumed  Monday,  July 
29th,  ofiBce  functions  having  been  partially  maintained  throughout 
the  strike. . . .  Linotype’s  most  pressing  problem  at  the  moment  is 
that  of  resuming  service  to  the  industry  which  has  been  seriously 
handicapped  by  lack  of  parts  and  matrices.  Every  effort  is  being 
exerted  to  remedy  this  situation  as  quickly  as  possible. 

BROOKLYN  NEW  YORK 

Llnotjfpt  CaltdomUt  Botd 


Printed  in  U.  S.  A. 


“EVANSVILLE  IS 

150,000  PEOPLE" 
/ 

/ 

/ 


“EVANSVILLE  IS 
425,000  PEOPLE” 


/ 

/ 

EVANSVILLE  IS 
103700  PEOPLE” 


Well#  anyhow#  Evansville  is  a 


BIG  MARKET 


IN  1940,  according  to  the  U.  S.  Census, 
there  were  103,700  people  within 
the  corporate  limits  (including  annexed 
areas)  of  Evansville,  Indiana. 

But  conservative  estimates  of  1946 
population  tell  us  there  are  now  125,000 
in  the  same  corporate  limits  ... 

. . .  and  within  the  metropolitan  area 
— Evansville  and  suhurhs — there  are 
now  easily  150,000  consumers  . . . 

. . .  hut  within  the  16-county,  tri-state 
Evansville  trading  area  there  are  more 


than  425,000  people! 

Th*  EvansvilU  Covrwr  and  Ptwts  ar* 
Hi*  on/y  MolropolHan  nawspapars 
within  145  milos  of  the  cHy! 

The  combined  ABC  circulation  of  tl 
Evansville  newspapers  for  six  monti 
ending  March  31, 1946,  was  above  91,0( 
families. 

Evansville  is  a  big  market,  a  primal 
market — indispensable  to  any  maj< 
marketing  plan. 


SCRIPPS-HOWARD  NEWSPAPERS 


NSW  YOtK  ....  WorW-raftoTOM  COUIMMJS . CWxtn 

OfVaANO . Pnn  ONCMNAn . Porf 

PinSKIROH . Prm  KINTUCICY . fo<f 

SAN  nUNCSCO . Nwf  Covimgtom  •dMen.  CMmoN  Po<f 

MDIANAfOUS . Timn  KNOXVUI . NmnStnItml 


omvn . Aodcr  Mf.  N«»i  IVANSVUI . 

SIRMMOHAM . Posf  HOUSTON . ^nu 

4IMPMS.  ,  .  .  CMMMrciof  AppM/  PORT  WORTH . PraM 

MUNPMS . Prass-ScMlor  ALMIQURQUI . TrAuna 

.TASMNOTON . Nawi  R.  PASO . NaroW-PaH 


NawYavli 


